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Established 1906 


Neglected Production Departments 


E have heard much recently in all lines of business 


endeavor regarding the necessity for improved 


methods of sales and increased distribution. American in 
dustry, according to the current generation of “experts” 
needs only to concentrate upon opening new markets and 
cultivating those already opened to continue upon the high 
road of prosperity. The volume of production is more 
than ample and the capacity for production is even greater. 
In fact, scme writers on business topics find that the only tly 
in the ointment of an even greater prosperity is in the fact 
that we can turn out more goods than we can possibly sell. 


Some contend that 


Remedies for this condition differ 


there should be a general readjustment of production vol 


ume. Others, and by far the greater number, insist that 
increased sales can easily be developed to more than take 
care of the surplus of production and the idle productive 
facilities of the country. 

There are no statistics on the subject but it is highly 
probable that ninety per cent of the discussion in gather 
ings of business men during the recent convention season 
has revolved about sales, advertising and distribution. This 
is in line with the thought of the times. Of the remaining 
ten per cent, it is likely that by far the greater part has 
been devoted to purchasing and office 


and the like 
1; 


the production branch of industry, there is virtually no d 


economies, accounting, 
Save in gatherings of men whose work is in 
cussion of production methods and personnel until serious 
difficulties are encountered. When such troubles arise, con 
sequently, the officials of the business have very little cleat 
conception of the nature of the problem and still less of the 
proper corrective means. 

It is extremely unfortunate, and especially so in the pet 
fume and toilet preparations industry, that the manufacture 
of the product is under the supervision, in many instances, 
of men not specially trained or even fitted by nature to 
handle large problems in a broad way or to originate and 
develop new methods of doing familiar work. Too often, 
manufacture is carried on more or less as an intermediate 
step between purchasing and sales, necessary, but by no 
means of sufficient importance in the final balance sheet to 
be given the time, attention and financial outlay, expended 
as a matter of course upon purchasing, not to speak of 
sales and advertising 

Quite aside from the question of quality of product, for 
an excellent product may often be produced by most ineffi 
cient and wasteful methods, there can be no doubt that there 
are wastes in the production end of our industry which rea- 
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sonable foresight and a little careful consideration by men 


accustomed to thinking would speedily eliminate. They 
will not be eliminated until owners and executives begin to 
consider their factories as branches of the business co- 
ordinate with purchasing and sales 

There is no profit in a five per cent saving in the pur- 
chase of extremely volatile ingredients if an antiquated fac- 
tory layout results in an evaporation loss of six to ten pet 


cent during the manufacturing process Nor will a ten 
per cent increase in sales effect much more than half the 
profit which would result from a ten per cent reduction in 
manufacturing costs. 

The failure to progress, the inability to meet competition, 
whether foreign or domestic, the disappointment resulting 
from a profit lower than the volume of business warrants, 
ill may be traced to many factors entering into the busi- 
ness. But, before experimenting with cheaper raw materials 
and before attempting the always costly expansion of sales, 
would it not be well to determine definitely how much of 
these troubles may be traced directly to production difficul 
ties? An exceedingly elementary procedure, but one, un 


fortunately, resorted most infrequently 


One Propagandist Changes His Mind 


HE intense desire of interested parties to secure the 

passage of legislation governing the manufacture and 
sale of cosmetics, like any other form of fanaticism, often 
leads them into positions, from which they must retreat with 
at others, 


scant dignity. At times, the retreat is precipitate ; 


it takes the form of a “retirement to previously prepared 
positions.” 


When, as occasionally happens, these positions 


are none too well prepared, no amount of explaining will 
cover the fact. It is then that zeal becomes ludicrous. 

On May 20, there issued from the United States Public 
Health Service a long statement in which the support of this 
government body was given, in thinly disguised form, to the 
propagandists against cosmetics. Had this been merely a 
statement of facts giving the findings of this body on a con- 
troversial subject, no one could have found fault with it 


“in | 


ce It was not such a statement but a highly argumentative 
document instead, it is no wonder that the Public Health 
Service was taken to task by those affected. 

Now comes a high official of the Service with a with- 
drawal of certain statements made in the original article. 
It seems that the arguments against zinc compounds, into 
which the original statement had gone at some length, were 


Since 


derived from research conducted many years ago. 








Co 


that time, the character of zinc compounds has changed. 
They no longer contain lead and arsenic. In fact, they are 
quite respectable compounds now and the Public Health 
Service, in its original argument was mistaken. It has with- 
drawn its statements regarding zinc preparations. We 
anxiously await its next step. 

Unfortunately, not all of the proponents of this unneces- 
sary legislation are willing to withdraw erroneous state- 
ments. Many of them go much further in their arguments 
that did the Public Health Service and with less regard to 
the facts. About to launch a Federal Cosmetics Bill, they 
attempt to create favorable winds by statements far be- 
yond the bounds of the truth. If they are finally compelled 
to depend upon the facts alone, we fear that their gallant 
bark will be left becalmed, ‘as idle as a painted ship upon 


a painted ocean.” 


The Classification of Odors 
. I ‘HE study of odors and their classification, while ever 


interesting, has only recently come into any consid- 
erable prominence in scientific circles. Much work has 
been done on perfumes and perfume bodies and truly re- 
markable results have been achieved. Great progress has 
been made in isolating and synthesizing odorous substances 
and modern perfumery has profited greatly by this work 
All of this has been accomplished, however, without much 
real fundamental knowledge of the causes of odors and 
with only casual research into methods by which they could 
be classified and compared. 

Recently, definite forward steps have been taken by 
scientific men looking toward the determination of the 
reasons why some compounds possess pleasant and some 
unpleasant odors. It has been quite detinitely established 
by the research of several scientists, notably Dr. Marston T. 
Bogert, that there is a definite relation between molecular 
structure and odor. Rapid progress is being made in 
further investigation along the same line. The results of 
this research are likely to have a profound effect upon the 
perfume industry. 

Possibly of less importance, but certainly not less inter- 
esting, have been the efforts of a few scientists to classify 
all existing odors in some way which would enable the 
worker to describe them accurately or to recreate them 
from written descriptions. But none of the few existing 
systems of classification has been entirely workable and 
none thus far has received the general approbation of per 
fumers and other interested persons. 

Elsewhere in this issue, there is presented a paper descrip- 
tive of a new method of classification, developed in the 
laboratories of Arthur D. Little, Inc., at Cambridge, Mass 
The work has been done thoroughly and, in many respects, 
seems to be a distinct advance over previous efforts along 
the same line. It is too early to predict the adoption or 
rejection of the new system, but it most certainly is worthy 
of careful attention and consideration, If it succeeds only 
in part in eliminating the vague and indefinite odor descrip- 
tions, now in current use, it will have done much for the 
future of the perfume industry. 


Success Without Wealth 
You have made a success out of life when you have won 
the distinction of always being kind and considerate, fair 
and square, happy and helpful, 
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OUR ADVERTISERS 


BRIDGEPORT METAL GOODS MFG. CO. 
Bridgeport, Conn. 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW, 
81 Fulton St., New York City. 


Gentlemen: We have advertised in your magazine 
for the past seven years and the results have been 
very gratifying to us. 

It is pleasing to note that your publication has kept 
abreast with the times and we consider it the finest 
publication that covers the toilet goods trade. 

Yours very truly, 
THE BripGeport METAL Goops MANUFACTURING Co., 
A. H. Moore, Sales Manager. 


Adjustments by Credit Memoranda 


HE American Wholesale Grocers’ Association comes 

forward with a protest against a practice which has 
apparently become more or less serious in that industry. It 
protests against the practice of the manufacturers in issuing 
credit memoranda on adjustments of various sorts which may 
arise between the manufacturer and the wholesaler. The 
point made by the association and by some of the individual 
members is that they pay their obligations to the manu- 
facturer in cash and that it is obviously unfair to have ad 
justments made in credit memoranda which require the pur- 
chase of more goods to get the allowance. 

It is obviously to the disadvantage of the wholesaler to do 
business upon such a basis. Off hand it would seem that the 
manufacturer was reaping a certain benefit in handling 
adjustments in this fashion. The advantage, however, is 
more apparent than real. Is it logical to expect the jobber 
to push a line or to expend any real effort upon it under 
conditions which seem to him unfair? Is it not likely that 
the manufacture who handles adjustments in this way will 
find his jobber sales declining for some obscure reason while 
those of his competitor, who makes cash adjustments, in 
crease ? 


The Editor’s Trip 

The Editor has just returned from a two months’ visit 
to France, Holland and Germany, the principal object 
being to see the gathering of the jasmin flowers at the 
beginning of the crop and the handling of these delicate 
blossoms at the various factories in Grasse where pomades, 
concretes and absolutes are manufactured. While — in 
Grasse and vicinity, he took numerous cinema photographs 
of the gathering and treatment of the flowers. When 
these are developed, they will be available at the editorial 
offices to those desiring to witness this interesting operation 
through the eyes of the camera. 

There were numerous visitors from the American per- 
fumery and supply industry abroad this summer and the 
Editor recalls with pleasure his meetings with them in 
France and elsewhere on the Continent. On their behalf 
and for himself as well, he desires again to express to 
their hosts abroad their grateful thanks for the very kind 
receptions they were tendered on all sides. 
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Comment on the Free Goods Question 


A Discussion of Leroy Fairman’s Article in 
the June Issue of This Journal and 
Mr. Fairman’s Reply. 


HE June issue of this journal carried an article from 

the pen of Leroy Fairman, Consulting Editor on 

Merchandising, in which some aspects of the free 
goods offer were discussed under the heading, “The Manu- 
facturer Who Gives Away His Goods.” That the subject 
was one of considerable interest to the toilet preparations 
industry is evidenced by the interesting comments which 
have been received on Mr. Fairman’s article. Of these the 
following is a typical example: 
Epitor, AMERICAN PERFUMER & EssENTIAL OIL REVIEW: 

Sir—I have read the article by Mr. Fairman in the June 
issue, criticizing the growing disposition of manufacturers to 
offer free goods in one way or another to further the sale 
of their product. 

Mr. Fairman’s article shows, as it naturally would, the 
careful consideration he has given to this subject and his 
reasoning is, without doubt, sound from the point of view 
of one who is writing in respect to the general field of manu- 
facture. But in my opinion, the arguments which he sets 
forth in condemnation of the free goods practice lose much 
of their weight when they are applied to the sale of per- 
fumes and cosmetics; and it is with the manufacture and 
distribution of these products that THe AMERICAN PErR- 
FUMER and its readers are interested. 

Mr. Fairman starts from the premise that $4.00 per 
dozen, which is the accepted trade price of a 50c item, rep- 
resents an adequate and satisfactory return to the retailer 
He takes for granted, consequently, that the adoption of any 
free goods plan automatically offers an increased profit to 
the retailer which, because it is greater than he really needs 
in the conduct of his business, he is likely to pass on to the 
consumer in return in order to increase his sales, 

In my opinion, and from my experience, this is distinctly 
not the case. In the first place, the 334%4% of gross profit 
represented in the sale of a 50c item which costs $4.00 per 
dozen is not an adequate profit to the average retail drug- 
gist; and it is the retail druggist who distributes by far the 
greater proportion of the toilet goods sold in this country. 
His overhead, we are told, runs anywhere from 25% to 
30% and the margin of net return, which he realizes above 
the $4.00 per dozen cost, is too small to be attractive. 

Because of the multitude of lines which are nationally 
advertised and for which, consequently, there is a general 
consumer demand, the dealer is obliged to carry a corre 
sponding multitude of brands. In fact, a considerable por- 
tion of his sales is made up from these nationally advertised 
items on which his gross return is at the best 334%. I 
say at the best, because, unfortunately, it is these widely 
advertised items that are most likely to be cut in price. 
The consumer knows their value, and, naturally, is imme- 
diately attracted by any saving offered in these numbers. 

This tendency toward price cutting is a natural result of 
competition and it is likely that it will always be with us 
notwithstanding the strenuous efforts made toward its dis- 


couragement. And, in my opinion, it is an added argument 
in favor of the “free goods” policy. Because, the mental 


attitude of the so-called “price cutter” has changed. He has 
learned that nothing substantial is to be gained by giving his 
profit away and while he, naturally, defends price cutting, 
he nonetheless realizes that the policy of “large sales and 
small profits” may be overplayed. It is not likely, therefore, 
that he will continue to sacrifice his profits by further re- 
ducing the price of standard merchandise on which he is 
enjoying a free goods advantage. 

So, here we have the retail druggist, whose overhead is 
said to average 27%, buying goods at $4.00 per dozen, or 
3314c per unit and selling these goods anywhere from 39c 
to 50c each. How much business will he have to do to 
absorb that 27% overhead? 

We, and many other manufacturers have recognized the 
inadequacy of the profit represented in heretofore accepted 
trade prices. For reasons which may be good, or bad, or 
immaterial, we prefer not to make a distinct cut in the trade 
price of our product. We arrive at this goal through the 
medium of the so-called, “permanent free goods offer”; 
which is not a free goods offer at all, but is simply an ad- 
justment of the unit price. We give 15 units to the dozen. 
Our price remains at $4.00 per dozen. The retailer pays 
27c per unit instead of 33%c and, with our merchandise at 
least, his overhead is taken care of and a reasonable profit 
remains for himself. 

We have given the retailer a price which warrants him 
in featuring our goods and if there were no other justifica- 
tion than this, we are well repaid by the gratitude and good 
will of the dealer. But our motive is not philanthropic; 
there is still profit enough for ourselves, as there would be 
with every manufacturer of perfumes and cosmetics. We 
have simply diverted a certain portion of our advertising 
appropriation to the direct benefit of the retail trade, on 
the theory, which we have demonstrated as practical, that 
the good will thus secured has a greater advertising value 
than could result from a like amount in general publicity. 

In conclusion, I wish to call attention to the misleading 
inference in Mr. Fairman’s article that the free goods offer 
is bait used by unknown manufacturers to influence the 
retail store to substitute their product for that of their bet- 
ter known competitors. That’s bosh. We have been in 
business for 56 years and quite a few folks know us and 
our merchandise. The leader in the “three free to the 
dozen” movement is at least as well known as any of his 
more conservative competitors and his business is at the top. 
He reached his present position by recognizing the need of 
giving the retailer more for his money and the retailer 
showed his appreciation by promptly boosting him to his 
present position. But this manufacturer’s consideration of 
the dealer would have been of no value if his product were 
unknown. The days of substitution are long gone by and 
there is no profit to the dealer in a free goods offer that is 
not backed by reputation and prestige. 

Yours very truly, 
J. A. Rosrnson, 
Vice-PRESIDENT, BEN Levy Co. 








Mr. Fairman’s Reply 


When Mr. Robinson’s letter was shown to Mr. Fairman, 


with the invitation to make any response which he wished, 


he sa 
Ve all want to see the druggist make money, but just 
how or why does he make more money if the price he pay 


is lower than its list or advertised price? 





“If the retailer is a good business man, he bases his sell 


ing price upon what he actually pays for merchandise; not 
upon a purely imaginary cost. He pays $324 a dozen for 
Mr. Robinson's product. If he doesn't base his selling price 
on that figure he isn’t a good business man. You can cal 
it price-cutting, or whatever you wish 

“If Mr. Robinson is right, why doesn’t the manufacturer 
who is trying to maintain resale prices cut his trade price, or 


loes anything to his trade 


he « 


give fifteen-for-the-dozen | 
price he raises it, figuring rightly, I believe, that the wa) 
to prevent the retailer from making a cut price football of 
his product is to charge him more for it. We all know ot 
conspicuous instances in which this course has been pursued 


“Mr. Robin 


and has built up a fine trade 


1's firm has been in business many years, 





But a business principle is 


not a business principle unless it applies now, today. What 


would happen to me if I went into business today and fol 
lowed Mr. Robinson's ideas: 


“Ninety-nine percent of the dealers would say to me, ‘Go 


out al reate a demand for your product: then we'll stock 
it, and not until then.’ My plea that I was giving them 
fteen-for-a-dozen in lieu of nsumer advertising would 
tall 1 if ears That wouldn't create 1 consumer de 
mand Mr. Robinson, it will be noted, admits that the free 


roods policy avails the dealer nothing unless the produc 


s backe ‘reputation and prestige. How would I get 
those essentials unless I advertised And if I cut the price 
of my product 19% by my fifteen-for-a-dozen policy, and 
on top of that spent enough money in advertising to create 
the necessary demand, what kind of a real money’s worth 
could I give the ultimate consumer for her fifty cents? 


“Tf a dealer did stock my unknown goods, how could he 


sell then The woman of today walks up to the toilet 
counter and asks for goods by their brand name. To sell 


mine the dealer would have to substitute—and Mr. Robinson 


says that ‘the days of substitution are long gone by’; which 
is glorious news indeed And after Mr. Dealer got tired 


product stand around on his shelves, he'd cut the 
1, 


liver out of the price. I couldn't blame him; I set the ex 
ample And what else could the poor fellow d 


“Every reliable survev I have seen shows that 70% of 


all toilet goods are sold through department stores, chain 
stores, and the big ‘downtown’ drug stores. These peopl 
ire all habitual cut price artists. It would be interesting to 


see their faces when I explained my deep solicitude for their 


welfare, and suggested that they gratefully add the price of 


‘free’ packages to their net profits! 


my thre 

“Mr. Robinson says that $3.24 a dozen provides ‘profit 
enough’ for his firm. All right? but he goes on to state 
that the same is true of ‘every manufacturer of perfumes 
and cosmetics.’ 


that will go up when that statement is read! And [ think 


Wow! I can imagine the howl of protest 


that I hit the thumb right on the nail when I say that if I 
manufactured an article which I had to sell at $4 in order 


be hot under the collar 


to make a decent profit, I would 
if a rival went into my territory with an article which he 
inferentially placed in my class by calling it a $4 item—and 


sold it for $3.24 by slipping in three free with every dozen 
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“Mr. Robinson characterizes as ‘bosh’ what he describes 


as the misleading inference of my article to the effect tl 
‘the free goods offer is bait used by unknown manufacturer 
to influence the retail store to substitute their product for 


that of their better known competitors.’ I have no objectior 


to being ‘boshed’ at, but just to keep the record straight | 
will point out that my article contained not a solitary wo 
which justifies the inference which Mr. Robinson himself has 


njected into the situation.” 


Note :—Realising that the question of free goods is 
in which practically all readers of this journal are int 
ested, and in which there are many interesting angles for 
discussion, we mite our readers to discuss the matter 
ther in our columns, suggesting only that contributions be 


made as brief as is consistent with clarity EpITor. 
National Hairdressers to Fight Bill 

The National Hairdressers’ Association convention in th 
Statler Hotel, Cleveland, August 27 to September 2, will 
discuss an act on the proposed New York State law to 
place hairdressers and beauty parlors under the licensi: 
regulations now fixed for barbers. 

According to an announcement, New York hairdressers 
are indignant over what they consider an attempt on tl 


part of the barbers to infringe upon their field, and contend 





the passage of the bill would result in a merging of 
identity of the two professions, which they hold would b 
against public decency. 

Among the exhibitors at the trade exposition will be t! 
following: American Hairdresser, Brooklyn, N. Y.; Para 
gon Laboratories, Inc., New York; Marinello Co., New 
York; Paul’s Permanent Wave Machine Co., Minneapolis; 
Inecto, Inc., New York; Eastern Laboratories, Inc., New 
York; Gibbs & Co., Chicago and Cleveland; E. Fred 
erics, Inc., New 
Halliwell-Shelton 
Marrow Mfg. C Chic 
delphia ; 


tributing Corpn., 


York; Koken Companies, St. Louis; 
Electric Co., New York; J. W 
, ago; H. K. Mulford Co., Phila 
Keen Waving Co., New York; Rap-i-dol Dis 
Newark, N. J.; Edlis, of Pittsburgh 
Cleveland Academy of Cosmetology; Realistic Permane 
Wave Machine Co., Cleveland; Wm. Meyer Co., Chi 
Chicago: C. Nestle ( 
Hyman & Oppenheim, New York; Le Mur 
Company, Cleveland; I. Leon Co., New York; H. Schwer 
& Co., New York; Charles Arano Co., Minneapolis; 
Boyer International Laboratories, Chicagi Belcano 
Cleveland; Martin Bros, Electric Co., 
Ltd, New York: L. F 


town; Art-Aseptible Furniture Co., 


cago; Modern Beauty Shop, 


New York; 


Cleveland; Eugene, 
Inc., Allen 


St. Louis; Janie Lin 


(arammes & Sons, 


coln Laboratories, Tittn, Ohi Gem-Air Permanent 
Wave Co., New York; 
Innovation Specialties Co., Inc., Chicago: Samuel Bonat 
& Bre., New York; Contoure Laboratories, Inc.. New 
York; W. G. Shelten Co., St. Louis; Emil J. Paidar Co., 
g¢ Co., Detroit; Minerva 


Consolidated Hair Goods 


Edmond Process, Philadelphia; 


Chicago; Fairvstone Distributin 
Products Corp., San Francisco; 


Co., Chicago. 


A Business Builder 
e B. Lewis, Toilet Preparations, Oxford, N. Y.) 


Your wonderful publication has certainly been one of the 


(Georg 
biggest items in my building up a fine business. I certainly 
wish to thank the AMERICAN Perrumer & EssentiaL O1 
Review for what it has done for me. 
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Analysis and Classification of Odors” 


An Effort to Develop a Workable Method 
by E. C. Crocker and L. F. Henderson 
of Arthur D. Little, Inc. 


HE sense of smell has received far too littie 

scientific attention. All of our other senses are 

better understood. It is plainly a difficult sense 
to study, because of the inaccessibility of the smelling area, 
ind the bewilderingly large number of recognizably differ 
ent odors with which one must work in any investiga 
tion. The importance of this sense, however, justifies a 
large amount of effort to place it on a sound basis. 

Measurements are on record’ of the odor intensities of a 
large number of materials, and of the concentrations of these 
odors which are just detectable. In the case of musk, and 
a few other materials, measurements and calculations are 
available which show what a remarkably minute amount of 
material 1s required to generate continuously a detectable 
odor. Work has also been done on the difference in smell 
ing through one or both nostrils, and of the fatigue of the 
nose by one kind of material for certain odors, while not for 
certain others 
Comparatively little record has been found of work done 

on the resolution of odor sensations to their elements. Odors 
have been classified by a number of workers, occasionally 
with some attempt to classify a given odor by its type, but 
more often according to its source or associations. In no 
case has there been made what appeals to us a truly ana 
lytical treatment of the subject. 
In this investigation we have attempted to find the ele 
ments of sensation which make up all odors. The conclu 
sion is reached that there are but four kinds of odor sen 
sations. In the course of the work, there developed a semi 
quantitative evaluation of odors, making possible the accur 
rate description of any odor by the simple device of a four 
digit number. As examples of this code, the odor of a rose 
may be stated as 6423, the odor of acetic acid as 3803, and 
that of freshly-roasted coffee as 7683. Odor descriptions 
with this system are even simpler than telephone numbers, 
for the “ring” or “party” letters do not yet appear to be 
needed and the nose is the only “exchange.” 


Method of Procedure 


The system of odor classification which we found most 
suggestive was that of Henning. This, Henning has con 
veniently illustrated by a geometric figure: a triangular 
prism, at the points of which his six “fundamental” odors 
may be imagined. Following Henning’s procedure, a large 
number of names of odors of widely different kinds were 
arranged as well as may be on the points, edges and sur- 
faces of a large paper prism, according to whether one 
two, three or four of the “fundamental” odors were recog- 
nizable in the given odors. In some cases, especially sesqui 
terpene-rich materials such as cedarwood and sandalwood 
oils, we were tempted to utilize the volume of the prism, 
implying that five or six of the “fundamental” odors were 

“Published with kind permission of Richard Hudnut, Perfumers, 
113 West 18th Street, New York 

‘Henning. Der Geruch, Leipzig, 1924. This is an excellent re- 


cent work covering all phases of the subject, and replete with refer- 
ences to the literature. 


sometimes present, a contingency considered unlikely by 
Henning. 

In common with several other workers *** we found much 
disagreement between ourselves in the placing of many of 
the odors. This led us to question and then to analyze Hen- 
ning’s “fundamental” types, some of which we have come to 
recognize as simple, and some as plainly complex. 

Brietly, we now consider four elementary odor sensations 
as being the principal and perhaps the only units which 
make up all the odors we perceive. According to this view- 
point, there are presumably four types of smell nerves which 
are stimulated to differing degrees by the various chemical 
excitants which we call stinks, scents, or perfumes. Whether 
or not this modus operandi is correct will need to be de- 
termined by experimental psychologists and physiologists. 
The present contributions (of the chemist) are a system 


j 


1f odor analysis, and a classification by it of a number of 


dor-stimulating chemicals. 
The four app irently elementary odor sensations decided 


upon (arranged in order of their degree of general interest) 





are: 
1 1” ( et I s g 
/ N iracte Prominent in 
He Ss fruc u 
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Having decided upon a set of likely components (at this 


stage, “caprylic” was not yet appreciated, and “putrid’’ was 
used in its stead), we arranged several hundred pure chemi- 
cals and some essential oils, according to the relative 
amounts of each odor component. To each component was 
assigned a figure or coefficient which noted the intensity of 
that component, as compared with a set of standards more 
or less arbitrarily assembled. It was found easily possible 
for us to note eight degrees and zero for each component 
People with educated very sensitive noses can undoubtedly 
subdivide the recognizable gradations still further, es- 
pecially in the range of the higher values. It is thus theo- 
retically possible, with an only fairly good nose, to charac- 
terize 9x9x9x9—6561 detectably different odors. 

The first set of numbers assigned to odor components 
checked up well in the case of the more pleasant odors, but 
rather poorly in the case of the foul odors. The result 
was the questioning of “putrid” as a component, and the 
use of “X” for a while. . Later, “X” was recognized as 
“caprvlic « 

The sensation “fragrant,” is prominent in the sweetness 


of flowers,’ in musk and violet ketones, and is noticeable 
in salicylates and cinnamates. It is practically absent in 


*F. L. Dimmick. Am. Jr. Pevch. 33 (1922) 4 
M. K. MacDonald, Am. Jr. Psych 3 22 a 
*A. Elme Findley, Am. Jr. Psy 3 24) 436 
°For convenient reference to Zwaardemaker’s and Henning’s sys- 
tems see Bogert, J. Ind. & Eng. Chem. 14, 359 (1922). , 
7A charming work en the scents of the garden is Scent of Flowers 
& Leaves, F. A. Hampton, Dulan, London, 1925. 
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acid, which is therefore assigned the value O. A 
moderate amount is noticeable in isopropyl alcohol to which 
is assigned the value 3; decidedly sweet are citronellol and 
gerani which are valued at 6, and even more so, isoamyl 

utvl salicylates which are given the value 7. Animal 
sk, a me of the violet ketones, are extremely sweet 
\ ¢ it ss 
The sensation “acid” is that component of acetic and 
icids d sulfur dioxide which gives sharpness to 
which is popularly recognized as “vinegary 
| it has but remote connection with chemi- 
al acidit ndicated by its prominence in citral, campl 
cetone and a number of other chemically neutral materials 
It is fairly close to the other investi 
gators, for all of tl classified have 
the sour component prominently present 


t 


many materials of low molecular weight, sucl 


rm, petroleum and ethyl acetate 


weak 


nose when the vapor is concentrated, as is often the 


as acetone, chlorof 


relatively odors, are readily detectable by the 


casé [The sensation produced by the presence of a mass 


of concentrated vapor in the nose is the effect that is 


called “ethereal.”” This effect diminishes rapidly upon dilu 
tion of the vapor, without materially changing the character 
of the other sensations, so that we feel it must be con 
sidered as a stimulation of the touch nerves rather than 


odor 
This 


feeling, 


odors have the quality called “pungency.” 


is also judged to be stimulation of the sense of 


as pain 


centrations of strong 


this time evident localized in the nose, stimulated 


odors, es] ecially those 


by high c 


rich in “acid.” It is interesting to note that ammonia and 


other amines, are relatively high in the “acid’’ component 


of smell, frequently to the pain or pungency threshold 


“Dp ” 
surnt 


odor is well characterized and easily detected 


by most Instance of low values of 


people burnt are 
cyclohexane (1) and geraniol (2); medium values are 
citral (4) and bornyl acetate (5); and high values are 
skatol (7), coffee (8), and furfural (8). This 


roasted 


component is of great interest to dogs, and its detection 


s highly developed in thtir noses. Human beings usually 
are not interested in, and shut their noses to “burnt,” al 


1 cooks must always be on the alert to its indica 


tions. A 


however, 


few instances where it is generally appreciated, 


various flavors: coffee, brandy, maple, 


(Flavor 


are the 
mbination of taste 


€ xactly, odor detected 


chocolate, and walnut. is the c 
and odor, or 


by way of 


perhaps more nearly 


the mouth. ) 
(hircine 


“Caprylic”’ a generally 


yr goaty) is unpleasant 


sensation when strong, yet much missed if nearly absent. 
It is present in very small amount, for instance, in good 
fusel oil. It may 
alcoh« | 
It is the main cause of unpleasant- 
fats 


It is present in most putrefactions, and in even 


absolute alcohol, but in large amount in 


thus be used as a measure of the odor-purity of 


for use in perfumery 


ness in gasolene and kerosene, and in rancid and 


greases 


fresh animal excretions, particularly perspiration. Some 


people and most animals have 


the perception of this cap- 


rylic component of odor particularly well developed, and 


largely by means of it and “burnt.” distinguish the char 


acteristic odors of the various animals and the human races, 
and even of families and individuals within a race 


™he following tables give numerical evaluations of some 


7: different sources of odor, especially pure chemicals, but 


also some essential oils, resins, etc. The values in each case 


ESSENTIAI 





Ort REVIEW Avcust, 1927 


separately by 
(see Table I). 


agreement, the value was assigned directly, but, in perhaps 


were determined two individuals, using a 


set of standards Where there was complete 


a third of the cases, only after conference and comparison 


In a few instances, as individuals have 


| 


~h ] he + 
checked the odors. 


many as _ Six 


heck \fter the numbers were assigned, the 
table 
illustration) and there critically compared with their neigh- 
} 


samples of materials were assembled on a large (see 


iors. In this way, by many comparisons by a few noses, 


and numerous adjustments, a 


accurate and 


These 


of the principle involved, 


reasonably 


reproducible set of numbers has been obtained. 


values are given as illustrative 


and are the first approximations in a numerical system of 


classification, which apparently is as versatile as the re 


quirements and skill of the user 


Table I 


ODOR 


STANDARDS 

















ri ragrant) 
7 Cyclohexanone 
6 Al r 
$344. Alpha-naphthy! 1 ethe 
22 Phenylethyl be 
Diphenyl ethe 
734 Safrol 
844 Benzyl acetate 
Bi t) 
5414. Normal propyl alcohol 
6322 Phenyl propyl alcohol 
5336 Resorcinol dimethyl ether 
4344 Alpha-naphthyl methyl ether 
4345 Veratrol 
6665 Thujone (or Styralyl acetate, 6764 
1376 Para-cresyl acetate 
7584 Guaiacol 
1( 
6123 Beta-naphthyl ethyl ether 
$2 Cedrene (or Santalol, 5221 
Resorcinol dimethyl ether 
roluene 
552 [sobutyl phenylacetate. 
636 Methyl phenylacetate 
5726 Cineol. 
3803 Acetic acid (20%) 
C (apr 
Sée Santalol. 
53 lsoamyl benzoate 
5523 Isobutyl phenylacetate 
4314 Cyclo-hexane (or Toluene, 2424) 
4445 Tetralin. 
5636 Methyl phenylecetate 
2577 Anisol 


3518 Diisoamy! 


The method which we odor 


was to smell for but one component at a time. 


numbers 
After an 
“operator” had used the system for a few days he usually 


used in assigning 


found no great difficulty in comparing an unknown with 


a set of standards, first for 


fragrant then 
for acid (sourness), then for burnt, and finally, for cap- 
rylic (somewhat like putridity). 
involved is akin to 


can unerringly follow several 


(sweetness ) 


Possibly the pcychology 
that of the 
“parts,” or 


somewhat who 


musician 
a particular in 
strument when an orchestra is playing. 

When an “operator” becomes accustomed to the system, 
he can usually make upwards of 60 four-number determina 
tions before fatigue has so far nasal acuity 
that intensity comparisons are no longer sufficiently accurate 
Then, about an that 


for an 


reduced his 


refresh the nose 
as many more smellings may be made, and so on 
entire 


hour’s rest will so 


day. needed than an 
hour’s rest, particularly after smelling intensely sweet ma 
terials, the perfumer’s 


If a quicker refreshing is 


expedient of smelling some gum 


camphor (or ammonia) may occasionally be resorted to. 
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es the flow of fluid which washes 





sensitive smelling area. 


Table II 


HYDROCARBONS 











4 ; 645 Naphthalene + 
I t 434 Xyler : 
\ HOLS AND ALIPHATIC ETHERS 
Rer 223 Ethyl ethe: 
N-But 1] $52¢ Geraniol . 6523 
Capryl 528 Linalool 
Cineol 726 Menthol 5 
fone 52 Phenylethyl alcohol 6212 
Ethyl a l Perpineol Cryst 1 23 
LS ANT PHENOLIC ETHERS 
Anet } 7446 [soe encl ‘ 3635 
Daracresyl ther. 5576  Beta-naphthy! butyl ethe: 34 
Eugenol 5635 Safrol . ‘ . 343 
ALDEHYDES 
Benzalde cove GBS6 Hydroxy citronellal 7345 
Cinnamy : 7644 Phenylacetaldehyde . 6633 
Citral 6645 Piperonal ‘ 6331 
Citronel 5657 Vanillin . 6021 
KETONES 
—es mane Carvone 65¢ 
” aun ne Methyl-Ionon« 82 
5734 
ACIDS 
Acetic A . 3803 Laurie acid 5337 
Butyri 3828 Phenyl acet ( -- 5624 
Cir 7213 
ESTERS AND LACTONES 
Is yl sa 1 7355 Methyl anthranilate 
Benzy} etate 8445 Methyl n carbonate 76¢ 
Bornyl acetate 5655 Methy! te 845 
P-cresyl phenylacetat $456 Pheny } enylacetate 6222 
Geranyl butyrat <<«s S685 Coumarin pia cow Glau 
Linalyl acetat - . 6623 
HALOGEN COMPOUNDS 
Beta bromstyrol a 4636 Para-dichlorbenzene ; 6554 
NITROGEN COMPOUNDS 
Diphenylamine : 4345 Nitrobenzene oe as, Cee 
Indol . weve 4266 Skatol Saag 567 
Musk ambret 7123 
SULFUR COMPOUNDS 
Hydrogen = sulfide .. 5346 
ESSENTIAL OILS 
Oil 7544 Oil Neroli Petale...... 7625 
Oil 8523 Oil Orris Concrete . 6744 
Oil ur . 6443 Oil Rose Geranium-French 6545 
Oil Coriander ‘ 7534 Oil Sage Muscatel (Clary) 5643 
Oil of Costus 6658 Oil Ylang Ylang.... 843 
Oil Lavend Flowers 7524 
RESINS 
Oak Moss a eee 6564 Styrax . eeee aa 5222 
Olibanum 5453 
ANIMAL ORIGIN 
Civet 5777 Tonquin Musk ie 847¢ 





ARRANGEMENT OF 414 CHEMICALS AND PERFUMERS’ 
SPECIALTIES ACCORDING To Opor ForRMULAE 


By careful comparison of the values in these tables 
and particularly when the physical odor-sources themselves 
are arranged systematically, for comparison of odors, many 
most interesting relations appear. All of the rose-geranium 
type of odors, for 


numerical 


instance, will be found to have similar 
Likewise the  tea-like 
lavender-like, etc., and on the other end of the scale, the 


values. 


amines. The following table gives the numerical limits 


ot what can be easily recognized as the particular indicated 
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odors, the 


1 i 2 } nen ] leo 
ype of od (Some of the class or tundamental odors 
of other workers appear here as compound.) 


Table III 
ODOR TYPES, NUMERICALLY DEFINED 


ragrant) Alc Burnt) C(aprylic) 
Per , 6-8 2 2-4 $ 
L 3-4 
: : 
] € $ 
O 2.4 
Le 2 4-7 
> 7 ~ 
Rk 2 3.5 
I $ l 1-5 
I 4-8 5-8 4-7 
M 4-6 3 4-5 
M $ $-7 4-7 
Sw t € $ + y 5-3 
Rank l } 5 5-8 
Rur 4 8 ? g 
: 1 : ot : 
4 5-8 any 7-8 
1 : 
and g 7.2 
§.7 ).2? 5.2 
72 s 





Totally unrelated chemicals often have similar odors 


Isomers frequently differ greatly in odor. On the other 
SS ener ns 
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NUMBER OF CARBON ATOMS 


FIG I, PLOT SHOWING VARIATIONS OF THE INDIVIDUAL 
COMPONENTS OF THE ODORS OF PRIMARY 
ALCOHOLS WITH NUMBER OF CARBON ATOMS 


hand, most amines are low in fragrant and high in cap- 


rylic components. Oxygenated compounds, in general, have 





INTENSITY 





ODOR 
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FIG.IL, PLOT SHOWING VARIATIONS OF THE INDIVIDUAL 
COMPONENTS OF THE ODORS OF 
ALDEHYDES WITH NUMBER OF CARBON ATOMS 


Meta-type disubstituted benzene 
derivatives tend to be nearly odorless, while 1:3:4 tri- 


odors high in fragrant. 


(Continued on Page 356) 
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Half Year’s Foreign Trade is Gratifying 


Excess of Exports Over Imports of Essential Oils 
and Toiletries, But Favorable Balance 
Is Lower Than It Vas in 1926 


ASHINGTON, D. C 


n toiletries remained during the first six months 


August 15.—Export trade 


of 1927 at practically the same level as in the 
first half of last year, with an aggregate value of $8,217,850 
against $8,158,884. The expansion of import trade during 
the six months’ period presents a strong contrast to the small 
gain in exports. Imports of toiletries during the six months 
ended with June reached a value of $7,471,884, an increase 
of 13 per cent over the first semester’s imports last year, 
which had a value of $6,601,182. 

In essential oils the foreign trade situation is exactly the 
reverse of that in soaps and toilet preparations. Exports 
during the first half of the current year increased 23 per 
cent to $910,332 from $734,542 in the corresponding period 


of 1926, while imports remained practically stationary at 
$3,547,888, as compared to $3,565,35 


) 


There was an excess of exports over imports of essential 
oils and toiletries during the first six months of the year 
amounting to $1,656,298, but this favorable balance of trade 
was 27 per cent lower than in the first half of 1926, when it 
totaled $2,292,244. The total import trade in essential oils, 
soaps and toilet preparations was 13 per cent larger in the 
first half of this year than last year, while total export 


trade increased only a fraction more than 2 per cent 


Balance of Foreign Trade 





EXPORTS 
Per cen 
| June J Tune ncrease 
1927 26 ecrease 
Essent ils > $737.54 9 
Soaps i toilet eps 8,217,8 8,158,884 + 072 
Total $ 818 $8,893,426 2.66 
IMPORTS 
Essential oils $3,547,888 52 < 
Soaps and toilet preps : 3,923,99¢ 3( 29.2 
Total : $7,471,884 $6,601,182 +13,1 
Excess of exports $1,656,298 244 27.7 





Imports of toiletries were smaller in June than in June, 
1926, totaling $458,890, as compared to $501,628. Export 
shipments of soaps gained, particularly toilet brands, which 


had a value of $42,162, against $26,967. Castile shipments 


l 
totaled $31,826, as compared to $21,471, and other soaps, 
$23,873, as compared to $31,098. 

Imports of perfumery, bay rum and toilet waters dropped 
in value to $107,549 from $116,709 in June last year, Im- 
ports of perfume materials also declined, free products 
totaling $102 against $114,953, and dutiable products 
$100,512, against $146,031. Imports of cosmetics, powders 
and creams increased to $50,433 in June, from $44,399 a year 
ago. 

Import trade in soaps during the first six months of 1927 
developed considerably. Imports of castile totaled $181,794, 
as compaied to $142,657 last year; toilet soaps, $274,090, as 
compared to $189.181. Imports of other descriptions de- 
clined to $123,258 from $165,807. 

Imports of perfume materials, both free and dutiable, 
were 50 per cent larger in the first half of 1927 than in the 


corresponding period of 1926. Duty free materials totaled 
$942,828, as compared to $614,396, and dutiable materials 
$1,294,094, as compared to $832,669. Imports of cosmetics, 
powders and creams in the semi-annual period totaled 
$367,487 this year, against $350,613 last year 

Exports of soaps and toiletries in June were slightly 
smaller than in June, 1926, having a value of $1,376,384, as 
compared to $1,399,698. A sharp decline in exports of 
toilet and fancy soaps from $278,261 to $190,279 was largely 
offset by a gain in exports of laundry soaps to $391,989, from 
$301,814. Export shipments of other soaps also increased, 
with a value in June this year of $114,343, against $79,911] 
last vear, 

Export trade in powders and cosmetics lagged. Ship- 


ments of talcum and other powders had an agere 


gate value 
in June of $119,536, as compared to $162,245 in June a 


year ago. Exports of creams, rouges and cosmetics totaled 


$117,262, as compared to $131,041. Exports of dental 
creams advanced slightly to $269,269 from $254,364, but 
shipments of other dental preparations dropped to $22,180 


from $42,964 


creased in June to $126,552 from $108,879 in June, 192¢ 


Exports of other toilet preparations in- 


Exports of laundry soap increased during the first half 
of the year, while export shipments of toilet and fancy 
and other soaps declined, as compared to exports in the 


corresponding period of last year. Exports of laundry soap 


in the six-month period totaled $1,956,349, this vear, against 
$1,873,986 last year. Exports of toilet and fancy soaps 





totaled $1,364,516, as compared with $1,5( 4%, and exports 
of other soaps were valued at $602,387, as compared to 
$668,550 

\n increase in exports of creams, rouges and cosmetics 
to a total of $811,121 for the first half of 1927 from $690,297 
in the first six months of last year, was accompanied by a 
decline in export shipments of talcum and other toilet 


powders to $777,973, from $884,442 


cream totaled $1,620,394 in the semi-annual period, against 


Exports of dental 


$1,468,320 in the first six months of last year. Other dental 
creams declined to $166,102 from $205,519. Exports of 
toilet preparations of other descriptions increased this year 
to $747,060 from $671,761. 

June imports of essential oils dropped to $536,107 from 
$565,486 in the corresponding month of last year, despite 
a much larger volume of imports of cassia and cinnamon, 
geranium and bergamot. The month’s imports of cassia 
and cinnamon amounted to 58,183 pounds, valued at $80,586, 
as compared to June, 1926, imports of 20,551 pounds, valued 
at $32,758. June imports of bergamot amounted to 4,954 
pounds, as compared to 1,576 pounds in June last year, 
valued at $30,224 and $10,565, respectively. Geranium im 
ports in June amounted to 35,617 pounds, valued at $91,989, 
as compared to 24,777 pounds imported in June, 1926, to the 
value of $51,433. Imports of otto of rose were considerably 
smaller in June than a year ago, amounting to 1,147 ounces, 


(Continued on Page 363) 








\MERICAN PERFUMER & 


EssENTIAL Ort REVIEW 329 


Trade Board Begins Resale Price Survey 


Commission Plans Broad Inquiry Into the Practice and 


Theory of Price Maintenance to Serve to Guide 


Congress in Legislating on Subject 


ASHINGTON, D. C., August 15.—The Federal 

Trade Commission has undertaken a broad in 

vestigation into both the theory and practice of re 
sale price maintenance, Litigation resulting from efforts on 
the part of manufacturers to enforce fixed resale prices tor 
their products has continued for many years and conflicting 
decisions have been handed down by the courts. 

The announced object of the commission's inquiry is to es- 
tablish a guide for Congress in enacting any legislation with 
respect to this system of merchandising. Several bills pro- 
viding for resale price maintenance have been introduced in 
Congress since 1920, notably the Merritt bill, the Kelly bill, 
the Wyant bill and the Williams bill. 

The Commission announced that in making the investiga- 
tion it is acting on its own initiative and hopes that industry 
and trade generally will benefit from its survey of the situa- 
tion. The investigation will be under the supervision of 
Dr. Francis Walker, chief economist of the Commission. 
The resolution proposing the investigation was presented by 


Commissioner A. F. Myers and was adopted unanimously. 


Schedule of Facts to Be Sought 


The Commission will seek to learn the facts as follows 

1. The advantages and disadvantages of resale price main- 
tenance, (a) to competing manufacturers employing it and 
to other competing manufacturers, (b) to competing whole- 
salers and retailers employing it; and to other competing 
wholesalers and retailers, (c) to the ultimate purchasers. 

2. The costs, profits and margins of manufacturers and 

distributors and the prices to consumers on competing price 
maintained and non-price maintained goods and particularly 
the relation of advertising expenses to such costs, profits, 
margins and prices. 
3. The causes and motives for price cutting by distribu- 
irs, (a) in general, (b) below the total cost of the dis- 
tributor, (c) below the purchase price paid by the distribu- 
tor of goods; the justification for such price cutting, if any; 
the effect of price cutting on manufacturers, distributors and 
consumers particularly with reference to, (a) how far, if 
at all, price cutting increases volume of business for a dis- 
tributor and offsets the decreased profit per unit, (b) how 
far, if at all, price cutting has eliminated manufacturers and 
distributors from business, (c) the effect of price cutting by 
distributors on the prices, profits and margins of manufac- 
turers. 

4. The relation of resale price maintenance, if any, to the 
multiplication of distributors and, if such effect is found, the 
relation of this multiplication to the cost of marketing. 


5 


\ny other facts pertinent for the consideration of Con- 
gress with reference to legislation on this subject. 

6. The character of the legislation, if any, which should 
be recommended by the Commission. 


Presents a Perplexing Situation 
“Resale price fixing presents probably the most perplexing 
question before the Federal Trade Commission and the 


trade and industrial associations today,” the Commission 
stated in announcing its plans for the investigation. 

“Among commercial leaders there is a sharp division of 
opinion as to the extent to which prices can and should be 
regulated. It is expected by the Federal Trade Commission 
that this investigation will go a long way toward clearing 
up these difficulties as this will be the first really compre- 
hensive investigation of the subject undertaken. 

“Resale price fixing is being widely discussed throughout 
trade and industry. Back in 1916 a referendum of the 
Chamber of Commerce of the United States showed seventy- 
four per cent of the votes cast in favor of legislation pe. 
mitting resale price maintenance Last year in a similar 
referendum fifty-four per cent of the votes were for resale 
price maintenance laws. The Commission today believes 
agitation for this kind of law making will continue. 

“Studies of the effects, advantages and disadvantages of 
price fixing are now in progress in many parts of the world 
Throughout the British dominions an organization known 
as the Proprietary Articles Trade Association seeks to 
stipulate what shall be the resale prices for the products of 
wholesalers, manufacturers and retailers and in each of these 
countries there is agitation as to what constitutes unfair 
practices in restraint of trade. Their problems are strikingly 
similar to those of trade and industry in the United States.” 

The Commission’s investigation probably will not be com- 
pleted within a year. Such consideration as Congress may 
give to resale price maintenance legislation next session, 
therefore, will be without the Commission's advice, but in 
view of the fact that the Commission has engaged in the 
inquiry, Congress is not likely to take any action along this 
line. 

Eugene C. Brokmeyer, general attorney of the National 
Association of Retail Druggists, has offered to the Com- 
mission the cooperation of that organization and state asso- 
ciations of retail druggists in the conduct of the inquiry. 


New Alcohol Rules in Force About Oct. 1 


Wasuincton, D. C., August 15—The new regulations of 
the Bureau of Prohibition probably will become effective 
October 1, but in any event 30 days after their promulgation 
which is expected in the near future. The revision of both 
Regulations 60 and 61, to be known henceforth as Regula- 
tions 2 and 3, relating to medicinal spirits and industrial 
alcohol respectively, has been accomplished to the practical 
satisfaction of the alcohol-using trades. 

As a result of further conferences with trade groups 
during the last month several tentative provisions of the new 
regulations to which they objected have been stricken out. 
Probably the most vital of these was the proposed form of 
application for basic permits under Regulations 60 which 
would have bound the permittee in a contract with the Gov- 
ernment to assume responsibility for the acts of his em- 


(Continued on Page 356) 
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Cascarilla Oil as Raw Material 


by 


W. A. Poucher, 


London, 


Author of 


“Perfumes, Cosmetics and Soaps” 


HE subject of this monograph is often thought by 


per 
fumery chemists to be a rarity and was referred to in 
this manner by a perfumery paper not long 
ago. It is as well therefore to state at the beginning 
that it is an article of commerce easily obtained in 
England and used by the author in his laboratory 
for several purposes, many of which will be indi- 
cated later on in this paper. 
Cascarilla bark is obtained from Croton Eleuteria, 
J. J. Bennett, a small tree belonging to the N. O 
Eupl roidcede 1! th Bs han Islar 


and found mainly ¢ 
in Florida. 


alsc It seems probable that the 


Dark HS bound 
its way into Europe during the sixteenth century, for in 163 


Charles I granted a patent for the incorporation of a com 


pany for colonizing the Bahama Islands. This company n 


troduced many of the useful plants from ‘there including 


pepper, jalap, flax, cotton and tobacco, and there is no reasoi 
why this pleasant smelling bark should not have beet 
since its aromatic properties were wel 


1641 


by the Spaniards who soon discovered the value of cinchona 


cluded, especially 


known to the natives. In the Bahamas were occupie 


which at that time was known as Cascarilla. The barks of 
the two trees are indeed not dissimilar and in order to dis 
tinguish them the latter was renamed China Nova while the 
In the middle of the 
seventeenth century the difference was further emphasized 


former was designated China de China. 


by the addition to the description of the word Schacorillae.’ 
According to Fluckiger® cascarilla bark was first sold in the 
Fair at Brunswick. In 1746 it was introduced in the London 
Pharmacopoeia under the name Eleutheria Cortex. It is now 
imported in sacks and is shipped from Nassau. 

Cascarilla bark on distillation yields up to 3 per cent of 
essential oil having a yellowish green color and an aromatic 
cinnamon-like odor. It contains also a crystalline bitter 
principle called cascarillin together with about 15 per cent 
of resin. A tincture 1 in 5 is officially recognized. 

As is well known when the bark is burned, it emits an 
aromatic odor which is much appreciated by tobacco smok- 
ers and devotees to incense burning. 

The chemistry of the oil is not fully elucidated. Accord- 
ing to the researches of Fendler® and Thoms‘ the following 
constituents have identified; cascarillic, stearic 
palmitic acids; eugenol, cymene, 1-limonene, two sesquiter- 
penes and an alcohol. Cascarillic acid is isomeric with un- 


been and 


decylinic acid. 

The industrial application of the powdered bark is directly 
in the production of incense and fumigants, and indirectly, as 
a tincture in the perfuming of cigars and some cigarettes. 
In the latter cases cascarilla is not often used alone since it 
is so much improved by the addition of small quantities of 
coumarin, siam benzoin tincture, and such oils as cinnamon, 
sandal, rose and lavender. All these additions must be made 
most carefully since it is necessary that the typical cascarilla 
odor is not lost. It is rather the production of a bouquet in 
which the bark odor remains predominant. The compound 





is diluted with brandy and spirit and then sprayed on 


the leaf 
The real value of the perfume is only evident wh 
smoked ; 


perfume would naturally not possess such an in- 


en the 


cigars are although cigars without the 


triguing odor to the connoisseur. 

Turning now to the question of incense, fumi- 
gating pastilles, etc. Many years ago it was cus- 
tomary to prepare these profitable lines from san- 


dalwood powder, benzoin, tolu and labdanum in 


the ratio of about 4, 16, 4 and 1 adding charcoal 
iltpetre about 50 and 2. This gave a pleasant odor 
hen burned but the modern perfumery chemist has drawn 


pon a much wider range of aromatics in order to satisfy the 


tastes ot the ultra modern woman. Cascarilla bark and oil 


are now two most important and almost indispensable sub- 


stances together with the various gum resins, clove, cassia, 


1.7 


itchouli. s rose, cardamom, cubeb, musk and 


ertivert 


ve One of our leading incense makers uses in addition 


se substances a liberal quantity of musk ambrett 


ketone and these odors eternally pervade one of 


ishionable sidewalks of Piccadilly. In preparing the 


modern mcense a 


} 
) 


proportion of charcoal and saltpetre must 
e added in order to maintain the steady volatilisation of the 
aromatics. The resinous substances assist also and the 
finished product is often sent out in powder form packed in 
dainty glass vases, 

In the preparation of compounds required for perfuming 
It must be 
used skillfully up to about two per cent with some of the 
heavier oils and crystalline synthetics. The object being to 


impart a new odor note to the finished compound. 


creams, powders, etc., cascarilla oil is valuable. 


For in- 
stance, a violet compound based upon methyl violet ketone, 
ratio of 4 to 1, 
rounded off with rose, jasmin and cassia requires about 3 t 
8 per thousand of cascarilla oil to give it, 


blended with a clove pink compound in the 


after maturing 
three months, an odor which is exceedingly difficult to copy. 
Perfumery chemists would do well therefore to pay some 
attention to cascarilla oil. 

It is these uncommon essential oils which the successful 
perfumer experiments with continuously until he creates a 
perfume upon which the public fall. He 
harvest for his labors. 


then reaps the 


1Savory. Dictionary de Commerce, 1923. 
Pharmaceutical Journal VI (1876), 1022. 
Year Book of Pharmacy, 1901 §2. 
‘Year Book of Pharmacy, 1900. 172. 


ry 


3 





Human Nature a Looking Glass 
People are peculiarly companionable, but they can easily 
be estranged, says a writer in Silent Partner. If you show 
friendliness toward people, they will mirror back your pleas- 
ant behavior. If you frown on them, they will reflect your 
actions in their attitude. Human nature is a looking glass 
in which we see others, and the way they look to 

picture of the way we look to them. 


us is a true 
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Essential Differences in Marketing Problems 
of Luxuries and Necessities 
by Leroy Fairman 
LL commodities are separable into two classes, ne- purchaser may need both perfume and face cream, and not 
cessities and luxuries, and while some products seem: have money enough for both. He has also to compete with 
to partake of the elements of both, the luxuries of every type; the intending purchas« r 
listinction is nevertheless present. If a commodity may be “saving up” for a phonograph or a radio, 
is not actually and obviously a necessity, it must and be of two minds as to whether she should 
be classed as a luxury. spare the money for perfume le has also to 


Practically all toilet articles are luxuries—and 


before you quarrel with that statement, be sure 
you have the right definition of the word luxury. 
Che 


that ministers to comfort or 


dictionaries tell us that a luxury is “anything * 


pleasure, but is not necessary 


to life, health or subsistence.” 


Much of the existing confusion as to the meaning of 
luxury is caused by the impression that price has something 
to do with it. You hear men say, ‘My goods are not 
luxuries; the price is within everybody’s reach.” Price has 


nothing to do with it. Chewing gum is one of the cheapest 
it is nevertheless a luxury; it is 


iealth or 


things 


in the world, but 
| 


“not necessary to life, subsistence.”’ 


Perfumes and cosmetics minister to comfort and pleasure, 


but are not essential to life. health or subsistence. For 
that reason they are unquestionably luxuries. It may be 
claimed that dentifrices are necessities because they are 
necessary to health, but as a matter of fact the soundest 
and whitest teeth have always been possessed by races 
who never saw a toothbrush or heard of a dentifrice. In 
the civilization in which we live, however, it may be truly 


said that the proper care of the teeth is necessary to health 

Inasmuch as practically all toiletries fall in the luxury 

class, it is well to inquire what essential differences exist 

between the problems to be solved in the successful market- 

ing of luxuries, and those encountered in the marketing 
of necessities. 

‘ The the 

problems lies in the fact that the idea of using necessities 

ood, for 

example, is a necessity to life itself, and the idea of eating 


Nobody has to be 


most vital difference between two sets of 


does not require to be “sold” to the consumer. 
is instinctive, “sold” on the desirability 
of eating, on the wisdom of buying or otherwise acquiring 


the food the body demands. 
individual 


Hence the only problem of the 
food product is to 
the public to buy and eat the food he makes. 
the only competition he has to meet is that of 
manufacturers. 


manufacturer of a induce 

Practically, 

food 

Some people, perhaps, may to a certain 

° extent go without food in order to buy other things; but 
the extent to which they are able to do this is limited, and 
thus the manufacturer of foods is not obliged to compete 
with all sorts of products in addition to the foods offered 
by his competitors. 


other 


The manufacturer of a luxury is not so fortunate. Not 
only is he required to compete with other makers of the 
luxury he offers, but with a practically unlimited number 
f other products, both luxuries and necessities. 

The maker of a perfume has, first, to compete with other 
perfumes. He has cosmetics, and 


other articles intended for personal adornment; the intend:ng 


also to compete with 





compete with many kinds of 
hats, food, 
not 


necessities 


shoes, carfare, rent money 


class of com 


And in this secondary 


he is to a certain definite extent “licked 


he starts,” as the necessities of life must be taken care of 


for luxuries 


Must Sell the Idea 


before a cent is spent 


In view of these conditions, it will be seen that the first 
job of the manufacturers of toilet luxuries is to “sell’ to 
the public the idea behind the use of such products. In 
doing so, it would seem that the shrewdest thing he can 


do is to try to create, in the public mind, the impression 


that toiletries are not luxuries, but necessities. For, if 


people will spend no money for luxuries until the necessi- 


ties are taken care of, then the luxury which can be made 


to appear a necessity, or close to a necessity, stands a 


better chance at the public money than it otherwise would. 
In other the 


think they really need a luxury; in 


words, wise thing to do is to make people 





which case it becomes, 


in one sense of the word, a necessity! 
Now this 


which it is 


what is “idea” behind the use of toiletries 


to sell to the consumer ? 
that 


deeper and asking, What is the chief aim of 


necessary 
ind the 


Perhaps we 
little 


exX- 


will answer to question by digging a 
human 
istence? The usual answer to that question is happiness: 
but it is probable that comfort comes nearer to being the 
correct answer. The reason I prefer it is that it is impos- 
and im- 
possible for an uncomfortable person to be happy. Comfort, 
to apply to both 


and mind; neither comfort nor happines is possible unless 


sible for a comfortable person to be unhappy, 


of course, should be understood body 


both mind and body are in a state of perfect ease and 
content. 

life, 
toilet 


aim of 
that 
Obviously, by 


that comfort is the chief 


about 


If we concede 


how shall we go convincing the public 


articles are necessary to comfort? making 


people uncomfortable without toilet articles. As a some- 
what exaggerated example of what I mean, take the case 
of Listerine, a product which is being sold to hundreds 
of thousands of people who don’t neéd it, simply because 
they are made uncomfortable by the fear of halitosis! 
Having determined the nature of the problem, the next 
step is to decide what type or class of people is most likely 
to be convinced that toiletries are essential to their comfort. 
We have, of course, a large mass of population which is 
already buying perfumes and cosmetics; people who can 
afford to buy what their fancies dictate without stopping 
to think whether they are buying luxuries or necessities. 
It is not 


necessary to sell these people the idea of using 


toilet articles; they are already users, and the competition 
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for their monev is between the individual manutacturers 


+ 


toilet goods. Second, we have a larger mass ot populatfon 
which frankly regards toiletries as luxuries, and buys them 
sparing It is in dealing with this class that we come 
into secondary competition with the necessities of life as 
well as the luxuries; these are the people who must think 


rst of food, clothing and shelter, and who must “save up 


graph by laying aside the money little by little 


or buying on the instalment plan. And third, we have the 


considerable number of people who have no money lett 
after the necessities of life are provided for. 

[he third class we can safely disregard, as we have no 
interest in people without money. The first class, the 
people wi 


goods, and their business is keenly competed for by prac- 


real money, are already heavy buyers of toilet 


tically all the manufacturers of toiletries. Pretty nearly 
100 per cent of all the advertising of toilet goods is ad 
dressed to this type of people. The second class, people 
who count their pennies but have fairly good incomes, 
e great potential and imperfectly developed 
market for toilet goods of nearly every description. These 
are the people to whom the idea behind toiletries needs to 
the people who should be made uncomfortable 
The records of instalment buying in this country show 
how tremendous in numbers this class is. Considering 
our country as a whole, the number of people who can buy 
what they choose without stopping to count the cost 1s 
far smaller than we think 


Every commodity is sold through an appeal to a fun 


damental human need, instinct, emotion or impulse. There 
are many of these: health, comfort, safety, convenience, 
fear, affection and so on. One of the strongest of these 
appeals is pride. It is through an appeal to pride that we 


must convince the public that our goods are essential to 
their comiort, and therefore more in the nature of ne 
cessities than luxuries 


} 
D 


The word pride, used in this connection, obviously needs 


definition and elaboration Something more than mere 


vanity is meant; pride includes self-respect and a decent 


regard for what is correct and appropriate; it includes the 
feeling that one is attractive to one’s associates; it includes 


the feeling that one’s apparel, accessories and conduct are 
indicative of refinement and good breeding. And it includes 
one of the most powerful of all human _ instincts, sex 
appe il 

\ll good advertising for perfumes and cosmetics is based 
upon the appeal to pride, but usually the appeal is too vague 
and indirect. Of course, you cannot say, in so many words 
to the women who read your advertising, that the use of 
toilet requisites is essential to self-respect, or that they 
can’t be well groomed without your particular brand of 
goods. But vou can imply as much. You cannot. stress. 
in so many words, the powerful sex appeal; but you should 
never forget, in preparing your advertising matter, that 
the real reason for the hours a woman spends before the 
mirror, the real purpose of her expenditures for toiletries 
and in the hairdressers’ and beauty shops, is to make her 
self alluring to the opposite sex 

The appeal to pride is surely broad and strong enough to 
suit anybody, yet it must not be forgotten that after all 
your products are luxuries, and that the task of selling 
them is not an easy one 


Because luxuries are luxuries; because they must compete 


for the consumer’s dollar with the necessities of life as 


well as other luxuries, is the reason why they need advert 
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There are a vast number of women in this country wh 
need to be told that they are not comfortable witho 
toilet adjuncts. That may sound like a queer statement t 
make, but people don't always know they are uncomfortabl 
You, who are reading these lines, are not comfortable 


+ 


The moment your attention is called to the fact, you will 
notice that your collar binds your neck; that your coat 
is tight across your shoulders or under your arms; that 
your belt constricts your abdomen and that your shoes ar 
stiff and heavy. These things are to a certain extent tru 
every moment in the day, yet you are so used to the dis 
comforts of clothing that you don’t notice them. If climate 
and the modes and manners of our civilization permitted 
how easy it would be to “sell” you the idea of going 
without clothes! 

The popularization of any luxury is a matter of publi 
education. You do not have to be very far along in years 
to remember when the cigarette was a joke. A real he 
man was ashamed to be seen smoking one. They were 
supposed to be a pale imitation of a smoke, and distinctly) 
harmful to the smoker in the bargain. Education, through 
advertising, has made the cigarette what it is today. 

For many years ginger ale plodded along in a rut, en 
joying a good business but making no notable progress 
\ short time ago a newcomer in the field appeared with ai 
advertising campaign which was not only revolutionary 
in scope, but which was planned, written and executed in 

remarkably clever and appealing manner. This concer! 
built up an enormous business, not so much by taking away 
the trade of its competitors as by creating an army of new 
users. Other ginger ale manufacturers have met the chal 
lenge by more and better advertising, and nowadays you 
see a dozen bottles of ginger ale where but one was seen 
before. Both cigarettes and ginger ale are luxuries, for they 
ire not necessary to life, health or subsistence. They art 
popular because advertising made millions of people believe 
they were, to a certain degree, essential to comfort. 

The sale of toilet requisites has its limitations. There are 
certain points beyond which it cannot go. But it can be 
greatly stimulated, greatly increased, by public education 
and advertising is the only quick, effective, reliable means 
of public education 

If you care to wait long enough, word of mouth adver- 
tising and the force of example will do a fair job of public 
education as to the merits of your own brand. One woman 
will tell another. The many women and girls who imitate 
prominent women, women of social position, women wh« 
are conspicuously well groomed, will observe that many of 
these use your goods and will follow their example. But 
this is a slow process; it grows slower all the time, because 
advertising is doing it so much more quickly and better for 
certain leaders in the field. Your business in particular 
and the entire toilet goods business in general, needs ad 
vertising, more advertising and better advertising. 


The Fortunate Man 


The fortunate man is he who can make circumstances con- 
form to his temperament, but the twice-favored individual 
is the one who can suit his temper to circumstances that 
confront him. 


We often battle against unchangeable conditions when it 


would be infinitely wiser to let our determination detour 
a little. 

Stubbornness is not often sound sense, A little tact saves 
a lot of trouble.—Silent Partner. 
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Ihe Practical Side of Packaging 
Continuation of the Article on Methods and Machines 
by f. C. Chase 
E. R. Squibb & Sons 
~\ USP] NSIONS iuse considerable tri e il lling rchase of machine w we were t vould be im 
\t least most of them d If the suspensi 1 ¢ aeq te tor the capacit I re tunate we were 
whi settles it readi select a machin — ——— le to fall ba slig t t pera 
( eh its operation kee] e | | d t i ( i ( st Give s i 
vel vitated It is ‘ rst viously necessat eces t It 1 : | 
keep the material well agitated as it is fed planning a | ing k 
iW to the machine Suspensions of I rly l S ‘ erw 
irse material will also give trouble in a machine product looked easy t iS eve ( ‘ 
mploying lves for closing off the flow of ma easy to | Its frictic t 7 pas 
I | e ster Lhe ] | irticies l izes wevel Vas I 12 
get ( the ilve sea ind prevent them from closing \g ve have « ‘ Cie classification All 
mpletely \ measuring machine is not a bad type 1 sus liquids are volatil We picture gas enzene, turpet 
ensions this t pe Where the suspension 1s vel ! ng volatile It is mposs la down 
ind t i cles I si illness that they do not et rule is oO Vp es S suited It 
| seating of the valves, a vacuum machine will w n t be suggested tl where t t is not t 
ite satisfactorily Suspensions also give trouble that xpensive, 1S non-poisonous, and not rerously explosive, 
nless the machine is cleaned out eac da alter a t uum machine S preter ] L ectio1 t a 
liquid ws to the lowest int of the machine, leaving me m machine 1 such cases is ‘ of air 
f the solids behind which cake overnight The tollown passing through the machine is. sufficier volatilize a 
th trouble; gritty particles find the liquid of high vapor pressure I er words, of high 
ff the n ine surfaces into the product and into the 1 olatility to such an extent that t f vapors 
iners: stems get clogged: and much time is lost in gettins I ced is ndesirable \ S 0 S 
t satista V ope ition agall lt sucl Cast it pays t ul le 1! ct there ire SEVe il the Ket which 
ive someone stav a few minutes overtime each night and ire uite tight, permi o verv little evar itior 
flush the machine out with the liquid of the suspension whicl inde latile liquic good put at w 
can go back into process. Some suspensions are such that bject 4 measuring machine on the er . 
they may be handled as readily as liquids, although as a_ from tl stems n such cases unjus since the 
rule they require daily flushing of the machine Thick drip evaporates and there is consequent! sccumula- 
suspensions are sometimes preferably run on semi-liquid tior f product on tl machines or conve ° system 
hines, since an elevation of temperature may not do This is not true if the product is a sol n or suspension 
inv good, and the product offers high resistance through of me material in a volatile solvent. In s cases, or 
the machines and = stems Vacuum machines sometimes where the loss would be appreciable, “drip” even ort volatile 


save the day for suspensions on liquid filling machines 
where gravity, siphon, and measuring machines are out 
f the question, as well as being usually of questionabl 
advantage where vacuum can be employed 


Difficulties with Emulsions 


What has | said of viscous liquids can be 








een said, gen 
erally speaking, of emulsion. They are, as a rule, quite 
viscuous, as we employ the word Emulsions, however, 
seem to offer much more friction in their passage t 
pipe lines, and machine passages then clear liquids which 
would give the same measurements on a viscosimeter. If 
a vacuum machine is being considered, test how long 
it takes to draw a container full of liquid at various de 


grees of vacuum under conditions similar to those of 
the filling machine in mind The manufacturers of the 
machine will do this for you. In fact they have to do 
it in order to quote you intelligently on a machine for 
your needs It is interesting, however, to obtain this 


information 


from several manufacturers whose machines 
you may have under consideration. It may give a better 
idea of the adaptability of each particular make for your 


work This test 


lack of 


is mentioned 
test 


with emulsions 
the 


in connection 


since such a once was responsible for 


products should 


be avoided 


Volatile 





erally a I W visc Sity W here such 1s e case, It 1s pe ssible 
to operate the vacuum machine, if nple size, with only 
two or three inches of vacuum whi s favorable con 
dition for holding down losses 
Immiscible Liquids 

Occasionally it becomes necessary to package a product 
composed of two layers of immiscible liquids filled into the 
same bottle This can+ be accomplished 1 using two 
liquid fillers installed e after the This arrange 
ment perhaps the best where lars sais iuired 
In case 1 modest output S ifficient sa 1 more han 
ftv t seventy ve rros pe i Q d machine for 
this work is a double measuring n e pr 
customary drip can be put up wit If it 
to make a temporary suspensiotr r emuls 1 
before filling by putting in an emulsifying tank 
possible to use an ordinary 1 d filler of one tvpe or 
inother. The objection to this is that if the emulsion 
or suspension is one that quickly separates into its com- 
ponent parts, when the machine is stopped for any length 


of time, 


coming from 


separation 
the 


takes 


machine 


place, and 


immediately 


bottles 


starting up 


quite a few 


after 
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again have to be pulled out of line to be emptied into 
process 
Anticipated Capacities 
The capacity of liquid hlling machines vary all the way 
from about four thousand to thirty thousand per day 


Machines producing only a few thousand are of the semui- 


automatic or even of the hand filler type. Those giving 


capacities of thirty thousand per day are generally un 


usually large machines handling small containers. The usual 


range for semi-automatic machines run from about six to 


ten thousand. Above this it usually is worth while get 
ting full automatics. The latter usually range in capacity 
from ten to twenty thousand. As stated before, there are 


that 
will exceed eighteen to twenty thousand per day. Filling 
than that of the 
other The amount of 
mechanical motions are less and the motions much simpler 


very few capping, labeling and packaging machines 


machine capacity is further advanced 


machines in package assembly. 


than those of the other machines. For this reason it 
is common to see lines running at fifteen to twenty 


thousand containers per day, but very unusual to see lines 


running faster, barring beverage or dairy lines. 


Occasionally it pays to use one filling machine for two 


lines of package assembly machines. This is not wise 


unless several lines are in use. There is no machine which 


does not, sooner or later, require repairs or overhauling 


If there is but one filling machine available, and two pack 


age assembly lines depending upon it, all production stops 





if the filler requires taking down. Figures as to the 


t on the cost of packaging by having two complete lines 
n explain the advisability 


The additional cost due 


with their individual machines soc 


of having the two complete lines 


to two smaller machines instead of one huge machine is 
quite negligible as a rule 
Preparation of Container 
It is usually necessary to prepare the container for fill- 


ing. By this we mean blowing, washing or perhaps steriliz- 


ing it. Naturally the nature of the product being put into 





the container governs the procedure so far as preparing 
the container is concerned For instance, if a liquid 
stove is put out in a bottle, less must be done 
to the than if an edible product is bottled. Bottles 
ire, as rule, shipped from the manufacturer in crates 


with or without paper being used to keep the bottles clean 


In both cases it is quite usual for the bottles to be too 


on non-edible products without clean 


dirty even tor use 


If bottles are purchased in crates prop- 


or washing. 


‘tected with layers of paper, it is sometimes possible 


without washing or blowing 


them for non-edibles 


By blowing, we mean placing the bottles either singly 


over a jet of compressed air or over a manifold similarly 
hooked up 
which has come into quite extended use re- 


Where the filled 


are shipped to the jobber or retailer in corrugated 


\ practice 
cently is that of using “reshipping cases.” 


bottles 


cases having partitions, it is quite common practice now 
to have the empty bottles packed in such cases at the 
bottle works. The bottom flaps are sealed permanently 


and the top flaps held together with a small amount of 
paper, adhesive tape or occasionally not sealed at all, rely- 
ing on the piling or stacking of the cases for transit to 
keep them properly closed. 
at the works bottom-side-up so that it is possible to dump 


The bottles should be packed 


them onto a rotary or stationary table immediately ahead 
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of the packaging line. The empty cases pass to the end 


of the line to meet the finished packages for final packi 


ready for shipment. Bottles which are purchased 


shipped to the such fashion are generally very 


They 


which is 


user in 


clean. may contain a small amount of paper dust 


blown out by compressed air, as’ met 
While they are not 
a fact that they are much more fit for use in this respect 
crated bottles. 


the annealing furnaces, the temperature of which is so high 


readily 


tioned before. entirely sterile, it is 


than The bottles are packed direct from 


that no germ could possibly survive. Packing immediately 
into shipping cases which are entirely closed, admitting no 
exposure to the air provides a very cleanly 
them. 


direct 
of handling 


Way 


They are more likely to be cleanly 
than those that have shipped in crates and have been “cold 
or hot water washed.” Some bottle works have established 
their own corrugated case factories owing to the increase 


in demand for bottles delivered in “reshippers.” 


Machines for Washing 


Where this method of container 


impractical and it 


preparing the appears 
bottle 


with either cold or hot, or even boiling water, you should 


becomes necessary to wash the 


consider whether it is necessary to wash only inside or both 


inside and outside the bottle. Washing only inside the 
bottle is less expensive, provided an aqueous product is 
being bottled. Where an non-aqueous liquid is being put 


up, or more exactly, a product whose appearance or con- 


sistency is affected by traces of moisture present in the 


on the other 
and 


a drier. If, 
both 


hottle, it is necessary to put in 


hand, it is necessary to wash inside outside, it 


is not always necessary to use a drier provided boiling 


hot water is used and an accumulation in the line is 


allowed so that two or three minutes elapse between the 


washing and labeling. 


Machines for. washing the bottles or any other kind of 


container may be purchased which operate with an ex- 


ceedingly small amount of labor. It is necessary only that 


the bottles be fed into the washing machine. The bottles 
i neces- 
Other 


onto a 


are discharged automatically. In some cases it is 


sary to right the bottles by hand after washing. 


machines will deliver the containers right side up 


conveyor leading to the filling machine. If a drier is 


being used the containers go thru this bottom-side-up so 


that moisture adhering to the inside will drain out as com- 


pletely as possible, the hot air removing the remaining 


moisture. Quite inexpensive washing machines will do 
either inside washing or outside and inside washing are 
available for which not more than two operators are 
necessary up to fifteen or eighteen thousand bottles per 


day These are known as “rotary washers.” The second 


operator transfers the containers to the drier or the con- 
veyor leading to the filler, as the case may be. 
Drying Tunnels 
The drying of bottles requires long drying tunnels which 


permit evaporation of moisture under the influence of 
hot air. Mechanically they are relatively simple. Some 
have an automatic discharging device which delivers the 


bottles 
to the 
invented. 

If washing and drying is necessarv, the container should 
be designed if possible so that it will drain freely. Other- 
wise the drying time may be prolonged to the extent that 
an enormous drying tunnel must be used. 


in an upright position onto the conveyor leading 


filling machine. A compact drier is yet to be 
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Soda Water Flavors Manufacturers 
Make Official Report 
Subsequent to the publication of the July report of the 
National Association of Soda Water 


activities of the officers and committees have continued with 


Manufacturers, the 


unabated energy under the supervision of August Peter, the 
president, and Thomas J. Hickey, the executive secretary and 
general counsel of the organization. 

In addition to the usual corresponence and routine work 


bulletins have been issued on 


members. 


of the association subjects 


of interest to the One conveys a report of the 


Prohibition Commissioner Doran or 


held } 
if held Dy 





recent hear 
the new prohibition regulations soon to be made public. Sec- 
Hick } 


Reference to it will be 


re presented the association at the hearing 


Washington 


retary 
found in our corre- 
spondence 

death of H. C. Schranck, 


An obituary 


Another bulletin announced the 


] 
an old and valued ofticer of the association. 


sketch of Mr. Schranck will be found on page 344 


An important bulletin was entitled “Payment of Registra- 





tion Fees | Micl gan's New Beverage Law.” This is 
Act No. 126, Public Acts of Michigan for 1927, and re- 
quires bottlers of soft drinks to obtain a State license at a 
cost of $25 per year. Numerous special provisions, with 


which bottlers should be familiar, are contained in the new 


law. The bulletin gives all of this information in detail. 


Cannot Use ‘Calumet’? as Flavoring Extract 
Trade Mark 


The Commissioner of Patents has sustained on appeal 
the judgmen the examiner in the case of the Calumet 
Baking Powder | vs. V. V. Campbell Co., and has held 
that the word “Calumet” may not be registered as a trade- 
mark for flavoring extracts by the Campbell company. 
The opposition was sustained on the grounds that the 
Calumet Baking Powder Co. had already registered the 
name as a trade-mark for baking powder and that the 
goods of the respective parties are of the same descriptive 


properties and the marks deceptively similar. 
The Commissioner held that the fact that the word had 


been used by others than the Calumet Baking Powder 
Co. had no weight because it had been used as a mark for 
goods wholly dissimilar and of another class than those 


manufactured by the two parties to this particular case 
it was not established that any of these marks 
The Commissioner indicated that in this 


that in 


In addition, 
were still in use. 
doubt, the 


case he rule 


doubt 


must apply the case of 
should be later 
accordingly confirmed the opposition of the baking powder 
to the registration. 


resolved against the user; and 


company 


Official Report of Flavoring Extract 
Manufacturers’ Association 


Following the publication of the Jule review of the activi- 
ties of the Flavoring Extract Manufacturers’ Association of 
the United States, D. T. Gunning, the president, and Thomas 
J. Hickey, the general counsel and executive secretary, as 
well as the other officers and members of committees, have 


gone ahead with their duties in advancing the interests of 


the association and its members. 


The following important circulars have been issued and 
distributed to the members during the month: 

No. 248. Packages should be filled full for shipment into 
Canada. This circular calls attention to the amendment of 


the Canadian Food and Drugs 


Act, 


July number of this journal. 


which was reported on 
page 302 of the ] 

No. 249. Report of hearing on Prohibition Regulations 
held by Commissioner Doran at Washington June 28 and 29, 
Hickey 


present wert 


secretary attended for the association and also 
Dr. F. M. Boyles, of the Executive Committee; 
Mr. Armor, of McCormick & Co., 

tive ot Eddy, the Bond Man, of St. 


report of the 


Baltimore ; a representa- 


Louis, and others men- 


tioned in the hearing on page 265 of the 


July issue of this journal. Secretary Hickey says, among 


other things: 


“There were a great many points taken up and discussed, 


but most of these points referred general matters of 


procedure, etc. On the whole I feel very well satisfied with 


Poe 


the results of our conference Dr. Boyles took part in the 


discussions and was of material assistance, especially on the 
practical side of the arguments.” 

No. 250. Aspirin may be sold in general stores in Illinois. 
On July 1, 1927, H. Hendricks, a general merchant of Ingle- 
side, Ill., was put on trial in the County Court at Waukegan 
for selling aspirin in the original packages of the manufac- 
The 


Law was unconstitutional 


turer. General Counsel Hickey handled the defense. 


court held the Illinois Pharmacy 
and void in so far as it attempts to bar the sale by general 
merchants of drug items in manufacturers’ packages. Mr. 
Hickey is having the court record transcribed, for use in 
any other similar cases that may arise. 


No. 251. Payment of registration fees under Michigan’s 


new beverage law. This circular gives information that 
is of interest to flavor manufacturers, as well as bottlers. 
No. 252. This circular announces that the Western Trunk 


Line Committee has refused to act favorably on the proposal 
to put a $25 policing charge on carload lots of alcohol. 
General Counsel Hickey represented the association and with 


strong 


several of the associate members presented such 
arguments that the plan was rejected. 
Interest continues in the Minutes of the eighteenth annual 
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conve n of the associatior Id at Richmond, Va., in Jun 
The pamphlet, which has been distributed 
contains the full text of the admirable add 
Prohibition Commissioner James M. Dor 
otl features of general interest the industt 
addit to the illuminating and often instructive reports « 
the officers and committees, special interest can well be taken 
in the llowing features 

‘S ie ‘Pure’ | ia Btract Dr. John Glassfor« 
‘New More Uses for | ring Extracts,” address by 
Miss s \. Knox Business 
Situat | I] ¢ Extract Indust by E. G 
Mor ( S. Dey Commerce Ext t 
I ess ldre I Arthu eute 














Ma ( T eal ( ed everayges ire Ce peraling 
witl tie d the public of the dang i 
water diseases, s s d. This warning, whic 
stat s v applies RS pe t e streams and lakes 
in the | ed Stat s be phasized by the pollutt 
of « < vater supplies u e areas flooded by the Mis 
SISSID] er | its tributarti 
lr} American Bottlers of Carbonated Beverages is send- 
ing out to the newspapers interviews on the subject with Dr 
‘ J. W. Sal the Food ¢ Laboratory, Food, Drug 
and Ins ( \dministrat L. S. Department of Agi 
cult 
\ the chief cor ‘ the human body a 
the px I sumes thre tr pints of water 
beve W CAK ‘ declares [DD » In parti rl 
warn r4 ifter \ t exercise, still more 1 1 
ts demanded e bod immer months water 
sup] re apt be nd dangerous to the 
healt ( mn ity 
It has been estimated that the American public at present 
consumes the equivalent more than ten billion half-pint 
| bottles ( ited bevera s I ill the larger portio! 
i of thi ell n t I s ligh type, superior ¢ 
a 
i bonat« es necessarily contain absolutely pure water 
so t t when tne | 1 s nsuming these beverages it is 
eliminating the chances lrinking impure water, which is 
often the cause serious IIness 
‘ Synthetic Propyl Alcohol Reported 
Dr. Alwin Mittasch, head emist of the German Dye 
Trust with laboratories at Oppau bei Ludwigshafen, and 
co-invent f synthetic me 1 and coal hydrogenatiot 
imp! ement is leaving the United States, wher 1 
said, he will devote some tin to scientific study col 
laboraton wit \mericat 1 st \ ort is also ¢ rent 
that ) Mittas¢ has develope ew 1 tK tuel, doubtless 
base ! 1 mixture of his svnthetic methanol with gasoline 
It s thern e stated t t e has fe id a metho 
producing propyl alcohol talytically 
Each Number Is Welcome 
[ am pleased to renew n subscription for the journal 
It cannot very well be done without for it is essential to 


: keep to the front with all that is new < 


practical worker. The advertisements 


ind of interest to the 


alone are an educa- 


tion, each number a production wonderfully bright and cheer- 


ful and therefore always welcome. 
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PURE FOOD AND DRUG NOTES 


s € rtment will be found n ers erest cor 

n FEDERAL AND STATE official reports, et elating t 
‘ mes re s \ t lt 
s able o to look r W I Cor I DEN 
Soap Sect nd other de tt ts I matic 








Notices of Judgments Given Under Pure Food 
Drugs Act by the Secretary of Agriculture 


and ) 

















nong the Notices of Judgment given under the Feder ; 
d Drugs Act, Nos. 14,851 5,0 clusive, sent out 
recent the ireau ot Cnhemuistr \ eto LD) 
the nl nes literest t ur read \ llow £ 
14,876 \dulteratio1 ind = =misbranding erpeneles 7 
emon extract t S. vs. 24 dozer ke tract 3) 
fault decree < condemnatiot forfeiture destru 
Found to be a diluted extract so mixe s terior 
Vas ( icealed ro! re vublic 
\ fine of $200 was imposed for ( ( 
Ssignment ol salad i] : 
rt Connecticut I t ~ at New 
Haven, has issued its thirty-tirst req d products 
ind its nineteenth report on drug pr t ing in ty 
parts and published as bulletins 2& d 287 e reports 
were prepared by FE. M. Bail Ph.D., « s ge 
t the analytical laborator Seve t voring ¢ 
tr s were examined and all were passe¢ ( vas V lla 
1 the the SIX Were iin d ) *Aln l 
extrac hould be free from hydro ‘ 1 ( 
dence t tl ubstance was found e samples 
examined 
Maine 
Chief Chemist James M. Bartlett has sent out Official 
Inspections 123 of the Maine Agricultural Experiment Sta 
tion at Oron \mong the numerous samples oods and 
drugs examined in the vear ended M 927, were 104 : 
S mples of not il lic peverages Reg 1 these 
report makes the following comment 
“The bottled soft drink business needs eT close INSPEC 
tion As the goods are not. sterilize trictly pur i 
water should be used and the manufacture « ed unde 
the most sanitary conditions. The soft drinks collected 


show that most of the manufacturers are trying to comply 


law. 


There are, howe ver, a few \ ators im some ’ 
one particular or another Only one manufacturer was 
found to be using saccharin 
North Dakota 

Bulletin No, 17 has been issued 1 R Baird, North 
Dakota State Food Commissioner and Chemist It gives 
inalyses of f ods and drugs, beverages, commer il feeding . 
stuffs, fertilizers and insecticides. Seventeen samples of 

inilla extract were examined. Only thr vere passed as 
satisfactorily complying with the law. Others were branded 
as illegal for various reasons. Some extracts should have 

een labeled as imitation and others were dé ent in flavor 

r lacked ak hol 

Information in Other Departments 
Readers of the FLAvortnG Extract Sect i idvised 


th them may be found in our 


it items of interest to 


Notes 


pages, 


as well as in other departments 
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Perfume and Soap in 


Recent Customs Decisions 


Atcmizer Protests Sustained in Part 





34 Protests 212852-G, ete., of W. T. Grant ¢ 

N ) \ mizers and droppers classified as 

ief value of cased glass at 60 per cent ad valorem undet 
paragra] 218, tariff act of 1922, and atomizers classified 
is in chiet lue of metal, gold plated, at 60 per cent under 
paragraph 39, are claimed dutiable, among other things, at 
40 per cent under paragraph 399 

Opinio1 Sullivan, J. It was stipulated that a certain 
portion of the atomizers in question were not plated with 
platinum, ¢ silver, and were not colored with gold 
lacquer t was held that the collector erroneously classified 
this port the atomizers as being in chief value of 
metal, gold plated. The claim at 40 per cent under para 
graph 399 was therefore sustained as to those 612 atomizers 
nly. Protests sustained in part 


Powder Puff Protest Is Rejected 





No, 3500.—Protest 16059-G of J. W. Robinson | (Le 
\ngeles Powder puffs classified at 60 per cent ad valoren 
under paragraph 1419, tariff act of 1922, apparently under 
the provision 1 irticles not specially provided for composed 
wholly or in chief value of down, are claimed dutiable at 45 
per cent der paragraph 1407 

Opinior Sullivan, J Che plaintiff 1 iving esta 
lished t e class tion of the powder puff t OO per 
ent under paragraph 1419 was not correct, the protest was 

rruled as that item 


Puff Box Protests Overruled 


48390-G, etc., of J. I 


Puff boxes. perfume holders, or other 


bag fittings. nd powder boxes 


classified at SU per cent ad 


ilorem under paragraph 1428, tariff act of 1922, are claimed 


dutiable, among other things, at 60 per cent under para 


graph 30! 


Opin Sullivan, J The testimony contained nothit 
to indicate that the collector incorrectly classified the mer 
chandise but rather tended to show that his classificatic 
Was corre “he protests were therefore over l 





Carcn Sues New Orleans Firm 


( brought 


Michael Zil 


Coin de Paris in 


aron Corporation has against 


doing business under the name Le 


berman, 


New Orleans for infringement of its trade mark rights 


[he complaint alleges that the defendant has been market 


ind 


France,” 


g perfume he trade name “Le 


Narcisst le 


intringement ; +t 


oilet powders under t 
which Caron Corporation considers an 


“Narcisse Noir.” Caron Cor 
bottles 1 Zilberman are 


5 mark 


poration also claims that the used by 


similar in size and color to those used by itself 


“Save the Surface and You Save All” 


Joe: “Sam, who is your new girl?” Sam: “She is not a 


new one. She is just my old one painted over.” 


=) 
w 
N 


ESSENTIAL Orr REVIEW 


Courts and Customs 


Caron Subsidiary Wins Injunction 








Champagne, Inc., manufacturers f Bain de Champagne, 
for which Caron Corporation are distributors in the United 
States, have secured an _ injunctior y conse against 
Nathan Sanders and Burgundy Perfume lt prohibit- 
ing the defendant from selling ot ffering for sale any 
ath or toilet preparation designated by the words “Sparkling 
burgundy Bath” or a similar wore vor or symbols 
uggestive of wh ind from manut ig, advertising, 
selling or offering for sale ar itl toilet preparation 
na “wine type ttle or a bottle similar to that here- 
ti e used by Champagne Inc., and from using on any 

th or toilet preparation the labels which they have been 
ising on “Sparkling Burgundy Bath,” or any labels similar 
in shape or desi to that used by Inc., on its 





was handed down by Justice Tierney in 


the New York State Supreme Court and followed the serving 
f summons and complaint upon the defendants for infringe- 
ment of the plaintiff's trade mark and labels. The trade 
marks, according to the complaint, are the exclusive property 
f E. Daltroff & Co. doing business as Parfumerie Caron 
t Paris, and the plaintiff, Champagne, Inc., is the exclusive 





licensee in the | nited States for the manutacture <¢ f g ods 
carrvine these tt marks 

Che plaintiff was represented by Evarts, ( te, Sherman 
& Le al t ( tendant by Le Sa s 





British Fraud on Palmolive Company 








oN, August 15.—In the cit f Leeds, at the last 
quarte sessions, Israel Cohen, describe iS a soap dealer, 
Was prosecuted at the instance of the Palmolive Co. and 
was convicted of attempting 1 btain money from that 
‘m with intent to defraud 
It was stated on behalf f the prosecution tl the 
mpany distributed to householders in Leeds coupons 
enabling one member only in ea house to receive two 


sixpenny tablets of soap on payment for one at a dealer’s 





shop, the coupon being signed by the purchaser accordingly. 
The dealer, after forwarding the coupons to the company, 
then received sixpence in respect of each coupon thus sent. 
Ni les than 420 ¢ uupons were sent b the prisoner, 
and it was alleged by the prosecuting counsel that these 
id eel secured in lat I n ind had een filled in 
with pure ctitious names and addresses, without effect- 
sales 

The Palmolive ( stated their counsel, did not press 
for punishment, but only took these proceedings in order 
th such practices should be stopped 

The prisoner and his brother, against whom there was 
i similar charge, both pleaded guilty, and upon paying 
the costs of the prosecution were bound over and dis- 
cl irged 


Selling Their Trade Lists 


Bootleggers, we hear in drinking circles, are now picking 


selling theit lists of customers 


Post 


up a few extra pennies by 


to undertakers.—New York Evenin 
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To Propose Federal Cosmetics Bill 


As indicated in recent articles on cosmetic legislation, 
which appeared in this journal, a federal cosmetics bill will 
be introduced in the next session of Congress by Senator 
Copeland, New York. The Senator made an announcement 
to this effect on August 11. 

He indicated that he had not yet prepared a draft of 
the bill and has not decided upon the exact language or 
upon the administrative machinery which the proposed 
measure is to create. He hinted that his bill might follow 
the lines of the bill introduced by Assemblyman Doyle in 
the New York State Legislature and decisively beaten dur- 
ing the last session. This bill was opposed by the American 
Manufacturers of Toilet Articles and by numerous manu- 
facturers not belonging to the Association, 

In speaking of his proposed bill, Senator Copeland said: 

“I am seeking and receiving a vast amount of information 
on this subject. The situation is very complicated and pre- 
sents considerable difficulties in determining methods of en 
forcement. There is, of course, no desire to injure the 
business of reputable manufacturers and I anticipate these 
men will give hearty cooperation and valuable advice. We 
know, however, that many cosmetics now being manufactured 
and sold contain harmful substances and that situation should 
be remedied in so far as it is in the power of the Federal 
Government to control it through its power of regulating 
interstate commerce. Of course, we cannot touch the prob- 
lem of intrastate trade in such articles.” 

He indicated that the following points would be covered 
in the measure: 

Cosmetics to be labeled, contents. No cosmetic prepara- 
tion to be used as a hair dye, hair tonic, dye remover, face 


bleach, face cream, face powder, rouge, mouth wash, toilet 


water, or depilatory, shall be sold, offered or exposed for 
sale, or given away unless the package or container have 
affixed to it a label, in a form to be prescribed by the Com 


missioner of Agriculture and Markets stating: “The formula 


from which this preparation is made contains no lead mix- 


tures, aniline derivatives, paraphenylendiamin, bichloride of 


mercury, ammoniated silver nitrate, arsenic or caustic sub- 


tances.” Such label shall state the name and address 


Ss 





of the manufacturer or compounder and the year when the 
article was manufactured or compounded, together with the 
ingredients used therein but need not state the quantities 
Any person who shall sell or offer or expose for sale or 
give away any such cosmetic preparation which on chemical 
analysis is found to contain any of the prohibited ingredients 


be injurious to health or any 


in a quantity sufhcient t 
person who shall sell, offer, or expose for sale or give awa) 
any such cosmetic not so labeled, shall be guilty of a mis- 
demeanor, punishable on conviction by a fine of not ex 
ceeding $500 or imprisonment in a county jail or peniten 


tiary for not exceeding six months or by both such fine and 





imprisonment. Commissioner of Agriculture and 
Markets shall be in charge of the enforcement of the 
provisions f this article, 


All in the Family 
A teacher asked: “Can anyone tell me the meaning of 
the word, ‘collision’ ?” 
t 
“When two things come together unexpectedly, that is a 
collision.” Then the teacher asked: 


There was not an answer. The teacher explaine 


“Now can anyone give me an example? 


Little Jimmie: “Twins.”—Silent Partner. 
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Finds Zine Preparations Harmless 
by Dr. C. C. Pierce, 


Assistant Surgeon General of the United States, withdraws 


A supplementary statement, issued 
certain statements made in the previous attack by the Sur 
geon General’s office upon the cosmetics industry. Dr 
Pierce now finds that preparations compounded with the 
use of pure zinc salts are unlikely to be harmful as stated 
in the original statement. 

His statement is to the effect that the progress made 
eliminating impurities from zinc compounds has rendered 
these compounds harmless. He points out that the poisonous 
feature of zinc preparations in the past has been due to 
the presence of traces of lead and arsenic in the compounds 
The elimination of these impurities has brought him to 
make the statement that recent research on the subject 
“gives insufficient evidence on which to ascribe harmful ef- 
fects to the use of cosmetics made from pure zine com- 
pounds alone.” 

In regard to the article issued by the Public Health 
Service of the United States on May 20, which apparently 
constituted an attack upon the cosmetics industry, Dr. Pierce, 
in his latest statement says: 


‘The statements made were based upon experimental work 


done a number of years ago. At that time the poisonous 


effects attributed to zinc compounds were not known to be 
due to impurities, such as lead and arsenic then frequently 
contained in zinc preparations. Recent research literature 
on the subject of zinc preparations gives insufficient evidence 

which to ascribe serious harmful effects to the use of 


cosmetics made from pure zinc compounds alone 


Grasse Firms Form New Association 


Association de Jardin d’Essai des Plantes 4 Parfums de 
l’Arrondissement de Grasse was recently formed at Grasse, 
nd many of the leading manufacturers of floral products 
have become members. The principal object of the 


ty 
( 


ton 1s to establish an agricultural experimental station for 


associa- 


work on the cultivation of flowers and aromatic plants. In 
this station will be collected a_ scientific, technical and 
economic library devoted especially to the production of per- 
fume raw materials and of other crops which may be profit- 
able in the Grasse section. It is also planned to gather a 
collection of the many varieties of such plants. The plans 
also call for the establishment of an experimental farm where 
york on insecticides, improvement of varieties and the intro- 
duction of new plants may be done Temporary quarters 
for the association have been secured at the Hotel de Ville, 
Grasse, and permanent quarters will be arranged by the 
directors. 

Officers of the association are: Leon Dubset, president; 
Paul Morel, of Lautier Fils, vice-president ; Xavier Goby, of 
Société Anonyme Tombarel Fréres, vice-president. 

Membership of the association has already reached 54. 
Among the members, the following firms are well known to 
the trade in the United States: Benard & MHonnorat; 
Bertrand Fréres; Bruno Court, S. A.; Camilli, Albert & 
Laloue; Cavallier Fréres; Etablissements Antoine Chiris;: 
Payan & Bertrand; Robertet & Cie; Pilar Fréres; Pierre 
Dhumez & Co.; Roure Bertrand Fils, Inc.; Hugues Aine 

The following cooperative associations are also members: 
Hortus-Nerolium and Cooparfum and the Chamber of 
Commerce, of Alpes Maritimes, Grasse. 
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Activities of Associations and Societies 


Plans for Chemical Industries Dinner 


About fifteen associations and societies of the chemical 


industry will co-operate in the Fifth Chemical Industries 
Hotel 


Chemical 


Dinner to be held September 28 at the Roosevelt, 
New York, 
The following organizations are now co-operating with the 
Ralph E. Dorland of the 


Chemists 


during the week of the Exposition 


dinner committee, headed by 
Dow Chemical Co.: 
American Chemical Society, American Electrochemical So- 
ciety, Chlorine Institute, American Institute of Chemical 
Engineers, Society of Chemical Industry, Chemical Warfare 
Synthetic Organic 


Manufacturing Association, 


Association, Chemical Manufacturers 
Association, Association of Textile Chemists and Colorists, 
American Ceramic Society, Compressed Gas Manufacturers’ 
Association, Technical Association of the Pulp and Paper 


Industry. The dinner is being given under the auspices of 


the Salesmen’s Association of the American Chemical 
Industry. 

Early indications are that the attendance this year will 
reach one thousand for the first time. No meetings, lec- 


tures, or other attractions will be held at the exposition 
28, the banquet being the only 
charge of F. P. 


Color Works, New 


the evening of September 
Reservations are in 
Noil Chemical 


thing scheduled. 


Summers, of the and 


York. 


N. W. D. A. Plans for Convention 


Plans are rapidly brought to completion for the 
National Wholesale 
held at the 


Atlantic City, September 26 to 29. 


being 
convention of the Druggists’ 
Ambassador Hotel, 


The committee in charge 


annual 
Association, which will be 
of routes and rates has arranged for reduced rate transpor- 
tation from various central points and is urging all members 
to make early reservations in order that the arrangements 
may be completed. 

The entertainment committee is not yet ready to announce 
feature of more than 
by Miss Mary 


Lewis of the Metropolitan Opera Company and Salvatore De 


the entire entertainment program. A 


usual interest, however, will be a _ recital 


Stefan 


The committee has urgently 


hotel 


the celebrated harpist. 


requested all members to make reservations at the 


earliest possible moment 


National Pharmacy Week in October 
P.D., Ph.M., National Chairman, 80 
York City, has issued an announce 


Robert J. Ruth, 

New 
ment that the third annual observance of National Pharmacy 
Week will occupy the week of October 9 to 15. It is 
anticipated that Week this year will be more 


generally observed than in the former two years of 1925 


Beekman street, 


Pharmacy 


and 1926, both of which observances exceeded all expecta- 
tions 


The Executive Committee on National Pharmacy Week 
is composed of ten members representing all sections of the 
United States. Five of these members are appointed by the 
President of the American Pharmaceutical Association and 
five are appointed by the President of the National Asso- 
ciation of Retail Druggists. 


Druggists Research Bureau Makes Progress 


recently or- 
half of 


to Secretary 


About 20,000 have already enrolled in the 


ganized Druggists’ Research Bureau, over whom 
are retail drug store proprietors, according 


E. L. Newcomb. The first subject to be taken up for con- 
sideration by the bureau will be “The Simplification of Stock 
as a Means of Increasing Turnover and Profit.” The 


directing committee of the bureau has just held a meeting to 
complete plans for this study. 


Professor Paul C. Olsen, a member of the committee and 


a member of the faculty of the Wharton School of Finance 
and of the Philadelphia College of Pharmacy and Science, 
is devoting his entire time during the summer months to the 
work of the bureau. In addition to the efforts of Professor 
Olsen, Chairman A. Kiefer Mayer, Committeemen Finneran, 


Noel, Woodside 


Newcomb, have been describing the proposed activities of 


Elunsberger, Pauley and and Secretary 
the bureau before numerous state and local organizations of 


pharmacists during the last two months 


Society of Chemical Industry Elects New President 


August 10.—The 
of Chemical Industry is Francis H. 


LONDON, new president of the Society 


Carr, who was elected 


at the annual meeting of the Edinburgh recently 


society in 
board of directors of 
1920, 


Mr. Carr has been a member of the 


British Drug Houses, Ltd., since and is on the 


councils of the Association of British Chemical Manufac- 


turezs, the Chemical Society, the Institute of Chemistry, 


and the Society of Public Analysis. He received early 
training in the Pharmaceutical Society Research Labora 
tory, where he became the first Salters’ Fellow He was 


afterwards appointed Salters’ Fellow in the Research 


Laboratories of the Imperial Institute. Following his 


appointment as chief of the Chemical department of Bur- 
re ughs, Wellcome & Co., he became associated with Bocts 
Pure Drug Co., Ltd., the largest British chain of retail 
drug stores, and later joined British Drug Houses. He 


is the author of a number of original research papers 


and publications. 


Berlin Hotel Men Defend Lipsticks 


Women in Germany are not using lipsticks to such an ex- 


tent as to ruin the serviettes in hotels and restaurants, ac- 


cording to a Berlin correspondent. While the Budapest pro- 


prietors of public eating places recently decided to reintro- 


duce paper napkins because linen articles are sometimes 


ruined by the color from painted lips, hotel managers in 


Berlin declare that to return to the crude substitutes which 


became general during the war is unnecessary on account 


of the fact that lipsticks are not excessively used and the 


further claim that the products of German cosmetics fac- 


tories are so perfect that the paint cannot be wiped off with- 


ing effort 


ut a strong rubl 


Finds It Most Interesting 


(G. Van Sickle, Toile Pr rat t San 


Francisco, Calif 
I find the magazine most interesting and would not think 
of doing without it. 
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Cosmeticians Meet in Chicago 


Convention Advocates Higher Standards for Beauty 
Products and Sees Improved Demand 
For More Delicate Perfumes 











AN \CTURERS ot beauty preparations can rest On since women mastered the art of deodorizing then 
assur that the futu lds tor them even a larger selves have they been able to distinguish the heavy odors 
pron than the past has tultilled, so firmly in cheap perfumes from the delicate exotic fragrance of 
trenche s the den for their products more expense ottos,” she said. “This means that the demat 
The standards ot manutacture in beauty products must tor the better grades of perfumery will surely increase in 
improve steadily, to comply with the requirements of rapidly the future, and that we may look for a great advance in tl 
preading legislation regulating cosmeticians perfumer’s art 
The most ticeable advance in the beauty business 1s Eugene, the famous Parisian hairdresser, prophesied 
the demand for better grades of delicate and subtle per golden future for preparations dependent for their popularity 
fumes, resulting trom the educated sense of smell among upon bobbed hair. “Short hair is here to stay,” he declare 
women, which has been brought about through the increased “because it makes the possessor more youthful, and that is 
use of anti-sweat astringents what every woman wants. Women have ceased to abando1 
Long hair will never “come back,” and products whos their quest for beauty once they are married. Nowadays the 
success is dependent upon bobbed hair have matron of forty and fifty is as eager for 
an assured tuturt pulchritude as the flapper of  seventee: 
These were the tf principal high-lights Grandmothers bob as eagerly as their grand 
it e eight! umnual convent of the daughters. And they will keep it up. That 
\n cal Cosmeticians Society nthe means excellent business for the beauty field 
Sher n Hotel, Chicago, August 8 to 11 in and those who supply its commodities.” 
clusive. when 800 members t reaniz More than fourteen demonstrations and 
tol ror parts ¢ the United State lectures featured the eight sessions of the 
eathered. together with thousands of the get convention ranging from the “Technique of 
e1 pub spect the newest beaut Hair Tinting,” by Ralph Evans, to “Equip 
pparat witness det strations tl ping the Beauty Shop,” by Miss Julie Kahr 
latest m« s of enhancing the charn \ school of beauty culture was conducted 
Lens won under the auspices of the society by Mrs 
Neal R. Andrews ect un May Tobin of the Marinello Company fot 
Ma l companies presented — statistics the benefit of visiting cosmeticians who de 
showing that 3.7 per cent of t 8 775.772 sired to learn the latest methods of beauty 
women in the United States ldine paid Te Messe BR Coco culture, . 
bs art engaged in som brancl t beauty Ofhcers tor the ensuing vear were electe 
cultur nd that the total amount spent on beauty by as_ follows President, Dr. Nellie B. Cooper, Memphis, 
American women is $1,825,000,000 or 2% per cent of the lenn.; first vice-president, Mrs. Anna MeNiff-Johnson, 
national income Ninety per cent of American women, hx Harrisburg, Pa.; second vice-president, Miss Alice Buckley, 
leclared use cosmetics in one form or another Albany, N. Y.; third vice-president, Miss Irene Gray, 
Dr. Nellie B. Cooper, of Memphis, Tenn., president ot Omaha, Neb.; fourth vice-president, Mrs. W. A. Harrison, 
the society, told the convention that seventeen states now Fort Smith, Ark.; treasurer, Mrs. M. B. MeGavran. Kansas 
ive laws regulating the practice f beauty culture, and City, Mo.; secretary, Miss Frances Martell, Chicago, III 
hat not only must individual cosmeticians improve their medical advisor, Dr. G. A. Ward, Chicago, Ill.: legal ad 
educational status, but manufacturers of the products they visor, B. F. Spellman, New York City, N. Y.; chairman of 
use will have to meet increasingly rigid statutes as knowledg« irrangements for the 1928 convention, Neal R. Andrews 
5 3 lvances New York City 
The old days when anyone could b cosmetician and Thirty exhibitors presented a great variety of appliances 
ise any kind of product are gone forever, she said. “Already furnishings and cosmetics used in beauty culture, and pro 
strict laws are in force in Minnesota, the tw Dakotas, vided the visitors with a vast number of free demonstrations 
Washington, California, lowa, Kansas, Louisiana, Wisconsin, gratis Among the exhibitors were 
nsas, Utah, New Mexico, Illinois, Oregon, Connecticut American Drug Co., American Hairdresser, John Block: 
and Rhode Island The race in the future will be to the Samuel Bonat & Brother, Boyer Chemical Laboratory, 
best trained people who use the best products and the best Chicago Human Hair Co., Charles Arnao Co., Consolidated 
methods Hair Goods, DeMilo Perfume Co., Eugene, Ltd., Gabriel 
That women have heretofore used heavy perfumes to over Corporation, Gibbs & Co., Halliwell-Shelton Co., Maud 
come the t sweat, and that they will in the future us¢ Gale Hart, Inecto, Inc., Julie Kahn, Keen Waving Co., 
more delicate perfumes of higher grade because astringents Koken Co., Dr. Max Kreps, Paul M. Kree, I. Leon Co., 
ed the smell of perspiration, was the assertion Marinello Co., Modern Beauty Shop, Emil Paidar Co., 





Ina Murphey Albert, of Cincinnati, president of | William Meyer Co., Universal, Vaper Marcel Co., Vit-O-Net 
the Odorono Compan Co., Western Hair Goods Co 
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Lamont, Corliss & Co., 131 


City, distributors the products of the Pond’s Extract C 
ve announced that they have recently purchased a su 
tantial interest in Kathleen Mary Quinlan, Inc., 103 Wes 

52nd street, New York 
Under the new arrangement no change in the management 


is contemplated. Muss Quinlan will remain as 


Drew 


president ot 


he c Drees as vice president and sales 


mpany and 


manager. sales and advertising policies which 


ive been very successful in the past will be continued under 


the new arr% 





Extract C 
had 


excellent 


neral manager of the Pond’s 


making the announcement, stated that his company 


wen greatly impressed with the high standing and 


future prospects ot the Quinlan company, and that the pur 
has Was a ; on this account 
Paul Rieg Paul Rieger & (¢ San Francisco, Calif 


as returned trom a combined business and pleasure trip to 


ger spent a day or two in calling 


in New York on his 


on friends 


return, and then left for 


San Fran 





cisco W ( mplated stop in Chicag 
Granvill % ! Co., Ltd., of London, has been dis 
solved and its name struck off the British Register, accord 
g tol rmat ished in the London Gaze 
Palmolive-Peet Co. has just purchased a site on the corner 
of Michigan avenue and Walton place, Chicago, on which 
plans to erect a general office building Plans r the 
building call for foundations which will support a forty-two 








story structure The company, however, does not intend 
to erect the entire forty-two story building at this time Its 
present plans call for a five-story structure which will be 
sufficient to house its general offices These are now located 
il London Guarantee Building 
The site on which the new building will be located was 
rchased from a syndicate, and it is said that $1,250,000, 
ll cash, was paid by the Palmolive- Pe ( pre 
\ V Was eld b the syndicate on an agreeme with the 
Palmet estate, al press reports indicate that the Palmer 
interests will have a voice in the type of building to be con 
structed. The property is 107% x 231 feet 


Milwauke ( 


It was incorporated as the 


The Palmolive Co. was organized in 
e B. J. Johns 
Palmolive Co. in 1916 and 
Mfg. Co., of 


combined firm 


t} 
as Ul 





Soap Co 


merged recently with the 


Bros Kansas City General offices of the 
located in Chicago after the merger 

A. W. Peet, chairman of the 
A. Massee, 


tz 


vere 


Officers of the company are 
Charles S 
and N. N. Dalton, vice-presidents ; 


and LC 


board ; Pearce, president; B. Felix 


Lowy 


insing, 


secretary ; Proesch, treasurer 


Ralpl H \ronson has recent] een elected vice-president 

Woodworth, Inc., 392 Fifth avenue, New York City. Mr 
\ronson is well known in the pertume and et prepara 
tions industry, having been connected in an executive ca- 
pacity with the perfume department of McKesson & Rob- 
bins, and prior to that with V. Vivaudou, In His many 
friends in the industry wish him success in his new official 


100 members 


Miss 


the Harper 
Martha Matilda Harper in 
Rochester, N. Y., at a lawn 


guests of 
party at her home, | 
evening. In 
private life Miss 
Mrs 
The 


ifternoon and 
Harper is 
\. MacBain. 

Harper Method 


which has 


Robert 
or- 
up- 
hairdressing 


and beauty shops in 


Europe was founded by 
\liss Harper in IS&S8 in one 
m in an old house in East 


. Rochester, N.Y. 


Guests at the lawn party 





repre- 


MARTHA 


MatitpA HARPER 


sentatives and she D 


owner®s, 





pupils in attendance at the Harper Method 
I Method Lab 


business 
representatives 


g Scho i, 


associates at the 


Harper iratories, 
a number of out-of-town 


Miss Ann 


raining 


ind 


large of the ner Method 


Harper is in cl 


School at Rochester 


(3 Wey Jr : -" rn tr Cae 1 Wever 
Kansas City, M manufac ers of perfumes and ilet 
‘ sites, spent a week late in July in New York on 

siness att s for his firt This us indles a com 
ple line and a new catalogue descriptive of its mer- 
chandise has just been issued, designed and bearing a very 
triking cover by the eminent Frencl irtist Delave yt 
t? 


p business ¢ naitions as be ng most 
excellent in the Middl Wes nd anticipates an excellent 
‘all business on account the splendid crop conditions in 
the mid-western state 





Tonicomb Co., manufacturers of hairdressing and 
Los Angeles, Cal.., 
La Finne and moved to n 


Los Ange le s. 


quinine tonic, has changed its name to 


w quarters at 1007 South Figueroa 


street, 
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M. King, sales manager the Boyd Manufacturing 


Co., creators of perfumes and toilet requisites in Birming 


ham, Ala., was in New York recently on a business trip. 


Nannette, Inc., Chicago, IIl., manufacturer of toilet prepa 
rations, has appointed Shields & Vanden, Inc., of Chicago, 
director of its advertising. Shields & Vanden, Inc., was 
formerly Shields & Colcord, Inc., the name having been 
ntly changed with the election of George W. Vanden as 
vice-president of the agency 

Lured to their death by the perfume of geraniol, which 
they can scent at a distance of several miles, millions of 
Japanese beetles were killed recently in a wholesale massa- 
cre staged in Philadelphia by the officials of the Pennsylvania 
and U. S. Departments of Agriculture. Trees were sprayed 
with the geraniol, spreading the odor about a wide area 
Other sprays full of pyrethrum soap were trained on the 


foliage of the trees. 


The New York Botanical Garden has received more than 
280 new botanical species and seven new genera as a gift 
from Dr. Henry H. Rusby, dean of the Columbia College 
¥§ Pharmacy. Dr. Rusby obtained this collection during the 
Mulford biological exploration of the Amazon Valley in 
1922, when he, with Dr, Orland E. White, of the Brooklyn 
Botanic Garden, and Martin Cardenac, a botanical student 
sent by the Bolivian Department of Education, explored the 


foothills at the eastern base of the Andes. 


Eli Lilly & Co., has purchased a building on North 
\Wacker drive in Chicago to house a branch office and ware- 
house of the company. The new building will be a five 
story structure and will be completely remodeled to suit 
the needs of the Lilly organization. It is expected te be 
ready for occupancy in October. The company, which was 
originally established in Indianapolis, opened a branch office 
in Kansas City, Mo., in 1881, the first branch house of 
1 pharmaceutical manufacturing company to be established 
in the United States. This was followed by the opening ot 
the Chicago branch in 1898, one in St. Louis in 1900, a 
New York branch in 1902 and a New Orleans office in 


1903, 


1 of the merger of the 





Announcement was made Au; 
Economical Drug Co. and the Walgreen Co., second largest 


chain drug store enterprise in the United States. The Eco 
nomical chain will hereafter be operated as a subsidiary. 


[his brings the total number of stores under Walgreen man 
agement up to 158, doing approximately $25,000,000 business 
annually. The Walgreen Co. is now entering the New York 
ield with stores in the Paramount and Flatiron buildings 
Economies effected through this combination are expected to 
add to the earning power of both Walgreen and Economica! 
companies 

The Walgreen company opened its Paramount store on 


st 5. In this store the fixtures are entirely of walnut 





There are two fountains totaling 125 feet in length and the 
entire basement is given over to one fountain. The fountain 
on the main floor is 75 feet long. The general offices of 
the Walgreen chain are in Chicag Among the officers 
ind department managers of the company in New York 
for the opening were C. R. Walgreen, president: H. Gold- 
stine, store supervision; W. Schwanke, real estate, and 
W. H. Wagner, advertising. 
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R. D. Keim, general sales manager for E. R. Squibb & 
Sons, New York, spent several weeks recently visiting the 
various state pharmaceutical associations, most of which 
held their annual conventions during the month of July. 
Mr. Keim addressed several of these conventions on the sub 


ject, “The Economics of Price Standardization.” 


Che American Druggists Syndicate reports for the first 





alf of 1927 a net profit of $521,085 after depreciation, but 
before taxes, equal to 52 cents a share on 1,000,000 shares 
ot stock, against $212,067, or 31 cents a share on 678,451 
shares, in the first half of 1926. The Syndicate has con- 
tracted with John H. Woodbury and the John H. Woodbury 
Laboratories, Inc., to be the exclusive agent for their prod 
ucts in the United States and all foreign countries. 

Société Parisienne de Produits de Beauté Ganna Walska 
is to invade the American market with its line of per- 
fumes and cosmetics, according to press reports of the 
recent activities of Mme. Walska’s new perfume venture. 
Advertisements in- 
dicating that the 
company was seek 
ing to build up an 
\merican _ selling 
‘rganization ap- 
peared recently in 
the New York 
newspapers. These 
Savertise 
ments called for 
correspon 
dence with agents 
to act as distribu- 
tors but it is be 
lieved that an 
American organi 
zation will be the 
outcome, 


The company, or 


Mme. WaLsSKA IN HER Parts SALON 


ganization of 
which was reported in a recent issue of this journal, is capi- 
talized at 1,500,000 francs. The names of Josephine Ber- 
telli and Dr. Serge Voronoff have been connected with the 
venture. Mme. Walska is president. It is believed that 
the singer’s husband, Harold F. McCormick, is the financial 
backer of the new organization. 

Free laboratory service, for the testing of bottled car- 
honated beverages for any bottler—irrespective of where 
he may be buying his extracts and supplies—has been 
established by the Virginia Dare Extract Co., of Brooklyn, 
NX. Y. This special research service will include micro- 
scopical examinations and chemical tests of finished drinks, 
with a view to aiding bottlers in solving difficulties result- 
ing from unexpected development of yeasts, bacteria and 
micro-organisms. 

The work will be directed by Prof. B. Allyn, of the 
Westtield (Mass.) Pure Food Laboratories, whose scientific 
studies of carbonated beverages and food products, generally, 
are well-known to the bottling industry. Dr. B. H. Smith 
president of the Virginia Dare Extract Co., has invited 
hottlers to avail themselves of this helpful service, by 
sending in samples of their finished drinks, which show 


signs of spoilage, without any feeling of obligation. 
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Mme. Helena Rubinstein, of New York, sailed on the 


ympic last month to visit the new Rubinstein Beauty Clinic 
in Paris, which was opened last Spring 


She plans to visit 


the continent before returning to her 


New York Salon in September. 


several countries on 


Architects and interior decorators are at work towards 
the completion of two big new Rubinstein salons to be 
opened in the Autumn; one at 8 East 57th street, New 


York, and the other at 666 Upper Michigan Boulevard, Chi 


CaQo. 

Two additional members have joined the field personnel 
of the Rubinstein organization: W. A. Walling and C. S. 
Marggraff. The latter is among those representing Mme. 
Rubinstein in New York City. 


Francois Coty is very largely responsible for the probable 
representation of France in the Olympic games in Amster- 
dam in 1928, 


that the 


When the French Olympic Committee found 
had 
for participation of a team in the games, it 
decided that no team representing France would be entered 
in 1928, 


lrench government failed to vote the neces- 


sary funds 
Mr. Coty immediately offered a loan of one million 
francs to defray the expenses of preparation until the French 
This offer has 
of 


government is able to vote an appropriation. 


been accepted by Count Clary, president the French 


Olympic Committee. 

Paris Toilet Co., of Paris, Tenn., has launched a strong 
distribution i 
“Golden 
using large display advertisements, mentioning the names of 
department Manhattan, 


campaign in the metropolitan district for 


its 


Peacock” bleach creme and tonic face powder, 


stores, in Brooklyn and Newark 


daily newspapers. A coupon is printed entitling the pur- 


chaser of a jar of bleach creme to a free box of the tonic 


face powder, which is described as being new. 

Douglas Wakefield Coutlée has joined the advertising de- 
of the Plough 
Black & White toilet preparations. 


partment Chemical Co., Memphis, Tenn., 


He was formerly busi- 


ness manager and a director of the Charles C. Green Adver- 
tising Agency, New York, and was, at one time, with Ruth- 
rauff & Ryan, Inc., New York. 


The J. B. Williams Co., 
of shaving and toilet soaps and toilet preparations, has 
pointed the Manternach Co., 


Glastonbury, Conn., manufacturer 
ap- 
Hartford, Conn., advertising 
agency, to direct its advertising account, starting September 


1. Magazines will be used. 


The Plough Chemical Co., Memphis, Tenn., will spend 


$1,000,000 for advertising during the coming fiscal year, it 


is stated. Of this amount approximately $650,000 will be 
spent in newspapers; the balance in calendars, booklets and 
circular matter. This is an increase of about $250,000 over 


the advertising expenditure for the previous fiscal year. 

The William Wrigley the 
quarter of 1927 a net profit of $2,456,873, after depreciation, 
Federal to $1.36 a 
share earned on 1,800,000 shares of no par stock, as com- 
pared with $2,422,118, or $1.34 a share, in the first quarter 
and with $2,392,823, or $1.32 a share, in the second quarter 
of 1926. Net profit for the half-year 
against $4,798,914 in the first half of 1926. 


Jr. Co. reports for second 


taxes and other charges, equivalent 


was $4,878,992, 
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of Chicago, IIL., 


new building 


rhe ¢ I. Togstad Co., 


completed moving into its « 


} 


as 


formerly has just 


wn at Kokomo, Ind. 


The new plant a total floor space of 21,000 square feet 


and is fully equipped with conveyor tables, labeling machines, 


vlass lined tanks, scientific laboratory, etc 


Its present building gives the company more than four 


times its former floor space and the new equipment enables it 
The Togstad 


3% 


to properly handle its increasing sales volume. 
[ 


company has enjoyed the 


its existence, its present annual sales being approxi- 


halt a million 


a phenomenal growth during 
vears of I 
mately dollars. 
3 


been associated with large c 


Togstad, who is president and general manager, has 


neerns, selling all of their prod- 
ucts direct to the consumer through canvassers. He resigned 
as general sales manager of the J. R. Watkins Co. to establish 
his own business, having acted in that capacity for five 
Prior to that 


years. 
was connected in 
pacities with the W. T. 
panies. 


A. F. 


time, he sales executive ca- 


Rawleigh and T. M. Sayman com- 


Grohe has been elected vice-president in charge of 





NEw 


PLANT oF C. I. Tocstap Co. 


sales, effective Septembe r i. 
eight general manager of 
Ohio, branch of the J. R. Watkins Co 


The company manufactures a line of more than 400 items, 
of fc r¢ rd 


Mr. Grohe has for the past 


years been sales the Columbus, 


consisting products, toilet preparations, soaps. 


medicines, etc., and is adding new numbers every month. 
Mr. reported rapidly in- 
creasing sales each month and with the company’s enlarged 


Togstad in a recent interview 
capacity is very optimistic indeed as regards business possi- 
bilities for 1928. 


J. B. 


writes that 


Mowell, 
the 


of the Mowell-Ott Co.. 


increase in 


Whittier, Calif., 
firm has made 
it necessary for them to seek new quarters and they are 
now 


business of his 


located in their new plant at the corner of Whittier 
South Bright 


their new quarters in July. 


boulevard and avenue, having moved into 
Mr. Mowell reports business 
in splendid condition and output increasing each month. 
In an analysis recently made by the warehouse and truck- 
ing department of the Procter & Gamble Co. to determine 
which one of the company’s fleet of automobiles had the best 
all-round record, the highest rating went to a Ford coupe 
driven thirty-one months by Charles Robinson of the Phila- 
delphia district at an average cost of three and nine-tenths 


cents (.039) per mile. 
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lucts Exhibit at Atlantic City displayed francis V. Eavenson, soap specialist for the Wilson Co., 
rl t \ugust 15th a large showing of the of Chicago, connected with the subsidiary firm of J. Eaven 
1eW ed by Pinaud, Inc., New York. An son & Sons, Inc., of Camden, N. J., died August 1, at the 
my e est lishment Was taken up W 1 the we of 72 
lis ( be one i the most attractive <« C Mr Eavenson was orn Februar 10, 1855, in Chester 
ls ‘ é Che new cream ts a result of a County, Pa., and was gradu 
‘ ‘ s’ researc il experi t. One of it ited «from a Philadelphi 
chit acte s that it is soluble in water a public school in February, 
r Y ! e Cal ( el ved witl inl 1873 The tollowing day he ) 
ipplic \ Many women visited the exh went to work in the soay 
g ft s] \ representative « inaud, Inc was company of which his grand 
rest ed t pplication of t ney’ cream father, Jones Eavenson, was 
Q mples \n eresting f¢ re of the tu the founder, and in which 
vas t \ ipped in ch ellophane and had a his father, A. T. Eavenson, 
cell : t top was a_ partner His first 
position with the compar 
Hew Soap Co., Dayton, Ohio, gave its annua was that of a soap salesmai 
ic ‘ g to employees and the families late in at which he worked 11 to 12 
Tul was held at Tr ele Par Daytor hours a day receiving 50 cents 
for each day's work. He 
Louis ¢ il direct Lautic ils, Grasse Tue Late F. V. Eavenson ™@“ excellent progress as a i 
tind 30 at Saint-André-des-Alpes at the age of 45 salesman and also rapidly ac 
Mr. O as a vraduate emist and had done much re uired a technical knowledge of soap manufacture which was 
aaah es ow dentine to serve him in good steal later in life Ten years after 
a e produ of per his first connection with the company he was admitted to the 
Bis ee ae firm as a partner. After this event the firm made very rapid 
eontntl ral products progress and when it was taken over by the Wilson Co., the 
\ ite : sane?” nacililied work of Mr. [avenson was recognized by his continuanc: 
tion v I ssetai ‘yc as a an executive position with the firm 
hemist vas made techni our years ago, on the occasion of the 50th anniversary 
wall ives He was made of Mr. Eavenson’s connection with the firm, his associates 
Chnciline Mi Levionie gave a dinner to him at the Philadelphia Automobile Club 
i eure ac Ae ace at which time his splendid services to the company wert 
1 el f A ¢ ure He was publicly cr mmended. 
. ments ‘ nm technical His death removes an influential and striking figure from \ 
scientific « nd some the soap industry and leaves a gap in the ranks of his com 
‘ a et is. etis pany which will be difficult to fill 
publis! s urnal 
le w ls ‘ ler « Henry C. Schranck, a pioneer business man of Milwauk« 
humerous 1n tant patents ed this month after a year’s illness, He was active in th 
: covering cesses of productio1 His career carried him affairs of the National Man 
tron c sition in the tact to the highest plac ufacturers of Soda Water 
In screntilic Cl s in the gift of the compan) flavors for many years 
Che i Vas el in Grasse Ol August 2 and was havin served on its board 
attende delegation of the staff of Lautier Fils, by ot directors and in other 1m 
} repres¢ S e Syndicat des Employés de Pariumerie, portant posts in the associa 
ind by 1 s associates in the perfume raw material tion 
in ! ¢ ympanies in Grasse and vicinity Mr. Schranck was a mem ’ 
I s emetery ot Sainte-br te er of the Wisconsin State 
Board of Pharmacy and 
Oak vx 1 West 21st stree New York Cit have served ss its president for 
m1 ( ppointment of Miss [Elsie R. Wilson as thirteen years. He also was 
! 1 Q itory a tact Miss Wilson was active in other civic fields, 
forme vith Oakley & ( s capacity | having been an officer of th 
f sever National Saengerfest in 1886 
ind f all saengerfests since 
he Jepartment is called attention to a new that time For twenty vears 
cour <5 i nal k note n the Exchange National he was treasurer of the Milwaukee Musical Society and f 
Bank Pittsbur 1902 series; check letter P. charter num many years was a member of the Board of Aldermen 
ber 1057 s wunber 112595 MACK pl ite number 1316; For the last twenty vears he was preside nt of the H. G 
}. W. 1 Register of the Treasu Ellis H. Roberts, Schranck Co. In 1876 he entered into partnership wit! 
Treasur the United States; pe t of Benjamin Har rancis Ludwig, establishing the firm of Schranck & Lud 
riso mbering and seal are reproduced in a pale wig, which continued until 1907, when Mr. Schranck ac- 
shad e coloring, says the report, being so unusual quired the interest of Mr. Ludwig and formed the present 
st ! ttent firm, which is carried on by his three sons a 
; 
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Since 1886 Procter & Gamble Co. have been operating 
under a profit-sharing plan. Dividends under this plan were 
formerly distributed semi-annually to the employees of the 
company, each dividend day being the occasion for the clos- 
ing of the plants and offices of the company and an outing 
and celebration. Dividends 
are now mailed to em 
ployees monthly but — the 
semi-annual dividend cele 


bration is still a great sen 


timental occasion for all 
Procter & Gambk em 
| loyees The latest of these 


dividend days was held on 
July 30 at Coney Island 
near Cincinnati where about 
10,000 took part in the cel 
bration The same testivi 


ties took place at all the 





other plants. 
The plan is now a part of James GaAmpui 

a very complete industrial 

relations program and marks only one of the steps taken by 


the company to form cordial and lo relations with its 





workers. The latest addition to this program is a plan for 
“Guaranteed year round employment” which was put into 
effect in 1923. It is, briefly, an arrangement which guaran 


tees employment for not less than forty-eight weeks each 


vear, regardless of business conditions 
; 
} 


This, with the profit-sharing and other employee benetits 
such as employees’ conference committeees and representation 
on the board of directors has cut down the labor turnover 
f Procter & Gamble Co. to less than 1 per cent per mont! 
Early in the nineteenth century, James Gamble immigrated 
from Ireland and William Procter from I[ngland and 
William Procter had been engaged 


in business in London where he had a draper’s s 


located in Cincinnati 
hop. His 
place had been burglarized and almost his entire fortune 
lost. In addition, he found himself about $8,000 in debt. 

In his early years, he had learned how to make dipped 
candles When he arrived in Cincinnati, he found that 
candles were brought there from Philadelphia at a consider- 
able cost of transportation and loss of time. This seemed 
to Mr. Procter to be an excellent opportunity and he decided 
to engage in the business, becoming both the manufacturer, 
the merchant and delivery boy for his product. He soon 
made the acquaintance of James 
Gamble who was already engaged in 
the manufacture of soap in a small 
way, and arranged with Mr. Gamble 
to handle the sale of the soap as well 


as his own candles. 





The two men married sisters, whicl 
made their interest 
even closer. Their 
businesses were closely 
allied, both requiring 
virtually the same 
raw materials, and at 
the suggestion of their 
father-in-law they de 
cided to go into busi 
ness together. This 
partnership, which 
dates from 1837, 


ADMINISTRATION BUILDING AT PRINCIPAL PLANT 


IvVORYDALE, OHIO 
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marked the beginning of one of the oldest of the large in- 





dustrial organizations in the United States 





In the early days of the business, their soap was not sold 
under any brand names and no white soap was made. Their 
product was delivered to the storekeeper in bulk and sold by 
weight. One of the earliest soaps was “German Soap” made 
chiefly from red oil. The story goes that at one time some- 


thing happened to a batch of soap which gave it a peculiar 


mottled appearance. Mr. Gamble thought that vould have 
to work it over again, but Mr. Procter, a k salesman, 


decided to market it as it was. It was accepted as a novelty 





nd soon became known as “Mottled Gern Soa] 
e first factory of the company was a small place acros 
Che first f y of tl npan) ly ross 
the alley from Mr. Procter’s home at 6th and Main streets, 


in Cincinnati. It is an interesting fact that the present main 


offices of Procter & Gamble C re in a building which 
occupies this site. The business increased so rapidly that it 


soon outgrew its location and was moved Central avenue 
and York street, then outside the city limits 


As late as 1878, the factory consisted of rambling buildings 


1 S éeeal 
and warehouses to 1¢ SiOCK Was taKen 11 ind trucks, 


someone going ahead with pieces of small timber 


car tracks so that the trucks might cross The sales 
force was small and shipping was done mostly by boat 
() ? ‘ pt «| 


mpany 


. y } t 


s 1 ( 1 nere 








: dd ‘ S¢ ured 
ess Was usec 
ry Soap 
Vas | t Phe 
; con 
1 ¢ this soap 
s n p of pure 
sembling cas 
i ug tT tne 
gehts Su i soap, and 
] ¢ G ( gy I the 
\WILLIAM PROCTER SUS hte) —_ : 
I luct \t st his was 
merely called “White Soap,” but the comy soon recog 
nized that it should have a distinctive name. Finally the 
word “Ivory” was hit upon and registered Washington 
The first cake of Ivory Soap was sold in October, 1879. 


Until 1881 practically all of the soap made in America 


was manufactured from English caustic soda. In that year, 
a factory was installed in Syracuse for making this product 
the Solvay process and the American soap trade became 


independent of England for this important raw material. 
It is hardly necessary to describe the progress of Ivory 


Soap from that time to the present. It has enjoyed a rapid 
growth and expansion and is now kn 





wn practically through- 





grown its former 

ctor in Cen- 
tral avenue and 
ground was bro- 
ken for a new 
plant at Ivory- 
ilé, a ut seven 


9 Procter & GAMBLE Co., ties Avene the, 
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tory at Ivorydale comprises about 112 acres situated along 
Mill Creek and adjacent to several railways 


new plant, the firm con 





When work was begun on tl 
sisted of the William Procter estate; William A. Procter 
and Harley A. Procter, sons of William Procter; James 
Gamble, James N. Gamble, David B. Gamble and William 
\. Gamble, sons of James Gamble. The business was orgat 
ized as a stock company in 1890 with William A. Procter 
as president. His son, William Cooper Procter, was made 
general manager. 

It was not until 1887, fifty years after the founding of the 
partnership, that the first chemist was employed at Ivorydale 
space for laboratories. Very soon it was 


and given a smal 
necessary for him to have a helper and from that time on the 
chemical department has grown steadily. The Chemical 
Division, as now organized, includes various experimental 
plants and completely equipped libraries, together with a 
recently added department on Home Economics, an Experi- 
mental Laundry and an Experimental Bakery. It has a 
library of more than 2,000 volumes, containing every book 
of importance on soaps, fats and oils in the English, French 
and German languages. 

The company entered the oil business in 1898 as a natural 
adjunct to its other interests with the manufacture of Crisco, 
a vegetable cooking fat, as the logical result. In 1900 there 
was only one Procter & Gamble plant, that at Ivorydale. 
Since that time the Ivorydale plant has been greatly en- 
larged and factories are operated at Kansas City, Kans. ; 
Port Ivory, Staten Island, N. Y.; Hamilton, Ontario; Macon, 
Georgia; and Dallas, Tex. In addition, the company owns 
and operates ten large oil mills in the cotton belt from which 
it secures raw materials. Sales offices are maintained in all 
of the important cities. 

The Procter & Gamble Co. reports a net profit of 
$15,004,975 for the twelve months ended on June 30, after 


all charges, equivalent to $11.38 a share earned on 1,250,000 





shares of $20 par common stock after 8 and 6 per cent 
preferred dividend requirements. This compares with 
$12,241,753, or $9.17 a share. earned in the previous year, 
and is an increase of $2,763,222, or 22.5 per cent. 


Sales amounted to $191,776,978 for the twelve months, 





against 3189,314,559 the previous year, an increase of 
$2,462,419 or 1.3 per cent. Capital stock was unchanged 
at $37,181,100, reserve for depreciation was $24,529,505, 
against $22,295,118; accounts payable were $8,799,030, 

gainst $5,771,85¢ and profit and loss surplus was 
$38,908,119, against $35,300,78¢ 


McCall’s Magazine, in page advertisements of its August 
issue, says: “In the last ten years woman has progressed 40 
years; she uses tons of face powder, but in ten years she 
has reduced the infant death rate 30 per cent.” 


Amplifying the big black type in which the above slogan 





of feminine progress is printed, the advertisement says: 

“She uses tons of rouge, lipstick and face powder. She 
cuts her hair, plucks her eyebrows. She goes to Congress 
., . Clubs... and golf tournaments. Yet with all her 
frivolities and activities, her sensible care of her babies has 
reduced the infant death rate 30 per cent in the last ten 
years.” 


Parfums Lionceau, Paris, has appointed Smith, Sturgis & 
Moore, Inc., New York advertising agency, to direct its 


advertising account in this country. 
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William Kropff, president of Muhlens & Kropff, Inc., 2 
West 45th street, New York City, and Mrs. Kropff ar: 
spending their annual vacation in the White Mountains. Mr 
and Mrs. Kropff are at present at Crawford Notch. They 
will return to New York after Labor Day. 

The John H. Woodbury Method has leased the entir 
second floor at 1,551-53 Broadway, northwest corner of 42d 
street, New York City and will conduct a beauty parlo: 
there after remodeling of the space. The lease is for a tert 
of years at a total rental of about $250,000. The creator oi 
the method, who was one of the pioneers in beauty culture, 
started in 1876 at 125 West 42d street. 

Sir Albion Benerji, prime minister of Mysore State, 
India, for over five years, who is credited with inaugurating 
the progressiv¢ 
sandalwood oil 
policy of the 
Mysore Govern 
ment, has _ beet 
made Chief Minis 
ter with Foreign 
Commerce Por t- 
folios for the State 
of Kashmir, the 
largest state of 
India touching 
China, Tibet and 
Russia. Sir Albion 
is in charge of 
mineral surveys and 
mining, industrial 
education and_ in- 
dustrial commerce 





It is due largely 


H. SyMINGTON Cox AND Str ALBION 


to his executive 
ability that the 


sandalwood oil industry has been placed on a very satis- 


BENERJI 


factory basis. It will be recalled that Sir Albion visited the 
United States a year ago and while in New York Cit) 
his headquarters with Cox, Aspden & Fletcher, sole 


agents in the United States for Essenflour Products, Ltd., 


made 


Mysore, S. India, distributors of Mysore Government 
ss : eer : 

sandalwood oil. H. Symington Cox, American representa- 

tive of the firm, is now in India and is not expected to return 


until November. 


Chicago Tribune has compiled statistics of the toilet goods 
advertising carried in the Chicago papers during 1926 by 
forty-seven firms which each advertised more than 5,000 
agate lines. The Tribune printed 36 per cent of the total 
of 264,661 lines of local companies and 49 per cent of 1,180,- 
060 millines (a milline is one agate line circulated 1,000,000 
times), inserted by national advertisers of toiletries, soaps 
and perfumes. 


John Dunham, the Chicago advertising agency, is handling 
the advertising campaign of the castile soap, manufactured 
by Armour & Co. 


Dorothy Cocks, advertising manager of Elizabeth Arden, 
New York, beauty preparations, has resigned. No successor 
has been appointed as yet. 
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American Perfumers’ Laboratories, Inc., New York, on 


account of increased demand, is now running double shift 


Kurt Walwer, vice-president of Pfaltz & Bauer, Inc 
New York, sailed on the Homeric August 19 for a twe 
months’ trip abroad, where he will visit various European 
production centers for raw materials. 

Leon L. Beckwith, of the Bonheur Co., Syracuse, N. Y., 
manufacturers of perfumes and toilet preparations, paid New 
York one of his periodical business visits recently and all 
his friends were delighted to see him. 


McKesson & Robbins, Bridgeport, Conn., declared recently 
a regular quarterly dividend of 1% per cent and an extra 
dividend of 34 of 1 per cent on the preferred stock, making 
a total of 2% per cent. A quarterly dividend of 25 cents 
a share was declared on the common stock. Both dividends 
were payable August 10. 

Sales of the twelve leading chain stores for July totaled 
$55,061,821, as compared with $49,016,464 for July, 1926. 
an increase of 12.3 per cent, according to specialists in chai 
store securities. For the first seven months, sales totaled 
$370,695,857, as compared with $321,057,310 for the cor 
responding period of 1926, an increase of 15.4 per cent 

J. C. Penney Co. again led all other chains in point of 
dollar gain with an increase of $2,115,541 for the month. 
Neisner Bros. and J. J. Newberry again led in point of 
percentage gain with increases of 46.6 per cent and 42 per 
cent, respectively. 

Announcement has been received of the marriage of Leo 
H. Brodrick to Miss Madeleine Katherine Driscoll, Brook 


lyn, N. Y., on August 11. The ceremony was performed at 


D> 


the Chureh of Our Lady of Angels, Brooklyn, by the Rev 


brother of the bridegroom 


Father Aiken. Daniel Brodrick, 
was best man; and Mrs. M. 
E. O’Brien, sister of the 
bride, was matron of honor 
Following the ceremony a 
reception was held at the 
Crescent Athletic Club, after 
which Mr. and Mrs. Brod 
rick departed on a motor 
honeymoon tour through 
Maine and the Adirondacks 

Mr. Brodrick is very well 
known to readers of this 
journal as representative in 
New York of Baxter Paper 
Box Co., Brunswick, Me. 
Bond Mfg. Co., Wilmington, 
Del., A’Cadia Powder Puff 
Co.. New York City and throughout the Eastern terri- 
tory for W. C. Ritchie & Co., Chicago. Prior to es- 


Leo H. Broprick 


tablishing himself as manufacturers’ agent representing 
these companies, he specialized for a number of years in 
metal and fiber containers. During the World War, Mr. 
Brodrick was in the service as lieutenant of infantry 

Mrs. Brodrick is the daughter of Francis Joseph Driscoll 
ot Brooklyn. 

We joint with Mr. Brodrick’s many friends in the trade 
in heartiest congratulations. 


« 
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\. P. Babcock Co., New York City, has appointed the 
John L. Johannes Co. as sales representative in the Phila- 


delphia, Baltimore, and Washington districts. 

At the recent annual meeting of the Board of Directors 
f Antoine Chiris Co., 147 Waverly Place, New York City, 
Charles A. Swan, who has been vice-president of the com- 
pany, was elected president At the same meeting Louis 
Rapin was elected  vice- 
president of the American 
organization. 

Mr. Swan entered the em- 
ploy of the Antoine Chiris 
Co. in 1898. In 1921 he was 
elected a member of the 
Board of Directors and was 
made secretary in October, 
1922. He became  vice- 
president and general man- 
ager of the American com- 
pany in March, 1924. His 
advancement to the presi- 
dency of the company will 
be gratifying to his host of 


CHarLes A. SWAN 


friends in the essential oil 
trade who are interested in his successful career. 
Louis Rapin, who was in charge of the New York branch 


yf the company during Mr. Swan's recent trip to Europe, 


and who is now at the principal office of Etablissements 


Antoine Chiris, Paris, will return to the United States on 


the De Grasse September 1 


The United Drug Co. reports for the six months ended 
June 30 profit of $2,938,790, after depreciation, ordinary 
taxes and interest,.but before Federal taxes. This compares 
with profit of $3,741,586 in the first six months of 1926. The 
profit for the June quarter was $1,617,323, after the above 


leral taxes, as compared with $1,321,- 


charge s, but before Fe 
467 in the preceding quarter and $1,828,257 in the second 
quarter ot 192¢ 

According to Louis K. Liggett, president, the operating 
profits for the second quarter were $1,808,835, before bond 
interest and Federal taxes. In the first quarter the profits 


totaled $1,516,843 


The Lambert Pharmacal Co. reports for the six months 
ended June 30 net profits of $2,204,520 after estimated 
taxes, an increase of 37 per cent over the net profits of 
$1,608,963 for the first six months of 1926. The propor- 
tion of profits applicable to the Lambert company, before 
giving effect to the acquisition of the additional capital 
stock of the Lambert Pharmacal Co. recently acquired, 
amounted to $1,240,042, as compared with $905,042 for the 
six months ended June 30, 1926, 


Procter & Gamble Co. has brought to practical comple- 
tion its new warehouse in Kansas City. The building is of 
modern fireproof construction, affording the company ample 
room for storage and facilities for unloading and loading 
freight under cover. 

The Chesebrough Manufacturing Co., manufacturer of 
“Vaseline,” reports for 1926, earnings of $967,189, against 
$1,003,032 in 1925. 
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] 


P. R. Dreyer has returned to his desk aiter a prolonged 


Western trip which culminated in a brief vacation on the 




















Paciie Coas Mr. Dreyer left New York in May, stop 
ping at various points i1 Middle West and visiting 
his ( cag representative Wi m H. Schutte ¢ 
tinuing his ir he visited vai Ss citt the Far Wes 
t IS Dusiness tri \ calls n the San Frai 
cisco trad company i Walt Weinstock, his Sar 
lrancis presentative \\ ( fornia, Mr. Dreyer 
appointe Mont, of Los Angeles, his representative 
t S ‘ California te I Mr. Mont has been « 
} ct e essential oil trade in that section of the 
( 1 Cals 
n ( rnia Mr. Dreyer s joined by Mrs. Dreye 
\ u ‘ siting ré er 1 Oklahoma Cit 
Loge i Visiter Val pomts of interest Il Cal 
s s at M te! Santa Barl i, San Dieg 
I They re ed by way of the 
( 1 Or e return t Mr lreyer made b 
sto] ( ca ind Clevela 
\t cent pecial meetings t the directors of Sociéte 
Chimiq es Usines du Rhone and of Etablissements 
Poulenc Ireres, a proposed ] i he amalgamation 
thes¢ Vo companies wa ccepte l 
| Société Chimique des Usines Rhone was estab 
lished 1895 at Lyon as successor t the Société Gilliard 
] It ma ctures a very complete li organic chemicals 
includin synthetic perfume materials \ recent develo; 
( l og he line ( ( lulose icetate ind ther 
pro s us he manutfact f rayot 
P 1 eres traces s hist ! i pharmacy est l 
lished in 1827, the first connection of the Poulenc fam 
4 with it having been in 1858. Its principal line is medicinal 
ind logical products, but it also manufactures numerous 
inorganic and organic chemicals whicl nd use in industry, 
mong them being a ve complete line t photographic 
chemicals 
Phe por t ne and Telegrapl 
» Co. for the 1 net income of $63 
747.90 a il t $5 83 a share 
earne 1 é ires outstanding during 
the peri s 45, or $6.05 a share 
earneé n 9,236,805 average number shares outstanding 
during é st halt 192¢ Che increase in net earnings 
! LIT s to $7,830,556 or 14 per cet 
Pr sident W ilter > Gifford 1 s ep t to tock 
holders s that the Bell syst l s made substantia 
progress W the extent ind qualit a lephone Service 
last six m mnths, 11 vhicl $25 000 telephones have 
yee! ed, making a total of 18,000,000 telephones inter 
conne ¢ I d Vit the st 
Comn 1 Solvents Cory it reports for the first 
il 2 t profits of $1,215,022 ter charges and 
taxes lent to $11.1¢ share eat l the 108,86 
S res 1) clas B stock \ ( inder the rec ip 
iliza pl presented by Ire¢ B 8% e split two 1 
on same period of last the net was $688,312 
or Sé 3? s ré 
Benito Perez of the South Ameri partment of Georg 


New 


himself in the near 


York City, has resigned and will enter 


future in 


Havana, Cuba 
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Babbitt Incorporated, perfumers, ot 





modern equipment and to manu 


ls for manutac 


f 


facture a long list of private formul: 


rs, as will be seen by their announcement on advertising 


Dr. E. G. Thomssen, chief chemist r the R. Watki 
Co., Winona, member of executive board, A. M. T. A. an 
ed t T I the SOAP SEC TION Ot thls ] rl ] Vas in New 
York and at the Watkins Newark plant the middle of thi } 
is wav back to Minnesota fror his acati 
Vis Maine Mrs. Thomssen accompanied him 





gerer & Co., New York, am ‘ ‘ dition 
Fred vemes¢ itis t their sale ( 
\ V1 the trade and will t Metr . 
t tory with H. B. M e, ¢ o rm 
( n re nple ser ce to tne 1 r essent 
l per mer ind lay ring materials 
\V. H. Merten of the Henderson Lithographing Co., ( 


Ohio and George D. Chisholr ice-president of t 





M > Vict 
a ¢ t and 
S ¢ ot ] 
compa having 
a iden 
e in 1925 ’ 
( mpat 
is ‘ ver by 
cy ay 
\ H MERTEN AND GEORGI DD =. 
CHISHOLM raphing ‘ 
. is nnati. Bx 
M Merten and Mr. Chisholm were abroad tor some time 
combined business and pleasure trips The accompany 
ograph, which was taken by the Epi board th 
iuretania, shows these two well-known men in_uncot1 
ventiol il pose The st twi gentlemet vere accompalil | 
their wives and made interesting tours in Europe 
s Bros Tea Ce reports a et p t r the rst ’ 
il 1927 of $125,806 against $90,709 ior th eriod last 
veal Net profit for the quarter ended June 30) $96,999 
g st $76,493 for the same quarts 192¢ 
H G. Dusenbut pertume e1 Ric d uu 
nut ew York sailed July 16 1 ¢ d while 
ibroad will spend most of his time Richard Hudnut 
( 1 Suresnes | ince He s sited Grasse t 
be pres during the ithering ot sn ind the ma 
( 4 ma Cs 4 necretes 
We e received a card from Dr (5 1emist 
itzsche Brothers, I New \ Cit postmarke 
( s Mr. Gunther will be abroad several months visit 
sources of raw materials for perfumes and the firms 
whic is company represents in t United States. He 
eports that the work is getting more and more interesting 





1927 


\UGUST 


Robert B. Magnus, treasurer of Magnus, Mabee & Reynard, 
Inc.. New York City, was seriously injured in an automobile 
accident on the Long Island Motor Parkway 
ville, N. ¥., August 10. Mr. 
Mrs had alighted 
drawn well to the side of the 

ikes. While 


at a high rate of speed, struck Mr. Magnus’ 


near Amity- 


Magnus was driving with 


Magnus and from his car which was 


road in order to examine the 
doing so, a going 


passing automobile, 


car, dam 





considerably and seriously injuring Mr. Magnus. He 
as removed to Dr. Reeve’s Hospital at Amityville, where 
was found that he was suffering from a fractured skull 
ind a broken leg. Latest reports from the hospital indicate 
hat Mr. Magnus is making satisfactory progress. Mrs. 
Magnus, fortunately, was not seriously injured. 

Mathieson Alkali Works, Inc., reports net income for 
the quarter ended June 30 of $452,429 after taxes and 
charges, as compared with $391,874 in the same quarter 
last year. This is equal after preferred dividends to $2.77 
a share on the outstanding 147,207 common shares, as com 
pared with $2.36 a share, in the 1926 quarter. The six 

’ months’ net income was $898,698, or $5.51 a common share, 
as compared with $776,156, or $4.68 a share in the six 


months of last 
EK. M 


quarter showed a continued healthy business condition with 


Lae 
cecrease 


year. 


\llen, president of the company, said the second 


less seasonal toward the end of the quarter than 


usual There was also a hardening, he said, of prices of 
i 


two important products that had shown signs of weakness 
\. Herman Wirz, president of A. H. Wirz, Inc 
Mrs. Wirz, sailed on the Paris, 


for a two months’ trip abroad where 


Chester 
Pa., accompanied by \ugust 
they will enjoy a 


Wirz an 


Berlin 


well earned vacation. Prior to his departure, Mr 


nounced that he proposed to fly from Paris to and 


from Berlin to Vienna, and that he might also make further 


use of the aviation facilities afforded on the continent. The 


principal countries to be visited will be Irance, Germany, 


and Austria-Hungary. Mr. and Mrs. Wirz expect to return 
to the United States at the end of September or early in 
October. 

Increased business in Chicago has necessitated an addi 


Co.'s branch lo ited 


Mullen has 


The Chicago organi 


Ungerer & 
street, and J os 
Ahles 


zation is well equipped and can be depended upon t 


selling staff of 
North Clark 


pointed to serve under Harry J. 


tion to the 


at 350 been ap 


efficient service to the many customers in this territory. 


Mr. Ahles has recently returned from a business trip to 


the Middle-West and sends an optimistic report of condi- 
tions there. 
F. de la Garza of the export department of Fritzsche 


New 
business trip through Central and South 


August 20 for a 
America. Mr 
de la Garza will visit Cuba, Porto Rico, Mexico, Colombia, 


Brothers, Inc., York City, sailed 


American points. He 


New 


Venezuela and possibly other South 


hopes to be back in time to celebrate Christmas in 


York 


C. H 


Fils, with 


Lautier 
New 


extended 


Bourguet, the American representative for 
Mrs 


York on the 


Bourguet and son René, returned to 


Rochambeau, August 12, from an 
European trip during which time he visited the headquarters 


of Lautier Fils and the Grasse flower fields. 
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Harry Burnett, treasurer of Joseph Burnett Co., Boston, 


manufacturers of flavoring extracts, died August 16 after a 
illness. Mr 


extended 


brief Burnett was in his 77th year. A more 


obituary notice will appear in our 


septe mber 


Issue, 


Park & Tilford, Inc., report net earnings of $218,954 


for the second quarter of 1927, after charges, equal to 
$1.09 a share earned on 200,000 outstanding shares, against 
$80,982, or 40 cents a share, in the second quarter of 1926. 
Net prolit for the first half of 1927 was $259,301, or $1.29 
a share, against $177,582, or && cents a share, the year 
betore 

Pierre Lemoine, Inc., New York City has purchased the 


business of O. A consolidated 
The purchases includes the 


line of Mao concentrates, Mao liquid colors, Mao oil soluble 


Brown Co., Inc., and has 


it with the Lemoine business. 


furniture and fixtures of the Brown 


colors and the stock, 


company. 


Pierre Lemoine, Inc., was 


established twelve years ago 


by C. R. Meltor, who is 
president and active head of 
the company It manufac- 
tures its own line of aro- 


matic chemicals and perfume 
and is als 
United 
products of 


raw materials 


agent in the States 


for the floral 


Cavallier Fréres, Grasse. 
O \. Brown has been 

head of the O. A, 

Co. since its 


C. R. MELtTor \s 


nected 


Brown 
establishment 





the details con 


soon as 


with the transfer of 


the business have been completed, Mr. Brown intends to 


take an extended and well merited vacation. He says that 


he will rest and play golf without thought of returning 


to the business world until he is able to make an eighteen 
When he 


it will be time to consider returning to active business life. 


hole score of 96. reaches that eminence, he feels 
\s yet he has made no plans for his future business career. 


Perfumery recently proved the undoing of two marauders 


in New York City. One, who gave the name of Alfred 
Cargill, was sentenced to the penitentiary for an indefinite 
term by Judge Lavine in General Sessions Court. Sentence 


was suspended on his companion, George L. Rogers, a soda 
water dispenser. 

Two alert policemen saw them acting suspiciously near 
Bernard O'Malley's drug store, 555 Amsterdam avenue, and 
scented a robbery when the men dropped a package con- 
taining bottles of perfumery which burst and filled the air 
with fragrance. The police found that the drug store had 
been looted of $400 worth of perfumery, in addition to M0 
in cash and stamps 


¥ 


jean otto of 
Sofia, Bulgaria, advises that he plans to be in the United 


States Sept 15. 


Bagaroff of Bagaroff Fréres, rose distillers. 


F. W. Heine, senior partner of Compagnie Duval, New 
York City, sailed on the August 1, short 
Holland and Germany. 


{quitania for a 


trip in England, 
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Friends of Frederick ¢ Thiele, of the organization of 
P. R. Dreyer, New York City, will be glad to learn of the 
arrival of a son, Kenneth Thiele, July 19, at Woodcliffe, N. J. 

Dr. Edward Kremers, professor of pharmaceutical chem 
istry in the University of Wisconsin, has resigned to 
canize and direct research in colloid chemistry for E. I. du 


Pont de Nemours & Co., at Wilmington, Delaware. 


J. H. Scranton, of the J. B. Williams Co., Glastonbury, 


Conn., soap manufacturer, has resigned to join the 





Manternach Co., Hartford, Conn., advertising agenc 


will assume his new position September 1 


Cards are out announcing the engagement of Suzanne 
Schlienger, daughter of Emile Schlienger, senior partner 
of Bertrand Fréres, Grasse, France, to Robert Thibeaud, 
president of Fly Tox, Inc. Mr. Thibeaud is also interested 
in D. & W. Gibbs of London, well known manufacturers of 


toilet preparations. 


C. F. McKenly, secretary, treasurer and general manager 
of the Spring Stopper Co., New York City, has returned 
from a vacation trip which was spent in Canada and 
northern Michigan. A large part of the time was spent 


in Mt. Clemens, Mich. 


L. P. Lamoureaux has joined the staff of the Rhodia 
Chemical Co., 21 Spruce street, New York City, as sales 
manager for the essential oil 
and synthetic chemical de 
partments. Mr. Lamoureaux 
was formerly connected with 
the Belgian Trading Co. and 
is well known in the trade as 
an expert on perfume and 
flavoring materials. 

The Rhodia Chemical Co. 
has recently considerably 
enlarged the capacity of its 
laboratory for the manufac- 
ture of synthetics in New 
Brunswick, N. J. The an 





nouncement of the company, 
which appears on advertising L. P. LAMOUREAUX 
page 25 in this issue, tells 

of the enlargement of its facilities, and announces that it 
will add several interesting new products to its line in 
the near future 


Robert Gair Co., box manufacturers, have called in for 
redemption their first mortgage 7 per cent gold bonds due 
January 1, 1937, for payment with accrued interest on July 1, 
1927, on which date interest ceased. |The company has started 
to move its equipment from Brooklyn to its new factory at 
Piermont, N. Y. 

Lehn & Fink Products Co. reports for the six months 
June 30, 1927, net profits of $650,564, equivalent to 
a share on the common stock, against $725,385, or 





a share, a year ago. 


George R. MacDonald, of the Boston office of Ungerer 
& Co., spent a few days at the home office recently in New 
York and reported excellent progress in the New England 
territory 


Aucust, 192, 


The net income of the Forhan Co., Inc., and the Forha: 
Sales Company, New York, tooth paste, etc., was $306,027 
ifter charges for the first six months of 1927. This com 


pares with $2 


17,118 for the corresponding period of 1926. 

Mr. and Mrs. Francois De Laire are receiving congratula 
tions on the arrival on August 3 of Robert Edgar De Lair« 
Mr. De Laire is associated in the management of Fabriques 
De Laire, Issy and Calais, France. 


George Lueders, president of George Lueders & ¢ o., New 
York City, and Mrs. Lueders sailed for Europe on the 
Rotterdam, August ¢ Mr. and Mrs. Lueders will be gon 
several weeks. 

Robert H. Hervey, of Louis Dejonge & Co., New York 
City, has returned from Richmond, Va., where he spent 


the greater part of two weeks on the 


golf courses there 
Mr. Hervey played on all the courses and reports that the 


new one there is exceptionally good. 


Charles Bergeret, exclusive agent in the United States 
for Andre Jollivet, Paris, France; Marius Milou, Monte 
limer, France, and Sennet & Cie., Paris, France, has moved t 
more convenient quarters at 6 and 8 West 18th street, New 
York City. Mr. Bergeret’s former address was 145 West 
45th street. 

J. A. J. Wijnmalen, of Polak & Schwarz, Ltd., Zaandam, 
and Hilverson, Holland, accompanied by Ivon H. Budd. of 
the Wangler-Budd Co., United States and Canadian agents 
for Polak & Schwarz, sailed on the Mauretania July 27, on 
a trip whose mission is primarily business. Much of the 
time will be spent at the works of Polak & Schwarz, Ltd., 
in Zaandam. 

Earnings of the Dow Chemical Co. for the half year 
ended June 30 show up favorably, according to official in 
formation. Net profits totaled more than $700,000, equal to 
approximately seven times the dividend requirements on the 
$3,000,000 preferred stock. The company has no funded 
debt. 

The Peerless Tube Co. is now producing aluminum col 
lapsible tubes. The aluminum department is in a building 
entirely separate from the metal department where tin and 
lead tubes are made and is a complete unit with its own 
machinery, tool equipment, ete. 

Business troubles since our last report follow 

Holland Supply House, Inc., jobbers of beauty parlor 
equipment, 105 West 42nd street. Bankruptcy petition filed 
by Ray Manufacturing Co. for $325; Peter Tames, $350; 
Snyder Lock Company, Inc., $300. 

Max Waxstein, druggist, 154 Radford street, Yonkers, 
N. Y. Liabilities, $7,650; no assets. 

Wanamaker Beauty School, Inc., 435 Fifth avenue, Bank 
ruptcy petition filed by Everite Advertising Agency, Inc., for 
$2,731; August Gassler, $1,694; Alice McGovern, $225. 
Anthony P. Ludden appointed receiver under $1,000 bond, by 
Judge Coleman. Liabilities, about $10,000; assets, about 
$2,500. 

Hirschman Chemical Co., Inc., 43 Mercer street, filed 
bankruptcy petition. No schedule filed, but liabilities were 
estimated at $8,000 
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Chicago Trade Notes 

\ heavy explosion, followed by lesser blasts in drums 

alcohol, recently destroyed the two-story brick building 
ccupied by the Century Barber Supply Co., 3043 West 
llarrison street, Chicago. George Holzman, head of the 
company, was badly burned when he dashed back into the 
blazing structure to retrieve the office records. He was 
rescued by T. F. O’Hara, 500 South Sacramento avenue 

Miss Jean Bautes, a bookkeeper, told police that Holzman 
was mixing an oil hair dressing five feet away from a 
lighted gas burner, which it was believed might have caused 


the explosion, The damage was estimated at $25,000 


Lever Brothers have put over one of the largest home 
sampling soap campaigns ever developed in the Chicago ter- 
ritory on their new Lux toilet soap. Seventy-five women 
grouped in fifteen crews of five each worked twenty weeks 
to cover the city and each housewife received a coupon good 
Those buying two cakes of the 


soap, received one cake free for the coupon. It is expected 


at a neighborhood store 


that more than 700,000 coupons will be given out before the 


Chicago campaign is ended 


The Walgreen chain of drug stores has had a representa- 
tive in the southern markets looking over sites for the expan 
sion of the circuit. Word comes from Memphis that N. B. 
Stevens and Charles Prouty have been looking over that 
territory for the big chain. 

Acquisition by Walgreen of the Economical drug chain 
is reported on Page 342. 

The construction of the new warehouse building for the 
Walgreen chain in the Central Manufacturing District is 
going ahead rapidly and the structure will soon be available. 

The Palmolive-Peet Co, has started a heavy newspaper 
campaign on its various products. In Denver full pages were 
used in the newspapers to boost the products, one of them 
being a tube of Palmolive shaving cream at 35 cents, with 
a 25-cent can of after shaving tale free with the purchase 
The company also has heavy campaigns under way on soaps 

Gerald Burnham, Harold Burnham and Raymond Burn- 
ham have organized the E. Burnham Products Co., with a 
capital stock of 20,000 shares of non-par value and offices 
at 180 North Wabash avenue, Chicago. The company will 
manufacture and deal in all kinds of toilet preparations and 
supplies for the beauty shop and hair dressing trade. 

Friends in the Chicago trade are extending congratulations 
to Leonard F. Eiklor, manager of the technical division of 
the Central Scientific Co., on the arrival of an eight-pound 
boy at the Eiklor home. Both mother and child are doing 
well. 

Euclid Snow, Chicago manager for Mallinckrodt Chemical 
Co., and Mrs. Snow are spending their vacation at Ghost 
Lake, Wis. No doubt, he will have a good crop of fish 
stories on his return. 

Leo A. Manigan, of the Fuller-Morrison Drug Co., 1s 
going to Paris with the American Legion this month. 

Morris Gold, Ignatz Spitz and Israel Weisman have or- 
ganized the Morris Gold Co., with offices at 2558 Montrose 
avenue, Chicago, and will deal in drugs and cosmetics. 
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The Norwich Pharmacal (| recently held a sales and 
idvertising conference of the southern members of the Chi- 
cago division, at the Peabody Hotel, Memphis, Tenn. Frank 
L. McCartney, manager of the headquarters here presided. 
ther meetings were held at the Palmer House, Chic: 
at the Nicolett Hotel, Minneapolis. W. G. Peckham, presi- 


dent of the company, addressed the Chicago meeting of the 








rhe trade is exter g congrat s rt A. Mas- 
see, vice-president of the Palmolive-Peet C n his prompt 
action in rushing his power cruiser \/argo to the rescue of 
Carl W. Johnson and his daughter when their yacht 
Francis exploded and sank in Egg Harbor, near Sturgeon 


Bay, Wis. Mrs. Johnson lost her life in the explosion and 
Mr. Massee 


s crew on the Wa more lives would have been 


if it had not been for the quick work 


nd |} 
ind 1 


lost. 


R. A. Whidden, of Bauer & Black, is vice 
committee in charge of the 53rd annual meeting o 
National Wholesale Druggists’ Association, to be held at 


Atlantic City, Sept. 25 to 30. Charles J. Ryan, of Eli 





Lilly & Co., Indianapolis; Fred W. Sultan, of the Sultan 
Co., of St. Louis, and A. C. Henderson, of Armour 


Chicago, are also on the committee 








\ ( druggist, Frank R. Alexander, 75th Street 
ind Vincennes Avenue, announces the “world’s greatest 
silk stocking value.” He is offering “Sheer-Ose” in silk to 


top at $1 and $1.50. The $1 h the $1.50 


full-fashioned. The stockings from the 
1 


mill to your foot through your m during 





the day, in the evening, or on 


R. J. Swing, secretary of the Chicago Drug and Chemical 


} 


\ssociation, has returned from an extended business trip 





1 the East. The first Autumn meeting of the or- 
ganization will be held at the Hamilton Club on the last 
Thursday in September and the committees are shaping 
things up for a big fall program. 


\. G. Edison, S. M. Edison and A. Solosko have organized 


the Edison Laboratories, with offices at 3756 Broadway, 





Chicago, and will manufacture and deal in ugs, chemicals 





and supplies. 

Jack J. Dermody has been appointed manager of the new 
offices opened at Portland, Ore., by the Los Angeles Soap 
Co. C. F. Billings has resigned from the advertising depart- 
ment of the company. 


Hayes Kennedy, John M. Touhy and Daniel S. Jerka have 
organized the Kraemer Co., with offices at 5601 West Lake 
street, to deal in drugs and toilet goods. 

The Procter & Gamble Co. have started a campaign on 
their new perfumed soap, under the trade name of “Camay.” 
They are sampling from house to house in addition to news- 
paper advertising. 

The many friends of Charles A. Rindell, representative 
1f£ Metal Package Corporation and other lines in the Chi- 
cago territory, are glad to hear he is back on the job after 
a short illness. Among the visitors at the Rindell offices 
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luring the last month were Frank Carpenter, of New York F. H. Doellner, assistant director of sales and manager 
City; C. V. Gibson of the June Day Co., of Des Moines, of the collection department of the J. R. Watkins Co., 
ind Winters, of Decorah, lowa of Winona, Minn., has resigned to accept the position of 


The A tt Laboratories at North Chicago, IIl., was 
raided | 1 f eight men last month and it is reported 
they were be ecuring laboratory formulas. No arrests 
had bee mace l Ack nts 


The Central Drug Co., of 


Wis., 


that city, 


Milwaukee, will add four 
bringing the 


Fred W, 


Polezyniski is general 


more stores to its chain of stores in 
ie 


number of the circuit up to 25 stores 


Kemp 
is president of the company and J. F 
manager 


Brand and | 


Tams have organized the 


Delrey ( with offices at 928 Noyes street, Evanston, IIL, 
to manutacture and deal in drugs and cosmetics. The com 
pany has a capital stock of $20,000 

J. F. Grady, of the Federated Drug Co., has returned 
from his vacation, at Yellowstone Park, and reports a fine 
trip 

H. S. Kibler, manager of the Omaha branch of the Los 
Angeles Soap ( spent a couple of weeks recently at the 
Los Angeles offices of the company The company held its 
annual g gether meeting and picnic on July 17 

The Hindu Incense Mtg. Co., 552 West 35th street, Chi 
cago, has started an advertising campaign on its new “Sketo 
Go” li nd reports fine success with its new line of mer 


$1,000,000 less, according to word from 


fhces at Springfield. 


»pecreta! t states 
The Madame Hungerford Laboratories have started an 
1dvertis mpaign through the Crowell-Williams Ci 


Louis I. Block, D. Block and Howard H. Williams have 


organized the Red Star Co., with offices at 202 South State 
street. The company has a capital stock of $10,000 and will 
deal in drugs and cosmetics 

The Thomas Products Co., 162 North State street, has 


increased its capital stock from $75,000 to $100,000 to take 


care ot the expansi n of the 


Dusiness, 


J. V. Feeley, former advertising manager of the Eco 


nomical Drug Co., Chicago drug chain, has joined the staff 


of L. Jay Hannah & C 


will have charge of accounts in the 


Chicago advertising agency He 


drug field 


from 2704 Green 
224 to 230 West 
street. Paul A. Semrad, secretary of the company, reports 


Chemical Co. has moved 


view avenue to larger quarters at Huron 


a fine business outlook for the coming months and is pushing 


Semco brand 


Krause have 
South 


parlors and cosmetic shops. 


Will G. Gaithamer and L 


organized the Krause Ce with offices at 39 State 


street, perate beauty The 


compan} is a stock capital of $20,000 


executive secretary of the Izaak Walton League. His 


headquarters will be in Chicago. 


M. H. Kowan, H. T. Kahn and Frank R. Braune have 
organized the Alpha Laboratories, Inc., with offices in suite 
1301, 25 East Jackson boulevard, Chicago. The new com 
pany will manufacture chemicals and chemical products. 


K. B. Masmotte, B. S. Masmotte and W. H. Cottrell 
have organized the Dragon Mig. Co., with offices at 20 East 
Jackson street, Chicago, and a capital stock of $10,000 and 
1,000 shares of no par value to manufacture and deal in 
perfumes, perfumery products and chemical products. 


Annette Wiltz and Josephine Robinson have organized the 


Annette Co., with headquarters at 7444 Vincennes avenue, 


Chicago, to own and operate cosmetic and beauty parlors 

William A. Violet G. Dorec 
have organized the ViDor Perfume Company with a capital 
at 1009 West Madison street, Chicago. 


Dorec, Carl Schroeder and 


of $20,000 and offices 
The Chicago Distilled Water and Beverage Co., has been 
a consolidation of the Lion Beverage Co. and 


Distilled Water Co. 


organize d as 


the Chicago 


C. 


the Kolynos Co. in 


Clark has been appointed sales representative for 
Minnesota, North and South Dakota 
The Wm. 
the Monarch-Nusbaum Co., of 


Schutte Co. has taken the Chicago representa- 


tion for Buffalo, N. Y. 
The Rose Display Box Co., Chicago, reduced its capital 


stock from $100,000 to $5,000. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 
New York and 


handsome price list of “1927 Holiday Creations,” 


RICHARD HupNt Paris, has issued a 


consisting 


of 56 pages and cover. The numerous items for the ap 


proaching season are illustrated in colors and an interior 


view is given of the new Richard Hudnut salon at 20 Rue 


de la Paix, in Paris. The decorative effects in the salon 


were designed by a foremost Parisian architect and the en- 


semble presents a scene of artistic charm. 


SHIPKOFI Ltp., Sofia, has issued a circular on this 


& Co., 
year’s Bulgarian rose crop, in part as follows: 

“The rose crop of 1927 is, 
remarkable one. As late 


and growers expected only an average crop, or one as good 


in more than one respect, a 
as April 16, all the manufacturers 


as last vear’s, but, as the weather, during the budding season, 
was all that could be desired, the rose bushes, to the great 
surprise of all, threw out such rich clusters of buds, that the 
more numerous than the 
In the 


most southern localities, the harvest began as early as May 8. 


buds were, in appearance at least, 


leaves. The crop also proved the earliest on record. 
This was ten days ahead of the regular season. 


“Unfortunately, the weather during the middle of the 
crop and during the entire second half of the harvest was 
unusually dry and tropically hot; the rosebuds, during this 


hot weather, blossomed prematurely and in large quantities at 


once and, as the picking had to be carried on during the whole 
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lay, the yield of otto of rose from the flowers was so small, 


that the actual output on the crop was reduced by one-third. 
Due also to the hot weather, the harvest, as a whole, lasted 
1 days, instead of 28 days. While the yield of otto of rose 


vas reduced on the other hand, as 30 per cent more flowers 


had to be used in obtaining this year’s otto, the quality of the 


new otto of rose is very rich, and even richer than last 


year’s. 

The total yield of the crop in flowers was the biggest on 
record since 1918, about 19,000,000 pounds, and in pure otto 
of rose, about 73,000 ounces. Compared with last year’s crop, 
the yield of flowers was fully 45 per cent more, and the yield 
of pure otto of rose, about 30 per cent more. The growers 
cooperative societies distilled this year only one-fourth 
of the total yield of flowers, about 4,850,000 pounds, from 
which they obtained about 23,000 ounces of pure otto of rose, 
or one ounce of pure otto from 210 pounds of flowers. Their 
vield is, by far, the best, as they distill fresh flowers from their 


own ri 


se gardens in their respective villages, all picked in the 


early morning, between 5 and 8 o’clock. The manufacturers 
distilled this season nearly twice as many flowers, as in any 
previous year, in all about 12,500,000 pounds, from which 
hey obtained nearly 50,000 ounces of pure otto, or one ounce 


from 250 pounds, thus using nearly 20 per cent more flowers, 


the same quantity of otto of rosé 


to obtain 


‘This average yield of one ounce of otto from 250 pounds 


of flowers, however, does not hold good for all manufacturers 
[Che manufacturers, who have their factories in the main ros 
centers, like Rahmanlari, WKalofer, Derili and Rahmanlhi, 
where, each locality produces from 700,000 to 1,000,000 


pounds of flowers and distilling, thus, fresh flowers, brougl 


; ; a : 
from their respective villages or from nearby villages, have 
nearly the same yield, as that of the growers, from 210 to 
220) pounds to one ounce of pure ott 


“As stated in our last circular 





not have been above Leva 10 per kilo. Such a_ price 
should have been factory to all t erowers and te 
all the manufactu Howeve manipulation by certain 
interests has raised the cost to Leva 12 and in some ot 
the smaller localities to as high as Leva 14 per kilo., levels 


which seem much too high.” 





ParFUMS bE Vion, Paris, France, with a branch at 315 
Fifth avenue, New York, has issued a folder announcing 
its new creation “La Vion-ette’ which consists of a toilet 
set in the shape of a combined cabinet and container, en- 
abling a perfect display of its contents, consisting of pet 


fume, face powder and toilet soap arranged in compartments 


each and used 


so that may be displayed separately or 
together. 


Works, Inc., New 


list of essential 


PoLak’s FRUTAI York City, has 


ssuec 


lis regular price oils, floral products, sys 


thetics and other aromatic products. The list is carefully 
classified and enough scientific and technical data are in- 
cluded regarding the various products to allow the pur- 


chaser to determine the fitness of each item for his particular 
use. 


CotumBIA University has issued its Annual Announce- 


ment of courses and work for the University Extension De- 
partment. It forms a complete catalogue of the extension 
courses at the university. Copies may be had from the Uni- 
office, Columbia 


Heights, New York City. 


versity Extension University, University 


on 
ww 
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SALTIMORE, MARYLAND, 

United States Census 
Alvin E. Dodd, 
manager of the Domestic Distribution Department, United 
It con- 
sending 25 


A DtstrIBuTION CENSUS OF I 
the 


3ureau, has been prepared and issued by 


Based on Figures Collected by 


States Chamber of Commerce, Washington, D. C. 
tains 38 pages and copies may be obtained by 
Mr. Dodd. hll a gap in 
the statistics of trade and numerous tables and explanations 


cents to [he census is intended to 


are given. Those interested in the general subject will do 


well to send for copies. Similar distribution are 


being prepared for Atlanta, Chicago, Denver, San Francisco, 


censuses 


Syracuse, Providence and other cities. 


THe Du Pont CeLtopHane Co. has recently issued a new 


booklet describing and showing samples of their product, 


which they designate as “The Super-wrap.”’ The colorless 


or plain cellophane is shown in six thicknesses, thus adapting 


it to many uses. It may also be obtained in seven colors: 


amber, tango, pink, red, violet and green 








f three embossed designs are shown: silk finish in white 
nd violet, linen in white and red, and also amber and white 
morocco, a new finish which resembles the grain of the 
leather of that name These embossed designs have all the 
t Nspare qualities ot the plain cellephane, Vit the add 
effect gained by embossing 
LHE | S. Borrcers’ MACHIN ( e Julv issue 
( tl a / Zine gives an illustrated 
description of the new plant of PINA INc., commenting on 
the excellent arrangement of the mac ‘ ind the attrac- 
t1\ ess tr tne building is whole The ¢ e! design ( f 
the magazine shows a view of e New York skyline from 
e root of the Pinaud building 
NE MANN-bBUSLI WX Wot Ix 224 West } 
tree cag Ll] ive ssued the \ugust \ lesale 
price s t essential ls nd ther 1 materials tor 
manufacturers of perfumes, soaps, toilet specialties, flavor- 
ng extracts and barbers’ supplies. Aromat nicals 
concentrated imitation flavors are featured 
BOOK REVIEWS 
(( , Books Reviewed in this Colu ma OU } 
orks seful ¢ Our Rea 5 ma ( 1 ! ugh 
; Department [HE AMER PERFUMER & 
ESSENTIAL Olt Review, 18 tlton stre Vex ) 


THETIQUES, by R. M 


NOUVEAUX 


Second Edition, re 


PARFUMS SYN 


(aattetosse ; 


vised and enlarged; Octavo, 243 pages, 
Giardot & Cie Paris 
Postpaid to 1 


ition has 


Dest rges, 1927 


Pape r co 


nited States 39 


Irancs. 


The author in the new e added some material 


of recent development and has rearranged and retabulated 


some of the matter appearing in the first edition. It has 
been his intention to compose the differences which ap- 
parently exist between the manufacturer of synthetic per- 
fume materials and the producers of the flower oils by 


showing the connection and relation between the two and 


He 


not to 


their mutual interdependence 
the 
the 


has doubtless made this 


clear to unbiased if those interested in either 


one or 
The 


synthetic 


other of these industries. 
work as a whole is a text book for the perfumer on 
materials 


raw It is intended to afford the per 


fumer who is not at the same time a chemist enough knowl- 
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ec or i I je tne pi I 1 i synt tic 
proc s é s art to enable him » work more 
nte Q€ nthetics and t use them more treely 
n ¢ 1 é dors As a catalogue or dict ary 
tems line is book shoul we 
( S res i 11 U¢ 

E) by Hugh S. Ta D 
se. 531 Pages, Illustrated with line diagrams 

 % Nostrand ( New York, 1927. Price $3.75 

r has adapted his more comprehensive “Treatis 

Physical Chemistry” to the requirements of an introdu 
tory « st s subject in the present volume. It presents 
the principal facts and theories without the wealth of detail 
which the former two volume work offered. There has been 
need of su text, for too often, unfortunately, the early 
student of chemistry gets the idea that he can pursue his 
studies to a satisfactory conclusion without the aid of ad 


vanced mathematical training and without the knowledge o 
the newer theory of physical chemistry In this, the in 
structors themselves have not been blameless 

The recent developments of the science have pointed to an 
earlier study of this branch of the science and it is refresh 
ing to find a growing realization of this fact and a genuin 


which it can be absorbed 


attempt to present it in 





by the student and taugl instructor. 


1e ground well, although it has, 


The author has covered t 
of course, been necessary to omit some discussions which 
would be pertinent to a larger and more advanced work 
With the elementary ground work which this volume offers, 
however, the difficulties of the study later will be minimized 

The publishers have assisted by printing and arranging the 
volume in satisfactory fashion and by providing a dignified 


and durable binding 


BULLETIN No, 60 oF THE NATIONAL RESEARCH COUNCIL, 
1927, paper covers, octavo, 153 pages Price $1 Is 


he Publication Office, National Research Cour 





hington, D. C 





cl 
This is the third edition, enlarged and revised of the in 
lustrial research laboratories of the United States, including 


laboratories, compiled by Clarence J 
I J 





consulti 
West and Ervve L. Risher for the Research Information 





Service of the Council. Through the use of intensive ques- 





tionnaires a systematic survey of the field approxi- 


mately 1,000 new names were obtained. Very few firms 





failed to answer letters requesting information. The list 
of companies or tirms having one or more laboratories (some 
»f them have as many as ten) reaches the number 999. Full 
information is given regarding the size of staffs and the 
character of the re work carried on in the labora 
tories. There is a 1 supplementary address list of di 
rectors of research. Both lists are arranged alphabetically 


Aromatic Chemical Imports Steady in July 


Imports of aromatic chemicals remained steady in July, 
amounting to 12,725 pounds, valued at $13,466, as compared 
to June imports of 12,065 pounds, valued at $16,430 

July imports through the port of New York of articles 


under Paragraph 61 included carvacrol tech., 551 pounds; 





citronellol, 300 pounds: ethyl undecylenate, 560 pounds; 
hyacinth compound, 300 pounds; hydrox-citronellal, 336 
pounds; jasmin, 464 pounds; laurine pure, 300 pounds; 


linalyl acetate, 320 pounds; methyl ionone, 545 pounds; 


oeillet extra, 500 pounds; terpineol, 500 pounds. 


EssENTIAL OrL REVIEW Aveust, 1927 


IN MEMORIAM FOR DEPARTED FRIENDS 





Betser, Epwarp T., president of Edward T. Beiser Co., 
Cont August, 1926. 

SISC] MICHAEL, pioneer p manufacturer, Zane 

lle. O \ugust, 1919 

SURTON, WASHIN( president of W. Burton & ( 


ISERMANN, Mrs. FANNIE, mother of Samuel and Ma 
Isermann, New York, August, 1920 

Jounson, Cates E., president Palmolive Co., Milwau 
kee and Chicago, at Easthampton, L. I., August, 1924. 

Onps, Epwarp ALLEN, president of Packer Manufactur 
ing Co., New York City, August, 1926 


O'SHAUGHNESSY, PETER, the Rossville Co., Laurenceville, 


PEET, JESSE, soap manufacturer, one of the founders of 
Peet Bros., Kansas City, Mo., August, 1917 

Ross, Frank A., long treasurer Flavoring Extract Manu 
facturers’ Association, Melrose, Mass., August, 1922. 

SCHLIENGER, Husert, Bertrand Fréres, Grasse, France. 
August, 1910, 

Scott, WILLIAM, president of the Kiefer-Stewart Drug 
, 1922. 

UNGerRER, WiLLIAM Puitip, founder of Ungerer & Co 
New York, August, 1907. 


ORME es ns 
Robert Gair 
Robert Gair, president of the Robert Gair Co.. paper box 
manufacturers, Brooklyn and Piermont, N. Y., died July 31 


Co., Indianapolis, Ind., August 


f apoplexy at his summer home in West Hampton Beach, 
Long Island. Mr. Gair had been vigorous and active until 
within two weeks of his death, which took place on his 
88th birthday 

Born in Edinburgh, Scotland, he emigrated to Brooklyn 
when 14 years old and served throughout the Civil War in 
the 79th Highlanders of the Army of the Potomac, having 
commanded the regiment at the siege of Knoxville. After the 
war he went into the paper box business, in which his in- 
ventions proved important features. From a small loft in 
1864 at 163 Chambers street, Manhattan, the business grew 
to the proportions with which the industry is familiar. 

Mr. Gair leaves a wife, Mrs. Emma Eyre Gair, whom 
he married fifty-nine years ago; two sons, Robert Gair, Jr., 
and George W. Gair, and four daughters, Dr. E. Florence 
Gair, Miss M. Elizabeth Gair, Mrs. William Gill and Mrs. 


Jessie Gair Feeney. 


Ellis L. Howland 


ellis L. Howland, general market editor of the New York 
Journal of Commerce, died August 5 as the result of in- 
juries sustained in a fall down the stairs of the building at 
6 Harrison street, New York. Mr. Howland, who was 59 
years old at the time of his death, was born in Providence, 
R. I., and started his career on the New Bedford Standard. 
He came to New York to join the staff of the Journal of 
Commerce in 1906, leaving a connection with the Fall River 
FAerald and a position as correspondent for the Boston 
Fierald. Through his connection with the grocery and food 
trades, he was well known to many readers of this journal 

Mr. Howland was connected as a member or advisor with 
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most of the organizations in the food industry. He was a 





member of the Apollo Club of Brooklyn, Sons of the Rev 
lution, Founders and Patriots, the New England Society, 
and ranked high in Masonic circles He leaves a widow 


ind one s 


Caesar A. Grasselli 


Caesar Augustin Grasselli, 77, chairman of the board of 


1 veland, O., July 28. 


ie Grasselli | 





Mr. Grasselli was one of the leading manufacturing 
chemists of the country. For more than thirty years he was 
president ot the Grasselli company, handing that office over 
to his son, Themas S. Grasselli, in 1910. Since that time he 


; _ : ; : 
iad been chairman the board 


\s the head of the house of Grasselli the aged manufac 


that had 





turer 


pursued ss from boyhood occupied 


his ancestors back as far as 1440 in Italy Che earliest 
records of the Grasselli family show that during the fi 


teenth century they were chemist-druggists, perfumers and 
eunpowder makers 


Crisis in French Fancy Bottle Industry 
\ugust 10 


industry in 


LONDON The fancy toiletry and pharmaceuti 


cal bottle lrance is at the present time going 


hrough a crisis which is causing considerable anxiety to 


those engaged in the industry. The cause is to be found in 


the economic conditions created by the revalorization of the 


frane and in the overproduction which has been caused by 


the installation ot machinery in three important 


automatic 


The three concerns in question are thus in a position 


works. 
to capture the market for standardized pharmacists’ medical 


bottles \ 


near future 


and proprietar fourth works intends to instal 


automatic plant in the 
An excellent field, however, is still open to the old works 


producing hand-made perfumery wares, which from their 


nature, the variety of types, and the care needed in their 


1 


standardization. The traditional 


bottle ware, like 


do not admit of 


production 


reputation of French fancy that of French 


perfumery itself, is too widespread throughout the world for 
the Normandy glass manufacturers in particular, and most 
of the French crystal glass makers, to lose a clientele which 
first and foremost demands an article of irreproachable 
quality. 

There are about 


50 works producing fancy and medical 


bottles in France, the chief centers being the Nord and Nor- 


mandy and the Lyons and Bordeaux areas 


Detection of Isopropyl Alcohol* 
By S. Rae 

In order to detect the presence of isopropyl alcohol in per- 
fumes and external remedies, use is made of its property 
of oxidizing into acetone by potassium chromate. In a 
200 cc bottle 20 cc of 1% potassium bichromate solution, 
1 cc of sulphuric acid and 10 ce of the liquid to be tested 
are subjected to distillation on an asbestos plate over a small 
flame. The bottle is connected with a test tube by means 
of a twice-bent tube, in which about 3 cc are caught. Two 
cc of a 5% solution of nitroprusside of sodium are mixed 
with 2 cc of ammonia (0.910) and 0.3 g. of ammonium 
chloride. The 3 cc of distillate are cautiously poured on to 
the reagent solution. A purple ring appearing at the point 
of contact of the liquids shows acetone and therefore 
isopropyl alcohol. By this process 0.1% may be detected. 


*From Seifens-Ztg., Vol. 53, No. 41, p. 712. 
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the mcorporators )therwise, letters or other first class 
mail m e sent in care of attorneys or trust companies, 
) S¢ g requests PLEASE FORWARD.’ 





oration, Queens Borough 


City, toilet preparations, $250,000 preferred and 
' 


200 shares of common stock. Davies, Auerbach & Cornell, 
34 Nassau street, Manhattan, New York City. 
Jeanne Leonje Corporati Manhattan Borough, New 


vilet preparations, $5,000. L. Goldberg, 4302 


ooklyn, N. Y 
\ianutacturing ( 


New 


Manhattan Borough, 


York City, toilet preparations, $20,000 preferred and 1,000 
shares of common stock. R. Townsend, 36 West 44th 


New 
Brightona 

York ( itv, 

26 Court street, Brooklyn, N. Y. 

Manhattan Borough, New 

City, perfumes, soap, etc. 200 common 

Arthur J 504 West 110th street, New Y« 

Durfee Chemical Corporation, Manhattan Borough, New 
York City, perfumeries, $250,000. FE. T. Murdoch, 120 
Broadway, New York, N. Y. 

Farfum De Paul, 
perfumery, $50,000. M. H. 
York 

My 73d 
Chicago, manufacture and deal in perfumeries, etc., 
A Es Lund, A. A. 

Sago 508 K. of P 
has been incorporated to manufactur« 
Alexander A. Gottemoller, Benjamin F. 
Vinnedge, Orval O 
rell and Walter S. 

Mulser 
City, disinfectants, $10,000. 
New York, N. Y. 
Brownlight Mfg. Co., Manhattan Bor 
soaps, $10,000 preferred and 
M. B. 
Primo Laboratories, Inc., 


York, N. Y. 


Manufacturing ( 


street, 
Manhattan 
soaps, powders, etc., $10,000. J. B. 


New 


\ginskee, 


 — 1 
boroug 


Stanfield York 


stock 


Corporation 


shares of 


Stanfield, rk City 


Manhattan Borough, New York City, 


Park Row, New 


Schneider, 15 


Favorite Perfumeries, Inc., 2231 East street, 


$5,000. 
Hoffman, ( Lund 


Lily Co., Building, Indianapolis, Ind., 


ind sell cosmetics by 
Howard, Thomas 
Carter, Bertha Carter, Dallas D. Ter- 
Branneman 

Manhattan 


M. W. 


Borough, New York 
Greenberg, 25 West 43rd 


Laboratories, 


street, 
ugh, New York City, 
190 shares of 
Kestin, 44 Pine street, New York. 

Camden, N. J., perfume, $125,- 
Isadore H. 


perfumes and 
common stock 
000, has been incorporated in New Jersey by 
Herman, Camden. 

Manhattan Borough, 
Mack & Taylor, 342 


Syndicate des Parfums Francais, 
New York City, 


Madison avenue, 


perfumes, $50,000 
New York, rM. . 
Inc., Manhattan 
$20,000. H. B 


h, New York City, 
Fifth 


Boroug 


Sale, 


Leo Blume, 
toilet articles, 
New York. 
Nosoap Co., Inc., Wilmington, 
called nosoap, $250,000. 
Del 
Modern 
York City, beauty parlors, $100,000. 
New York, N. Y. 
Curadent Corporation of 
toilet articles, $3,000,000. C. F. 


avenue, 


Del., cleansing products 
Franklin L. Mettler, Wilmington, 
Manhattan Borough, New 
J. J. Licori, 302 Broad- 


Rejuvenation, Inc 


way, 
Del., 
Curley, Wilmington, Del. 
Manhattan New York 
City, extracts, 200 shares of common stock. H. D. Birman, 
290 Broadway, New York, N. Y. 

Smith Insecticide Corporation, Manhattan Borough, New 
York City, $2,000. Anderson, Phillips & Moss, 32 Court 
street, Brooklyn, N. Y. 


America, Wilmington, 


Universal Extract Co., Borough, 
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New Alcohol Rules in Force About October 1 


(Continued m Page 329) 


ployees. A form of application finally was devised which 1s 
l 


velieved to be acceptable to all parties. 


[he form agreed upon also incorporates a change in the 
hraseology of the provision concerning changes in business 
hr l t tl 1 busi 

The 


construction t 


management original wording of the clause was 


capable of a hat might have led to an inter 


ruption in business in the event of a change in management 
Another 


niaceutical preparations and toilet articles 


compromise relieves large manufacturers of phar 


from the labeling 


requirement by permitting them to file with the district pro 


hibition administrator a statement in duplicate setting forth 


the trade name, the kind of preparation marketed thereunder, 


the number of the permt under which it is manufactured, 


and the name and address of the actual manufacturer 


Where other 


Bureau and trade 


differences have arisen between officials of the 


representatives, concessions have been made 


which, it is expected, will make the new regulations gen 
\ssistant 


Andrews 


same date several other changes in the personnel ot 


Lowman was sworn in on August 


Secretary of the Treasury, succeeding Lincoln C 
the Bureau were announced 
Ht. H. White, who has beet 


Was Nam d gener 


acting Assistant Commissioner 
il supervisor of field offices 


was promoted to the assistant commissionership 





‘ 
from deputy commissioner. James E. Jones was again given 
the ce deputy commissioner, succeeding Mr. Oftedal 
Mr. Jones was first appointed to this position when reorgan! 
ation of the Prohibition Bureau was effected under the 
new law, but later was designated a special assistant commis 

j sioner 

lhe vision of prohibitior icts into five zones with 
zone supervisors has been ab | by Assistant Secretary 
Lowmai The field offices will be under the direct super 
vision of Mr. White and field work will be generally re- 
organized in accordance with Regulations 1, which com 

} prises a field office manual prepared under Mr. White’s dire¢ 

’ tion 

. The manufacture of medicinal spirits will not be resumed 
this autumn, according to an announcement by Assistant 
Secretary Lowmat Mr. Lowman explained that the great 
decrease in the withdrawal of liquor from the bonded ware 
houses renders it unnecessary to carry forward the Andrews’ 
plan to reopen the distilleries [he present supply, esti 
mated at 30,000,000 gallons, is believed to be sufficient for 
seven or eight vears, according to Mr. Lowman. 

Alcohol Policing Charge Killed 

The Western Trunk Line Committee has just handed down 

a report on a proposal to put into effect a policing charg 

\ of $25 per car upon carload shipments of alcohol. The com 
mittee proposed this charge to take care of the extra cost 
of policing alcohol shipments from the manufacturer to the 

> ultimate consumer. The hearing and the proposal was held 
in Chicago at which many firms in the alcohol consuming 
trade were represented, and arguments were presented against 


the proposal. The policing charge failed of adoption and 


will not be put into effect in the Western territory. 


Teaching Tricks 
teach an 
to all the 


It may be true that it takes a lot of time to 
1 


tricks, but the dogs are on 


ok 


old tricks.—Silent Partner. 


} 
dog new 


young 
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Lord Leverhulme Talks on Advertising 
(Special Correspondence) 


Loxpon, August 15.—The Rt. Hon. Viscount Leverhulme 
Governor of Lever Brothers, Ltd., opened the second sessior 


\ssocia 


with 


of the third annual convention of the Advertising 
held for 
International 


Lord Leverhulme said there was no need to preface his 


tion here, the first time in conjunction 


\dvertising Exposition. ' 


remarks with any confession of faith in advertising, for his } 


rm was one of the largest, if not the largest, of Britain's 


national advertisers. He emphasized the fact that salesmai 


ship and advertising go hand in hand. 
“This 


“but the 


may appear too obvious to be worth saying,” he 


said, fact remains that in many businesses in the 


past the sales department and the advertising department 


have not been suthciently coordinated and the advertising 


manager and the sales manager have often been kept t 


much in watertight compartments. 


“In this peaceful gathering one hesitates to use a military 


} 


metaphor, but perhaps I may liken the salesmen to the it 


fantry who go over the top to obtain orders and advertising 


to the artillery which gives them support and makes their 


task easier. Haphazard advertising, in whatever volume, is 


little more use in business than haphazard arti 


in warfare Advertising and salesmanship must. bot! 


a carefully prepared plan and, amid the strenuous 


today, 


De 1 art ¢ 


competition of advertising must be not only of the 


quality and quantity required, but placed 


uired [To achieve this t perfection the sales manager and 
advertising manager must almost live in the same room 
Viscount Leverhulme said it was a cause for congratul 
tion and at the same time a sign of the times that the con 
vention should number among its speakers no less than three 
Cabinet Ministers and three ex-Cabinet Ministers and, 


Minister ‘ 


predicted, at least one future Cabinet 


The Classification of Odors 


(Continued from Pa 327 ) 
some of our 


substituted benzene derivatives' include 





most powertully-scented aromatics, such as vanillin, eugenol 
safrol, and piperonal Figures 1 and show the inter 
esting variations in the values of each component in tw 
fairly long he-nologous series—those of the normal al 
cohols and those of the normal aldehydes of the me ie 
series 

Correlatior of odor and chemical compositiol 1s al 
ittractive field for work, and much has already been done 


therein. This numerical analytical system will 





be a means of making easier the uncovering 


certain relationships between molecular configuration and : 


the effects on our 


smell nerves, whether these effects be 
chemical or physical (i. e. alteration of surface or inter 
facial tensions). Once these relationships are clear, it { 


will then be possible to proceed more directly to the syn 





thesis of chemicals for the production of specific odors 
a sort of osmo-chemical engineering. 
, 3 1 > ° 7 T } 
lemaker lie Physi 9f1e des Ger s i Q S 
Henning, Der uch 159-179 
SFairbrothe 1 Chem, 2, 385 (1926) 


Recognizes Its Value 


Dr. Wm. G. Koreny, Chemist, Louisville 


, ‘ 
Vanufacturin 


We consider your publication of great value and cannot 


without it 


see how any perfumer can do 
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Montreal 


Montreat, August 15.—Holidays are in the air for good 
this month. Everyone is either on holiday, going on holiday, 
or just back from one. Business is bright as could be ex 
pected, and the trade in general is cheertul. Heretical as 
it sounds, some executives were heard recently to wish 
for slacker times early in August, so that they might have 
time to cool off, and take their holidays in peace. 


When the Bayrupert, Arctic cruiser of the Hudson Bay 
Co., went on the rocks off the Labrador coast in the latter 
part of July, the cargo which the crew threw into the sea 
while she was pounding herself to pieces against the in- 
hospitable shore, included some twenty cases of chemical 
preparations, toilet goods, perfumery, drugs, etc., shipped 
by Lyman’s, Ltd. The shipping staff, sweating and wishing 
for more holidays, was by no means gratified at having to 
make that shipment all over again. It is not like an ordinary 
seaboard shipment. The stuff has all to be specially 
packed in cases and packages adapted to fit the backs of 
Indians who have to carry most of it long distances after 
it has been landed. 

The official real estate transfer lists in Montreal show that 
Canada Soap Co., Ltd., has bought at a declared price ot 
$75,000, the property in which its factory is housed, in 
Bennett street. 


Commercial Alcohols, Ltd., introduced something new into 
the distilling business this year, by buying practically all of 
its supply of molasses for the manufacture of industrial 
alcohol from South Africa, instead of from Cuba where 
this product had always been bought previously. The claim 
is made that the company effected a saving of about $22,500 
on 1,500,000 gallons of molasses, on account of the lower 
customs duty. 

Mrs. W. K. Gordon Lyman is at Lake Memphremagog 
for the summer. 


Sir William Glyn-Jones and his daughter, Dr. Kate Glyn- 
Jones, are traveling to the Pacific Coast. 

It is rumored in financial circles in Montreal that Na- 
tional Distilling Company, has purchased from National 
Breweries, Ltd., the old Dawes brewery in Lachine, which 
it will use for the production of industrial alcohol. 

A beauty parlor and ladies’ hairdressing establishment 
opened at 4466 St. Catherine street west, in the first week 
ot August, the proprietor announcing his name as “Gascon.” 
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Toronto 


Toronto, August 15.—The Dominion Bureau of Statistics 


has issued its statement covering the import trade of the 
Dominion for the last fiscal year, which ended on March 31 


The increase of Canada’s imports, as compared with the 


‘ 
previous twelve months, was $103,563,733. Of this increase, 


15 per cent were imports for use in Canadian industries. 

loodstuffs, alcoholic beverages, hard coal, seeds and other 
raw or semi-manufactured products, not indigenous to 
Canada, accounted for another 20 per cent; while 65 per 
cent of the imports were manufactured products. Automo- 
biles accounted for ten millions; machinery, nine millions; 
farm implements, five and a half millions; woolens, three and 
a half millions; silk fabrics, three millions; structural iron, 
two millions; paper, two millions; books and printed matter, 
one and a half millions; manufactured wood, one million; 
glass, a million; refined sugar, a million; and gasoline, eight 
hundred thousand dollars. 

Canada’s imports come from 35 countries, 26 of which this 
The increase from the United 
States was $78,000,000, and from Germany, $5,000,000. The 


United States and Britain supply Canada with 82.6 per cent 


last vear showed an increase 


of her importations, the United States occupying first place. 
There was a very noticeable decline in the imports from 
Europe via the United States owing principally to the fact 
that the Canadian Government and the Canadian transporta- 
tion lines (rail and boat) have during the last year been 
hoosting the use of Canadian sea and river ports. 

The cost of materials used in the toiletry industry in 
Canada last year was as follows: Soaps, $8,774,532; washing 
compounds, $174,968; toilet preparations, $1,144,241; making 
a total of $10,093,741—the greatest in Canada’s history. 


Colgate & Co. have been appointed agents in Canada for 
the Chesebrough Manufacturing Co.’s vaseline 


Druggists from all parts of Canada attended the annual 
meeting of the Canadian Pharmaceutical Association, held 
at Regina, Sask., on August 9, 10 and 11. 


Nerlich & Co., Toronto, have been appointed Canadian 
distributors for the perfume and toiletries line made by 
1. G. Mouson & Co 


Canada's chemical industry has again shown a substantial 
advance, according to the last yearly report, just issued, by 


Rk. H. Coats, Dominion Statistician, Ottawa, Ont. 


The Prince Edward Island Pharmaceutical Association 
held its annual meeting in the Board of Trade rooms at 
Charlottetown, last month, under the presidency of J. E. 
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(j;allane Hon. Geo. E. Hlughes, a druggist, gave an ex 
cellent address on pharmacy and matters pertaining to it in 
P. j I The election of officers for the year 1927-28 
resulted in A. J. Matheson, O'Leary, being ele vated to the 


post of president; W. J. Brown, Charlottetown, vice-pres! 
dent: H. L. Bethune, secretary-registrar ; E. A. Foster, Char 
lottetown, treasurer; and W. J. Waugh, Alberton; J. E. 
Gallant, Summerside; Hon. Geo. E. Hughes, Charlottetown, 


councillors. 


Golf and the holiday season are responsible for the close 
approach to quietness pervading the perfume and kindred 
industries at the present time The month of July was some 


August, while the days have not been so 


on the whole, been very fair as compared with 


what wet, but 
warm have, 


the early days of summer 


Preparations are being made by the various perfume and 


soap companies to enhance greatly their displays at the 


forthcoming Canadian National Exhibition, which will open 
at Toronto, on Saturday, August 27. 


No word has as yet come from the commissioner investi- 
gating the P. A. T. 


public, although the report was to have been ready by the 


A. and its relationship with the buying 


end of July. 


Canadian Chemical Industry’s Progress 

again substantial 
H. Coats, Statistician for 

the Dominion Bureau of Statistics, who in his “preliminary 


Canada’s chemical industry showed 


progress in 1926, according to R. 


summary report on chemical and allied products in Canada, 
1926,” 


Production by the 533 plants reporting in 1926 was valued 


gave the following interesting information: 
at $120,369,518, an increase of 7.5 million dollars over the 
reported value of sales in the preceding year, and the highest 
on record since 1920, when enhanced prices partially ac- 
counted for the high value of production at $124,545,772; 
volume production in 1926 was the greatest since the war 
period. Capital employed at $132,279,179 was also the highest 
since 1918, and was nearly six million dollars about the 
figure for 1925. Employment showed an increase to 14,313 
from 13,951 in 1923, and the yearly salary and wage earnings 
at $18,158,614, as against $17,469,157 in the previous 


ad 


increase of 3.5 


stood 
year. Materials used cost $59,756,675, an 
@uillions over 1926. 

Production of industrial chemicals and gases was greater 
in 1926. The 43 plants in this industrial group employing 
$38,186,983 2,406 


worth 


furnished employment to 
workers the year $13,210,804 


of raw materials into finished products valued at $28,717,401, 


a capital of 


round and converted 


an advance of 1.2 millions dollars over the total output value 
for 1925. 
The soap and perfume industry also showed a substantial 


increase in production value during 1926. The sales value 


of output in that year totaled $18,908,991, as against $17,- 


388,506 in the preceding year. More than two million dollars 


was paid to the 1,997 employees. Raw materials cost $10, 


910,278. Capital employed stood at $17,021,005, as against 


$16,731,558 in 1925. Thirty-eight concerns produced soaps 


) 


chiefly, 22 were classed as manufacturers of washing com- 


pounds, and 40 as makers of toilet preparations as their 


principal product. Imports of soap reached a value of 


$1,199,893 and exports, to $783,261. 
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REVIEW 


CANADIAN PATENTS AND TRADE-MARKS ; 


The inéreasing 
United States and 
proper patents and 
countries in order 
be curtailed by legal difficulties 

lor the information of our readers, we are maintaini 
a department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publicatiot 

This report is compiled trom the official records in thi 
Canadian Patent Office. ’ 


betwee! 
importance 
both of th 
business may. n 


trade relations 
Canada emphasize the 

trade-marks protection in 
that the expansion ot 


international 


\ll inquiries relating to patents, trade-marks, designs 
registrations, copyrights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPARTMENT . 
Perfumer Publishing Co., 81 Fulton St.. New York City 


TRADE-MARKS REGISTERED IN CANADA 


Rectangular panel enclosing the representation of a toilet 
with the word: ‘“Flusho” extending diagonally across the 
central portion of the panel with the words: “Removes 
Stains” above, and the words: “Cleans Toilet Bowls” below, 
and the side panels with the word: “Ilusho” at the top of 
each panel. A cleaning compound. S. F. Lawrason & Co.. 
London, Ont. 

“Princess Pat,” tooth paste, shampoo, hair tonic, lemon 
hair wash, hair groom, dandruff destroyer and 
Princess Pat Products, Limited, Toronto, Ont. 

“Pearl,” all kinds of soap and household 
Pugsley Dingman & Company, Limited, Toronto, 

“Ketol,” inedible fats, ketones 
Etrangers Lefrance & Cie, 18 
l‘rance. 

“Fluidozan,” bath-essence, bath-tablets, bath-powder. Hugo 
Duschner, G.m.b.H. No. 8 Schoonhauser-Allbee, 
N.54, Germany. 


toilet sé ap 


cleansers. 
Ont 

Societe des Bre vets 
Avenue Matignon, Paris, 


Berlin 


PATENTS GRANTED IN CANADA 
Adolf Welter, 


272,139.—Soap Production. 
Krefeld-Rheinhafen, Germany. 
272,351.—N-Butyl resorcinol. 


64/4,009 


ot Alfred R. L. 


Dreiringweke, 


Sharp’ & Dohme, assigne¢ 
Dohme, both of Baltimore, Md. ) 


272,372.—Closure for Scent Sprays, ete. Arthur Albert 
Giblin and Robert Dale Carr, assignee of half of the 


interest, both of London, N. 11, England. 

272,530.—Bottle Closure. The Standard Cap & Seal 
Corporation, assignee of Olof N. Tevander, both of Chicago, 
Il. 

272,543.—Closure for Powder Dispensing Containers. 
William G. Kendall, Newark, assignee of Edward L. Kendall, 
Jersey City, both in New Jersey. 

272,555.—Holder for Closures. John A. Maker, 
Minn., and James A. Medley, Superior, Wis. 

272,669.—Ester. The Canadian Explosives, Limited, Mon- 
treal, Que., Canada, assignee of E. I. du Pont de Nemours 


Duluth, 


& Company, Wilmington, Del., assignee of George L. . 
Schwartz, Wilmington, Del. 
272,088.—Vegetable Oil Processing. The Dominion } 


Hard Rubber Company, Limited, Montreal, Que., Canada, 
assignee of Harold Stanard Adams, Kalamazoo, Mich., and 
Ludwig Meuser, Bergenfield, N. J. 


272,697.—Glass Cleaning Applicatory. Gold Dust Cor |" 
poration, New York City, N. Y.. assignee of Robert H 
Van Sant, Chicago, Ill. 

Ontario’s Dry Repeal Helps Bottle Blowers 

With the recent repeal of prohibition in Ontario, the 
beverage bottle production will increase 2,000,000 gross 
annually, it was predicted at the annual wage conference 
of the Glass Bottle Blowers’ Association of the United 
States and Canada and the National Glass Manufacturers 
Association, held recently at Atlantic City. 

Manufacturers have raised wages from 10 to 25 per cent, 
depending on the class of work. Workers making beer, 
brandy, whisky, wine and other beverage bottles will re- 
ceive an increase of 25 per cent, beginning September 1. ‘ 
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TRADE 
“CAMRO” 22x 


245,890 232.007 
leds la fe Baanvy Jew 
ee M2130,/70 


ane Foe 


ee BRITENALI 
a“7,.675 
444,179 


Valor 


238.377 
Frekleer 


ae ar 
24s, uso 
243,103 


yronte 4 Rereym 
249, b16 CHAIR-O-NEET 
XANTHO 247, Vig 
249,104 
SAFTI-KLEN 
260,095 


Lucky 


250,540 


wre PALMOLE 


YELLOW STONE 247,206 


Wonder nso 


2¢6, 3/8 
250,633 


MTALIZ 
BABE-OLEUM Wa an 
249,740 theo ea 
250.310 


NEKO 


250,473 


L Endeley 


24929% 
DILETTANTE 
25/139 


ANTI-PY-O 
250,109 


f SPRING 
290,245 


VLESTR 


VIVATONE 
249.895 


144,966 


OUR PATENT AND TRADE-MARK BUREAU 


This department is conducted under the general super- 
vision of Howard S. Neiman, consulting editor on patents 
and trade-marks. This report of patents, trade-marks, de- 
signs is compiled from the official records of the Patent 
Office in Washington, D. C. We include everything relating 
to the four coordinate branches of the essential oil industry, 
viz.: Perfumes, Soaps, Flavoring Extracts and Toilet 
Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registrations 
under the Act of March 19, 1920. The remainder are those 
applied for under .Act of February 20, 1905, and which have 
been passed to publication. 

Inventions patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, 
registrations, copyrights, etc., should, be addressed to 


designs, 


PATENT AND TRADE-MARK: DEPARTMENT 
Perfumer Publishing Co., 89 Fulton St., New York City. 
Vote—Dates given in Trade-Mark Registrations are 


those from which use of the mark is claimed. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 
These Registrations are not Subject to Opposition 
M230,170.—Virginia Dare Extract Co., Brooklyn, N. Y. 


Ivo 


ISSENTIAI 


MARKS 


PALM BEACH 
M230,802 


(alethode oe Madame A de 8008 
M.2380,S¢35 


VaLBnwctia 
M2130./76 


Jacrose 


A443, 4i3 


BLU-LAC 


243,722 


jitian R, Prep 


249,882 
146,726 


ARDATH 


1609s 


AUTO-SEPTIC 


248,953 


<lona 


241,230 
"Makes Life Easy” 
249,869 


wrenencere 
MUSARDISES 


249,05 


KAULDON 


244,357 


aa 


PURIPINE 
249,602 


ISOLATE 


250./68 


NATURE’S 


150,356 


Easter Bells 


256985 


E.Z.BILEND 


M2130,428 


(Serial No. 
for food purposes, 

M230,176. 
233,939. 


M230,179.— 


OIL 


228,510. 


REVIEW 


FACE 


FASE 


M 230,552 


M130,1f0 


N° 5 
2T0,'er 


Var rcnne 
WAU AU S 


M230567 


> 


250.068 


WATKO 


249,248 


asi.0 


ov 
/ 


290.395 


July 


22 


242.078 


OLIVENA 


230,427 


TOUT-LE-LONG 
230.178 


Park 


A42,3972 


AEENSLIg, 


24 Ole 


ee a 


250,822 


N° 22 


250,163 


BIG 
CHIEF 


244.005 


Putfs 


250,0/3 


eeere 


250,011 


LAJU NIKITA 


241,748 A¥sss 


S& Ladi 


249,720 


247, 747 


359 


juue 


Geant 


M 230.829 


TERMINAL 
248,655 


CALIFORNIA 


250.069 


BOR-AM 


SPRAYSO 


FOAM-A-DENT 


250,234 


DIE CLUB Bulyp oot 


251,009 


LARADA 


244. 364 


Jean Le Bloas, New York, N. Y. 
June 1, 1926.) —Perfume. 


Alfred Anderson, doing business as Anderson 


245,555 


ANDERSON’S 


M 230.779 





llavoring extracts 


Chemical Co., Litchfield, Minn. (Serial No. 242,560. Jan. 
1924.)—Washing powders and liquid soap. 
M230,180.—]. H. Blamer Co., Newark, N. J. (Serial No 


244,874. 
M230,428.—H. 


Serial No. 247,741 


Co., 


New 


Aug. 1925.)—Shaving powder, paste, or soap. 
Kohnstamm & 


York, N. Y. 


Mar., 1926.)—Colors used in the pre- 


paration of cosmetics. 


M230,552 
No. 243,954. 


M230,553.—Adel 


1921.) 


aide 


doing 


business as 
(Serial No. 247,749. May 


The Klinker Mfg. Co., Cleveland, Ohio. (Serial 
Soap shaving cream. 

Ortegat, 
fumerie de Boor, Paris, France. 


Par- 


(Serial No. 


6, 1925.)—Face massage powder, cleansing cream, reducing 
cream, youth restoring and wrinkle-removing cream. 

M230,567.—The J. R. Watkins Co., Winona, Minn. 
(Serial No. 207,766. Dec. 27, 1916.)—Toilet preparations. 

M230,802.—The Napier Co., Meriden, Conn. (Serial 
No. 242,435. Dec. 21, 1925.)—Vanity boxes made of or 
plated with precious metal 

M230,829.—Florence N. Lewis, doing business as Eliza- 
beth Arden, New York, N. Y. (Serial No. 217,033. June, 
1920.)—Toilet soap. 





= 
mm 
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TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


174,364 John A. Johnson, doing business as Sylvania 


Perfume Co., Philadelphia, Pa. (Dee. 1, 1922.)—Perfumery 

228,804.—Cellucotton Products Co., Neenah, Wis., assignor 
to Kotex Co., Chicago, Ill., a corporation of Delaware 
(June 16, 1925.)—Absorbent pads or sheets for removing 
cold cream. 

230,178.—Lucien Lelong, Paris, France. (Jan. 1, 1925.) 
Perfumes and toilet preparations 

230,427.—U. S. Sanitary Specialties Corp., Chicago, III. 
( Nov. 15, 1922. ) Si ap 


231,115.—Marica, Inc., New York, N. Y. (June, 1922.) 

Cosmetics. Namely vanishing and cold cream. 

232,107.—Wilfred Laboratories, Inc.. New York, N. Y. 
(Aug., 1922.)—Toilet preparations. 

238,379.—Lucien Lelong, Paris, France. (Aug., 1924.) 
Perfumes and toilet preparations 

238,883.— Marie K. Wolverton, doing business as Riddo 
Girms Chemical C Detroit, Mich. (May 25, 1926.) 
Tooth paste. 

239,156—Wm. Waltke & Co., St. Louis, Mo. (Oct. 3, 
1893 )- Soap. 

239,606.—Alfred Wright, Perfumer, Inc., New York, 
N. Y. (1908.)—Toilet preparations. 

241,357.—Rubless Mfg. Co., New York, N. ¥ (July 1, 
1926.)—W ashing powder. 

242,078.—Betts & Mumpeton, New York, N. Y. (Dec. 
30, 1924.)—Face powder, toilet creams, and extracts for 
perfumes. 

242, 392.—The Pa-Lu Co., Washington, D.:C. (Dec. 15, 
1926.)—Styptic for use after shaving. 

243,203.—James A. Fillis, Brooklyn, N. Y. (Dec. 4, 1926.) 
Mouth wash. 

243,413.—Buck & Rayner, doing business as the Century 
Products Co., Chicago, Ill. (Under 10-year proviso. Jan. 
1, 1890.)—Soap. 

243,736.—Y vette Co., New York, N. Y. (Jan. 25, 1927.) 

A toilet preparation used in dressing children’s hair. 

243,865.—Joseph Lesquendieu, Paris, France, assignor to 
Lesquendieu, Inc... New York, N. Y. a corporation of New 


York. (Oct. 9, 1926.)—Cream rouge for the lips and lip 
sticks. 
243,922 —Blu-Lac, Ine., San Francisco, Calif. (Apr., 


2 


1923.)—Washing flakes 

244,179.—Louis P. Philippi, doing business as The Irving 
ton Co., Cable, Wis. (Jan. 1, 1925.)—Rouge and lip stick. 

244,364.—Edward J. ©’Connor, doing business as Larada 
Coffee House, Youngstown, Ohio. (Jan. 18, 1927.)—Food- 
flavoring exiracts. 

245,052.—Oscar B. Epstein, doing business as Obe Chemical 
Co., New York, N. Y. (Feb. 1, 1927.)—Cream for removing 
freckles. 

245,555.—Betty Harrington, New York, N. Y. (Dec. 3, 
1926.)—Facial creams, perfumes, and hair tonics. 

245,726.—Wm. Kieft, doing business as Lillian R. Co. 
San Francisco, Calif. (1912.)—Toilet preparations. 

245,855.—John R. Mitchell & Son Inc., Brooklyn, N. Y 
(Apr. 1, 1926.) —Powdered laundry soap 

245,890.—Camro Product Co., Long Island City, N. Y. 
(June, 1926.)—Liquid preparation or make-up for the face 
and body. 

246,318.—Mary K. Watts, Far Rockaway, N. Y. (Oct. 15, 
1926.)—Pressing oil hair shampoo, special hair shampoo and 
hair grower 

246,564.—Parfumerie Rigaud, Inc., New York, N. Y-. 
(Mar. 18, 1927.)—Perfumes, toilet water, and face powder. 

246,767.—The No Worry Chemical Co., Newark, N. J. 
(Jan. 14, 1922.)—Liquid washing fluid. 

246,975.—Frank Palmowski, doing business as Thadeus B. 
& Co., Buffalo, N. Y. (May 10, 1906.)—Hair tonic. 

247 ,162.—James H Berry, Bakersfield, Calif ( Dec., 
1921.)—Soap flakes 

247,206.—The Palmolive-Peet Co., Chicago, Ill. (Nov. 1, 
Soa] 


1887.) 


247 410 Cecil | Cochenour, Littl Rock, Ark ( Apr a 
1927.)—Hair toni 

247,594.—Bourjois, Inc., New York, N. Y. (Apr. 1, 1925.) 

Perfume, toilet water, face powder, and sachet 

247,614.—Minnie A. Hanson, doing business as Kleenslick 
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Mig. Co., St. Paul, Minn. (Feb. 15, 1927.) —Powdered 
hand soap 

247,673.—Britenall Mfg. Co. Inc., New York, N. Y. 
(1914).—Detarnishing cleaning, and polishing compound for 
metal ware. 

247,747 —Adelaide Ortegat, doing business as Parfumerie 
de Boor, Paris, France. (Dec. 6, 1926.)—Skin tonic. 

247,748.—Adelaide Ortegat, doing business as Parfumerie 
de Boor, Paris, France. (Dec. 6, 1926.)—Hair tonic. 

247,779.—Colgate & Co., Jersey City, N. J. (Jan. 2, 1927.) 

Soap for shaving. 

247,914.—Herman Smithline, doing business as Hair-O- 
Neet Chemical Co., New York, N. Y. (May, 1926.)— 
Hair-dressing cream. 

248,095.—Fuller & Fuller, Los Angeles, Calif. (Aug. 10, 
1924.)—Perfumes and toilet waters. 

248,230.—Chauncey A. Graves, Duluth, Minn. (Nov. 1, 
1926.)—Preparation for use as a deordorant, bleach, and an 
antiseptic cleanser for household sanitation. 

248,421.—Joe W. Mingus, doing business as One-2-Three 
Products Co., Los Angeles, Calif. (Sept. 15, 1925.)—Cleans- 
ing fluid for textiles and fabrics. 

248,655, 248,656.—Terminal Barber Shops, Inc., New York, 
N. Y. (Apr. 1, 1924.)—Hair tonics. 

248,792.—The Procter & Gamble Co., Cincinnati, Ohio. 
(Apr. 25, 1927.) —Washing powder. 

248,870.—Amendola Bros., Inc., doing business as Amen- 
Dola’s Laboratories, New Haven, Conn. (Mar. 24, 1927,)— 
Hair Tonic and hair dressing. 

248,892.—G, N. Field, Los Angeles, Calif. (Jan. 22, 1927.) 
Hair restorer. 

248,953.—Geo. B. Clement, Meridian, Miss. (Mar. 9, 
1923.) —Mouth wash and tooth paste. 

248,282—Anna Cody, doing business as Cody Mfg. Co., 
Cedar Rapids, la. (Apr. 1, 1927.)—Cleansing compound 
for all smooth surfaces and for laundry use. 

248,480.—Edmanson, Bates & Co. Ltd., Toronto, Ont. 
Canada. (1894.)—Mouth washes. 

249,005.—G. H. Hammond Co., Chicago, Ill. (Oct. 23, 
1922. )—Soap. 

249,079.—The May Department Stores Co., Los Angeles, 
Calif. (June 1, 1888.)—Perfumery and toilet preparations. 

249,096.—Rico Laboratories, Denver, Colo. (May 1, 1927.) 

Soap pastes for cleaning walls, woodwork, floors, tableware, 
and utensils. 

249,114.—Gabilla, Inc., New York, N. Y. (Dec. 8, 1911.) 

Perfumes and toilet preparations. 

249,115.—Gabilla, Inc.. New York, N. Y. (July 24, 1912.) 

Perfumes and toilet preparations. 

249,117.—Abraham E. Glickman, doing business as Fidelity 
Products, Brooklyn, N. Y. (Aug., 1926.)—Talcum powder, 
tooth paste, and salves for use on burns, skin irritations, etc. 

249,194.—John J. Sammon, doing business as J. J. Sammon, 
Boston, Mass. (Apr. 28, 1927.)—Hand-cleaner preparation. 

249,248.—The J. R. Watkins Co., Winona, Minn. (Jan. 
19, 1927.) —Toilet preparations. 

249,294.—Raquel Inc., New York, N. Y. (Mar. 18, 1927.) 
-Perfumes and toilet preparations, 

249,357.—Katz Ogush, Inc., New York, N. Y. (May 12, 
1927.)—Vanity cases 

249,541.—Renard, Inc., Kalamazoo, Mich. (May 5, 1927.) 

Soap. 

249,602.—Puritan Chemical Co., Atlanta, Ga. (June 1, 
1925.)—Liquid cleanser for scrubbing and general cleansing 

249,616.—James C. Thompson, doing business as James C 
Thompson & Co., Wytheville, Va. (Sept. 1, 1924.)—Pre- 
paration used for the treatment of falling hair and dandruff 
and to allay irritation of the scalp; a preparation for use 
as a hair straightener and a hair tonic and shampoo. 

249,671.—Shiro Nakamura, doing business as Minolyne 
Products Co., Los Angeles, Calif. (Nov., 1926.)—Hair 
tonics and dressings, shampoo, lotions for face and skin. 

249,720.—Andre A. Goutal, doing business as Andre Goutal 
& Co., New York, N. Y. (Mar. 21, 1927.)—Toilet prepara- 
tions 

249,740.—The Midland Chemical Labs., Inc., Dubuque, 
lowa. (June 1, 1926.)—Cleaning preparation of soap and 
other ingredients for use in washing babies and other uses 
of a delicate nature. 

249,830.—Associated Attleboro Mfrs. Inc., Attleboro, Mass 


ene 
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(Jan. 1, 1927.)—Vanity cases made of or plated with 
precious metal. 

249,859.—Oakite Products Inc., New York, N. Y. (1909.) 

General cleansing and washing compound for personal use, 
for use in the household generally, and for use in industrial 
plants of all kinds. 

249,866.—Queen Lilo Hair Tonic Co., New York, N. Y. 
(Apr. 28, 1927.)—Hair tonic and hairdressing. 

249, 882.—Mark W. Allen & Co., Detroit, Mich. ( May 
6, 1927.)—Metal polishes, silver polishes, shoe polishes and 
stove polishes. 

249.893.—Daggett & Ramsdell, New York, N. Y. (Apr. 
1, 1927.)—Skin lotion. 

250,011.—Colgate & Co., Jersey City, N. J. and New York, 
N. Y. (June, 1926.)—Soap. 

250,012, 250,013—Colgate & Co., Jersey City, N. J. 
(May 23, 1927.)—Soap Flakes. 

250,019.—Fevrier & Decoisy, Paris, France. (July 20, 
1921.) —Depilatories. 

250,068, 250,069.—Colgate & Co., Jersey City, N. J. and 
New York, N. Y. (April, 1921.)—Tale powder. 

250,098.—Safety Fumigant Co., Boston, Mass. (May 8, 
1926.)—Liquid disinfectant, cleanser, deodorant, and bleach. 

250,109.—Ralph B. Waite, doing business as The Antidolor 
Mfg. Co., Springville, N. Y. (Nov. 1, 1913.)—Dentifrices 
in liquid, paste, powder, or in any other form. 

250,162.—Chanel, Inc., New York, N. Y. (Jan. 1, 1921.) 

Perfume, toilet water and face powder. 

250,163.—Chanel, Inc., New York, N. Y. (Jan., 1922.)— 
Perfume, toilet water and face powder. 

250,168.—Foote & Jenks, Jackson, Mich. (June 1, 1922.) 
—Extracts for food flavoring purposes. 

250,234.—Foamadent Co., New York, N. Y. (Dec. 22, 
1926.)—Dentifrice tooth-cleaning preparation. 

250,245.—Oriza L. Legrand, Inc., Wilmington, Del. and 
New York, N. Y. (Nov. 1, 1926.)—Perfumes and _ toilet 


preparations. 
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250,310.—F. A. Kauffmann Mig. Co., St. Louis, Mo. 
Mar. 10, 1927.)—Toilet water. 

250,395.—Henri Bendel Inc., New York, N. Y. (May 20, 
1927.) —Perfumes and toilet waters. 

250,467.—Frank A. McGowan, Canton, Ohio. (May 9, 
1627.) —Antiseptic, deodorizing, cleansing and scouring com- 
pounds. 

250,473.—Parke, Davis & Co., Detroit, Mich. (May 31, 
1927.) —Soap and germicidal soap 

250,540.—Jacob House & Sons, Buffalo, N. Y. (Jan. 15, 
1927) .—Flavoring extracts 


250,547 Keek ( O., Inc., St. Louis, Mo. (Mar. 30, 1927.) 

Toilet water. 

250,631—Domingo A. Ortega, Alburquerque, N. Mex. 
(Apr. 15, 1927.)—Ointment for use in treating the skin and 


chapped hands. 

250,633.—Peerless Chemical Co. Inc., New York, N. Y. 
(Dec., 1926.) —Window cleaning preparation 

250,822—Sharp & Dohme, Baltimore, Md. (May 24, 
1927. )—Tooth paste. 

250,856.—Nature’s Toothpaste Corp,, Los Angeles, Calif. 
(May 1, 1927.)—Tooth paste. 

250,985, 250,986.—The H. H. Erwin Co., Philadelphia, Pa. 
(Mar. 21, 1927.)—Perfumes. 

251,009.—H. O. Oatis, doing business as Dixie Club 
Chemical Co., Dallas, Tex. (Feb. 15, 1927.)—Hairdressing. 

251,018.—Flora H. Shoemaker, doing business as The 
Frostilla Co., Elmira, N. Y. (June 3, 1927.)—Lotions and 
creams for beautifying and preserving the skin. 

251,139.—Houbigant, Inc.. New York, N. Y. (May 31, 
1927.)—Perfume toilet water, face powder, talcum powder, 
etc. 


PATENTS GRANTED 


1,635,631. Vanity Case. Arthur H. Noble, Pawtucket, 
R. I., assignor to Theodore W. Foster & Brother Company, 
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iled Dec 10, 1926 Serial No 153,816. 
83.) 


Providence, R. I. 
3 Claims. (Cl. 1 
2. In a loose powder container, having a powder com 
partment encompassed by a shoulder ledge, a cover for the 
compartment having a felt pad, a ring seated on the ledge 
and against the shoulder and forming a seat for the pad, 
and a flange depending from the inner circumference of the 
ring and spaced from the adjacent side of the compartment 
to form a trap 


F 
32 


1,635,635. Denatured Ethyl-Alcohol Composition. Earl 
B. Putt, New York, N. Y. Filed Nov. 1, 1926. Serial No. 
145,704. 4 Claims. (Cl. 195—6.) 

1. A composition of the character described comprising 
ethyl alcohol, a terpin compound, and a different substance 


adapted to act as an alcohol denaturant. 


1,635,326. Vanity Case. Nathan Kasdan, New York, and 
Daniel Pollack, Brooklyn, N. Y., assignors to Majestic Metal 
Specialties, Inc., New York, N. Y., a Corporation of New 
York. Filed Feb. 4, 1926. Serial No. 85,836. 8 Claims. 
(Cl. 132—83. ) 

1. In a vanity case, means for contining powder, compris- 
ing a movable downwardly dished spring wall and an oppos- 
ing fixed wall having an aperture normally closed by said 
spring wall, said aperture being of ample size to permit 
pressure of a powder puff through it onto the spring wall 
whereby to admit powder into the aperture 


1,635,891. Compact Ejector for Vanity Cases. William 
G. Kendall, Newark, N. J. liled Jan. 11, 1927. Serial No 
160,440. 6 Claims. (Cl. 132—83.) 

1 The combination with a vanity case having a hinge 
provided with a pintle and a body provided with a catch, of 
a plate having a knuckle surrounding said pintle, said plate 
extending across the bottom of said body, and means form 
ing part of the plate interlocking with the catch structure of 
the vanity case for normally holding the plate against the 
bottom of the body. 


1,635,941. Vanity-Case Hinge William G. Kendall, 
Newark, N. J. Filed July 3, 1926. Serial No. 120,332. 1 
Claim. (Cl. 220—31.) 

\ vanity case, comprising a flanged body, the flange of 
the body having a cut out portion and provided with an 
integral tubular pintle, said pintle being of a length equal 
to the cut out portion, disposed therein intermediate the depth 
thereof and offset inwardly a distance equal to the thickness 
of said flange, and a flanged cap, the flange of the cap hav 
ing at the edge an extension of a width equal to the said cut 
out portion and bent around said tubular pintle. 


1,636,183. Vanity Box. Frederick Goertz, Newark, N J . 
assignor to August Goertz & Co., a Corporation of New 
Jersey. Filed July 8, 1924. Serial No. 724,780. 5 Claims. 
(Cl. 132—83.) 

1. A vanity case comprising a partition-member, a band 
marginally encircling said member, a hinge-member secured 
to said band, and a pair of cover-members pivotally con- 
nected with said hinge-member, said cover-members being 
provided with right-angled closing flanges adapted to enter 
into closing engagement with the inner surface-portions of 
said band. 


1,636,184. Receptacle. Frederick Goertz, Maplewood, and 
William FE. Wacker, Newark, N. J., assignors to August 
Goertz and Co., Inc., Newark, N. J., a Corporation of New 
Jersey. Filed Oct. 8, 1925. Serial No. 61,208. 7 Claims. 
(Cl. 132-83.) 

1. A receptacle comprising a pair of opposed concavo 
convex container bodies, an intermediate member, means for 
interhinging said bodies and member together so that the 
former respectively close telescopically over the opposite 
sides of the latter, said intermediate member having an 
external annular bead upon opposite sides of which said con- 
tainers are stopped when closed, and one container body 
having a catch element movable across the outer periphery 
of said intermediate member into engaged relation to the 
opposite container body to retain said parts in closed relation. 


1,636,215. Dispensing Cap for Bottles. Conway W. 
Cooke, Washington, D. C., assignor of one-half to Walter 
M. MacNichol, Washington, D. C. Filed Aug. 6, 1926 
Serial No. 127,636. 1 Claim. (Cl. 215—38.) 
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\ cap for charged-beverage bottles of the type having a 
top peripheral bead, said cap comprising depending opposed 
vripping means, said gripping means being engageable under 

pposite portions of said bead upon forced movement of said 
cap substantially parallel to the bead, whereby said cap is re- 
tainable in operative relation to said bottom against the 
force of pressure developed therein, an apertured compres- 
sible washer in said cap compressed upon application of the 
cap to the bottle to form an air-tight joint between the two, 
and manually operable valved dispensing means in connection 
with said cap and adapted to communicate with the interior 
of the bottle through said apertured washer, said gripping 
means releasing said bead and said cap being entirely separ 
able from the bottle upon a forced movement similar to said 
engaging movement. 


1,636,235. System for Conveying and Inspecting - Soap 
Harvey C. Knowles, Cincinnati, Ohio, assignor to The 
Procter & Gamble Company, Cincinnati, Ohio, a Corpora- 
tion of Ohio. Filed Mar. 17, 1925. Serial No. 16,237. 3 
Claims. (Cl. 198—33.) 

1. A conveyor system for conveying bars of stamped soap 
from a soap press to a plurality of wrapping machines com- 
prising a movable endless belt adapted to receive the stamped 
bars from the press and a diverting device to separate the 
bars on the endless belt into a plurality of iines of bars on 
the belt and means of conveying each of the lines of bars 
to a wrapping machine and a mirror adapted to reflect the 
image of the opposite faces of the bars in the plurality otf 
lires from one side of the belt. 


1,636,341. Hair Dye. Maude Agnes Mingus Wheeler, 
Oakland, Calif. Filed Dec. 31, 1924. Serial No. 759,100. 
4 Claims. (Cl. 167—5.) 

2. A hair rinse powder, comprising a crystalline mild 


organic acid, and an aniline dye. 


1,636,709. Method of Providing Cakes of Soap with Ad 
vertising Matter. Camilla Schmidt, berlin-Lichterfelde, 
Germany. Filed May 1, 1925. Serial No. 27,145, and in 
Germany June 13, 1924. 2 Claims. (Cl. 87-23.) 

1. The method of providing cakes of soap with advertis 
ing devices which consists in forming an internal open-ended 
slot in said cake of soap, inserting at least one end of a 
flexible ribbon into said slot and compressing the soap to 
bring the opposite walls of said slot into contact with each 
other and into clamping engagement with the inserted end 
of said ribbon. 


1,637,183. Vanity Box. James B. Griffin, Waterbury, 
Conn. Filed May 20, 1926. Serial No. 110,389. 8 Claims. 
(Cl. 132—83.) 

6. Ina vanity box, a hollow base member, a ring member 
located therein, said ring member and the rim of said base 
member defining a powder-containing chamber, a sliding 
plate having a depending outer flange fitting within said ring 
member, spring means for pressing said plate upwardly, said 
ring member having openings normally closed by said plate 
to permit powder.to pass out upon the top of said plate 
when the latter is depressed. 


1,637,242. Method of Producing the Shells of Metal 
Boxes. Alfred F. Reilly, Attleboro, Mass. Filed Nov. 29, 
1926. Serial No. 151,493. 2 Claims. (Cl. 113—116.) 

1. In a method of producing shells for vanity cases and 
similar articles, the steps of producing from sheet material 
a blank presenting panels along the edges thereof producing 
ornamental zones on said panels inward of the outer edges ci 
the panels, removing the surplus material laterally outward 
of said ornamental zones and then bending up the said 
panels. 


1,637,469. Hair-Treating Method and Composition. James 
C. Brown, Newark, N. J., assignor to E. Frederics, Inc., 
New York, N. Y., a Corporation of New York. Filed Aug. 
26, 1926. Serial No. 131,813. 16 Claims. (Cl. 132—36.2.) 

5. A method of imparting a permanent wave to hair, 
which includes bringing into proximity with the hair to be 
treated a material containing a borate of ammonia, and 
applying heat thereto. 

1,637,545. Container for Eyebrow Pencils and the Like 
Arthur H. Bosworth, Wichita, Kans. Filed Apr. 21, 1925. 
Serial No. 24,799. 3 Claims. (Cl. 206—56.) 
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l \ container for eyebrow pencils and the like, com- 
prising a tube closed at one end, a U-shaped soft pencil 
engaging combined buffer and clip in the closed portion of 
the tube, and a freely movable weight between the closed 
end of the tube and the combined buffer and clip. 





1,637,548. Dispensing Top. Louis S. Burbank, Wor 
cester, Mass. Filed Nov. 9, 1925. Serial Ni 67,718 10 
Claims. (Cl. 221--60.) 

1. As an article of manufacture, a dispensing container 
for the purpose described, having a top provided l 
opening there through, an elastic sheet covering said open- 
ing and having a passage therethrough out of registration 
with said opening, and means for holding the sheet 
the surface of the top 








against 


1,637,557. Barber’s Dispensing Bottle. Roy Depue, Mil 
ford, lowa. Kiled Nov. &, 1926. Serial N¢ 147,144 l 
Claim. (Cl. 215—41.) 

In combination with a bottle having an elongated neck 
with a bead thereon, a bottle stopper comprising a resilient 
symmetrical integral head and sleeve, said sleeve adapted to 
embrace the outer portion of the bottle neck and having a 
boss at the juncture of the sleeve and head to interlock with 
the bead, said head having a symmetrical projection ex 
tending outwardly from its central portion and having 
rounded exposed surfaces to contact with the human part to 
which contents of the bottle is being applied, said head and 
projection having a continuous passage therethrough opening 
into the bottle neck and to the exterior, the inner wall ot 
said passage being plain, and a stopper element having a 
threaded shank adapted to be forced into said plain passage 
for causing the resilient material to enter into the spaces 


between the threads of the shank to form a leak-tight fit. 


1,637,582. Bottle-Filling Machine William Meadow 
crott, Blackburn, England Filed July 17, 1923, Serial No 
652,088, and in Great Britain Sept. 19, 1922. 3 Claims, 
(Cl. 226—98. ) 

1. Ina bottle filling machine, a support provided with a 
vertical bearing, a sleeve journaled in the bearing, t table 
secured to the sleeve and provided with bottle rests, a shatt 
splined to the said sleeve and revolving with it and the table, 
a top plate secured to the said shaft and provided with bottle 
filli heads, a spring supporting the said top plate and 








shaft, adjusting devices for raising and lowering the shait 
and top plate, and driving mechanism for revolving the said 
sleeve 

1.637.667. Closure for Containers Robert J. Vaughan, 


Hamilton, Ohio, assignor to Children’s Clinical Laboratory, 
Hamilton, Ohio, a Corporation of Oregon. Filed Apr. 24, 
1926. Serial No. 104,380. 7 Claims. (Cl. 221—60 

l \ closure for containers, comprising an enlarged 
llow figured head portion and a reduced neck portion, said 
head constituting a handle member, a metallic member 
secured within and to said neck portion and provided with 
means adapted for interlocking engagement with the neck 
portion of the container. 





1,637,890. Collapsible Tube with an Unlosable . Cap 
George EF. Baker, Chicago, Ill. Filed July’5, 1924. Serial 
No. 724,274. 3 Claims. (Cl. 221—60.) 

l \ collapsible tube having an annular shoulder and a 
threaded neck extending upwardly therefrom provided with 
a longitudinal passage and communicating with the interior 
of the tube, the neck also having a discharge opening ex 
tending transversely from said passage, a lug formed integral 
with the shoulder, a cap provided with a discharge opening 
in one side and registerable with the transverse opening, and 
a lug formed integral on the lower edge of the cap and being 
bendable downwardly and inwardly to engage the first lug 
and stop removal of the cap when the openings are in 
registration, the lug on the cap engaging the annular shoulder 


) limit the movement of the cap for closing said openings 


DESIGNS PATENTED 


2. Combination Salt and Pepper Shaker. Thomas 
Clarence Heisey, Newark, Ohio, assignor to A. H. Heisey & 
Company; Newark, Ohio, a Partnership. Filed Apr. 15, 
1927. Serial No. 21,608 
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73,096. Bottle, Samuel C. Miller, Louisville, Ky liled 
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Mar. 16, 1927. Serial No. 21,153. Term of patent 14 years. 


73,113, 73,114, 73,115, and 73,116. Perfume Atomizer or 
f Si Nat \braham L. Wagner, New 

York, N. Y., assignor to A. L. Wagner Mfg. Co. Inc.., 

New York, N. \ Filed May 21, 1927. Serial No. 22,118, 
‘ m of patent 31% years. 

it, Chicago, Ill., assignor 


hicago, Ill., a Corporation of 


rial No. 21,629. Term of 





73,025 Vanity Las¢ Rubey r. Bre wster, New York, 
N. Y. Filed May 11, 1927. Serial No. 21,938. Term of 


patent 3% years 


Joseph S. Lindemann, New York, N. Y 


Nec. 1, 1926 Serial No. 19,892 Term of patent / 


Half Year’s Foreign Trade 
(Continued from Page 328) 


valued at $11,485, against June, 1926, imports of 1,500 


Cassia and cinnamon imports in the first half of 1927 
were much larger than in the corresponding period of last 


223,388 pounds, valued at $305,773, as 


compared to 163,517 pounds, having a value of $255,611 





[here was a comparatively small increase in imports of 
geranium, the six-month shipments aggregating 124,224 
uinds, as compared to 117,460 pounds last year, the re 
spective values being $306,488 and 


one-third again as large in 





+ +} 
kl SIX months en 


1927, as in the corresponding 
period of 1926. This year’s shipments amounted to 69,384 


pounds, valued at $425,046, against last year’s imports of 





$2,913 pounds, valued at $221,585. Receipts of otto of rose 


were practically the same as in the first half of last year, 
amounting to 12,142 ounces, valued at $120,108, against 
12.358 ounces, valued at $114,506 

Exports of essential oils in June doubled June, 1926, ex 
ports. Shipments of peppermint oil amounted to 12,349 
pounds, valued at $52,677 [ 


mly 1,474 pounds, valued at $19,762. Shipments of other 


2,677, against exports a year a of 





oils during the month climbed to 293,551 pounds, valued at 
$126,568, from June exports last year of 138,825 pounds, 
valued at $72,605 

The exports of peppermint oil during the first half of 
the year show an eight-fold increase in volume as compared 
to exports in the corresponding period of last year, al- 
in export value was not in proportion 
The six-month export shipments this year amounted to 
89.789 pounds, valued at $391,209, as compared to exports 
in the first half of last year of 11,741 pounds, valued at 
£157,067 Exports of other essential oils also increased, 
mounting to 1,949,876 pounds, valued at $619,123, as com- 


aS 4A5- 


ired to 1,290,384 pounds,.valued at $577,475, exported in 


the corresponding period of 1926 


The Girl on the Switchboard 

The telephone operator with a pleasant, animated voice, 
with a ready and cheerful reply, is more than a telephone 
operator. She is an important part of the institution. It is 
here where the customer or prospect gives his signs, your 
signal, his rap to get in 

Did you ever notice that a fraternal society always has 
a cheerful, well-liked man at the outside wicket? It’s some- 


thing to think about Silent Partne) 
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Grasse Report for August 


From Our Own Correspondent 


RASSE, August 8.—The progress of manutacture 

floral products from the new crop has been quit 

satisfactory since our last review of the situation 
existing in Grasse and its environs Detailed reports 


some of the important materials follow : 


Orange 
The market remains quiet and since our last review 
we have nothing very interesting to report 
Che Co-operative Association of Producers of Vallauris 


retains a rather large stock of neroli which, inasmuch as it 


has not been sold, will only permit distribution of a small 
amount on account to its members until the stocks hav 
been liquidated. The flower producers who are not mem 
bers of the Co-operative Association will be greatly 
favored this year on account of the fact that they have 
already collected the total amount of the harvest, while the 
members of the Co-operative Association must await the 


liquidation of the stock, which perhaps will make it im 


possible for them to distribute an amount equal to the one 
which the free producers have already collected 
Prices of neroli have neither advanced nor declined \ 


rise does not seem possible any more at the present time, 
but a further drop can only take place as an exception b 
cause the present prices represent the cost prices 
Distillation of the shoots for the manufacturer of petit 
grain oil is being continued. The price will be lower than 


that of last year although still remaining rather high 


Jasmin 
The harvest this year started pretty early \s a matter 
of fact the first flowers hardly ever appear before July 15 


t +) 


while this year some flowers had already bloomed 
beginning of July. 

In view of the commercial crisis through which the pet 
fumery business is passing, the prices of\ the flower have 
dropped considerably this year. In view of this consider 


1 


able drop, the consumers will again be able to take advan 


tage of jasmin products which are so precious in 





fumery line, because the solid or liquid jasmin produ 
will be offered at prices which will be considerably lowet 


than those prevailing last year. 





Jasmin flowers are selling this year at 20 francs per ki 


as against 35 francs at this time last year. Consideri 


the actual decline in price ts 





the differential in exc 
25 per cent. 
The gathering is now in full swing. The flower seas 


has been pushed and advanced by the severe heat throug! 


which we are passing (between 85° and 90° F. in the shad 
Unfortunately for about three months there has been 
rain and therefore a great drought is being feared If 


this situation continues, the harvest may prove smaller that 


is expected at the present time 


Rose 
Nothing is to be added to our last report There has 
been no change in the prices. Business is quiet and there 


is little demand at present 


Lavender 


The distillation of lavender started about three weeks 
ago. Up to the present time the slump in business has 
prevented any exaggerated rise in the price of flowers such 
as that of last year; however the distillation is now being 
started and it is difficult to know whether this situation will 
remain the same at the end of the distilling season. 

Speculation will be felt after the harvest and in spite ef 
the small demand, merchants are afraid that on account of 
the lack of merchandise, there will be further rises in prices 
as happens nearly every year. 


present dryness, the yield in oil will 





be very good, but the amount of the harvest will be smaller 
because the stems of the lavender, dried out by the heat 





f the sun, will be light 
The E rR, whom we had the pleasure of seeing again 
Grasse, called on the principal lavender distillation cen- 
ters. Ile visited the most important jasmin plantations of 
the Grasse region In view of the fact that he is not a 


seller of the products, his information will be more im 
partial for the American perfumers who will in this way 
be able to form an exact idea of the cultivation of flowers 
in the Grasse region and in the neighboring mountain 
regions. 
Geranium 

Transactions in this oil are very quiet and no change has 
taken place in the price. The Algerian distillers complain 
if the great drought which dries out their plantations. On 
the other hand present prices, in their opinion, are not very 
interesting as compared with the yields obtained from the 
cultivation of vineyards or cereals. A rise in the price of 
this oil seems possible in case business picks up again. 

The price of Reunion oil has not changed on the market 


during the montl 


Peppermint 


\s the production of the past year greatly exceeded the 
consumption, a considerable decline in the price had been 
feared and in the end this decline had to come about. At 
the present time, holders of peppermint oil are hardly. able 
to get rid of all their remaining stocks even by sacrificing 
more than 40 per cent of their cost price. It is to be re 
retted that the trade encouraged the rise in price of a few 
vears ago, because if the producers of piants had not been 


1 
{ 


encouraged by e excessive and purely speculative prices 
of the oil, much less would have been planted and the har- 
vest of 1926 would not have been three times as large as 


that of the previous vears 


Clary Sage 


This oil, which was quite in vogue in view of its amber 
perfume, has been abandoned for several years. It is stated 
that some perfumers are again coming back to this product 
as the distillation of the plants in a small way is being 


started again everywhere 


Finds It Essential 


1 Preparatio London, England) 


We cannot do without your wonderful publication. 
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Egypt 


Imports oF SoAp.—The constant increase in the use 


household soaps in Egypt has made necessary an increase 


domestic production as well as imports of foreign products, 


says James F. Hodgson, American Commercial Attache 
Cairo, Egypt, in a report to the United States Department 
of Commerce. 

The principal countries supplying these soaps to [Egypt 
are Palestine, England, France, and Greece, with less im 
portant quantities also coming from Holland and Tunis 

The Egyptian import duty on household soap is 8% pet 
cent ad valorem. 

American manufacturers of household soaps who are 
interested in developing their export trade could find no more 
interesting and lucrative field in which to operate than Egypt 

The total importation of household soaps into I:gypt dur 
ine 1926 were 20,507,119 pounds, valued at £396,631, or 
approximately $1,808,155, so that the importance of the mar 
ket can be readily seen. These imports were divided as 


follows: 











192¢ } M h 192 
Countries of Origin Pounds Dollars Pounds Dollars 
Palestine ..... wetea 8,055, 103,69 é ; ¢ | 
PE x ve dienes ‘ 4,451, $38,85 1 Q 25,32 
PHONE. caceves 3,654 ¢ 81 
GFEGGR «cccece ‘ 3,046, ) + OS 819 
GCHNGT <ceces 4 1,298,568 +6 
MOM *xi4scceneus 20,507,119 1,808,15 6,541,29 701,000 
* Figures for other countries not included 
> 
Poland 
FrencH May Estastisu Brancw Factortes.—Accord- 


ing to press announcements, some of the more prominent 
French cosmetic and perfumery manufacturers such as Hou 
bigant, Cheramy, Floramye, and Coris, are planning to es- 
tablish branch factories in Poland in order to evade the 
rather high import tariffs writes Assistant Trade Commis 
sioner Cochrane from Warsaw. Production at first will con 
sist mostly of perfumery, cologne water and related products 
and later may be extended to such articles as soap, powder 
and rouge. Considerable opposition is being offered by Po- 
lish manufacturers who feel that this move on the part of 
the French will seriously threaten their business. They have 
appealed to the Government which usually strongly supports 
local manufactures, and if the French eventually do estab- 
lish factories there, they will probably secure the application 
of a contingent system of alcohol, which will limit the 
amount of this product which can be used by the French fac 


tories and will thus restrict their production 


Reunion 
Exports oF EssentTrat Otrs tn 1926. The customs export 
figures for the French Island of Reunicn show a reduction 


(Continued on Page 308) 
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The Markets 
Essential Oils, Aromatic Chemicals, etc. 


lhe market presents a better tone than has been the case 
since early spring. General demand was still moderate, but 
here has been a good request for merchandise to replenish 
the supplies of local dealers. Stocks continue to be fairly 
large in some instances, but there is a general feeling that 
an early revival in activity will be witnessed this fall. Con- 
sumers have been showing more interest in future require- 
ments and some fair size sales have been closed. Unfavor- 


1 
} 


able weather conditions have had a marked effect upon the 
demand for some oils. On the whole however there has been 
little room for complaint, and in only but one or two 
instances had there been any desire on the part of dealers to 
press sales 

Price movements have been confined within narrow limits. 
Mint oils continue to attract considerable interest, but com 
paritively little activity is reported. Conditions are very 
different from those prevailing a month or two ago and spot 
prices have receded to a level not very much above the price 
it which new crop oil has been sold on contract. It is now 


generally believed that an excellent production can be looked 
; . } 
or, 


ut earlier in the year reports were very unfavorable 
due to weather conditions \ny reasonable bid for spear- 
mint is being accepted at primary markets but demand is 
very quiet, buyers in many instances being content to hold 
‘ut awaiting further price developments and’ anticipating 
lower levels 

Citrus oils are holding firm. Higher quotations on 
Messina orange reflect the increased costs of replacement as 
well as a broader demand. Inquiry had been rather slow 
until quite recently. Although the call for lemon oil is not 
very active, prices remain steady, and it is generally felt that 
the present level will hold for some little time at least. 
Bergamot is holding quite tirm. A more spirited inquiry has 
been noted at times, but actual business fails to show any 
material improvement. I’xchange is a factor in keeping 
the market firm 

Price movements in wormseed have been somewhat ir- 
regular. Improved weather conditions during the early part 


of the month had a tendency to change the ideas of farmers, 


resulting in offers being made more freely. Recently. how- 

ever, the situation has again tightened and local dealers are 

now inclined to be more cautious. With a_ satisfactory 
1, 


production of tansy oil expected this year, there has been 
keener desire on the part of dealers to make sales at the 
expense of values. Requirements of the consuming trades 


have been relatively light, and as a result the market for 


cedar wood oil continnes rather easy Nutmeg and mace 
held steady throughout the period under review Clove oil 
ea { rmer tone reflecting the streneth of the spice 


(Continued on Page 308) 
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PRICES IN THE NEW YORK MARKET. 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


\lmond Bitter, per Ib 
> ©. A 
Sweet True 
Apricot, kerne 
Amber, crude 
rectified 
Ambrette, oz 
\myris balsamifera 
\ngelica hk 
seed 
Anise, te 
Lead free, | eg 


Aspic (spike) Spanisl 
French 

Bay. Porto Rico 
West Indies 

balsam Tolu 

balsam P 


> 1 
ASIII 


eru 


Bergamot, 35-36 per cent 


irch, sweet N ( 
Penn. and Conn 
irchtar, crude 
sirchtar, rectified 

, IX se, Femelle 


Ssassatrassy 

ananga, Java native 
rectified 

araway Seed, rectilied 
‘ardamon, Ceylon 
‘ascarilla 

assia, SO(@S) per cent 
rectified, | 5. P 
edar Leat 

edar Wood 
edrat 

elery 

hamomile, 0z 
herry laurel 
‘nmnamon, Cevlor 
nnamon leaf 
itronella, Ceylo1 
lava 

loves, Bout 
Zanzibar 





opaiba 
‘oriander 
roton 

ube bs 

‘umin 

uracao pec ls 
urcuma 

vpre SS 
illseed 


‘rigerol 





stragol 
alyptus, Aus. “U.S.P.” 

ennel, Sweet 

ralbanum 

ralangal 2 
eranium, Ros \l ac I 3 
Bourh« ; 
Spanis! 


Turkish (Palma rosa) 
Ginger 
Gingergrass 


Juniper Ber 








2 
os 


st 








Orris Root 





Peppermint 
red stilled 


Petitgrain 











Pumilionis 








Spearmint 


3.504 
1.206 
16.00@ 


425 


24.00 


3.00@ 
OU 
5.00@ 
32.00 
4.00@ 


75 (a 


wed a 

2.604 
1.20@ 
1.60 
8.75@ 
12.00 
245 
16.00@ 
2.10@ 
10.00@ 


. .140.00@ 
165.00@ 


2.50@ 
2.10@ 


6.75@ 


35.00@ 


1S.00@ 


6.50@ 


1.850 
15.00 
425 


5 
Sta 
5 


wn 


— 


(See last page of Soap Section for Prices of Soap Materials) 








lansy 
Thuja ; - 
Thyme, red 85@ 
White . : 95@ 
Valerian essen. ee 
Verbena 3.75@ 
Vetivert, Bourbor 12.65@ 
Java ; oe .. 22.00@ 
Kast Indiat 30.006 
Wine, heavy 1.75 
Wintergreen, Southern 4.50 
Penn. and Conn.. 8.006 
\Vormseed 4.506 
\Vormwood én 8.2 
Vlang-Ylang, Manila 26.00 
Bourbon ; : 12.00@ 
TERPENELESS OILS 
Bay ; 6.00@ 
Bergamot 18.00@ 
Geranium a 8.50 
Lavende 14.50@ 
Lemon 13.00@ 
Lime, Ex.... ... 85.004 
Orange, sweet 95.00 
bitter 100.00@ 
Petitgrai 6.00 
Kosemar\ 1.75@ 
Sage, Clary 15.00 
Vetivert, lava = 35.0a 
Ylang- Ylang 22 (WG 





Benzoin a 2.50 
Capsicum, U. S. P. VIII. 5.25@ 
u. & ££. i 5.25@ 
Ginger, U. S. P. VIII 4.60@ 
ilcohol ah 3.004 
Cubeb . ; 4.25 
Malefern 7 2.65 
Oak Moss ... 15.00@ 
Olibanum 3.25 
(Orris . 6.00@ 
Patchouli 18.00@ 
Peppe r, Black 4.500 
Sandalwe 160.00 
Vanilla 8.50 
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1.00 
1.05 } 


7.00 
15.00 


9.50 


4.00 


8.40 


32.00 


15.00 


20.00 


9.50 


18.00 


100.00 
110.00 


35.00 


5.00 ) 


15.50 


J 


15.00 


15.00 


DERIVATIVES AND CHEMICALS 


Acetaldehvae 50% 2 00@ 
\cetophen rk ‘ 3.600 
Acetvl Iso-eugenol 9 00@ 
\ldehyde C 8 : ; 40,00 
a ae . 50.00@ 
C 10 30.00 
Se. .... 35.004 
ae ee 45.00 
C 14 35.00 
C 16 25.000 
\myl Acetate . 100@ 
\myl Butyrate : 1.80@ 
Amyl Cinnamate 2.354 
\mvl Formate 1.75@ 
\myl Phenyl Acet 5.00@ 
Amvyl Salicvlate, dom 1.454 
foreign 1.65@ 
\mvl Valerate 3.00@ 
\nethol 1.40 
\nisic Aldehyde, dom 3.40 
foreign 9 3.75 
Renzaldehyde, U. S. P.. 1.30@ 
Py Pe isis cciwcie eu oreees 1.55@ 


4.00 


40.00 
2.00 
3.50 
1.90 ' 
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rCNIZY lidenacetone 
senzophenon 
Benzyl Acetate, don 
loreign .. 

ben yl Alcohol 
senzyl 
fenzyl Butyrate 
enzyl Cinnamate 
Benzyl Formate 


Benzoat 


Benzyl IJso-eugenoh 
Lenzyl Propionate 
senzyl Succinate 


sorneol ee 
jornyl Acetate 
Bromstyrol 
Carvene 
Carvol 
Cinnamic ; 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Citral C. P 
Citronellal 
Citronellol, dom 
foreign ee 
Citronellyl Acetate 
Coumarin, dom 
foreign ... 
Cuminic Aldehyde 
Decyl Acetate 
Decyl Alcohol 
Diethylphthalate 
Dimethylphthalate 
Diphenylmethane 
Ethyl Acetate 
Ethyl Benzoate.... 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl lormate 
Ethyl Propionate 
Ethyl Salicylate 
1 
I: 





Ac id 


ucalyptol 
-ugenol 
foreign 
Geraniol, dom 
foreign 
Geranyl 
Geranyl Butyrate 
Geranyl Formate.. 
Heliotropin, dom 
foreign es 
Hiydroxycitronellal 


Acetate 


mde, ©. FP... . (02 


lso-borneol ; 
Iso-bornyl Acetate 
lso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol, dom 
foreign 
Iso-safrol 
Linalool 
Linalyl 
Linalyl 
Methyl 
Methyl 


OOG 


Acetate 
Benzoate 


Anthranilate 
Methyl Benzoate 
Methyl Cinnamat 
Methyl Eugenol 
Methyl Lleptenone 
Methyl Heptine Carbon 
Methyl Iso-eugenol 
Methyl Octine Carb 
Methyl Paracresol. 
Methyl Phenylacetate, 
Art, Honey, Aroma 
Methyl Salicylate 
Musk Ambrett 
Ketone 
Xylene 
Nerolin 
Nonyl 
Nonyl 


Acetate... 
Alcohol 


Acetophenone. ... 
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325@ 4,25 
5.50a 
1 1¢ : 
L.Joe 





55 oO 
5.50 6.25 
8.25 9.00 
3.60 
30.00 
375 5.00 
5.50 
2.75@ 3.50 
$.50 $.75 
+.75@ 

50@ 

5.50 5.00 
3.251 > 50 
$00@ 4.25 
> 9(XKa 

5 3.00 

6.00 

Dud c 7.00 

RM@ 900 
S45 
3.75 
62.00@ 
8 OO 
28.00 

32@ ae 


ho 
un 
Jt 


one 


1.20 
3.00 
3.50 
3.00 
$50 
4.65 





4.00@ 
4.00@ 
3.00@ 


3.90G 
4.50@ 4.75 





8.00@ 10.00 
10.00@ |] 
2200@ 3 
10.00@ 14.00 
25.00@ 3 





6./9@ 4.00 
465@ 6.00 
A2@ 0 


700@ 8.50 


S.00G 9.50 
260@ 3.00 
1.50@ 1.75 


. 48.00ce 
40.00@ 52.00 
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Octyl \cetate 

Oetyl Alcohol 
Paracresol Meth ther 
l’aracresyl \cetate 
henylacetaldel vale 5( 
imported 

100% 

henylacetic Acid 
enyletl 
l’‘henylethyl Butyrate 
henylet yl bormate 
henvle 
‘henyle 
henyleth 
mestic 
imported 








henylprop Idehy« 
dinol, don 
loreig! 
Satrol 
SK l, ¢ P ) 
Styraly]l Acetate 
Styralyl Ale | 


lerpineol, C. P. dom 
imported ; 

Terpinyl Acetate 

Thymene 

hymol 

V anillin 

Violet Ketone Alpha 
Beta 


Yara \ ara 


SUNDRIES 


Alcohol, Cologne, spts., 
 éwes'us 

\lmond Meal 

Ambergris, black ( ) 
gray ‘ ( OZ.) 

Balsam Copaiba, S. A 
Par A 


Baudruche skins, er 

vearer Castor 

Cardamon Seed, greet 
decort 

Castoreum 

halk, precipitate: 

Cherry laurel water, gal 

Civet horns.. 

(suarana 

Gum Benzoin Siam 
Sumatra 

Gum Galbanum 

Gum Myrrh 

Kaolin 

Labdanum 

Lanolin hydrous 
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The Markets 
(C ontinued m Page 305) 


Stocks of geranium appear to exceed the den 
this fact the undertone of the market remains very stead 
Vetivert and ylang ylang are steadily maintained though 
former oil continues soft reflecting the situation abroa 
Cassia oil has been meeting with only a routine dem 


\lthough the market in the lar East has appeared 





firmer at times the local spot market has failed to respond 


Synthetics and Aromatic Chemicals 

\ more active inquiry is noted throughout the list, at 
demand has been sufficient in volume to keep the market 
a firm position. There has been less disposition on the part 
of consumers to curtail purchases, and most sellers report 
considerable more activity here have been very few price 
movements. Owing to the continued steadiness of the raw 
material, carvol has been firmly maintained. Fair stocks of 
phenylethyl alcohol were being carried by sellers last mon 
Lut the supply has since been reduced considerably, and the 
situation is featured by an undertone of marked strength 
Methyl anthranilate is not as scarce as it was a month ago 
According to reports fair quantities are being carried by 
sellers, and although there has been no material change in 
prices, the undertone of the market has eased off somewhat 

Musks have been very unsettled and highly competitive 
Domestic manufacturers have been unwilling to cut prices 
but importers have found competition rather keen 

Generally there has not been any definite trend in prices 
Stocks of most items are not excessive and on the whole 
business has been of sufficient volume to prevent any ac 
cumulation of supplies. Due to the low cost of geranium, 
geraniol, and geranyl derivatives continued easy, with 


occassional reports of price shading heard 





Good quality violet ketones are still offered very spari 
and prices are firmly maintained. Considerable interest has 
been shown in the market, and, according to reports, demand 
has been satisfactory. 

Vanilla Beans 

According to importers, extract makers have been showing 
little disposition to anticipate their future requirements. With 
the exception of Bourbon beans prices have been holding up 
fairly well, though the general tone of the market has beet 
far from strong. Some believed that prices had about 
reached bottom but a further decline featured the market for 
Bourbons during the period under review and more rt 
ductions seem probable. Despite the fact that prices ar« 
considerably below those quoted earlier in the year, buyers 
have not increased the size of their purchases to any great 
extent Deliveries against contracts have been in satis 
factory volume, but new business is not as great as many had 
anticipated at this time. It is pointed out that present prices 
are the lowest since 1921. Conditions at the sources of 
supply appear to be very satisfactory as far as yields are 
concerned. Good quality Mexican beans are expected to be 
available very shortly. 

Sundries 

According to the schedule previously announced, August 
brought about another advance of a cent a gallon in d 
natured alcohol. The undertone of the market continued 
very firm, and with the big buying season just ahead, pros 
pects favor higher, rather than lower selling levels. Dis- 
tillers continued to find considerable difficulty in securing 
stocks of raw material. The menthol situation continued 


quiet and unchanged. There had been a little more inquiry 
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Foreign Correspondence 
( ( cd m Page 365) 
e 1926 export crop of the three essential oils produced 
in that Island, amounting to about 15 per cent, principally 
as a result of the cyclone that struck the Island in April, 


ind the tloods accompanying it, and also to insufficient 





ing Che reduction was in geranium oil and ylang- 
lang, the output of vetivert oil showed a fair increase in 
ntity and frane value, though a slight decrease in dollar 
value, due to the severe depression of the franc during a 
portion of 1926 

Che following table compares the quantity and value of 
exports of these oils in 1925 and 1926 





1925 1926 
—_ wu ome os \. 
Pounds Dollars Pounds Dollars 
Ge 1 : $1,075,849 326,535 $556,160 
\ t 44 156,235 4,251 152,464 
Ylang-vlang 6,709 24,572 4,409 24,240 
Total $18,588 $1,256,656 355,195 $732,864 


Of the 1926 production, all save a small quantity went to 
lrance. The United States received by direct shipment, 
however, 17,637 pounds of geranium oil, valued at 1,013,000 


3) ; 788 pounds of vetivert oil valued at 156,000 





trancs ($5,000); and 447 pounds of oil of ylang-ylang, 
valued at 41,000 franes ($1,304.) (Vice Consul Paul Dean 
Thompson, Tananarive ) 


Spain 

MARKET FOR TOILET SPECIALTIES. The demand for pow- 
ders, lipsticks, creams, and other aids to beauty on the part 
of the feminine public of Madrid is indicated by the fact that 
the city has no less than 250 shops specializing in these 
articles according to recent consular advices. A large part 
of their stock is of local manufacture, some being compounded 
in the small shops but most being manufactured by three 
large companies, the “Perfumeria Gal,” the ‘Perfumeria 
I‘loralia,” and the “laubel,” the first two being Spanish, the 
last French ; 

Until now the demand for American perfumes, soaps, and 
powders has not been great, but American dentifrices sell 
well, after being advertised, and there appears to be no reason 
why a general advertising campaign for all kinds of Ameri- 
can cosmetics should not bring results. 

In competing with the other imported articles, American 
preparations have to appeal by quality and appearance rather 
than by price; price is of more importance in competing with 
local manufactures, which are also put up attractively, closely 
conforming to the style of box, bottle, packet, and tube of the 
American market. 

It is estimated that the annual value of the Spanish produc 
tion is 150,000,000 pesetas. The exportation to South and 
Central America is increasing each year, and last season 
(1926) some products of this class were shipped to the 
United States. Values in pesetas were: 





ports 1924 1925 1926 (9 mo.) 
Toilet Soaps, Perfumed 102,498 79,170 
Not Perfumed 12,894 22.614 
Medicinal Soaps sas 5,973 5.905 
Perfumery with Alcohol 284,928 265,910 
Toilet Waters and Others 1,070,509 1,126,389 
Exports 
Ss 1) ad ; 996,534 990,891 
Pe and Toilet Waters. 12,209,868 11,407,230 





at times, but demand was made up largely of routine re- 
quirements. Lalsams were rather quiet, but price movements 


} 


were narrow, and the tone of the market remained fairly 


steady. 
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British Soap Exports Up 


1 


No headway was shown in the quantity of British imports 
of soaps during the first six months of 1927; in fact com 
pared with 1926 there was a decline of 5,530 hundredweight, 
which, but for a pronounced increase in soft soap, would 
have been considerably larger, as all other descriptions were, 
without exception, imported to a smaller extent, says Alfred 
Nutting, clerk in the office of the American Consulate 
General, London, in a report to the United States Depart- 
ment of State, and made public by the United States De 
partment of Commerce. Hard soap, in bars or tablets 
(exclusive of shaving, toilet or abrasive), fell by over 7,000 
hundredweight compared with a year ago, toilet soap (which 
has declined steadily since 1925) by upwards of 6,000 
hundredweight, abrasive by 2,500 hundredweight and “other 
sorts” by nearly 5,000 hundredweight. 

A different result was obtained in the case of British 
exports, soft soap alone being of smaller volume, but hard 
(not toilet, shaving or abrasive) rose by over 43,000 hundred- 
weight, toilet by about 2,500 hundredweight, abrasive by 
nearly 1,700 hundredweight, and “other sorts’ by about 
1,600 hundredweight, the aggregate total showing a net in- 
crease over the 1926 period of around 44,000 hundredweight. 

The following statement gives details of imports and ex 
ports during the first six months of 1926 and 1927: 

IMPORTS 





1926 1927 
Cwt. Value Cwt. Value 
SOR icccccctsccseesnd: Taee £22,196 32,676 £32,052 
Hard, in bars or tablets, 
exclusive of toilet, shav- . 
ing and abrasive..... 80,571 162,415 73,282 161,384 
Abrasive etka a eat 7,510 9,874 5,018 7,108 
Toilet and shaving .... 28,115 141,878 21,939 103,251 
Other sorts eeueeaeen 14,604 23 9,703 15,456 
Total wets seceue 24000 355,886 142,618 319,251 
EXPORTS 
Soft avr ak Cewek e 26,808 39,305 21,562 $1,319 
Total hard cccvscvese GGasee l,a0as8es 706,294 = 1,372,517 
ME, c6e bas eve che eens 34,815 322,736 37,275 348,756 
Abrasive areca e 11,52 32,443 13,208 36,544 
Cree « BORRR loi cownsvs 20,330 83,947 21,912 82,464 
Aggregate exports ..... 756,450 1,780,594 800,251 1,881,600 


Rosin Committee Formed 

\ committee representing the three largest rosin con- 
suming industries has been formed to confer with naval 
stores producers as to ways and means for bringing about 
the sale of rosin on a net weight basis. The members of 
the committee include R. O. Walker, Thibaut & Walker Co., 
Long Island City, representing the paint and varnish industry, 
chairman; W. H. Holt, Colgate & Co., Jersey City, repre- 
senting the soap industry; and C. R. McMillen, Union Bag 
& Paper Corporation, New York, representing the paper and 
pulp industry. 


- —— - —_ o_o 


@ Soaps 
hMOndustey Section 


CONDUCTED BY Or. E.G.THOMSSEN 


The Wrapping of Soaps* 


In our last expositions concerning the change in the styles 
in soaps we have seen that at the present time we can no 
longer simply take the view point that: “It is the goods 
that counts,” but that even articles of quality are disposed 
of to the purchaser to better advantage when packed in 
attractive wrappers. The wrapping in this case is designated 
as packing material. 

In accordance with the nature of their use, toilet soaps 
were the first to be wrapped on this principle, although we 
can still remember that toilet soaps were offered for sale in 
early days just as they are sold today by the kilo. At first 
the soap was put up in % and % dozen cartons, which were 
made of quite simple pasteboard and with simple print. If 
we desire to set before our eyes in a striking way the differ- 
ence between yesterday and today in this field, we need only 
to recall the comparatively simple but already individual 
wrapping of a certain old style soap, and, to use any example 
to compare it with the wrapping of another more modern 
soap. It is seen that something very showy has been de- 
veloped in the space of barely twenty-five years, for these 
are wrappings which have developed from quite simple paste- 
board. 

If we leave this field, and turn to more recent materials, 
the first to be cited may be “Cellophane.” Independently of 
color and form it is a really high class packing material of 
neat appearance which by reason of its simplicity claims its 
own place. It is uniformly closed with some little vignette 
which bears the name of the firm. 

One innovation appears to us worthy of note, which under 
circumstances might be developed in a very attractive way. 
This is the recent production of aluminium wrappers, and is 
especially employed in Germany, Switzerland, England and 
I'rance. The last two wrapping materials have a certain 
disadvantage, which may reasonably be expected to be 
removed sooner or later. Both are still too expensive for 
the wholesale trade, and need to be used exclusively for 
especially luxurious products. 

To find the right container for soft soap is very difficult. 
Various attempts have been made, after disposing of it in 
barrels to retail merchants, delivering it directly to the 
firms in quantities from 25-50 kilos, to repack it in marma- 
lade tubs of 4 and 5 kilograms, and have failed to hit the right 
method. The attempt was even made to put on the market 
the white soda soap, which, as is known, is less soft, into 
little sacks which could be ripped open and used as hand- 
kerchiefs for instance. We have not used this method very 
much, especially because animal fats are used for soft soaps. 

In Germany there exists a larger interest, because there 


*From Seife, Vol. 49, No. 3 (1927) 
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soft soap is made not only of tallow, but is often made of 
vegetable oils like linseed oil and corn oil, since the raw 
material used is for the most part imported. Among other 
things a method has been worked out according to which this 
half-liquid soft soap could be pressed into parchment paper 
cartons and offered to the trade in the form of ™% kilogram 
packages. So far as we can learn about this method it has 
not yet proved practicable. On the other hand there is a 
new method of packing which has proved quite satisfactory 
for the several more liquid soft soaps. This is a patent 
according to which containers of all possible shapes are made 
of seamless pressed pasteboard, so that they do not need t 
be otherwise fastened. In addition it is possible to im- 


pregnate hese pressed pasteboard receptacles so. that they 


become impervious to the soap The ordinary form is a 


pasteboard cylinder with a lid prepared in the same way, 


which holds from to 1 kilogram 
Exactly as a salesman needs to offer and describe his 


product to the purchaser in words which please him, so also 
must the container suit the taste of the consumer. Finally it 
s indeed nothing less than a representative, a “silent sales 
man.” 


The Antiseptic and Germicidal Properties of Soap 
1. E. Walker (J. Infect. Diseases, 1926, 38, 127) The 
ost readily available soap to be used against the typhoid, 
paratyphoid and dysentery bacilli, is salt water soap prepared 


exclusively from cocoanut oil. The meningococcus, on | 


eing 
tested with four commercial soaps, showed approximately 
the same degree of susceptibility as would have been antici- 
pated from the action of chemically pure soaps. The suscepti- 
hility of meningococci and gonococci is such that they (along 
with streptococci, pneumococci and diphtheria bacilli) will 
ie killed readily by any ordinary soap used with a reason- 
able degree of care. The meningococcus is killed in 2% 
mins. by N/80 to N/640 solutions (0.4 to 0.04 per cent.) of 
the soaps of the fatty acids ordinarily present in soap bases ; 

per cent, of phenol is required to kill under the same con- 
dition. The gonococcus is killed in two minutes by N/640 to 
N/5120 solutions (0.04 to 0.006 per cent.) of the same soaps; 
0.5 per cent, of phenol killed under the same condition. 
Sodium resinate also possesses marked germicidal activity 
towards these two organisms. The dysentery bacilli and 
hacilli are killed by moderate concentrations of the soaps of 
the saturated acids, but are completely resistant to the soaps 
of the unsaturated acids at ordinary temperatures.—Perf. and 
Ess. Oil Record 


Revised Census Figures on Soap for 1925 

Bureau of the Census, Washington, has issued in pam- 
phlet form the revised figures of the Soap Census taken 
last year for 1925, with comparisons with previous years. 
Copies may be obtained by sending 5 cents to the Super 
intendent of Documents, Government Printing Office, 
Washington, D. C. 

The preliminary figures, as issued by the bureau, were 
printed in this journal on page 578, December, 1926. The 
bureau’s revision makes some slight changes in the totals 
and goes more into statistics than was done in the ad 
vance summary. There is only one really important change 
and that is in the value of the total output. This is now 
given as having been $278,273,107, showing an increase 
over 1923 of $1,870,269. The early figures showed a loss 
of about six million dollars from 1923, so that this cor 


rection will be most gratifying to the trade generally 
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Western Freight Rate Decision 


WasHIncToN, D. C., August 15.—Proposed cancellation of 
the commodity rates on soap and related articles, in car- 
loads, between points in western trunk-line territory and 
between points in Illinois classification territory has been 
found justified in part by the Interstate Commerce Commis- 
sion. The proposed schedules, the operation of which had 
been suspended upon protests from soap manufacturers lo- 
cated at Kansas City, Chicago, Milwaukee and Burlington, 
Iowa, have been ordered canceled, but the railroads partici- 
pating in the traffic have been given permission to file new 
schedules establishing class rates, provided that the rates on 
carload lots shall not exceed 35 per cent of the present first 
class rates. The Commission advised that this finding is 
without prejudice to any action which may be taken in the 
pending general investigation of class rates in western trunk- 
line territory. 

The railroads’ contention that the present rates on the 


low finds support throu 


trathe are 





the record, the 


Commission stated in its decision, and the roads’ justifica 


tion of the proposed cancellation of the present commodity 


) 

rates on soap are summarized by the Commission as fol 
lows rst, that class rates are generally applicable for 
the transportation of soap in official and western trunk-line 
territories; second, that the establishment of the class basis 
will remove discrimination alleged in several complaints now 
pending, and will establish a uniform basis for the transpor- 
tation of soap in official classification and old western trunk 
line territories; and third, that the rates proposed are rea- 
sonable. The Commission's report continues: 

“Subsequent to the hearing in this case and about the time 
of its submittal we decided Consolidated Southwestern Cases, 
123 I. C. C. 203. We there prescribed rates on soap in the 
Southwest 35 per cent of first class. From Kansas City to 
typical destinations in Iowa, North and South Dakota, Wis- 
consin, Minnesota and Illinois the present rates on soap 
range from 26 to 35.5 per cent of first class, and the pro- 
posed fifth-class rates, from 33 to 39 per cent of first class. 
From Chicago to St. Louis the present commodity rate is 
25.9 per cent, and the proposed fifth-class rate 35 per cent 
of first class. Comparing the measure of the rates with the 
scale prescribed for the Southwest we find that the present 
rates on soap from Kansas City to typical destinations range 
from 56 to 72 per cent and average 62 per cent of the South- 
western soap scale, and the proposed fifth-class rates from 
65 to 86 per cent and average 74 per cent of that scale. The 
present and proposed rates from Chicago to St. Louis are, 
respectively, 44 and 59 per cent of the southwestern scale. 

“Respondents’ contention that the present rates on the 
trafe in question are low finds support in the foregoing 
comparisons, as well as throughout this record. Many of 
the comparisons made by protestants are based on commod- 
ity rates in western trunk-line and Illinois territories, re- 
visions of which have been recommended by the carrier's 
committee. Some of these revisions have been published by 
the carriers since the hearing in this case. They have been 
suspended by us and are now under investigation.” 


Very Excellent Publication 


(Alston Soap & Candle Mfg. C-., Ltd., Soaps, Rec-elle, Svdnev, 
V. S. W., Australia) 


We would like to take this opportunity of congratulating 
you on your very excellent publication, from which we have, 
from time to time, gleaned most valuable hints. 
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Shaving Soaps” 


The Preparation of Cream, Liquid and 
Powdered Shaving Soaps 


by Josef 


HE best known and most liked shaving soap is solid 

shaving soap, which is usually prepared in the form 

of sticks, while the more common kinds are cut into 
smaller cakes. In recent years the cream is in very strong 
ompetition with it, while liquid and powdered soaps are 
preferred only by a small number of consumers. 

In the preparation of all shaving soaps the following 
three principal rules should always be followed 

1. The higher the potash soap content is in proportion t 
the sodium soap, the better able is the shaving soap to soften 
he beard, to facilitate the shaving and to save the razo 
In a correctly prepared shaving soap the proportion of potash 
soap and sodium soap must be at least 1 to 1.5. A smaller 
amount of potash soap always makes the soap less suitabl 
for shaving. Formulae which prescribe 1 part of potas! 
soap with 4 parts of sodium soap are to be followed witl 
caution, because they make good enough face soaps, but 
poor shaving soaps. 

2. The more stearin-like the fat used is, the smaller the 
bubbles of foam, the more compact and lasting is the lather 
of the soaps. For this reason tallow and stearic acid are 
best suited for shaving soaps, somewhat less so lard and 
olive oil. Other oils and fats (cocoanut oil, palm kernel oil) 
produce, it is true, a more vigorous lather, but which is 
large-bubbled and disappears rapidly, and these are prepared 
in the proportion of 1:10 to 3:10 of the fat addition. 

3. The shaving soap must be absolutely free from excess 
of alkali. It is entirely wrong to try to soften the beard 
by a special sharpness of the soap. Unfortunately, several 
bocks contain statements like the following: “Also it does 
no harm if, after the saponification, excess of alkali is pres 
ent, since thereby the hair of the beard is especially soft- 
ened.” At the first glance this statement may, to many, seem 
correct—till he shaves himself with such a soap. Unless he 
has an unusually tough face skin, he will feel not only a 
burning but even pain at every move of the razor, as if 
the hairs had become stiffer and coarser. In my judgment 
this is due principally to the fact that the razor has be- 
come dulled by the excess of alkali. Even hydrolysis 
should be avoided by addition of more stearic acid, albumin, 
etc. These substances, in addition, produce a vigorous 
lather. 

Thus, on the contrary, instead of alkali there should be 
present in the soap excess of fat; still better, however, 
stearic acid. By using such a soap it will be observed 
that the shaving comes easy and the edge of the razor 
is saved. 

Furthermore, it would be of the greatest advantage for 
producing a good lather and for the cosmetic effect, as 
well as for saving the edge of the razor, if it were possible 
to prepare shaving soap stable toward lime. For, by the 
use of water containing much lime, much soap is lost in 
the first place, and in the second place the lime soaps and 
other soaps which are formed act unfavorably upon the 


From Scifens.-Ztg., Vol. 54, No. 23, June, 1927, p. 431, 


Augustin 


skin and dull the razor blade by reasor f these solid 
substances insoluble in wate Che lime stability of shaving 
Soaps has so far not been considered even for the best kinds 
f shaving soaps. Unfortunately, complete lime stability is 

tained only at the expense ot the capacity t lather and 
he cosmetic etfect In a y case, at least partial lime 
stability ought to be aimed at \ recipe for a shaving 


ip which is fairly lime stable reads about as follows: 1 


part of Turkey red oil which contains no neutral fat and | 








been neutralized with potash lye, 1 part of vaseline, 4+ 
; , ' ; : 

t shaving soap chiy These ingredients are mixed in the 
mill and in the plodder are shaped into sticks, etc Phe 
vaseline addition, which is puzzlingly high and n 
iderably the lathering capacity, is probably t 
weaken the skin-irritating action of the Turkey red oil. 
In place of the vaseline, lanoline may be substituted 


On account of their importance, the solid and cream-like 
shaving soaps will be described more fully Those solid 


shaving soaps which consist entirely or mostly of potash 





soaps are the most valuable, because they are the best for 
softening the beard. The successful preparation of such 
soaps is possible only by the exclusive use of stearic acid. 
\s is known, potash soaps are soft, but are the harder the 
more stearic acid had been used for their preparation. 
Furthermore, saponified stearic acid and spermaceti make 
the soap harder. <A typical form of potash soap is one of 
the well-known and excellent American shaving soaps, which 
according to Wiltner, is prepared as follows: 

100 parts of stearic acid (free from neutral fat) 

41.7 “  “ potash lye 38°Bé 

174 “  “ sodium lye 38°Bé 
5.35 “ “ glycerine. 
However, in spite of the hardness, a slight capacity to 
spread is demanded, which will always be present when a 
large proportion of potash soap is used. However, in case 
of a larger amount of soda soap and generous use of 
tallow too hard a mass may result. Here also it is not 
difficult to obtain a soap which spreads easily by mixing 
in lanoline, glycerine and cream-like materials; or one- 
third of the tallow addition may be replaced by lard. 

Of equal quality to the almost pure potash shaving soaps 
are the soaps which have a diminished amount of soda soap, 
since soda soaps increase the capacity to the lather. However, 
most of the soaps which are prepared have a ratio of potash 
soap: sodium soaps as 1:1. At this ratio it is, of course, 
possible to use to advantage besides tallow also other fats 
like lard, cocoanut oil, castor oil, etc. Of course the tallow 
needs to be used in the ratio of 3:1 with the other fats. 
Lard, however, because of its favorable effect, may be used 
to the extent of one-half of the tallow addition. Completely 
neutral chips of shaving soaps with an adequate amount 
of potash soap (mostly 1:1) are also furnished in excel- 
lent white quality by special factories. These are further im- 
proved by means of milling, by cream-like additions and 


ICf., the article by Dr. Davideohn in Seifens.-Zt 1925, No. 34. 











perfumes. It must be stated that it is very ditt 
prepare chips capable of being milled when they contain 
exces f potash soap It is still more difficult t 
further work over such chips with substances which con 
tain much water or which have a_ softening tendency 
Shaving soaps which consist predominently of potash soaps 
re therefore, hardly suitable for milling 
Preparation by boiling is to be preferred to cold sapon 
hieation By using the boiled process the soap may be pre 





pared so that it is absolutely neutral and completely free 
from irritants, In this process the salting out of the soap 
is omitted, since potash soaps are difficult to salt out 

It is best to compute the proportion of lye as accurately 
as possible, so that after full saponification a neutral or 
nearly neutral soap mixture results In order that the 
alkali may be fully combined, it is better to add stearic 


acid in excess. The small excess of stearic acid does not 


affect the soap, and cannot be described as irritating. On 
the contrary, the so-called fat-free skin creams, which, be 
side stearine soap, contain also excess of stearic acid, it 
used regularly act as irritants on the skin. 

The staple shaving soaps contain, beside the soap body, 
ingredients which are in use as face creams, e. g., lanoline, 
wax, spermaceti, glycerine, vaseline, starch, albumose, sapal 


hese additions are used in quantities 


bine, honey, etc. J 
of 5-10%. 

Shaving creams are put out by the larger perfume fac 
tories. However, it will be some time before shaving creams 
are in as much favor as the solid shaving soaps. They 
must not be confused with the materials which, like the 
so-called hair removers, are capable of taking off the beard 
without use of the razor. The true shaving creams are 
essentially soap bodies, and undoubtedly possess great ad- 
vantages. It is especially important that here also complete 
neutrality obtains. Therefore, it is well to give up cold 
and half-warm saponification, although this form of saponi 
fication is recommended in most formulae. It is saponilica 
tion by boiling that yields the best shaving creams. During 
the heat in the boiling process a thin soap body is formed 
which can be easily neutralized. It is the cream-like form 
that makes possible the exclusive use of potash soap, and 
permits the additional use of olive oil, oleic acid and other 
fats which are used in making potash soap. Nevertheless, 
stearic acid or tallow should always constitute the total 
fat addition, in order that a durable, fine, compact lather, 
such as is desired for shaving purposes, may result As 
regards the fat addition, shaving cream stands in contrast 
with shampoo cream, for which only very lightly water 
soluble soaps which yield a vigorous lather are used. Be 
sides, the cream form permits the abundant use of ma- 
terials which favor the skin, vet a limit is placed to too 
generous an addition of such substances since they limit 
the capacity to lather. Fat-like substances may be added 
up to 5%, other substances to 20-30%. The substances are 
added to the finished soap, and then the whole mass is 
kneaded and stirred in a kneading and crutching machine for 
at least two hours. The mixing is very essential in order 
to produce a very fine, easily soluble soap which lathers 
readily. The advantages of shaving cream are undisputed; 
however, it is felt to. be a disadvantage that the cream 
form results in a more rapid consumption. 

Liquid shaving soap, which is used more generally in 
England, finds fewer friends in other countries. For the 


purpose of gaining certain fluidity it consists of olive oil 


potash soap, which is rendered still more fluid by the use 
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t alcohol and glycerine The preparation is similar to that 
f liquid shampoos. However, coconut oil, palm kernel oil 
ind linseed oil are to be avoided because of the irritating 
effect of the soaps prepared from them. For cosmetic addi 
ms only liquid or water-soluble substances can be used, 
such as alcohol, glycerine, sugar of milk, chinosol 

Powdered shaving soaps are prepared with difficulty by 
converting solid shaving soaps into powder, because these, 
by reason of their larger potash soap content, are not so 
hard and brittle as to be easily pulverized. Besides, they 
are rather hygroscopic, so that with insufficient packing and 
storing the powder may be easily baked together. Shaving 
soap powders are pure, powdered, grained soaps containing 
at most 30% of potash soap, which, to insure neutralization 
and to increase the keeping quality and lathering quality, 
ire mixed with 20-25% of a starch meal prepared by using 
principally fragrant violet root powder and almond bran, 
or, by way of example, 10 kg. of grained soap powder, 1.6 
kg. of orris root powder, 9.8 kg. of almond bran are mixed 
with the soap powder 

Kor perfumes for all shaving soaps oil of lavender, eau 
de Cologne, violet and the like, but preferably not too 
pronounced and irritating perfurme mixtures. 

From these discussions it appears that the preference is 
due to the solid shaving soap and as well to the cream. It 
may be assumed that shaving cream, by reason of its easier 
manipulation, its good cosmetic action and by making shaving 
easier, will be more generally used in the coming years. 

Recipes have been purposely omitted. . These are found 
in over abundance in the different scientific books and 
periodicals. Per contra, little is said there concerning the 
essential points in the manufacture of shaving soaps, and, 
therefore, it is these that have been explained in this article. 
At the same time the most recent experiments with lime- 
stable shaving soaps have been discussed, and the prepara- 


tion of the best selling soaps have been described. 


Detergent Action of Soaps 
R. M. Woodman (Chem. News, 1926, 133, 339—341, 


353—356).—Phenol, hydrogenated phenols, and cresylic acid 
are much more soluble in soap solutions than in pure water, 
and addition of these substances greatly increases the solvent 
power of soap solutions for paraffin oil, anthracene oil, coal- 
tar creosote, etc. Vegetable oils and oleic acid were found 
to be quite insoluble. Pickering (B., 1917, 462) has shown 
that the more concentrated a soap solution the greater is the 
solvent action per unit of soap. The present measurements 
show, however, that the influence of concentration is not of 
such importance when phenolic substances are added to the 
soap. The presence of phenols, hydrogenated phenols, or 
cresols renders soaps much more soluble, and more easily 
soluble in water, yielding clear solutions. Further, besides 
possessing greater solvent and emulsifying powers for hy- 
drocarbon oils, solution and emulsification are much more 
rapid, thus tending to increase detergent action.—British 
Chemical Abstracts. 
Soap Money 

“Soap money” is in use in Mexico, according to the 
British Soap Manufacturer. The cakes are stamped with 
the name of the town and are authorized, by the Govern- 
ment, for use as legal tender. The report indicated that 
some of the cakes gave every evidence of having been used 
for washing purposes, but so long as the stamp could be 
made out were still accepted as readily as good cash money 
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Deodorizing Fish Oils and Soaps 


A Survey of Methods for Adding a Nex 


Raw Material—Summary Prepared 


by Ismar 


HE soap industry, as well as every other industry, 

has in recent times been confronted with the problem 

of increased cost of raw materials and increasing 
difficulty in obtaining more for its product The industry 
naturally turned its attention both to the perfection of the 
soap making process and the reduction of losses so that the 
increased costs of the common raw materials could be offset 
to a certain degree and also to the use of newer forms of 
raw materials, cheaper in price than the ordinary, and not 
used for one good reason or another. A certain class of raw 
materials has always been attractive to the soap maker on 
account of their price, but he has not been able to make 
practical use of them for a number of reasons, particularly 
their odor. What we refer to is the fish oils. These include 
whale oil, seal oil, cod oil, herring oil, and the like, all of 
which are cheap raw materials but all of which must be 
put through a suitable chemical process to remove their fishy 
odor. Soaps made from these materials will smell of fish, 
which it is not necessary to point out is a disadvantage. 

These oils have been used for many years in the northern 
countries of Europe for the manufacture of soaps which were 
sold to the inhabitants who, being in constant contact with 
fish and other products of the sea, did not mind the odor 
of the soap, but such soaps have never been popular either 
in this country, in the southern lands of Europe or elsewhere. 

It is no surprise to find that technologists have been busy- 
ing themselves for quite some time in the past to find out 
how best and most economically to remove the odor from 
these oils or from the soaps that are made from them. Thus 
the problem has been attacked in many different ways and 
different methods have been recommended for its solution. It 
should also be mentioned here that not only was it first 
necessary to remove the odor of the oil and manufacture a 
soap that had a clean, healthy smell, but it was also necessary 
to convince the consuming public that this was actually the 
case, for the public had acquired a strong prejudice against 
any soap made from fish oil. It is a fact that the attention 
of the soap technologist was diverted for a time from this 
problem due to the introduction of the fat hardening process, 
but this interest was regained soon thereafter and since then 
the number of deodorizing processes has been materially in- 
creased. 

Not only are the processes numerous but they are also 
based on many different principles. The one which takes the 
lead, head and shoulders above all others, is purification of 
the oil with the aid of sulphuric acid. This is an old process 
and does not need to be described here, although during the 
years of its use it has undergone many changes and modifica- 
tions in regard to the quantity of chemical employed, the 
temperature and the duration of the action of the acid, etc. 
Attention has also been paid to the important disadvantages 
of the process, the formation of by-products and the loss of 
oil and the formation of acid tar. The quantity of this latter 
substance does not have any relation to the amount of im- 
purities in the original fish oil. Nevertheless, there is no 


Ginshergq 


information available on just what the amount of acid tar 
and still residuals that should be formed, although it is 
easily understood that this quantity varies with the quality 
and the different character of the original raw fish oil 

When the inquirer asks just what does the deodorization of 
the fish oil consist of, he is answered that it depends on the 
removal of the unsaturated compounds in the oil which carry 
the objectionable odor. It is, however, possible to name a 
few factors which might well be used in controlling this pro- 
cess and also in telling just what to expect in the way of 
losses due to the removal of the objectionable unsaturated 
compounds in the oil Thus the iodine number of the oil 
is the measure of the proportion of unsaturated substance in 
it Although there are various conditions which complicate 
this method, it can be said that the oil which has the lower 
odine number and hence the lower content of unsaturated 
compounds, is the one that is less suited for deodorization 
This is the reason why whale oil has the preference over 
other fish oil in this connection 

Another important factor or coefficient of the oil is the 
hexabromide number. This coefficient very clearly expresses 
the proportion of unsaturated fatty acids that are present in 
the oil and that are particularly concerned with its deodori- 
zation. Most soap plants are, however, inclined to evaluate 
their raw materials on thé percentage of saponifiable matter 
contained in them, This is, however, not satisfactory when 
fish oils are employed as raw materials, for the question of 
the proportion of residual matter formed is an important one 
and it is essential to know beforehand just how much of this 
waste product a certain oil will yield 

rhe proportion of oxy fatty acids in the fish oils is further- 
more an important indication of the amount of still residue, 
for these acids are not volatile in steam distillation and will 
be left behind to increase the weight of the distillate pitch. 
The determination of these acids is particularly important in 
the case of oils which have been stored for auite some time 
before being used 

A third factor of importance in this connection is the 
molecular weight of the crude fatty acids in the oils, for as 
the molecular weight increases, the volatility of these acids 
will decrease. Increase in the molecular weight does not, 
however, always indicate an increased absorption of oxygen 
and increased formation of oxy fatty acids. It need not be 
said that the impurities and the percentage of unsaponifiable 
matter in the fish oil also affect the yield. 

Just as is the case in every process which is developed 
under stress and which has been introduced and used in com- 
mercial ways before any real scientific study of the principles 
have first been made, in other words where practice precedes 
theory, the real workings of this process of refining fish oils 
and removing their odor by means of sulphuric acid are still 
imperfectly understood. The acid exerts a chemical influ- 
ence on the ingredients of the fish oils and as these in- 
gredients vary considerably, it is easy to understand that 
the theory of the sulphuric acid deodorizing process is a 





We 


have 


shall be 


drawn 


rather complicated one interested only in 


certain conclusions that been from the studies 


made on this problem and that have a certain technical value. 


Thus the action of sulphuric acid on the ingredients of the 


oils that give them their characteristic bad odors is different 


according to the temperature at which it takes place. Thus 


when the deodorization takes place at the ordinary tempera- 
ture, the polymerization and condensation phenomena are 
avoided to a certain degree The deodorization of the oils 


both at low and at high temperature are characterized by 


considerable reduction in the iodine and the saponification 


coetticients t the oil, 


an influence which is very largely 


controlled by the quantity of sulphuric acid used in the pro- 


cess It has also been found that the consistency of the oil 
is increased and the odor disappears only to reappear after 
saponification has been carried out The sulphuric acid 
treatment does not, however, appear to cause an actual de 


composition of the fatty substance 


Conditions seem however to be quite different in the pro- 


cess that is almost exclusively used in practice, whereas 


the deodorization is accomplished by means of sulphuric 


acid used at an elevated temperature. There are really tw« 


reactions which take place in this case, not taking int 


account the hydrolytic action of the acid on the small amount 
One of these reactions 


of neutral fat found in the raw oil 


is in the nature of an addition process which takes place 
The 


leads to the 


between the fatty acids and the sulphuric acid other 


reaction is a much more violent one and 


formation of a large number of chemical substances whose 


exact chemical composition is not known There is one 


feature that seems to be common to both reactions and that 
undergone a radical 


he formation 


is that the unsaturated molecule has 


1 


change. This change is manifested in part by t 
of the so-called acid tar, containing the products of decom- 
position. It must be observed that a certain portion of this 
acid tar must necessarily be dissolved in the purified fatty 
acids and when the latter are subsequently distilled, this acid 
distillate that is left in the still. 


f the products that are formed during the 


tar increases the residue 
The remainder 
treatment of the fish oil with acid are subjected very likely 
to polymerization or addition processes which have the effect 
of converting them into higher unsaturated fatty acids which 
are then found in the still residues, in that they are not 


volatile in steam. 


One of the most essential conditions in the acid deodoriza- 
tion of fish oils is the thorough washing of the acidified fatty 
acids so that all excess sulphuric acid is removed. This is 


very important in that the presence of acid will tend further 


to decompose the fatty materials and also to corrode the 


still and other apparatus with which these materials come 
The 


with a great deal of care and the oil must be well-agitated 


in contact. washing must therefore be carried out 


with the wash liquors and it may be advisable to remove the 


last traces of the acid by treatment with a small amount 
of alkali. 

The design of the still in which the purified fish oils are 
distilled is also an important matter and has a direct influ- 
fact 
that even when the quality of the fatty acids that are being 


distilled is high, faulty design of the still or 


ence on the quality of the products obtained. It is a 


faulty control 
of the operation may cause the formation of a considerable 
of still 
in the distillation are avoidance of local overheating and 


amount residue. The important controlling factors 
decomposition of the oil, of incorrect filling of the oils into 


the still and of too high temperatures. 
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There are many variations in the sulphuric acid deororiza- 
tion process which have arisen through the effort to reduce 
the losses of oil values during the process and to produce a 
better quality product. Many materials are added to the acid 
in the attempt to modify and control its action and a great 
many different patents have been taken out on this idea, but 
these additions are for the most part of no particular value. 
One important variation in the process is the treatment of 
fish oils and the like with sulphuric acid, ten to fifteen per 


cent being used on the weight of the oils, at a temperature 


which does not exceed 40 degrees C. It appears that all the 
different injurious by-reactions are avoided in this process. 
However, the process possesses certain disadvantages which 
seem not te justify its adoption, the main disadvantage 
being the higher degree of fat splitting which is due to the 
fact that the neutral fat is not hydrolyzed at the temperatures 
that prevail in the 
\ rather 


removal of odor 


process. 


interesting new development depends on the 


from the fish oil under a slight vacuum and 
the deodorization of the soaps made therefrom by treatment 


at a higher temperature under high pressure. The first step 


in this pre msists in heating the fish oil for several 


cess ct 


hours at a high temperature in a suitable vessel. The easily 


volatile, vile-smelling ingredients of the oil are evolved dur- 


ing this treatment as chemical change takes place simul- 


taneously. The principle of this process is well known to 


anyone who has worked in a kitchen and has watched the 


rancid butter or strongly smelling baking oils. 


treatment of 
is carried out on fish 


When it 
h 


vessels, then the 


oils in copper or aluminum 
oils are not darkened or rather to a slight 
degree only, while they become very dark when the process 
is carried out in iron vessels. The oils that are obtained in 


this fashion are now suitable for the manufacture of curd 
soap and soft soap, particularly when the albuminous and 
glue-like substances are first removed by treatment with the 
aid of sulphuric acid. However, when it comes to the manu- 
facture of laundry soaps, then it is not wise to add more than 
ten to fifteen per cent of the fish oil soap to the soap kettle, 
and it is also wise first to bleach and perfume this soap. 
For if too much of the fish oil soap is used in making the 
laundry soap, it may well happen that clothes washed with it 
will acquire a distinct fishy odor. 

In deodorizing the fish oil, the latter is first filled into 
wooden tanks and then is transferred into an iron container 
which is provided with a heating coil. From this tank it is 
pumped to the top floor of the factory where there are one 
or more tanks from which the oil is allowed to flow down 
into the purifying equipment located on lower floors, These 
feed tanks are best made of wood which has been given a 
lead lining and are provided with lead heating coils in which 
low pressure steam of three atmospheres pressure is circu- 
lated or with copper coils when steam of higher pressure is 
employed. tanks conical-shaped 
Here the heating of the fish oils is permitted to deposit the 
water that it carried along with it, the temperature of the 


These have bottoms. 


oil being maintained at 80 degrees C. and the separated water 
being drawn off through an oil separator. A device is also 
furnished for blowing out the pipes with air. 

The oil is then allowed to flow down into pans which are 
located in lower stories of the building and which are made 


as flat as possible. These pans are best made from copper 


and if they are made.from aluminum, the metal must be 
protected from coming in direct contact with the fire. 
can also be used. 

The pan is provided with a tight-closing cover and a 
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retort-like neck leads the vapors away to a coil cooler where 
they are condensed, with the result that a slight vacuum is 
always maintained over the contents of the pan. 

A thermometer is inserted into each pan and also filling 
and discharging tubes which reach right to the bottom of the 
pan. The pan is heated over a small coal fire or any other 
available fuel. The heating is carried out in such a fashion 
that the fish oil reaches a temperature of 280 to 300 degrees 
C. within half an hour. The total heating period is eight 
hours. Then the tish oil is removed into iron containers by 
suction and the pan is cooled and filled with more oil. The 
oil is cooled down in the containers to a temperature of 70 
degrees C. and it is then fed into a vessel with a conical 
bottom where it is treated with sulphuric acid. This is of 
the usual type and is provided with a stirring arrangement 
and heating coil made of suitable metal, as well as a spray- 
ing tube for the introduction of sulphuric acid and water 
On stirring the temperature of the oil is quickly reduced 
to 50 to 60 degrees C. and maintained at that point through 
the addition of sulphuric acid and the heat of reaction. After 
proper treatment the acid tar and the acid are removed, the 
oil is washed and the fish oil removed into a tank from 
which point it is sent to the soap plant. 

When the fish oil soap is deodorized, the fish oil itself 
is subjected to certain treatments which are similar to those 
described above. Thus it is first heated in a tank and the 
water content of the oil is allowed to settle out and is re- 
moved. Then it is fed into an oil drier which consists of 
an aluminum vessel with a conical bottom and provided with 
a correctly dimensioned aluminum coil through which high 
pressure steam is circulated. The fish oil is heated approxi 
mately to a temperature of 115 to 120 degrees C. and main- 
tained at that temperature until all its water has been re- 
moved. Then the oil is removed into a sulphuric acid puri- 
fier and is there treated in exactly the same manner as in 
the first process, one-half to one per cent of 66 degree Bé 
sulphuric acid being used in the purification. Then the oil 
is washed with water. 

It is then pumped into the s¢ ap kettle and there converted 
into a curd soap, which is separated from the waste lyes 
which are recovered and afterwards worked up for their 
glycerine content. The curd soap is boiled up with more 
water and allowed to settle in the same kettle which has 
a conical-shaped bottom. The liquor separates out into two 
parts, the upper one containing about 60 per cent soap and 
the lower one a dirty slime. This slime or mud is run out 
ot the kettle and worked up with the next batch of soap. 
The 60 per cent soap solution is then pumped into pre- 
heaters which are iron vessels provided with heating coils 
and stirring apparatus and merely keep the soap warm while 
it is waiting transference to the autoclaves. The liquor is 
pumped into the latter apparatus by means of a high pressure 
pump. The autoclave is direct-heated, is provided with 
thermometers and inlet and outlet pipes. The heating is 
slow and the water is distilled off and led away through a 
special outlet, and is condensed in a coil condenser. The 
temperature is gradually raised to 280 degrees C. and the 
pressure to 35 to 40 atmospheres and then the contents of 
the autoclave are allowed to remain under these conditions 
for two or three hours. Then the contents are blown out of 
the autoclave. The soap is then boiled in a tank with the 
addition of salt and the product can then be used in mixing 
with the soap batch in another operation to manufacture 
laundry soaps and the like or else so it can be treated with 
sulphuric acid and converted into fatty acid, decomposed 
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Features of Soap Materials Market 
(Continued from Following Page) 
in price We feel, anyway, that toward the end of the 


year and into next year, there will be a gradual downward 
movement, in case of an advance in the meantime 


W., A. Stopt RD 


INDUSTRIAL CHEMICALS 








Very favorable conditions prevail in the industrial chemica 
market Most manufacturers express satisfaction with 
volume of business put through during the past m« un 
in contrast with conditions prevyaili i year ago, the genera 
situation is regarded as very encouraging. 

espite reports of a slowing up in activity in certain lines 
seasonal goods continue to go forward in excellent‘ volume 
Contract shipments of alkalis have been unusually good an 
have surpassed those of the rrespo! di ig period last year 
here are very few, if any, indications of an immediate 
falling off in consumption. In fact, many producers expec 
an early revival in trade this autumn. According to leading 
producers, there has been an excellent foreign demand for 
iustic soda 

Demand for caustic potash has been well maintained 


throughout the period under review and the domestic manu- 
facture, together with importers, are making substantial ship 
ments against contracts previously entered. Continued 
strength in potash salts abroad is held largely responsible for 


the condition of the market here. Stocks of carbonate ot 


potash are not excessive and consumption is said to be hold 


ing up very satisfactorily with importers supplying con 
sumers in good volume throughout the entire period. Other 


items have met with a well sustained demand and prices hav: 
heen maintained at former levels 
Other Soap Materials 

\n improved tone featured the rosin market, and _pric¢ 
movements although irregular at times appeared to be 
definitely upward Although primary receipts continued 
large, there was a rather sharp reduction in stocks as a result 
of the heavy shipments. It is believed in some quarters that 
additional large shipments will be made in the future as 
foreign purchases at the low prices of a month ago were 
quite heavy. The movement into both export and domestic 
consuming channels has been very good and it is believed 
that consumption will show a further increase during the 
current season. There has been comparatively little change 
in the glycerine situation. Demand continued along rather 
quiet lines on spot, but there did not seem to be much price 
shading. Vegetable oils appear somewhat firmer reflecting 
the strength of cottonseed oil. According to reports, soap 
manufacturers were following the market very closely and 
are inclined to take few chances. 


with sodium sulphate, washed with water and a technical 
olein thus obtained. 

Note: (The author ts indebted for his information con- 
tained in this article to the articles by Joseph Grosser and 
F. R. Tappart m Zeitschrift der Deutsches Oel and Fettin- 
dustrie). 


Wonderful Publication 
(J. R. Crosby Co., Toilet Prep., Miami, Fla.) 


We feel that you have a wonderful publication. 
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MARKET REVIEW ON TALLOW, ETC. 








TALLOW 


The recent flurry in the cotton market as well as its re- 
flection to a higher level for cottonseed oil has strengthened 


producers’ views regarding values in the near future tor 


tallow, although there has been so far no decided advance 
in price 

The New York Extra grade which has been selling for 
the past six weeks without change in price at 75c ex 


plant and 7%c delivered, can now be termed a shade firmer, 
and should concentrated buying take place, it may bring 
about a fractional advance 

house grease 


Good quality can 


the 


be quoted at 654-67¢¢ 


loose, while poorer grades with high f. f. a. contents 


are obtainable at 6-63¢c loose. 

The markets in the Middle West and at Western points 
trifle being 
absorbed at full prices and a disposition to hold for higher 


are a firmer in tone with offerings steadily 


igures, if shipped during September and later months. 


Tosias T. PERGAMENT. 


VEGETABLE OILS 
Just at this time, the vegetable oil market is in a highly 
excited condition due to the very bullish government report 
The 


over four 


on the 1927 cotton crop 
13,492,000 bales which is 


last 


report estimated a crop of 


million bales less than 


year. Immediately following the publication of this 


report, cotton went soaring and cottonseed oil also showed 


a marked advance. Crude corn oil followed immediately 


with an advance of one-half cent per pound. 
oils, cocoanut oil is showing 


In sympathy with other 


signs of strength. While a day or two ago, it was possible 
Pacific Coast and 8%c lb. New 
lb. more for nearby de 

Copra in the Far East 


to buy this oil at 8%c Ib 
York, sellers are now asking %c 
livery and 4c lb. more for futures. 
is steady but the supply now is a little more plentiful than a 
few weeks ago. 

Soap makers have lately shown a good deal of interest 
in palm oils for forward deliveries but the price ruling in 
Furope for Lagos and Niger grades is fractionally higher 
than the spot price. 

around New 
York which can be bought at slightly below the price pre 


There is a fair supply of olive oil foots 
vailing in southern Europe while commercial olive oil on the 
spot is not very plentiful and is in a rather strong position. 


A. Hi. 


HorNER 


GLYCERINE 


Since our review of last month, there has been a further 
decline in chemically pure glycerine, which is now quoted 
at 24 cents per pound in bulk; this, of course, applies to 
the general run of business, carloads being lower in price, 
as usual, on a net f.o.b. sellers’ works. It 
seems as though the bottom has been reached on the present 
decline, and yet the market is not in what might be called 
a stable condition, although there is a firmer feeling and 
a disposition to pay a trifle more for crude glycerine, which 
is still low, in comparison with refined. The foreign mar- 
kets are below ours, and this is a disturbing element, which, 
however, may be eliminated from the situation before long, 


cash basis, 


EssENTIAL Ort REvIEW Aucust, 1927 


for we believe that the Europeans are pretty well sold up 


new, for a few months yet; there will be straggling lots 


offered from time to time, and this will have more or less 


effect on our market, but we do not believe that these offer- 


ings will be sufficient to upset things here. 


he anti-freeze demand is being anticipated by glycerine 
producers, through an accumulation of stocks; the people 
who will benefit by a large use of glycerine compounds are 
shall 


and consequently a large trade in this line. 


contident that we have climatic conditions 


The effect of 
glycol and glycerine from alcohol waste has apparently been 


favorable 


expended, for the present year. 

Viewing the situation in an impartial way, we should say 
that prices are likely to advance for the next few months; 
toward the end of the year, if the weather is disappointing, 
from an anti-freeze standpoint, we should say that there is 
likely to be some competition in selling stocks of glycerine 
reserved for the compound business, and a consequent decline 

(Continued on Preceding Page 


SOAP MATERIALS 


Tallow and Grease 


Tallow, New York, Special, 7/%c. Edible, New York, &c. 
Yellow grease, New York, 654@6%c. A. White grease, 
Ne WW York, 7! 2c. 


Rosin, New York, August 15, 1927 
Common to good...... Dero Gi iite cccneud ots .. 10.85 
RTT ee ay Ae dna Wie storied «eco eto 10.85 
i a8 pe ee wile Se EE ce ics ae a ere 
een EE erie senicsg eran 11.10 
Re Sar wieeniees 10.75 W.G . 12.00 
H a ; SE. TAM WW ices cs cnteweruiee casted 12.25 
Starch, pearl per 100 Ibs........... sees Goee G 
Starch, powdered, per 100 Ibs...... ce a 
Stearic acid, single pressed, per Ib...... 1034@ 
Stearic acid, double pressed, per Ib...... ALAZ@~ 12 
Stearic acid, triple pressed, per lb...... 13%@ 14 
Gipcerme. 402, We IDs ches vince ctanaee 2442@ 26 
Dynamite os Cane ee Oude Rees 21%@ .22 
Soap, lye, crude 80 per cent, loose per Ib. 14 @ 14% 
paponthcation, BF 10iiss sviccecsseacesee 15 @ 15% 
Oils 
Coconut, edible, per Ib... 10%@ 
Coconut, Ceylon, Dom. per Ib. O94@ 09% 
ream, 2060s, per 16.66. cess tc 07524 08 
rai, Niger, per ib........ as O74@ 07% 
Palm Kernel, per lb... te 09 @ 09% 
Cotton, crude, per Ib., f. o. b., Mill.. OS @ 
Cotton, refined, per lb., New York.. 0OIA@ 
Soya Bean, per Ib..... aca inet neared 12 @ 12% 
Corn, crudé, per Ib........ ‘ ~ ; 11 @ 
Leeor. NG. 2. OEP Us ob ccvisvanaxes . 14 @ 
Castor, No. 3, per Ib.... ca ; A134 
Penmit, “ride, OOF TW. vccccccccceaas . .11 Nominal 
Peanut, refined, per Ib......... ; 1442@ 

Olive, denatured, per gal.......... . 175 @ 1.80 
Olive Foots, prime green, per Ib.... O8ig@ 09 
Chemicals 
Soda, Caustic, 76 per cent, 10 Ibs........ 3.00 @ 3.10 
Soda, Ash, 58 per cent, per 100 Ibs...... 1.32Y4@ 1.38 

Potash, Caustic, 88@92 per cent, per Ib., 

Ria OE nw Satin sean Me ew cede cnreee es 074%2.@ 08 
Potash, Carbonate, 80@85 per cent, per Ib., 

es tr eit bre ahaa hin Sane eer 054@ 06 
Salt, Common, fine, per ton.............. 15.00 @24.00 
Sulphuric acid, 60 degrees, per ton....... 10.50 @11.00 
Sulphuric acid, 66 degrees, per ton....... 15.00 @16.00 
BOTAN, CPYORIA, OEP FD. ..0ccoscecccvecds 044@ 04% 
Borax, qramwlar, per Mr...ocn ccccsecsccce 04 @ 04% 
Zinc oxide, American, lead free, per Ib.... 0654@ .06% 





‘Ob HN Cae 


| American Perfumer 
and Essential Oi! Review 


PERFUMER I4 CLIFF ST., NEW YORK 


PUBLISHING ehnaiame 


ETEEN 
COMPANY TWENTY- SEVEN 


Cc @, J 
6o5 
ayy 


THE ADDI 
: SON UITHOGRAPHING CO. 





Resinaromes 


(Reg. U. S. Pat. Off.) 


VEN a casual examination of the perfumes and cosmetics on the 

market demonstrates convincingly that the modern vogue is for 
odors in which a resinous aromatic note is prominent. This applies to 
face powders as well as to perfumes and toilet waters and even to 
creams. 


Resinaromes are ideal for the accomplishment of these effects since 
they represent the odorant principles of the corresponding gums, 
roots, leaves, etc., in a convenient form, concentrated, readily soluble 
and, above all, perfectly uniform—which the natural materials from 
which they are derived never are. 


Such valuable notes as those of Labdanum, Oak Moss, Orris, 
Styrax, Benzoin, Opoponax, etc., are supplied by the corresponding 
Resinaromes in a concentrated form which permits their easy and effec- 
tive introduction into any perfume composition in which they are 
desired. 


Incidentally, Resinaromes are made only by Hugues Aine and sold 
only by Ungerer & Co. Products offered as similar or identical to 
them are more likely to resemble true Resinaromes in name than in 
effectiveness. 


HUGUES AINE UNGERER & CO. 
GRASSE NEW YORK 


Copyright, 1926, Ungerer & Co. 
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VEN a casual examination of the perfumes and cosmetics on the 

market demonstrates convincingly that the modern vogue is for 
odors in which a resinous aromatic note is prominent. This applies to 
face powders as well as to perfumes and toilet waters and even to 
creams. 


Resinaromes are ideal for the accomplishment of these effects since 
they represent the odorant principles of the corresponding gums, 
roots, leaves, etc.. in a convenient form, concentrated, readily soluble 
and, above all, perfectly uniform—which the natural materials from 
which they are derived never are. 


Such valuable notes as those of Labdanum, Oak Moss, Orris, 
Styrax, Benzoin, Opoponax, etc., are supplied by the corresponding 
Resinaromes in a concentrated form which permits their easy and effec- 
tive introduction into any perfume composition in which they are 


desired. 


Incidentally, Resinaromes are made only by Hugues Aine and sold 
only by Ungerer & Co. Products offered as stmilar or identical to 
them are more likely to resemble true Resinaromes in name than in 
effectiveness. 
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Resinaromes 


(Reg. U. S. Pat. Off.) 


VEN a casual examination of the perfumes and cosmetics on the 

market demonstrates convincingly that the modern vogue is for 
odors in which a resinous aromatic note is prominent. This applies to 
face powders as well as to perfumes and toilet waters and even to 
creams. 


Resinaromes are ideal for the accomplishment of these effects since 
they represent the odorant principles of the corresponding gums, 
roots, leaves, etc., in a convenient form, concentrated, readily soluble 
and, above all, perfectly uniform—which the natural materials from 
which they are derived never are. 


Such valuable notes as those of Labdanum, Oak Moss, Orris, 
Styrax, Benzoin, Opoponax, etc., are supplied by the corresponding 
Resinaromes in a concentrated form which permits their easy and effec- 
tive introduction into any perfume composition in which they are 
desired. 


Incidentally, Resinaromes are made only by Hugues Aine and sold 
only by Ungerer & Co. Products offered as similar or identical to 
them are more likely to resemble true Resinaromes in name than in 
effectiveness. 


HUGUES AINE UNGERER & CO. 
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Distilled at our Lin- 
den, N. J. Plant from 


selected Java Root 


of our own direct 
importation. 


“2 Ofsefte Sffence Diftillrs’” 


W.J.Bus H & Co. 


NCORPORATEO) 

370 Seventh ‘dati . - New York 
Chicago Office: 1018 §. Wabash Avenue Montreal Office: 10 St. Helen Street 
Works: Linden, N. J. National City, California 
EUROPEAN WORKS 
London. Mitcham, Widnes, - England Grasse, France Messina, Sicily 
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GEORGE LUEDERS & CO. 


427-429 Washington Street, New York 


SAN FRANCISCO: 56 Main St. 
MONTREAL (Canada): 11 Place Royale 


FACTORY: Brooklyn. N. Y. 
CHICAGO: 510 N. Dearborn Street 





— ING are some of the specialties manufactured 
in our Brooklyn factory, and guaranteed of the highest 


quality obtainable: 
Citral Eugenol Geraniol 


Linalool Rhedinol 


Those listed hereafter we import, not from one source. 
but from various factories known to be specialists in the 
different items: 


Amy] Salicylate Linalyl Acetate 
Benzyl Acetate Methyl Anthranilate 
Benzyl Benzoate Musk Ambrette 
Cinnamic Alcohol Musk Ketone 
Heliotropine Musk Xylol " 
Hydroxycitronellal Phenyl Acct Aldehyde 


Phenyl Ethyl Aleohol 


Steadily increasing sales testify to the popularity of our 
Artificial Violet products: 
Orisol Methyl Orisol (Methyl Violet) 


CAMILLI, ALBERT & LALOUE 
GRASSE, FRANCE 
Manufacturers of Maximaromes 
Flower products of the highest quality, of remarkable 


strength and in fragrance, true to nature. Used by 
leading manufacturers here and abroad. 


GEORGE LUEDERS & CO. 
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PURE OTTO OF ROSE 


Distilled by us at: 
KARNARE KALOFER KARLOVO 


Steam and vacuum processes enable us to offer 
an otto that is of the finest quality and uniform. 


- Se ee ee ee 





As a rule, Otto of Rose is only specified in a formula of high 
grade. Why not use the best Rose and get out of your form- 
ula all that is intended. In the final analysis a real, pure Rose 
is no more expensive than the cheap mixtures which are in 
evidence, and in results, is far more satisfactory. The “‘J.B.F.” 
Brand of Rose has qualified as “tthe best’ here and abroad for 
many years. Why not makea trial? Sample cheerfully furnished. 


Joseph BATZOUROFF & Fils 


Head Offices: Sofia, Bulgaria 


TRADE J Bé& F | MARK 








Exclusive Agents for United States and Canada 


GEORGE LUEDERS & CO 


427-429 Washington Street, New York 
Branches: Chicago—San Francisco— Montreal 
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IRISZONE 


(Reg. U. S. Pat. Off.) 


In the heavier type of scents where a fresh 
vio-orris halo is desired but where most ionones 
are not quite satisfactory the perfumer commonly 
turns to IRISZONE to give him the looked for 


resultant. 


Every step in the delicate scientific process of 
preparing the methyl-ionone base for IRISZONE 
is carefully controlled and the super-purification 
thus attained gives to IRISZONE its inimitably 


clear farewell note. 


IRISZONE is not a novelty or an experiment. 
Its usefulness has been plainly demonstrated dur- 
ing the many years it has been on the market. 
Its popularity has been constantly on the increase 
and with many perfumers it occupies a niche 
which no other ionone derivative can fill. 


New York Paris 


Copyright ,1925,Ungerer & Co. 





Avcust, 1927 


Vidal- Charvet 







\ucust, 1927 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


— 
— = 


i 
=) 


tS oom or 
——— 


£ 
. ~* 
a re —-* 
© cee 6 eee + ees ewe 6 ee om * . 





— 








a 





(reating 
To those seeking the unique and colorful Container, as a vehicle for 
an energetic sales campaign, we offer a fitting response both in talent 


and facility. @ Long experience and eminent success in creating prac- 
tical and display values marks this as your logical source of supply. 







METAL PACKAGE CORPORATION o¢ NY: 
Sales and Ene reonite Orand Caneel tering 


Plants-NewYork City, Baltimore, Brooklyn. 
Chicago Office 6%West Randolph Street 
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Ready for Any 


Emergency 


N case of accident everyone wants a cork 

that is easily removed,” writes Mr. Charles 
Weissmann, Manager of Hydrosal Labora- 
toriesCompany. “An Armstrong’s Embossed 
Top Cork makes Hydrosal handy to use in 
any emergency. We have used them for the 
past five years with the best results from the 
standpoint of both advertising and appear- 
ance. They also keep the mouth of the 
bottle clean.” 





Armstrong’s Embossed Top Corks have 
made safe, handy and attractive seals for 
manufacturers of many well-known products 
for years. And they can add to the conven- 
ience and appearance of your own packages, 
too. Samples and prices will be cheerfully 
furnished on request. Armstrong Cork Com- 
pany, 139 Twenty-third Street, Pittsburgh, Pa. 


pr ST 


Igoe Embossed 


nessed ( OTKS 


Handy as a door-knob 
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Main Sales Offices 


32 Cliff St. 
New York 
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Branch Offices 
aes 


~ Perfumers’ & Soapmakers’ §  "uo"éss 
i Raw Materials” HAVANA, CUBA 
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And on the Question of Price 


To those who seek Quality! 


a manufacturing 


¢ 
service we offer all of Price! 
the desirable elements = 
of quality ... service ...and_ price. 


Those three points have been more 
fully and clearly explained in the last 
three advertisements appearing in The 


American Perfumer. 


We openly invite any or all of the 
following to write us, and put our offers 
of co-operation to the test: 


(1) The manufacturer who has more 
products than he can produce in his 


Service! (3) Those wishing to 





devote all their 
energies and 
thoughts to prob- 


lems of selling rather than manufacturing. 


(4) Those who wish advice or co-oper- 


(5) 


ation on some product or questions 


of formula, marketability, etc. 


Those who are having difficulty get- 
ting their products made as they 
want them and when they want them 
—or whose problems for any other 
reasons are not being satisfactorily 


own plant. A \ solved. 
| Let us send you 
(2) The manufacturer who r copy of our To anyone who wishes 
is thinking of adding «| booklet “Who'll |» an outside laboratories, let 
new products to his | make it for | our thirty years’ experience 
li | me?” | hel 
ine. \ J elp you. 


For an organization that functions in 


every detail as your own manufacturing 


laboratories, you are invited to address, 


Commercial Laboratories, Inc. 


MANUFACTURING CHEMISTS 


Newark, New York State 
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Ox earlier occasions, we have pointed out on 
this page that our conception of the true func- 
tion of the Essential Oil Importer is to stand 
between the Perfumer and the original source of 
supply, selecting, as a result of experience with, 
and knowledge of, raw materials and their most 
trustworthy sources, those from which the Per- 
fumer will secure best results. At times it becomes 
necessary for the Dealer to assume the role of an 
original source of supply for reasons which may 
either be economic or altruistic, frequently both. 


The foregoing may serve in some degree to 
explain why we are manufacturing our own Solid 
Floral Concretes, Liquid Absolute Essences, etc., 
in the flower fields of France. By so doing we 
better fulfill the proper function of the Essential 
Oil Dealer, placed as we are in position to know 
with certainty that in Genuine Floral Extracts noth- 
ing more d paces is being or can be made. Only in 
a fimite sense do we “market” these exquisite 
products; we can only offer them. It is for the 

: Perfumer to choose and adopt that which time 
and experiment demonstrates to be the most per- 
fect instrument for his purpose. Our ample facil- 
ities are freely at the disposal of any desirous of 
examining these products and desirous of demon- 
strating to themselves if Simon-pure Floral Extracts 
will best help the attainment of his objective. 
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GERANIUM, FRENCH 


IN ITS 


Liquid cAbsolute Essence form_ 


is a superb material for the finest perfumes. Extrac- 
tion of the flower with volatile solvents results in a 
Geranium note of such great strength, finesse, and 
general all-around value that even a slight addition 
will lend richness and distinction to all compositions 
from the least expensive to those designed for the 
finest handkerchief extracts. As little as 1 % added to 
distilled Geranium Oil immeasurably increases the 
value of the latter; an addition of 5% transforms it. 





Under our own label and produced by us in 
France, we offer in the purest form and in the 
highest degree of perfection— 


Liquid cAbsolute Glower Essences 


GERANIUM ORANGE 

JASMINE ROSE 

LAVENDER TUBEROSE 

OAK MOSS YLANG YLANG (Philippines) 


FRITZSCHE BROTHERS, Inc. 


82:84 BEEKMAN STREET, NEW YORK, N.Y. 
Sole Agents in the United States and Canada for 
SCHIMMEL & COMPANY, Miltitz (near Leipzig) Germany 


and 
CHAUVET & COMPANY, Cannes, France 
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“Colonial Lovers’ 
Design—in full 
color on the Jront 
cover. 


HIS is delicacy and sentiment. It is exactly the 
«J combination that appeals to the fastidious women 


of today. The soft colorings are designed to flatter the 
heart of womankind. Such a package creates a feeling 
of quality that even the excellence of your product could 
not accomplish alone. 


The container shown is a typical example of the 
quality of Canco decorative work on metal. 


A salesman will be glad to tell you about stock and 
special designs and about Canco service. 


NEW YORK CHICAGO SAN FRANCISCO 
oe : " 
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Our Grasse Factory No. 3 


known as 
“sine de Sainte Flore” 


is being exclusively used for 
the treatment of the flowers 


Through Volatile Solvents 
for obtaining 
<> Absolutes, Liquids, and 
4 Solid Concrete Flower Oils 
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Rose, Oranger, Cassie, Violette, 
Iris, Lavande, Jasmin, Jonquille, 
Tuberose, Mimosa, Mousse, Réséda 


In which we specialize 
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ALMOST A CENTURY IN BUSINESS 





‘Ohe esto { Cime 


; ESTABLISHED 1836 





There is no test of the service of a 
: producer equal to that of time. 


Over a period of years the products 
| of a long-established concern are 
H either constantly improved to keep 
i pace with the latest methods of pro- 
| duction or their demand ceases. 


TOOT TOM EO TOT 


The ever-increasing number of 
manufacturers who depend upon 
H A. H. Wirz, Inc., to manufacture E 
: their collapsible tubes and sprinkler 
i tops is ample proof that the test of H 
| time has revealed their sterling 
qualities. 


ry 


Ww 


A. H. WIRZ, INc. 


4 
| 
H| Collapsible Tubes — Metal Sprinkler Tops 
Established 1836 CHESTER, PA. Incorporated 1914 


NEW YORK OFFICE CHICAGO OFFICE CALIFORNIA OFFICE 
30 East 42nd Street Railway Exchange Bldg. 1231 E. 7th Street 
Phone Murray Hill 3447 Jackson & Michigan Los Angeles } 

| 
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Our 
modern plant 
at Passaic 
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ls your product packed 
in the Best container ? 


(CONTAINERS can be made to exert a 


powerful influence in building sales. 


Distinction and utility are more than ever 
necessary in any package to conquer in the 
fierceness of present-day competition. 

For 26 years our skilled organization 
of artists, artisans and executives has been 
making cans better. 


We have lifted the “just tin can” of 
yesterday to packages attractively _ litho- 
graphed with utmost utility and sales appeal, 
that have helped promote the merchandising 
successes of manufacturers of many products 
in many lines. 


We design containers that help our cus- 
tomers sell more goods. 


We are big enough to be entirely re- 
sponsible, yet not too big to give careful 
attention to each inquiry and each order. 

We will appreciate the opportunity to be 
of service to you. Write us today that we 
may send you, without obligation, samples of 
beautifully lithographed Passaic containers. 


Passaic METAL Ware Co. 
219 Brook Ave. 


Passaic, N. J. 
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Passaic Cans 


Sell Goods” 


THE AMERICAN PERFUMER—SYNFLEUR INSERT No. A 


seen —————— 


BUPhat Does the Public Chink 
= of Your Finished Goods? 


| iy your perfumes, toilet waters, creams 
and cosmetics influence the great 
buying public to purchase them again and 
again? Or do you sometimes feel that 
something indefinable is lacking to help 
bring the sales you feel ought to come? 
Perhaps we can help you. We know 
the public mind through years of experi- 
ence in helping other manufacturers solve 


similarly perplexing problems. And all 


of our skill are devoted to the task of help- 
ing American manufacturers make better 


and more saleable products. 


J QwoRATOR > , 
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Synfleur Products Effect Economics 
Without Sacrificing Quality 


<gun Seu Nay 


a 


“ ~ 
Zieapy 8 


Synfleur Scientific Laboratories, Inc. 


Founded isso, by Alois von Isakovics 
I. Upshur von Isakovics, Pres. and Creas. 
Monticello, New York, U. $. A. 


of our energy, all of our resources, and all 
| 
| 
| 














Bergeol 


\n artificial Bergamot more pungent, more lasting and more penetrating 


than genuine oil of Bergamot. 


Just as in the case of banana oil, it has been so conclusively demon 
strated that the artificial product is far superior to the natural oil that now 
no one ever considers the natural oil, so too Bergeol, produced by Synfleut 
Chemists after years of research work, not only duplicates exactly the rich 


pungent odor of the natural product, but in use it ts actually superior to it. 


At present prices for the natural oil, worth while economies may be 


effected by the use of this product; but wholly aside from the savings to be 


had by its use, we suggest a test of Bergeol with a view to permanently 


substituting it for the natural product because of superior properties 


Hydratropic Aldebyde 


Five Times Stronger in Odor Value than Phenylacetic Aldehyde 
An absolutely stable product adapted for all perfumery purposes. Due 


to its high odor value and pungency, it is necessary to use only a small 
proportion to obtain very satisfactory results. 


Aurantheol 


Gives Orange Flower Perfume Compositions a Real Character. 


Vaya an ae eee 





WATIANe 


A product of superior quality from the standpoint of purity and physical 
properties of the material itself, Aurantheol is an indispensable adjunct to 
} 


any formula where the true, rich orange flower character is desired. 


Synfleur flower oils, perfume materials, fruit oils, vanilla materials, 
colors, etc., for manufacturers of toilet articles, soap makers, flavoring 
extracts, etc., guaranteed by Synfleur 


Sunfleur Scientific Laboratories, Inc. 


Founded isso, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. A. 
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RESINOIDS 


ESSENTIAL OILS 


OIL OF LAVENDER 
30/32% — 35/40% — 50/55% Esters 


BULGARIAN OTTO of ROSE 
MUSK TONQUIN - CIVET 


Exclusive Representative in the United States and Canada 


GEORGE SILVER IMPORT CO. 


461-463 FOURTH AVENUE NEW YORK 
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5 TRADE 
, 
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s 
| AROMATIC CHEMICALS 
5 


Geraniol T (new 


Excellent for soaps 


product) Reuniol (new product) 


Especially for soaps 


Argeol Remarkable floral Char- Indolene 
acter, giving the odor of Acacia, . 
SI Honeysuckle and Orange Flower Irenia 
: Irenia extra 
Benzyl! Salicylate 5 
Citral Irenia S 
ra : 
= Hel Linalol 
aronete Methylacetophenone 
Eugenol Peche 100% 
Geraniol E Phixia (Hydroxycitronellal) 


ZOD RI FD TT SAT AT AT nT nT 7 


Ambar (amber artificial) Lilas L and Lilas L Fleuri 
] Cassie Fleur (new products) 
4 - Bases for powders and per 
Jasmin Invar fumes. The first and later 
(Important specialty) floral notes are very agree- 
able 


Jasmin 50 (new 
Recommended for 


product) 
face pow 
ders, talc and creams because 


Mousse 1626 (new product) 


Powerful base; 





»; 
b of its fragrance, power and extremely 
‘ | moderate price. Will not dis tenacious in perfumes 

color. ons 
g J in 129 Muguet Artificial 

asmin , 

a Artificial Jasmin; very fresh A very flowery and fine note 
e and powerful A different Neroli D extra 

character than Jasmin 50 
5 Lilas Fleur Oeillet Extra 





461-463 FOURTH AVENUE 
Phone: Caledonia 0760 
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USTIN DUPONT 


ARGENTEUIL (France) 


Rhodinol B (new product) 
Rhodinol J. D. 

Rhodol 

Scatolene 

Violette 100% 

Violette Alpha White 
Violette S 


Xanthone 


SYNTHETIC SPECIALTIES 


pin of 


great “exten 

Opopanine | sion" in pow- 
“ders and per- 

Opopone |fumes. A note 


| balsamic and 
warm 


Oranger Invar (fleur) 
Rose Brunner 

Rose J. D. 

Sweet Pea 


Sylviana (Artificial Muguet) 
A very flowery and fine note. 


Violette Invar 


Exclusive Representative in the United States and Canada 


|| GEORGE SILVER IMPORT CO. 


NEW YORK 


Avcust, 1927 
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eive your product a fair trial— 
and that’s all you want. 


ADDISON LITHOGRAPHING ©O. aN 2 
ROCHESTERL NEW YORK VN 


BOSTON CHICAGO 
William G. Ahern, 40 Court St. Chas. A. Rindell, Inc., 64 W. Randolph St. 
NEW YORK 
Wm. H. Green, 469 Fifth Ave. 


245-261 Hollenbeck St. \f 
"1 
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On “Stance... 
. o 
THE Executives of a large New 
York fish company do not wait for 
their steam trawlers to come in from 
i the fishing banks. While the boats 
y are hundreds of miles at sea they are 
i — ‘ . oo 
\ notified by wireless of the size and 
y nature of the catch. With this in- 
| . . . 
formation at hand, long distance tele- 
Business 18 INCREASING its use of Long Phone calls are made to big dealers 
Distance. Many concerns do millions throughout the eastern section of 
of dollars’ worth of buying via the a . : ow 
telephone lines. Important individual the United States. The Cargo 1S sold 
sales. Weekly calls to preferred lists before the boats reach the docks. 


of dealers or customers. Special long 

things done with less fuss and fewer 
dollars. They put order and good results 
into a business. One of the best things 
about Long Distance is, it will nearly 
always cost less than you think. What 
distant call would be helpful and profit- 
. Number, please? 


distance selling campaigns. And for stub- 
born collections. 

Wherever the telephone is used, it saves 
the costly time of waiting. Decreases the 
expense of traveling. Smooths out tangles 
and delays. Cuts the red tape of bickering. 
Increases business. Long distance calls get 


BELL LONG DISTANCE SERVICE 


able now? . 


TE 








1927 


‘Bruno (ourt, S. cA. 


Grasse, Grance 
Established 1812 


GwWS 


ADE by the one process that extracts 
all of the odoriferous principles of 
the flower, Jasmin Concrete F has 

an odor value and a tenacity lacking in 
Jasmin oils obtained by other processes. 
Imparting, as it does, all of the fragrance 
of the flower, Jasmin Concrete F is used 
with notable economy. A _ sample, 
which we will gladly send upon request 
and without charge, will quickly demon- 
strate this. 


Fasmin (oncrete G 


Exclusive cAmerican cAgents 











Haarmann & Reimer 
Specialties 


Ambrenol H & R 
Bouvardia H& R 
Cassie Blossom H & R 
Cattleya Blossom H& R 
Cyclamen H & R 
Heliotrope Blossom 
Hyacinth Blossom 
Jasminal Extra H & R 
Jasminal No. lOOH& R 
(Jasmin Aldehyde) 


Jasminal S 

Jasmin H & R, ess. art. 
Lilac Blossom H & R 
Lily of the Valley H& R 
Lily of the Valley New 
Lily of the Valley Special 
Mignonette Blossom 
Narcissus H & R 

Rose Red H& R 

Stock H&E R 

Sweet Pea Blossom 
Sweet Pea Special H& R 
Wallflower Blossom 
Ylang-Ylang ess. art. 


Samples sent gladly 
upon request 


CHaarmann C7 “Reimer 


“Holzminden, Germany 


ere 


Bourbonal 


Successor to Uanillin 


ANILLIN was invented and first manu- 

factured by Haarmann & Reimer. It 

is therefore of peculiar interest to know 

that the same house should have developed 

the product—Bourbonal—that is slowly, but 

surely, supplanting Vanillin in Europe and else- 

where. Wherever Bourbonal is introduced it makes 
a permanent place for itself. 


Bourbonal has these four advantages over Vanillin: 


|—it is four times stronger than Vanillin; 

2—it has a finer and truer Vanilla aroma 
and flavor than Vanillin; 

3—it is more tenacious than Vanillin; 

4—it is cheaper than Vanillin. 


Wherever you may now be using Vanillin, in per- 
fumes, powders, creams, soaps, or for flavoring, 
Bourbonal will serve you better and more eco- 
nomically. 


Atest packet of Bourbonal will be sent you promptly 
upon request, and without charge. 


Send for this Booklet 


A 64-page booklet entitled “Properties and Uses 
of Synthetic Perfumes’ describes the achieve- 
ments and products of Haarmann & Reimer and 
contains many helpful suggestions that the per- 
fumer will find invaluable in his work. A copy 
will gladly be sent upon request. 


Exclusive cAmerican cAgents 


OWA 


GENERAL OFFICES 


Haarmann @ Reimer 


Synthetics 


Ambrenol H & R 
Ambrettin 

Alcohol Cinnamic 
Aldehyde Cinnamic 
Aldehyde Decylic 10% 
Aldehyde Nonylic 10% 
Aldehyde Octylic 10% 


Aldehyde Phenylacetic 
100% 


Anethol 

Bourbonal 
Bromstyrol 
Citronellol R 
Coumarin 

Diphenyl Oxide 
Eugenol 

Heliotropin 
Hydroxycitronellal 
i—Jasmon 10% 
lsoeugenol 

Methyl Anthranilate 
Muskarol 

Phenyl Acetic Acid 
VanillinC. P., HER 


Samples sent gladly 
upon request. 


















(Christo (Christoff 


Kazanlik, Bulgaria 


Otto of “Rose PX? 


MOST convincing testimonial to the 

quality of Christoff’s Otto of Rose 

CXC is the preference that has been giv- 

7 en this brand for years by the leading 
French and American perfumers. Con- 
sequently, in stating that Christoff’s 

CXC is the finest Otto of Rose now 
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being offered on the American market, 
we feel that we have ample justifica- 
tion for our claim. We will gladly 
send you, without charge, a sample of 
Christoff’s Otto of Rose CXC so that 
you may compare its superb quality 
with that of other brands. 


2 ae tee 3? 


a 


he eAWissing Note You are Looking for 


VEEP «00 lonia gives powders that rich full-bodied 
sweetness that is so characteristic of the finest imported brands. 
As little as 10 per cent in the formula will produce the desired 


result. Price, $27.00 per pound. May we send you a work- 


ing sample? 





Exclusive cAmericani cAgents 


MORAN 


,ENERAL OFFICES 


! 
NEW YORK 


228 N. La Salle St 


CHICAGO 


Pa Cot 


a 


TORONTO 


WORKS 








Leadership . 


T takes more than salesmanship for a manufacturer to achieve leadership 
for his goods. Salesmanship will sell a product the first time. After that the 
product must sell itself. Our output of Rhodinols and Geraniols exceeds that 
of any other American manufacturer. The reason for this lies in the uniformly 

high quality of the goods. They lead in quality as they lead in volume. 


1. Rhodinol Absolute 


The Otto-of-Rose-like note that is at once apparent in examining 
Rhodinol Absolute becomes more intense after the inclusion of this 
product in the composition. Consequently, Rhodinol Absolute is inval- 
uable wherever a strong and persistent rosy note is required, particu- 
larly in powders and creams. 


2. Geraniol Absolute 


Geraniol Absolute, with its fresh and flowery Rose note, is applicable 
to the finest perfume compositions. It is likewise adaptable to fine toilet 
soaps, its rosiness completely masking the odor of tallow. 


3. Geraniol 


Geraniol was developed in response to the demand for a less expensive 
product of the Geraniol Absolute type. Comparisons have shown it to 
be the equivalent of many of the high-grade Geraniols on the market. 


| 4. Geraniol T 
Although the product of less protracted distillation than Geraniol 
Absolute and Geraniol, and consequently cheaper than these, Geraniol 
T nevertheless imparts a marked rosy note to soaps. Used extensively 
in liquid soaps. 


ero 


We will gladly send generous working samples of the fore- 
going products promptly upon request, and without charge. 


MORANA 
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Attractive NEW Vanities 
For Fall and Winter Business 


The Beauty SAMPLER enables you to mak 
a better selection for your particular needs. 


x 

SEND for the sisi ; 
. ONL) a few of 

Trece Sampler the numbers are 

—It will enable you shown here. Write 

to examine the very ; wht us for the Sampler 

latest designs in ‘x a ’ and full informa- 

vanities complete jw Sass tion about the latest 

with Trece-tone Qe eS t and most popular 

rouge and powder Pa ee nV vanities. 

compacts. ADa¥S - 


The Sampler includes: 
\ petite vanity for paste rouge. 
A dainty domed double compact—purse size. 
A new, tiny, 14-inch domed rouge with the easy-open- 
ing button catch. 
An inexpensive loose powder double. 


A novel hexagon shaped vanity with the easvy-opening 
button catch for either loose or compact powder, double 
or single. 


A new and unique swivel lipstick. 


Samples to responsible perfumers only 


THE TRECE LABORATORIES 
130 Willis Avenue New York City 


Western Representative: M. SCHLESINGER, 139 N. Clark St., Chicago, Ill. 


eonagmatsiaiaia 
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A.C. DRURY & CO., Manufacturers, Importers, Merchants, CHICAGO 





Complete Service for “Perfumers 


in Raw Materials 


—— OM LO ee 
Supplies drawn from primary sources whether at home or abroad 


OUR AGENCIES 


| SIERRA TALC COMPANY | 


LOS ANGELES, CALIF. 
High Grade Talc Products 


Sierra Cloud—Sierra Snow 


LOCKWOOD BRACKETT CO. | 
BOSTON—NEW YORK 
4 “Laco” Pure Olive Oil Castile Soap 
Cakes — Bars — Chipped 
Granulated — Powdered 
“Laco” Olive Oil 





HAMMILL & GILLESPIE, INC. 
NEW YORK 
| Lee Moor Clay-Kaolin-Terra Alba » 
Fullers Earth—French Chalk 


WANGLER-BUDD CO. 
Representing 


POLAK & SCHAWARZ, LTD. |, 
ZAANDAM, HOLLAND ir 
Synthetics-Aromatic Chemicals 









Essential Oils | Italian Talc 
| SCHLIEMANN COMPANIES 
HAMBURG Inc. NEW YORK 
+4 Russian , . ant Bleached |! 
White (imrausttvn| Ozokerite 
Oils \ (eu / Ceresin 
LARGEST STOCKS IN THE WEST 


ko 


The DAVIS FILTER should be in the laboratory of every perfumer 





A.C. Drury & Co., Importers 


CHEMICALS . ESSENTIAL OILS . SYNTHETICS -. BOUQUETS - TALC . CLAY . WAX 


106 East Austin Avenue + CHICAGO, ILLINOIS 


* Cable Address—DRUCO 
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EASTERN UNIT NEW LONDCN, CONN. 


OU obtain the 
best service by 
sending your in- 
quiries and orders 
for collapsible tin, 
- tin coated or lead 
eee rs oe tubes, plain or 
decorated to our 
nearest office. 


a 


WES!IERN UNIT CHICAGO, ILI 


New England Collapsible Tube Co. 


Eastern Offices and Plant No. 1 Western Offices and Plant No. 2 
21-33 Waller Street 3132-36 So. Canal St. 
New London, Conn. Chicago, IIl. 


Phone: New London 1224 Phone: Michigan 0200 
New York Office 


52 Vanderbilt Avenue 
(Directly opposite Grand Central Station) 


New York City 


Phone: Murray Hill 1531 


Ell] SHerricip Tunes ARE THE BesT [DBS 
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ARTIFICIAL MUSK 


AMBRETTE =  KETON 27 XYLOL 





1 MASCHMEYER JR. 


AMSTERDAM (OMVAL), HOLLAND 
ESTABLISHED 1900 


MANUFACTURERS OF HIGH-CLASS 
SYNTHETICS AND AROMATIC CHEMICALS 





RSATAURTIFICIAL MUSKS are produced by 

aN many manufacturers with varying 
Perey, success. And, although the same 
chemical formula establishes the identity of 
these products, the indelible mark of a 
manufacturer's skill distinétifies the superior 
product from the ordinary, and is largely 
responsible for its acceptance by the trade. 


The factories of A. Maschmeyer, Jr, which 
supply us with Artificial Musk, have per- 
fected a method of manufaéture which 
leaves lctle to be desired in crystallization, 
fragrance and odor strength. 


We are ina position, at this time, to ofter 
you attractive prices on your Musk require- 
ments, and shall be pleased to receive in- 





| quiries from you. 
Sole American Agents 
| Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


Branches 
Chicago Cleveland Boston Los Angeles San Francisco 
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e 
MCANUFACTURERS~ who \ 
have won a position of leader- XX 
ship have too much at stake to | 
purchase supplies from unknown 
sources. They demand the se- 


curity of familiar names. 


Bond Manufacturing Corp. 


It is significant that we have Wilmington, Del. 
been making tubes since 1918 and New York Office: 475 Fifth Ave. 
that practically all of our cus- (Fifth Ave, at 41st St.) Phone: Caledonia 4867 
tomers prefer to remain with us. L. H. Brodrick 


BOND TUBES 
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ESSENTIAL O1t REVIEW 


Societe Anonyme 


TOMBAREL FRERES—GRASSE 


NATURAL ESSENCES ABSOLUTE 


Balsam Peru 


Benzoin Siam 
Castoreum 
Civet 


Costus Pure Indian 


Labdanum th 
Labdanum Decoloree | 


Mousse de Chene (Oak Moss) 


Mousse de Chene Decoloree | 


Olibanum 


Opoponax Genuine 


Orris 
Patchouli 
Sandalwood, Mysore 


Styrax 
Tolu 
Tonka 
Vanilla 


Vetivert India 


Used in 


Used in 
Used in 


Used in 


Used in 


Used in 


Used in 


Used in 


Used in 


Used in 


Used in 
Used in 


Used in 


— Soluble Fixators —————_ 


perfumes—Jasmin, Rose, Lily, Lilac and all 


flower odors. 


many bouquet odors. A good fixative. 


heavy odors—Chypre, etc. 


A specialty of our house since 1920. Made from 
Abyssinian Civet. All insoluble inodorous 
matter has been removed by our special process. 
More than double the strength of natural Civet 


—will readily dissolve in essential oils. The 
quality never varies. 

Can be employed in many perfumes. 

perfumes where Jasmin predominates. Also 


a good substitute for Ambergris. 


many bouquet odors, particularly oriental types. 
Desirable in perfume for face powder. 


certain types of oriental perfume. 


many bouquet odors of the heavy oriental type. 
A very sweet and excellent fixative. A small 
addition of this will round out your perfume. 
flower odors—Lilac, Violet, Rose, etc. Desir- 
able in face powder perfumes. 


heavy odors; also a good fixative in face powder 
perfumes. 

many odors. Very desirable in Lilac, Lily, 
Violet and face powder perfumes. 


Jasmin, Lilac, Lily, Rose, Violet, etc. 


many flower odors. A good fixative. 

Used instead of the tincture when Tonka and 
Vanilla is called for instead of Coumarin and 
Vanillin. 


many perfumes instead of the distilled oil where 
the odor and fixative value is desired. 





SUPREME FLOWER PRODUCTS 


The highest concentration in Natural Flower Essences obtainable. 
First introduced by us in 1912. 


JASMIN, ROSE, ORANGE, TUBEROSE, etc. 


Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 PEARL STREET, NEW YORK 








AUGI St, 1927 


\ucust, 1927 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 23 


New MUHLETHALER Products 


Acetyl-Ribesol Fougere Alpine Opoline 

Ambre Synthetique Heliotropanol Opoponax M 
Ambroline Jonquille T M Reseda Nouveau T M 
Amyrisol Lilas T M 16 Rose Rouge 

Ancolie Lindera Rosyata 

Bigaradiol Muguet No. 14 Syrenia 

Borromia Narcisse M Tazenia 

Cassie Synthetique M Narcisse 30 Urbaniol 

Cyclalia Nard Violettine 

Fleurs d’Oranger de l|’Eau Lobelys 


We ask the American Perfumers to consult us in the event they de- 
sire to put on the market a new perfume, and we shall then be glad 
to submit them samples of New Modern Basic products to serve as 


a foundation, and to give a special character. 


TH. MUHLETHALER, S. A. 


Specialties 


Ambrettol (Muse Ambrette) Rose Amorphe 
Heliotrope Concrete Tilleul 

Oleo Musc (Hydroxycitronellal) 
Rose Alpine Vanilline 


Violette: Alpha, Beta, Keton and Methyl 


Geranium Leaves artif. 





ROSE AMORPHE is a new chemical body discovered 
in our laboratories. It reproduces the odor of natural 
Otto of Rose Bulgarian, and is of great tenacity. 

It is a first class fixative, alkali-proof and can be used 
to advantage in the manufacture of perfumes and fine 
toilet soaps. 


TH. MUHLETHALER, S. A. 


NYON, SWITZERLAND 





Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl St., New York 
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Industrial Alcohols 
and 


Alcohol Chemicals 


U.S. INDUSTRIAL ALCOHOL CoO. 
U. S. INDUSTRIAL CHEMICAL CO. Ine. 


Executive Offices: 110 East 42nd Street, New York, N. Y.—Branches in all principal cities 





Sole Manufacturers of 


PYRO—THE STANDARD ANTI-FREEZE 








UR products have been on the 

market for the last seventy years 
and have proven very popular with 
the most discriminating and exacting 
perfumers the world over. 


They are of the highest standard 
and you can rely on any goods bought 
under the Hez&o trade mark to be the 
finest and best procurable. 


The advantage of working with 
our products is found in the fact that 
you get further with them in the end 
as to strength, purity and uniformity; 
it will be to your advantage to buy 
our high grade products and be on 
the safe side as to reliability and econ- 
omy in their usage. 


HEINE & CO. 


NEW YORK 


TELBPHONE BEEKMAN 1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 


in the United States and Canada 





HEIKO=QUALITY 














Our 


Nerolt 


is the best synthetic Neroll, 
almost equal in odor value 
to the natural product. 


It does not discolor in 


powders or creams. 


HEINE @ CO. 


NEW YORK 


TELBPHONE BEBKMAN 1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & COo., A. G., Leipzig 


in the United States and Canada 





HEIKO=QUALITY 





Jasmy | 









Without exception the sweetest 
Jasmin known, superior to any, 


and most economical in its use. 


HEINE CO. 


NEW YORK 


TELBPHONE BEEKMAN 1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 


in the United States and Canada 





HEIKO=QUALITY 








Lilac A 


A product most serviceable 


in almost any composition for 


powders, creams or extraits. 


HEINE ) CO. : 


NEW YORK 


TELEPHONE BEEKMAN 1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 


in the United States and Canada 


HEIKO=QUALITY Penal § 
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E are pleased to announce that we have enlarged 
our laboratories in New Brunswick, N. J., where 
we are now manufacturing a selected line of 


SYNTHETIC PERFUME PRODUCTS. 
Others will be added to our list as installations 
are completed. 


CITRONELLOL R 
“QO lit 
uallly CITRONELLAL R 
GERANIOL R 
Products 
GERANIOL R (For soap) 
LINALOOL R Bois de Rose) 
LINALOOL R (Mex. Linaloe) 
99 
Cost RHODINOL R 
RHODINOL R (For soap) 


at 


Reasonable 


Quotations and Generous Samples upon request 


As Sole Agents for 


Socrere (HIMQUE es UStnes  nHONE 


We carry in stock a full line of their products 


RHODIA CHEMICAL COMPANY 


21 SPRUCE STREET NEW YORK, N. Y. 
Works: 
New Brunswick, N. J. 


Stocks carried at Branch Office: 180 North Market St., Chicago. 
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Lis Hollandais P & S 


0A NEW product of excep- 
tional merit producing the exact 
characteristics of the natural 
flower. 


May also be used in the 
fabrication of bouquet odors 
where a decided flowery note 
is necessary. 


Samples will convince you. 


NATURAL STRENGTH 


TRADE “ MARK 





Exclusive Agents for United States and Canada 


WANGLER-BUDD CO. 


INCORPORATED 
| Cable Address 205 WEST 14th STREET Telephone 
““Esencias’’ New York NEW YORK Watkins 5615-5616-5617 
Chicago Office: St. Paul Office: Philadelphia Office: 
A. C. DRURY & CO. O’BRIEN & BUSHNELL IRA BENNETT 


106 East Austin Ave. 2694 University Ave. 547 Drexel Bldg. 
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Jasmonal 


Mr. W. A. POUCHER, the eminent English perfume specialist, author 


of the well-known book “‘Perfumes and Cosmetics,” writes us: 


“I wish to felicitate you on the production of 
a synthetic of great value. I have made many 
artificial Jasmin compositions using this aldehyde 
as one of the constituents and the results I have 
obtained surpass any that I have achieved up to 
this time.” | 
This testimonial of a competent specialist needs no comment. 


Employ Jasmonal if you too wish to secure results 


surpassing anything you have hitherto tried. 


POLAK & SCHWARZ Ltp. 


ZAANDAM : HOLLAND 


Exclusive Agents for United States and Canada 
W ANGLER-BUDD CO., Inc., 205 West 14th St., New York 


Representatives of Wangler-Budd Co., Inc.: 


Philadelphia sac scaie | Chicago 
IRA BENNETT a eee A. C. DRURY & CO. 
547 Drexel Bldg. O'BRIEN & BUSHNELL 106 East Austin Ave. 
304 Pioneer Bldg. Telephone: Superior 3174 


Telephone: Lombard 5529 































Distributors 


M. J. Daly & Co 
605 Gerke Bldg. 
Cincinnati, Ohio 
J. C. Drouillard Co 
Kirby Bldg 
Cleveland, Ohio 
August Hoffman 
Majestic Bldg 
Indianapolis, Ind 
J. Rosenfield 
P. O. Box 424 
Lancaster, Pa. 
Rolls Chemical Co. 
483 Ellicott Sq. Bldg 
Buffalo, N. Y. 
H. H. Reed 
549 W. Washington St 
Chicago, Il, 
A. H. Selling 
527 Hudson St 
New York City 





N. 8S, Wilson & Sons, Inc 


74 W. 2nd St. 
Boston, Mass. 

W. P. Williams Co. 

218 Ellsworth Ave. 

Grand Rapids, Mich. 

Chas. A. Webb & Co 
514 8. Eutaw St 
Baltimore, Md, 

E. E, Zimmerman Co, 
Bessemer Bldg. 
Pittsburgh, Pa. 

Morley Bros. 

West end of Dodge Ave. 

Detroit, Mich 
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} ERFUMERS’ alcohol where and 
when you want it in a hurry! 


Without the purest alcohol as a 
solvent the perfumer could not give 
the exquisite odor of flowers in 
permanent form. 


Our warehouses and distributors at 
strategic points insure immediate de- 
livery—and the care we take with 
our containers—be they tank cars 
or drums—insures industrial alcohol 


as you want it, 


DAVID BERG 
INDUSTRIAL ALCOHOL CO. 
Philadelphia 
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We Recommend 


LIENAU & COMPANY’S 
TERPINEOL 


for several reasons 


GLienau & Company manufa€ture 
Terpineol exclusively 

§ They manufacture large quantities, 
employing a perfected process of 
their own, and are therefore in a 
position to offer an article of uni- 
form quality and ata very low price. 

§ The “specific gravity” is 0.936— 
0.938 at 15° C 

§ “Boiling Point!’ commences at 
216 C., mostly boils between 216° 
and 218°C., and 96 to 98 per 
cent between 216° and 221°C. 

§ Terpineol is guaranteed to be of 
absolute purity 


§ Terpineol is water white and water 
free 


§ Terpineol is in every way standard 


from a Chemical standpoint 


PERFUMER & ESSENTIAL Ort REVIEW 


**Gold Seal’’ 
T'ERPINEOL 


(Imported ) 


kor Perfumes oi": 


very high 
quality, “Gold Seal’ Terpineol, an imported 
product, is particularly suited to the needs 


of the Perfumer. 


In the manufacture of this Perfume base, 
Lienau has been successful in eliminating 
all by-odors without sacrificing any of the 
true odor strength. “Gold Seal” Terpineol 
has the enchanting fragrance of Lilac. It is 
also used as a base for Lily compounds. 


LIENAU’S TERPINEOL 


‘ This product has 

For Soaps ea very high odor 

value; and_ be- 

cause of its neutralizing effect on soap fats, 

it makes an excellent Perfumery agent for 
soap materials. 

Terpineol made by Lienau has gained the 
unanimous approval of the trade simply be- 
cause of its superior quality. Soap manu- 
tacturers, striving for a product of exquisite 
fineness, insist on the use of Lienau’s 
lerpineol. 

Samples gladly sent on request. Your in- 
quiries will receive our careful and prompt 
ittention. 


Sole cAmerican cAgents 


Pfaltz 2 Bauer, Inc. 








300 PEARL STREET-NEW YORK 


CHICAGO BRANCH 
217 E. Illinois Street 





SAN FRANCISCO BRANCH 
440 Sansome Street 


LOS ANGELES BRANCH 
683 Antonia Street 
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Reg. U. S. Pat. Of 


Anticipate Your Holiday Requirements 
Don’t Be Handicapped By the Last Rush 


We are HEADQUARTERS for 


Imported Perfumery Glassware 
Very Attractive Vials 
All Ground Glass Stoppers 


Most reasonably priced 


Our European connections place us in a special position 


to offer to the American Trade the VERY BEST in 


Essential Oils 
Aromatic Chemicals 
French Concentrated Bases 


W ide Selections 


Sole Distributors in the United States, Canada and Mexico for 


“CODAN PRODUCTS” 


HORTUS-NEROLIUM “ORGANICO” FRANCESCO MARANGOLO 
COOPERATIVES (Formerly Nadal, & FIGLI 
Pegomas-Vallauris-Golfe Juan Desparmet & Cie) 
France Nanterre, France Messina, Italy 


Belgian Trading Company, Inc. 


211 Water St., New York City 


Philade iphia uis, Mo. 








689 Drexel Blas, 5062 Ww. Fler issant Ave. 
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Cosmetic 3. 


Specialists 





Cosmetics Manufactured 
Per Your Individual Specification 


Complete Packages Under Your Private Label 
In Bulk—Or We Complete Your Package 


Dependable Service to Manufacturers Exclusively 


Compacts 


ie (New Process) 
ON Rouge and Powder 
o . . + k 
“@ Lip Sticks 
Xs > (Changeable Orange—Indelible ) 
Pi Camphor Ice Sticks Eyebrow Pencils 
‘@ Water Cosmetique Cream Rouge 
Powders 
Face and Talcum Bath Dusting 
_ Face Creams . 
a Cleansing p. 


Vanishing 


a \ es 
ap ay 
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FRENCH COSMETIC MFG. CO., Inc. 


85 CRESCENT AVENTHIC NEW ROCHELLE, N. Y. 
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“Al ures Up 


to the Highest 
Standard 


INDUSTRIAL ALCOHOL PLANT NO.19 


CINCINNATI, OHIO 


BRANCH WAREHOUSES 


Chicago, Ills. Cincinnati, O. Cleveland, O. Detroit, Mich. Grand Rapids, Mich. 


uffalo, N. Y. 
Kansas City, Mo. New York, N. Y. Philadelphia, Pa. Pittsburgh, Pa, Rochester, N, Y. St. Louis, Mo. 
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WHERE ¢o Buy 


Synthetic Aromatic Chemicals 


T is a well known fact that the first con- 

sideration of all good purchasing agents 
is high grade standardized products—reli- 
ability of service and price secondary—when 
placing business with a house that has the 
equipment, stock and facilities to take care 
of their requirements. 


Success depends upon the choice of products 
you incorporate in your perfumes. Profit is 
the result of these ingredients wisely chosen. 


If you want to assure yourself of always 
obtaining the same standardized high qual- 
ity material—which is so vital in the manu- 
facture of your finished product—concentra- 
tion with the right house always pays. 





This is the soundest advice we can give to 
our customers, particularly in our Industry 
where there is so much variation in quality. 


GIVAUDAN-DELAWANNA, INC. 


Largest manufacturers of Synthetic 
Aromatic Chemicals in 
America. 


zane | SYNTHETICS 


3 Ty, 








Postectectectectectectectectectectectectectectectodte toctectedt 2. OO. 0. D & © DO DD DO © Oo OD © DO. DO DO o DO. DO DD. OO. DO DOO. DD. DD OD. DO DO, o, , 
MPM PO orion oe oe oe conceal eel ee leel eel eel eel eel eels Heel ee lee eel oe lee ee eel ee eel eel ee ee eel oe oe oe 0 00 o4 08 00,00 00 00,09, 00,0000, 00 00, 00,00, k 008, 8,14, 08 00080000, 00,00 OO OOOO 000 OOOO 08,0010 0000 Oe oe ee Ly 





Lilas Fleurs No. 7 


ILAS FLEuRS No. 7, one of the 
L specialties which made the 
reputation of L. Givaudan et 
Cie., is among the most inter- 


esting bases of modern per- 
fumery. 


It is the finest base for the 
creation of true Lilac per- 


fumes, or for use in fancy 
bouquets where the Lilac 
effect is desired. 


Samples and quotations upon request 


AbD , 


y =~ a 
~ (aaa GIVAU DAN-D] 
1 T, 
ae 
Newsy INCORPRATE 
101 Fifth Avenue, New York, N. Y. 
Vontreal Chicago San Francisco 


STUART BROS. CO., Ltd. DUDLEY F. LUM, Mgr. MARSHALL DILL 
41-43 Place d’Youville 549 W. Washington Blvd. 216 Pine Street 












Jasmin Blanc Extra 





ASMIN BLANC EXTRA is one 
of the most valuable odors 
for the perfumer. It is very 
useful in economically pro- 
ducing the Jasmin note in 
bouquet as well as floral type 
odors. 











Jasmin Blanc Extra has en- 
joyed a well-merited success 
among the perfumers in Amer- 
ica, aS well as abroad, because 
of its close resemblance to 
Natural Jasmin. 


Samples and quotations upon request 


1-DELAWANNA 


YORPRA TED 
Telephone: Stuyvesant 8557-8-9 
Baltimore New Orleans Detroit 


C. E. RIDDLE FRAERING BROKERAGE CO., Ine. R. M. STEVENSON 
Emerson Tower Building Room 206, Board of Trade Annex 506 Donovan Building 
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GIVAUDAN-DELAWANNA 
LAURINE 100% 


(Hydroxycitronellal ) 


HEMICALLY, our Laurine is Oxy-Di- 

Hydro-Citronellal or Citronellal-Hydrate. 
It is, however, more generally known under the 
name of Hydroxycitronellal. It is a colorless 
liquid having the following characteristics: 


Specific Gravity at 15° C.: .0926 to .0g30 
Boiling Point: 160° C. under 2% mm. 


Soluble in 7 parts of 30% Alcohol. 


When pure, this product has a very sweet odor, 
recalling Lily of the Valley. 


The process of manufacture being one of the most 
delicate in the chemistry of perfume, this product 
is rarely found absolutely pure. Perfectly pure 
Hydroxycitronellal should be entirely soluble in a 
solution of Sodium Bi-Sulphite at normal temper- 
ature, and not suggest the odor of Citronellal when 
placed on a blotter. 


We shall be pleased to send, on request, procedure 
for testing the purity of Hydroxycitronellal. 


Best results can be attained only if this product 
is pure. 





GIVAUDAN-DELAW ANNA, Ince. 


101 FIFTH AVENUE, NEW YORK, N. Y. 
TELEPHONE: STUYVESANT 8557-8-9 











fontreal Chicago San Francisco 
STUART BROS. CO., Ltd DUDLEY F. LUM, Mer. MARSHALL DILL 
41-43 Place d'Youville 549 W. Washington Blvd. 216 Pine Street 
Baltimore New Orleans : Detroit | 
C. E. RIDDLE FRAERING BROKERAGE CO., Ince. R. M. STEVENSON 
Emerson Tower Building Room 206, Board of Trade Annex 506 Donovan Building | 
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chemical and physical properties 
which commend 
Here is a product of 
real fineness and purity. 
Smooth. Soothing to the skin. 
And white. 


Wit 
Imported White Seal Zinc Oxide 
(Extra Light and White ) 
Magnesium Carbonate U. S. P. Magnesium Carbonate Tech. 


Zinc Stearate U. S. P. Magnesium Stearate U.S. P. Rice Powder 
Light Precipitated Chalk Heavy Precipitated Chalk 


Wie 


INNIS, SCE(ODEN SCO. 


INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
| 46 CLIFF STREET NEW YORK CITY 
BRANCHES 
| CHICAGO PHILADELPHIA BOSTON CLEVELAND 
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Grade Paper Boxes 


for the Perfumery 
Toile {Preparation 


and Other Frades 


High 


Win. Buedingen & Son. 


NEwyorK ROCHESTER LosAnceELEs 
30 East42ndSt. 1500ClintonAveN-MainOffice 315 West 6th Street 


Phone Vbt. 5765 DETROIT. 305 Donovan Bldg. 





BUEDINGEN 
BOXES 
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Chemical Works Flora 


DUBENDORF-ZURICEH 


Switzerland 


OR five-and-twenty years research But as the note of Musk is not always 
in the domain of fixatives has almost suitable and as in any case the perfumer 
been a hobby with us. is often glad to get away from its mono- 
We have made a fine art of the large alain heidi h sed 
scale production of artificial Musks, of __ || a a oe eee eee en 
which the paramount quality of our | our efforts to enrich the odor scale of 
Musk Ambrette is a notable illustration. efficient fixatives. 


Of none of our achievements in this field we are prouder 
than of the discovery of our 


“FLORANAL” 


Its fixative power is all that can be desired and it is 
astonishing to see how a small addition of this remark- 
able product develops the odor and “takes off the edges” 
of almost any composition. 


The solution of the fixing problem by “FLORANAL” 
is all the happier as it develops, and combines best with 
Rose, Violet and similarly delicate, straight and fancy 
odors, i.e., just those where ordinary fixatives of the 
Musk and similar types are out of the question. 


It is the very thing for powders and creams, which 
it does not discolor 


Write now or phone for sample to our exclusive agents 


QO. A. BROWN, 246 Pearl Street, New York 








Florasynth 
Quality 


D 
IN 
Absolute © 
loo% & 


“ade From Geranium Bourbon 
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Snowflake Brand White Beeswax U.S. P. is endorsed by the drug and chemical profession for 
purity and whiteness. The toilet cold cream manufacturers whose requirements are most 
discriminating emphasize its perfection, Stocks carried at all branch offices. 


E. A. BROMUND CO. 


BLEACHERS AND REFINERS OF 


258 Broadway, New York City BEESWAX Bleachery: Elmsford, N. Y. 
REPRESENTATIVES 
ef Frank B. Tracy, 8 So. Dearborn St., Chicago, III. C. L. Iorns, 826 Clark Ave., St. Louis, Mo. 


The Raymond Company, 149 California St.. San Francisco, Cal. 
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Tin Plain 
Lead and 
Tin Coated Decorated 





Atlantic Manufacturing Co. 
555-563 So. Belmont Ave., Newark, N. J. 


Western Representative: |. D. Faden, 300 West Adams Bldg., Chicago, Ill. Phone State 2624 
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No Discoloration 


BEAUTY OF TONE 
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BRANCH FACTORY AT STJOSEPH 


TRE FIRS! HOUSE FO ESTABLISH 


} 
| 
A SPECIAL FACTORY \ \ } 
IN THE FLOWER FIELDS mae , 


SQOCciektT se See Ga 
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MAIN FACTORY : GRASSE — 
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BERTRAND FRERES 


Estab slished 1858 


AIN FACTORY BRANCH FACTORY 
MA ea GRASSE NC é ‘ OR 


ST. JOSEPH 


— i 


OAK MOSS 
Mousse de Chéne 


NE of Bertrand Freres’ outstand- 

ing specialties. Its remarkable 
fixative and blending properties as well 
as its own characteristic odor make it a 
necessity in Trefle, New Mown Hay 
and Orchidee as well as many Oriental 
type bouquets. 


© t ) 
San d uo ns 
L LU tc 
c ryully furnished 
‘ ot <) 


Sole Representative in the United States and Canada 


we a DREYER 


26 CLIFF ST. NEW YORK, N. 
DETROIT, MICH i , KANSAS CITY, MO. 
305 Donovan Building Western Representatives 29th St. and S. W. Boulevard 
Ss YUIS. MO Ts BOSTON ASS 
Le, William H. Schutte Co., inc. BOSTON, MASS 
L1U0 I ec a7 a ee 
PHILADELPHIA. P A 33 W. ILLINOIS ST. CHICAGO, ILL. ,ALTIMORE. MD 
3 Chestnut Str 604 Stewart Buildir 
PITTSBURGH, PA SAN FRANCISCO, CALIF. NEW ORLEANS, LA HOUSTON, TEXAS 
6368 Jackson Street 440 Sansome Street 203 N. Peters Street 1 Carr Street 
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ALL 
FORMULAS 


of Users of alcohol—in quantities from one gallon to tank car lots—will 


. find it to their interest to communicate with the most convenient of our 
Quality 23 branch offices. 


Many buyers are familiar with Amersol Alcohol and to these it is unnecessary to 
emphasize our high standard of quality. Others are urged to accord us an opportunity 
to demonstrate how consistently we maintain this quality. 


Our facilities for distribution have been developed with the closest coordination between 


our sales, production, and traffic departments to the end that we may offer certain 
assurance of satisfactory service. 


Warehouses - Albany, N. Y. ‘' : ‘ . ; 1 Broadway Los Angeles, Calif. 4 ‘ . 821 Traction Avenue 
~— ee «+ ; 14 South Pryor Street Newark, N. J... ° 238 Wilson Avenue 
Chicago, IIL . . 122 South Michigan Avenue New Orleans,La.. . . . ». « P.O. Box 1530 
Cincinnati, Ohio . . ‘ 4609 Eastern Avenue Philadelphia, Pa. . «os 112 North Front Street 
Cleveland, Ohio : 825 Engineers Building Pittsburgh, Pa » + «  «  « 620 Empire Building 
Denver, Colo... . . «. 1202A.C. Foster Building pueemenc, GM ng Ce Cll le 474 Johnson Street 
Detroit, Mich. . . © ° ° . Book Building St. Louis, Mo. . 12 North Commercial St. 
Everett, Mass. . ; 5 4 ‘ ‘ 20 E. Elm Street St. Paul, Minn. . ‘ ‘ ‘ 2303 Hampden Avenue 
Harvey,La , . . - & tis eee ee ee Gele Lake City. «§ «© © © © co Jeb Weand SO. 
Indianapolis, Ind. . « « « 3LE, Georgia Street San Francisco, Calif. . . .« «  « 110 Sutter Street 
Kansas City, Mo. ~ * a 2018 Guinotte Avenue Seattle, Wash. . - « « 617 Western Avenue 


AMERICAN — 


SOLVENTS & CHEMICAL 
Corporation 


Executive Offices: 285 Madison Avenue, New York 
PLANTS 
Harvey, La. Everett, Mass. New Orleans, La. Agnew, Cal. Albany, N.Y. 
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Norda 


Essential Oil & Chemical Co. 


INCORPORATED 
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Jasmin Aldehyde 100% 


We have succeeded in separating a body which will solve 
one of the most difficult problems in modern Perfumery. 


JASMIN ALDEHYDE 100% is a true Jasmin odor WITH- 
OUT the slightest touch of chemical character. 


It is one of the most powerful scents known to Perfumery 
but will blend with any odor combination, underlining the 
desired note without overpowering it. 


It should NOT be confused with so-called ‘Synthetic Jas- 


min.” Like true Jasmin it is a perfume in itself. 


JASMIN ALDEHYDE can be equally well used for Per- 


fumes, Toilet Water, Creams, Powders, high class Soaps, etc. 


Any formula striving to produce subtle sweetness and still 
maintain great lasting strength should carry JASMIN 
ALDEHYDE. 


We are offering to the trade in JASMIN ALDEHYDE 
100% one of the most interesting articles and sincerely re- 
quest you to give this product a thorough tryout. 


Price $25.00 per pound, contract price on application. 


Please permit us to send you a working sample 


Norda 


Essential Oil & Chemical Co. 
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Established 1832 ~ 


121 East 24th Street 
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(Benard & Honnorat, Successors ) 


NE of our most prominent perfumers 
stated that a successful perfume 
combination must show three 

characteristics — Individuality — Lasting 
Power—Luxurious Refinement. 


Amber Vegetal, Amber Labdanum, 
Labdanum Purified 


are the answers to these requirements. 


They are developed in the J. Mero & 
Boyveau laboratories after year-long ex- 
haustive tests and present basic material 
which no perfumer can dispense with. 


Only an actual working test will con- 
vince you of the full value of these pro- 
ducts. We respectfully request you to 
permit our representatives to furnish you 
with liberal samples. 


Sole Representatives for United States and Canada 


Norda 


INCORPORATED 
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J. MERO & BOYVEAU 


Grasse, France 


Essential Oil & Chemical Co. 


New York 
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kK. M. LANING CO. 


78-80 GREENWICH ST. Incorporated NEW YORK 


BOUQUET 027 


A decided French type 


AROMA des FLEURS 


Popular modern type 





For Extract For Powder 





For Extract For Powder 


$35.00 per lb. $20.00 per Ib. QSSZ7 $35.00 per Ib. $15.00 per lb. 
Registered & PN Trade Mark 
Jasmin Blane Neroli Fleur Lilas La France 


Sweet and powerful Petale type 


French blossom type 
$11.00 per Ib. $18.00 per lb. 


$16.00 per Ib. 


COLORODORS ELKO SERIES 300 


For perfuming and coloring BATH Low priced toilet water and 
SALTS and DEODORIZING CRYS- hair tonic bases. 
TALS by one operation. Large Lilac Oriental Violet 
Narcisse Rose Quinine 
assortment of odors and colors. . 
$3-75 per lb. 
In 5 Ib. Quantity—$3.50 per Ib. 


$5.00 and $2.50 per pt. 
BULK —Perfumes, Toilet Waters, Tonics, Lotions—BULK 


for Manufacturers without alcohol permits 


Sole American Representatives for 


PAROSA CHAS LACOUR 
ISSY FRANCE PARIS FRANCE 
Resins, Terpeneless Oils, Acetates, 
Aleohols, Aldehydes, Geraniol, SPHINX 
Geranyl Acetate, Methylheptine 
Carbonate, Nerol, Peach, Strawberry 


and Tuberic Aldehydes, Aurianol 
and Bigarol. 





For holding floss in place on the 
necks of perfume bottles. 


Samples Cheerfully Furnished 
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PURE TIN, T/N COATED OR LEAD 
DECORATED OR PLAIN 
(Stoppers > 
GOLD PLATED, , COMPOSI TION METAL 





WHITE MeraL Mre. G, 


HOB OKEN, 


Chic Repre Boston Re itive 
CHAS. ‘ RINDELL. INC. ma be DROWN 
64 W. Randolph St. 173 Milk Str 
Philadelphia Re ontative nt Rep ntative 
WILLIAM F. KIEFER R. M. STEVENSON 


L 420 Bulletin Bldg 305 Donovan Bldg. 











AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Aveust, 1927 


C 
WQ)|| QUALITY | 
a /! 


Five Specialties 
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Each a Leader in its Class 


Narcissus Extra 


A rich fragrant Narcissus odor of ex- 
ceptional tenacity and sweetness, compar- 
ing favorably with the highest priced Nar- 
cissus in the market. 


The Pound $34.00 


Amarette 


An odor creation that is essentially frag- 
rant and refined. Blends very readily in 
bouquet types. If you wish your products 
to equal the best American and foreign 


odors use Amarette. 


The Pound $14.50 


Narcissus Fleur 


A Narcissus odor suitable for most uses. 
Powerful and lasting. A trial quantity will 


prove its value. 


The Pound $18.00 


Jasmin Blossom 


The completion of an odor depends 
upon the quality of Jasmin used. Our 
Jasmin Blossom, is of highest type, will 
complete a perfume and give it the finish- 
ing touch that is expected of the best 
Jasmin. 


The Pound $18.00 


Rhodinol V. D. 


The chemistry of Rhodinol is still in dispute, but there is no dispute about 


our Rhodinol being: uniform, free from weedy by-odors, and of superior quality 


VAN DYK & COMPANY 


6 Platt Street 


Founded 1904 


New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying 
Van Dyk & Co.’s Brand Diethyl Phthalate. 
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Toilet Preparations, Perfumes 
Toilet Waters and Cosmetics 


* in complete packages under your 
own label, ready for sale, or 


« in bulk ready for you to pack 


AM prepared to manufacture exquisite perfumes and toilet 
l waters of the real French type in any desired odor under your 
own name and brand. These are either supplied in bulk ready 
to fill into your bottles, or I will fill your bottles and apply your 
own labels for you if you send the bottles or containers to me. 


In case you desire I will purchase suitable bottles or containers 
for you, if you will specify the sort of bottle or package you 
desire. 


I am also prepared to offer either in bulk or in complete pack- 
ages under your own name the following toilet preparations: 


Talcum Powders Hand Lotions 

Face Powders Liquid Hair 

Sachet Powders Dressings 
Bath Salts (Non-Alcoholic) 


Cold Creams Hair Tonics 
Vanishing Creams Brilliantines 


Write for full information 


Irvin S. Zeluff, Ph.G. 


CONSULTING MANUFACTURING and PERFUME CHEMIST 


Over 15 Years’ Experience with a Leading French Perfumer 


30 Park Place Phone Whitehall 8739 New York, N. Y. 
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xo, 2H Improve the Appearance 
of Your Package 


nC 
with an attractive, serviceable, specially de- 
: signed cap. For perfumes, taleum powder, 
to. 2 Cat tooth powder, bath salts, ete. 
ey No, 





These are furnished in a variety of designs 







in fancy metal, plain brass, polished brass, 








nickel plated or in other metals. 


' Samples and prices j 
' on request. i 


a” 


a BRASS GOODS “~~ 
MFG. CO. | 


345 ELDERT STREET 
BROOKLYN, N. Y. 


| 


No. 269 — Bath Salt Cap 








18 M/M Screw ¢ 


pir 


as 


N 291 
> M/M Screw Cay 








N 70 — Bath Salt Cay No, 186 — Bath Salt Cap No. 72 — Bath Salt Cap 
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This is one of the most beautiful creations 
of the glassmakers art, manufactured by 
the hand process from covered pots. Noted 
for its beauty and delicacy of coloring and 
finish. No. F885, two ounce capacity. 


Stopper No. 243. 


No. F885 
The attractive cream jar shown herewith is with 
a striking illustration of the careful attention No. 243 Stopper 
given to details in the glassware manufac- 
tured by the full automatic process which 
we offer. No. 290, three ounce capacity, 


in flint or frosted finish. 


- 
4 CARR-LOWREY GLASS Co. 
; MAIN OFFICE: BALTIMORE, MD 
NEW YORK OFFICE CHICAGO OFFICE 
o 41 East 42nd Street 1944 Conway Bldg 
J 
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NEW YORK OFFICE 
41 East 42nd Street 
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Airplane View of our Plant 


Let Us Help Solve Your Problems 


ULLY realizing our responsi- 
bility to the trade and that the 
greatest opportunity is before us, 
our organization will never be 
content merely to keep abreast 
of the times. Through con- 
stant study of the needs of the 
trade, through research and 
through unremitting study of 
ways to improve manufactur- 


MAIN OFFICE: BALTIMORE, MD 


ing processes, we strive always 
to keep our facilities for making 
beautiful glassware in advance 
of actual requirements. 


Accordingly, we are well 
equipped to cooperate with 
perfumers in working out their 
own ideas. We therefore in- 
vite you to submit some of your 
packaging problems to us. 


CARR-LOWREY GLASS CO. 


CHICAGO OFFICE 
1944 Conway Bldg. 
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ABONITA 


QUALITY COSMETICS 


FACE POWDER COMPACTS LIP STICKS AND POMADES 
CREME AND CAKE ROUGES EYEBROW PENCILS 


Perfected Loose Powder Vanities 
“THE LOOSE POWDER CASE WITHOUT A COMPLAINT ” 






Exact Size 
1% inch 
Double 






Exact Size 
2 inches 





Featherweight 
Disc 


Sole manufacturers and distributors of Ralph W. Oliver's latest invention. 
Non-leakable. Practical. Simple to operate. No parts to get out of order. 
Private brand imprints on discs. Sold to fit most any shaped cases. 


Our products are made from absolutely pure ingredients, positively harmless. 


Highest quality. Compacts and Cake Rouges positively hand compressed. 
Immediate deliveries. 


ABONITA CO., Inc., 134 South Clinton Street, Chicago 


Cosmetic Specialists to the Toilet Goods Manufacturing Trade for 23 years 
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Cavallier Fréres’ Flower Essences 


of high quality—known since 1784 


They are being used throughout Europe by famous perfumers 
and have already been extensively adopted by many of the American 
manufacturers. 

We carry stock in New York and cheerfully submit samples to 
these who are not yet familiar with their superior quality. 

“C. F.”? Lavender Oils— 34/36—40/42—50/52% Natural 
Ester—are being censidered as “Standard” in France and their 
edor value is unsurpassed. 

“C. F.”? Sauge Sclaree is now produced in large quantities, 
Cue to the ever-increasing demand. 

“C, F.” Neroli Bigarade oils are a specialty for over a century. 
A comparison will very easily establish their superiority to competitive 
products. 


Modern Creations 


“GRASSEFLEUR” Line ‘“FLEURIE” Line 
g U. S. Patent Off.) ‘Reg. U. S. Patent Off.) 
$80.00 Ib. $5.25 oz. $24.00 Ib. $1.75 oz. 
“P, L.” Line ‘“MERVEILLE” Line 
(Reg. U. S. Patent Off.) (Reg. U. S. Patent Off.) 
$48.00 Ib. $3.25 oz. $10.50 Ib. $ .75 oz. 


We carry the mest extensive line of Synthetic and Organic 
Chemical Preparations in this country and would be pleased to 
receive your inquiries for samples or information not found in our 
monthly price list. 


Your manufacturing problems are our problems. We are always 
ready to assist you. 


PIERRE LEMOINE, Inc. 


CHICAGO 108 John Street ST. LOUIS 
BOSTON NEW YORK LOS ANGELES 


Factory: LONG ISLAND CITY,N. Y. 


MM 
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IT is a pleasure to announce to our friends that we have 
purchased the business of O. A. Brown Company, Inc. 





This is in pursuance of our policy continuously to strengthen 
our ability to furnish the user of essential oils and allied 
products with the widest possible range and the finest quality 
of raw materials. 


This means that the consumer can now secure from us the 
following products formerly manufactured by the above con- 
cern and for which we have the complete manufacturing 
formulas: 


MAO CONCENTRATES 

MAO LIQUID PERFUME COLORS 
MAO LIQUID OIL SOLUBLE COLORS 
SYNTHETIC FRUIT ETHERS 

98% FRUIT OILS, Etc. 


Terpeneless Oils manufactured by the Hollands Distil- 
lery, Ltd., of London, manufacturers of the highest quality 
terpeneless oils—their oils have such wide distribution and the 
quality is so well known that it is not necessary to dwell on 
them further. 


We also assume the sale of Folded Filter Paper of special 
quality, made for filtering perfumery, flavoring extracts, etc. 


Prices covering the above products will be found in our 
September Ist list. 


PIERRE LEMOINE, Inc. 


CHICAGO 108 John Street ST. LOUIS 
BOSTON NEW YORK LOS ANGELES 
Factory: LONG ISLAND CITY, N. Y. 


hl 
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No. 253 


1 oz. capacity. Stopper No. 131. 








No. 247 
1 oz. capacity. Stopper No. 107. 








No. 249 






1 oz. capacity, Lustrus finish. 





Stopper No. 115, frosted. 
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im Design Patents pending 
No. 247 on above styles. No. 249 


UR attractive stock bottles with tight short necks simply but attractively dec- 

orated and polished with our matchless “Lustrus” finish meet the need of 
manufacturers for beautiful, distinctive glassware at a moderate cost. Available in 
many designs and in all popular sizes. 


Our recent installation of full automatic machines enables us to meet the needs of 
manufacturers who desire better flint machine-made bottles. Samples gladly submitted. 


SwinDELL BROTHERS 


ESTABLISHED 1873 


BALTIMORE, MARYLAND 
NEW YORK OFFICE—200 FIFTH AVENUE 
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The Trade Knows That There Ils ONLY ONE 


Fries & Fries 
GERANIOL 


Our Plant is in full 
production and ready 

FF to supply your needs G9 
in any quantity 


HE unmistakable characteristics of purity, strength and clarity 
of odor that distinguish Fries & Fries Geraniol from the ordi- 


nary, have built a coast-to-coast reputation for this product. 


Pre rete tk neon 


It is of the unmatchable purity that can only be developed through 
years of continually improved refining and manufacturing processes. 


Investigation and comparison convince us that it is, without doubt, the 
most Rose-like Geraniol ever produced, and it is free from aldehydes. 


To perfumers and soap makers we are willing to speak only in terms 
of results for we feel assured that if you will try Fries & Fries Geraniol 
your finished product will please—and perhaps surprise you. 


Permit us, if you will, to send sample for trial. 





The resources of our highly efficient an lytical 
ss 


oS enema enanas 
THE FRIES & FRIES CO. 
é FRIES & FRIES CO. 1501 West 6th Street 
Cincinnati, Ohio 
Cincinnati New York. ase ong 
is a trial sample of your 


Fries & Fries 


GERANIOL 


Los Angeles 
421 East 8th St. 


| 
| 
| 
| 
| 
1501 West 6%5¢. 244 Peayl St | As ae your special offer, please 
| 
| 
| 
| 


(Mlememeseesesese eset: 


Name__ 





Address _ 





City and State 


_ 
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FOR THE PERFUMER 


Pure Natural Flower Oils 


Essential Oils Gomodors Essences D'Iris 


—am Specialties m_ 


Sauge Sclaree D' Tris Pour Savonnerie 
French Parfumers use it for adding that Soap Manufacturers should not over- 
“chic” note to their Parfums. Write look this product. A small amount 


us for full particulars regarding it. will add an appealing character. 


Inquiries promptly acknowledged 


Write to-day 
Represented by 


Compagnie Parento, Inc. 


CROTON-ON-HUDSON, N. Y. 





New York Office 507 Fifth Ave. 








Ww 


Ave. 
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F ixative Otto C. P. 


The Fixative of Merits 


$28 per lb. & & @ $1.85 per oz. 





VERY small quantity of FIXATIVE 

Otto C. P. imparted to Per- 
fumes, Toilet Waters, Creams, Pow- 
ders and other Toilet Preparations 
will not only round out their pleasing 
odor-value but increase the character 
as well. 


FIXATIVE Otto C. P. is now being 
used by many prominent manufac- 
turers, and we assure those not yet 
familiar with it, that it is deserving of 
a test. 


Write us for sample 
and directions 


s 


Compagnie Parento, Inc. 


New York Office Representatives of 
507—5th Ave. Croton-on-Hudson, N. Y. Fierre Dhumez & Co. 
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A PERFECT RE-CLOSURE 


An innovation in bottle construction and closures 


Automatic capping machines can be used for applying stoppers 
to these bottles, thereby saving labor costs 


1 — Easy to open and 


HIS ingenious 
easy to re-close. 


glass container 
costs no more than the 2 — Air-tight and san- 
ordinary bottle. The itary. 
ideal threaded stop- 


per is a tremendous 


3 — No Evaporation. 


4— No metal to rust 
or corrode. 


5 — No cork to break. 


help in making sales, 
for it is a_ perfect, 
practical re-closure. 
Easily re-closed after 
using part of con- 
tents. 





The only machine-made bottle 
with inside screw thread. 










Scale Awarded Gold Medal at 
E. R. Squibb Conti Soap 


& Sons $§esquicentennial Exposition _pjs:;iputors, 
Inc. 





H. K. Mulford Co 

In addition to glass threaded stop- 
pers, stoppers made of rubber, bakelite 
or other materials can be supplied, 


if preferred. 


Samples and information furnished 
upon request. 


Spring Stopper Co. 
165 Broadway New York, N.Y. 
Telephone Cortlandt 1495-1496-1497 


Leon Hirsh Parke Davis Patentee of bottle finishing devices applied to the 
S varius types of automatic bottle making machines. 
Son & Co. Patents in United States, Canada and Foreign Countries 
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E offer specialties that will allow you to produce 
perfumes with a touch of originality ; sweet, lasting 
and unique 


Ylang Ylang M. Synth - . $6.50 per lb. 
This is NOT Oil of Cananga. 
A true reproduction of the natural, fine and flowery. Alw ays uniform 


N Oo pI 1C€ fluctuation S. 


Costusol Aurania 100% 
$50.00 per Ib. $11.00 per Ib. 


Imparts that much needed persistent woody Also known as Orantol, Aurantiol, Floranol, 
note so much in vogue in recent French crea- etc. A pure synthetic body of great sweetness 
tions. Do not be misled. There is no substi- and tenacity now manufactured at our Brooklyn 
tute for Costusol, a product superior to ordinary plant. Will make your Narcisse just right. 
Oil of Costus. Will positively not discolor powder. 


Formulas showing application of these and all 
our raw materials gladly mailed on request. 


FELTON—the European chemist 


and perfumer can help you! 


WRITE US ABOUT YOUR PROBLEMS! 


FELTON CHEMICAL COMPANY Inc 


61-65 Taaffe Place Brooklyn, NY. 





Fleurs D’Oranger $25.00 per lb. 


By synthesis of the odoriferous principle of Orange Flower Absolute, we have 
succeeded in reproducing the flower oil to such a degree of perfection that not 


even an expert can distinguish our product from the natural. 


Ambreol $12.00 per Ib. 


A synthetic Ambergris; the best fixative and sweetener known to modern per- 
fumery. Will add a Frenchy finishing touch to any compound. Try it in your 


perfume and note the difference. 


Oakmossol $6.00 per Lb. 


An Oleo Resin Oakmoss of great power and tenacity. Finer than many pro- 


ducts sold at double the price. 


Smelling is believing. 


Get your samples. 


FELTON CHEMICAL COMPANY, 1c. 


eManufacturers of 


Aromatic Chemicals, Natural Isolates, Perfume Oils 
Artificial Flower and Flavor Oijils 


Executive Offices and Factory 


61-65 TAAFFE PLACE, BROOKLYN, N. Y. 


SALES AGENTS: 
New England Chicago Seattle San Francisco 
nes W. P “ a Pacific Sales Corp. 
James W. Powers A. S. La Zoris W. N. Crenshaw . 
5LE as ith Floor, Central Bldg. 
176 Federal St 226 So. Taylor Ave 2402 First Ave.. So 703 Market St, 
Boston, Mass Oak Park, III Seattle, Wash San Francisco, Calif. 


Los Angeles: Pacific Sales Corp., 4th Floor, Central Building, Los Angeles, Calif. 
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TIO AMOUNT of advertising can carry conviction 
| to the ultimate purchaser that toilet articles are 
quality products if they are handicapped by an ordi 
nary package. Any product of merit should wear 
the habiliments of aristocracy if it is to be favorably 
received and purchased. 


a 


There are many intangible details in the selec- 
tion of a suitable box covering which bring tangible 
results. 

And our experts are ready to cooperate with 
you in the selection of box coverings most likely to 
build up prestige and produce sales for you. 


KELLER-DORIAN PAPER CoO. 


INCORPORATED 


110 FIFTH AVENUE $2 NEW YORK CITY 


PORTAL ROR CAL ERT RL A 


BASOSOLOwse SOLSVIG 


TALEAL 
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Do You Give Your Child 
a Square Deal? 


: ee product you manufacture is your brain child 
—your baby. You have studied and worked and 
planned for its success. But do you send it out into 





















the world in a shabby coat? 


Would you attend a trade banquet in overalls? 
Absurd, of course; but are you sending your product 
out of your factory, clothed in a container that is 
unattractive and poor in quality? 


This product of yours, to be successful, must 
make a name and friends for itself. It cannot do 
this, packed in a container that is not a fit com- 
panion for it. 

For almost 30 years TURNER TUBES have been 
the companion container for many products whose 
names have become household words. These 
products are conspicuous for quality, cleanliness 
and attractiveness. Consequently, their makers 


pack them in TURNER TUBES. 


Quality tubes for 
quality products. 


TURNER WHITE METAL CO, Inc. 


Manufacturers of Collapsible Tubes Since 1898 
New Brunswick, N. J. 
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Sy WRITE FOR A SAMPLE 
| UA 


CO) $32.00 per Pound—$2.10 per Ounce 
x 
KS L.A. VAN DYK 


eX Manufacturing Chemist 
12th Floor 
20 East 12th Street ae 
A Mee Gah 6 No. — 
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Oil Clove Oil Cubeb 
Oil Nutmeg Oil Patchouly 
Oil Sandalwood East Indian 


Heliotropine 
Methyl Anthranilate 
Safrol 


The excellent quality of the above prod- 
ucts is found in all the articles we supply. 


TRY 


our Compounds for 
Perfumes, Soaps, Creams 
and 


Toilet Waters 


DODGE & OLCOTT CO. 


87 FULTON STREET 
NEW YORK 


“The integrity of the House is reflected in the quality of its products.” 
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De Laire Synthetics 
with “D & O” Service 


are of incalculable value to every Pertumer, 
Soapmaker, or other users of Perfume materials. 


Send us a trial order for any of the following: 


Aromeria 


\ finely blended Carnation, especially useful for adding that 
fresh, spicy note in the finest bouquets. 


Ormol 


A new Synthetic Jasmin body which faithfully represents 
the odor of the true flower; unlike other Synthetic Jasmins it 
does not discolor the materials in which it is used 


( | 

Sweet Pea Double 

The most widely adaptable Sweet Pea obtainable—extra 

strong, extremely sweet, smooth, and of unchangeable aroma 
adds life and distinctive character to any bouquet. 


Mousse de Chypre 692” 


\n exceedingly useful and economical base for Oriental per- 
fumes. 


Methy] Heptine Carbonate 


\ highly refined and superior product, of full strength, ex- 
tremely powerful, for use in small proportions in Violet per- 
fumes to give the characteristic “leafy” odor of the fresh 
flowers. 





Let the “D & O” laboratories assist you 
with your perfume problems. 


DEO 


*STraceneo ww 19° 


DODGE & OLCOTT CO. 


87 FULTON STREET 
NEW YORK 


Sole distributors in the United States and Canada for Fabriques De Laire 


| 
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BOSUBUOTOM 


INCORPORATED FY 


BY 
PERF UMERS 
Ri 
3430 CHESTNUT ST. f 
PHILADELPHIA, PA. 5 
ey 
O : 
UR modern equipment and facilities permu B 
us to manufacture in large quantities, in bulk only, EA 
the following articles for manufacturers: EK 
i 
Perfumes 5 
Toilet Waters Ki 
Hair Tonics 5 
Bay Rum EI 
Astringent Lotion . 

Shampoos 

Shaving Cream 

Deodorants iB 
Honey Almond Cream hs 


Face Powder 
Talcum Powder 


Bath Dusting Powder 5 
Bath Salts EI 
Cleansing Creams B 

Cold Cream 
Vanishing Cream 


Tissue Builders 
Lemon Cream 


0 SSS 


We will manufacture any of the above 
as per your formula if you so desire 








SOTO 
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PAYAN & BERTRAND 


Grasse, France 
Established 1854 























E i 

FE | 

yt Concrete and Absolute Flower Oils 

E | 

E | Orange Fleur — Jasmin — Cassie 

i | Tuberose — Rose — Violette 

5 | | 

fC ! Lavenders \ 

i i 40%—30% Ester Contents 

cE ! Unsurpassed Quality 

5 | Geranium Bourbon and Algerian 

aa | 

EY | 

i _ “SOPROS” Synthetic Products | 

| i Mantes sur Seine, France 

iB | j “The Standard of Purity and Quality” t 

i | ; : ” : 

| , Phenyl Ethyl Alcohol “Repurified 

Hydroxycitronellal C. P. 100% | 

_ Aldehydes C8 to C16 — Alcohols C8 to C12 

ES i i 

I Cetone D— Oranger Fleur SPS — Floranol | 

HI 

| | A Trial of These Products Terminates in Their Adoption 

3 i 

ei | | 

e | Exclusive Representative for the U. S. | 

kK ' | | 
| i 

rt | E. LELONG | 

EI | 130 Pearl St. - + New York City 4 

5 Phone Whitehall 6076 | 

Western Representative - J. DE LORME «- 510 N. Dearborn St., Chicago 
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New Plant of Imperial Metal Manufacturir 


hg ters who make 
use of the experienced co-op’ 
eration of this organization in the 
design and manufacture of attractive 
Leak-Proof Sprinkler Tops are best 
qualified to judge of its value. 


It is significant that many of the 
foremost manufacturers submit their 
problems to us. 


Imperial Metal Manufacturing Corp. | 
QUEENS BOULEVARD AT 38th STREET 
LONG ISLAND CITY, N. Y 


Phone Stillwell 7670-1 
WESTERN REPRESENTATIVE 


I. D. FADEN & CO 
300 West Adams Bldg. Chicago, Ill. 


Phone State 2624 





Imperial Leak-Proof Sprinkler Tops 
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Truthful, Concrete Advertising 


brings us 


Good Buyers and Staunch Friends 


| “EVERGREEN” 


Blended Concentrated 


Flower Oils and Colors 


have stood the test for twenty-nine years 
because of 


Quality—Uniformity—Good Value 


ROSE “E”, will sell your Cold Cream— 
lb. $25. 4 ozs. to 100 Ibs. 


A NEW BOUQUET, NO. 989, at $18. a 
lb., for Face and Talcum Powders, is meeting 
| with unexpected success. Try it. 


QUININE, NO. 8, $6 a |b., for Tonic, 


unequalled in character and cost. 


NARCISSUS for Powders and Creams, from 
$9 to $20 a |b. 


LILAS VEGETAL, NO. 2, $10 per lb. 
Character like the imported Lilac Water— 
| oz. to gal. 50% Alcohol. 


More than 300 Blended Oils for Powders— 


Creams — Hair Tonics — Shampoo — Toilet 
Waters—Perfume Extracts. 


Write for lists and let us know what vou 
may be interested in now. 


EVERGREEN CHEMICAL CO. Established 1898 9 Church St., New York 


a 
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HOUSANDS of sheep and acres of cotton 
are required to furnish the raw material 


used in Valmont Puffs annually, and these 
raw materials are controlled from the 
source to the finished fabric as it comes 
from our looms. 


Volume production of this sort means 


quality in the finished puff—the right 
quality for each purpose. 


Baby Puffs 
Compact Puffs 


Double Face Puffs 
V ANITABS* 


: 
b 
F 


COPE 


aes 
evr 


“4 Puff For Every Need” 


* Patents Pending 


VALMONT DIVISION 
154 11th Ave. New York City 
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“Service for the 
Manufacturing Trade Exclusively” 


Compacts 
Rouge and Powder 


(more than 150 tints) 


Lip Rouge 


(more than 50 tints) 


Cosmetique 


Eye Brow Pencils 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes 


Quality and Service 
“> 


Our colors are analyzed every week for their purity and safety by one of 
the leading Testing Laboratories of New York City. We guarantee our 
Lip Rouge and Compact Rouge to be absolutely safe and not harmful 
even if absorbed by the skin. 


i ee ea a 


OXZYN COMPANY | 
In Business Since 1874 


154 11th Ave. New York City 
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ANTOINE CHIRIS 


COMPANY 


Spring 1187-18 147-153 WAVERLY PLACE = chisig" New York 
NEW YORK 


Manufacturers of 


Natural Floral Products 
Essential Oils © Aromatic Chemicals 


Producers of 


Perfumers’ Exotics 


Vanilla Beans Olive Oil 


Inquiries other than those of the United States 
and Canada should be sent direct to 


Etablissements Antoine Chiris 


51 Avenue Victor Emmanuel III, Paris, France 


WORKS 

GRASSE, FRANCE 
Abadie, France Sousse, Tunis Bambao, Comores Is. 
Le Vignal, France Bambari, Fr. Congo Langson, Tonkin 
Barreme, France Boufarik, Algeria Soerabaya, E. I. 
Castellane, France Tamatave, Madagascar Nyanza, E. Africa 
Puberclaire Nossi Be, Madagascar Chung-King, China 
La Roque-Esclapon Vigone, Italy Ta Tsien Lou, China 
Cayenne, Fr. Guiana Rahmanlare, Bulgaria St. Denis, Bourbon Is. 


Les Hesperidees, Reggio, Calabria, Italy 


Outstanding 





Since 1768 


CHICAGO OFFICE + - + + « « « 510 NORTH DEARBORN STREET 
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ANTOINE CHIRIS 


COMPANY 


Products distilled in our works 
at Boufarik, Algeria: 

Oil Geranium Rose 

Oil Petitgrain Mandarinier 

Oil Petitgrain Bigarade 

Oil Verbena 





Factorv—Boufarik, Algeria 
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Quality is 
Paramount 


N the present great expansion of the sale of 
cosmetics there will be—as there has been in every 
highly specialized industry—a survival of the 
fittest. 


The art of the cosmetician is meeting its greatest 
test, and that test is of quality. ‘To those who place 
the stamp of superiority on their products now, 
there will be the natural reward in the years to 
come. 


We venture to believe that in this industry there 
is no better example of the realization of the im- 
portance of quality than the acceptance of 


Apli-Process Compacts 


of Rouge and Powder 


Fabricated from a fine dry powder base by a 
process owned exclusively by this company, they 
are of unequalled texture—the compacts supreme. 

May we submit samples—to perfumers only— 
that offer the visible proof of the ultimate in 
quality. 


AMERICAN PERFUMERS’ LABORATORIES, 
‘*‘Makers of the Wor!d's Finest Cosmetics” 
151-153 West Nineteenth Street New York, N. Y. 
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ie After 
Three Years 


Of Laboratory Research 
With Innumerable Bases 
and Colors, We Announce 


0A Dp li 
Indelible Lipsticks 


Perfect Finish 
Brilliant Shades 
Smooth Application 
Delightfully Perfumed 













Absolute purity of all color material 
is guaranteed. 
Made with the new Apli molded tip 


that insures the required 
results in shaping. 


w 


| The vogue of the truly indelible 
lipstick 1s of Paramount Importance 





AMERICAN PERFUMERS’ LABORATORIES, Inc. 
‘‘Makers of the World's Finest Cosmetics” 


151-153 West Nineteenth Street New York 
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Manufacture de Produits 
Chimiques du Dauphin 


Bourgoin 
a Rhodinol I 
| Hydroxycitronellal 
Citronellol Extra 
Citronellyl Acetate 
Geraniol 
— 
| | Raw Materials of 
Superior Power and Purity | 


for Perfumers 





Sole Representative U. S. and Canada 


ALBERT VERLEY, Ine. 


DAVID A. BENNETT, Pres. 






11 E. Austin Avenue Chicago 










Sole Representative U. S. and Canada 


ALBERT VERLEY, Inc. 


DAVID A. BENNETT, Pres. 


11 E. Austin Ave. Chicago 


Our Latest Discoveries 













ETABLISSCEMeNTS 


CILBeRT VeERLEY 


ILE ST.-DENIS (Seine), FRANCE 


NEROL 


Nerol exists in various quantities in all the 
natural flower essences such as Rose, Fleur 
d’Oranger, Neroli, Jasmin, Cassie, Tuberose, 
Réséda, Ylang-Ylang, etc. 


We have obtained a patent for the manu- 
facture of Synthetic Nerol identical with the 
natural product, but much lower in price. 
This most important discovery, “Nerol,’’ is 
appreciated by the outstanding perfumers of 
the world. Nerol is employed up to 30%, to 
impart to the numerous Bouquets a much finer 
character without changing the original note. 


TUBERIQUE ALCOHOL 


A new, interesting French novelty, ex- 
tremely sweet, tenacious and refreshing, espe- 
cially useful for imparting flowery effects. 


It reminds one of the odor of fragrant 
flowers of privet, cultivated so freely in 
France, and to a certain degree also of the 
actual tuberose flower. 


[ETABLISSCMENTS 


ILE ST.-DENIS 


Sole Representative U. S. and Canada 


ALBERT VERLEY, Inc. 


DAVID A. BENNETT, Pres. 


11 E. Austin Ave. Chicago 


LINALOOL 


In fancy bouquets and in creations 
of a soft, sweet character of the type 
of lily, lilac, or rose, this alcohol will 
be found to be an excellent base, 
penetrating, powerful, and persistent. 


LINALYL ACETATE 


The elements of this ester make it 
useful in many artificials of the lilac 
or lily type to which it imparts a 
delightful note of delicacy. 



















(ILBeRT VERLEY 


(Seine), FRANCE 


The oldest and best known 
house for the preparation of 
all fine chemical products 


JASMINIQUE ALDEHYDE 


For adding a distinct floral note this product 
is fast winning a unique place for itself among 
perfumers. The odor is persistent and closely 


resembles that of jasmin. 





JASMINIQUE ALCOHOL 


Jasminigque Alcohol is sweeter and more 
lasting than Jasminique Aldehyde, and recalls 
more closely than the latter, the characteristic 


perfume of the natural Jasmin Absolute. 
Like other substances having the alcoholic 


function, Jasminique Alcohol resists perfectly 
the action of alkalis. 


[E-TABLISSCMENTS 


CILBeRT VERLEY 


ILE ST.-DENIS (Seine), FRANCE 


Sole Representative U. S. and Canada 


ALBERT VERLEY, Inc. 


DAVID A. BENNETT, Pres. 


ll E. Austin Ave. Chicago 


YLANG YLANG SYNTHETIC 


All of the rich bouquet of the best 
Manila natural oil is reproduced with 
exacting fidelity in Ylang Ylang Synthetic. 
As a basis for face powder and face cream 
perfumes; and in extracts as a modifier for 
artificial violet and lilac it is especially 
useful. As it blends well with amy] salicy- 
late, pheny! ethyl cinnamate and bois de 
rose oil, its many uses will readily suggest 
themselves. 


GERONOL 


An excellent product for soap making, 
unaffected by alkalis and noted for its 
fresh, intense, permanent odor. 





~ 
Ww 
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RILLIANT 


Black Diamonds—White Diamonds — 


the power of contrast. 


The hand blown bottles shown above 
have an attention value which arrests 
the eye. They are crystal clear, bril 
liant and attractive. The stoppers are 
made of jet black glass. 


a 
X 7 a io And, it should be remembered that the 
“Winois Glass | ; | 


eye arresting power of a good package 


. g 
has induced many a casual shoppe 
Company to purchase articles previously un 


tons T[I- howe of. 


Shown on this page are bottles No. 





259, in 1402., 102., 20%, 40z. and 8 oz. 
sizes. 


Permit us to quote. 
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The historic “Old Bridge” across the Moldau at Prague, once the = wa 
capital of Bohemia, is supported by powerful arches, which, like the : 
high, resilient arches in Mid-West corrugated, offer a firm we 
resistance to shock, vibration and pressure. The perfect arch 

insures the strength. 


You Can Depend on Mid-West Boxes 


Buyers and shippers in the PERFUMERY and ESSENTIAL OILS industry should not underestimate 
the potential reductions in packing and shipping costs which are made possible by the super-quality products of 
the Mid-West Box Company and Container Corporation of America. The tendency to discount any claims 
made for any manufactured product these days of hig powered salesmanship, without any actual first hand 
knowledge of the quality, strength, durability, brains and company behind the product under discussion, is an 
error which causes “hard boiled buyers’ to waste millions of dollars every year. 








Our corrugated and solid fibre shipping containers, built up to the highest quality possible with modern 
equipment and intimate knowledge of shippers requirements, deserve more than a passing thought. The long lis 
of satisfied users of these money-saving boxes comprises practically a Blue Book of American “Big Business”. 
The tremendous resistance of our boxes against transportation abuses has become a byword among big shippers— 
names on request, 


We back claims for our products as enthusiastically as you do yours,—because we KNOW exactly what 
our boxes will do under all conditions. Therefore we believe in the definite money saving quality of our shipping 
containers. If we did not—we wouldn't be in business. Our ideals go further than just selling quantity and 
taking our profit. We want to help you save money and to do that we offer you the best line of corrugated 
and solid fibre shipping containers made today—anywhere. A big, busy group of mills and box factories are 
your assurance of snappy service, quick, short haul shipments and a blue ribbon product that will give you real, 
first hand knowledge of what exceptional, precise quality boxes can do to simplify your shipping problems. 


Fill in the coupon below and mail in today. No obligations. 


RETURN COUPON 
MID-WE ST BOX GC OMPAN Y MID-WEST BOX COMPANY 
AND 111 West Washington Street, Chicago, Dept. 7 
Gentlemen: Please have one of your experts check our present 
CONTAINER CORPORATION packing and shipping methods—without obligating us—for the 


purpose of reducing our costs if possible. 
OF AMERICA 


Name 


111 W. Washington St. CHICAGO, ILLINOIS 


Title 


Firm 





Five Mills — Nine Factories Capacity 1000 tons per day Address 





what 
















|) Factory || 
cHAUDAN- ELAM yy 


SYNTHETICS 


MADE IN AMERICA 











C1VAUDAN-DELAWANNA | 














G-D SALESMAN: Our Firm owns about four- 


teen acres of land on which buildings contain 
ing ove; eighty thousand square feet of floos 
space have been erected. This is only one oft 
the many still rooms where large scale prod ‘¢ 


tion enables us to sell at low price 8s. 


G-D SALESMAN: 1 fully equipped Researecl 
Laboratory s also mainta ned, vhere « epei 

mental worl S conducted by om trained 
Chemists pursuant to the production of neu 


Aromatic Chemical bodies, while in the Test 


ng Laboratory both vaw materials and finished 


goods must pass the most rigid specifications. 





G-D SALESMAN: The Factory is complete 
within itself, having modern equipment in 
every respe ct for the production of Aromatic 
Synthe tic Chemicals. This is the Chemical 
Department where we manufacture SAFROL, 
SASSAFRAS ARTIFICIAL, CAMPHOR 
SASSAFRASSY and TERPINEOL in enor- 


mous quantities, 
1 





G-D SALESMAN: Only goods which have stood 
the quadruple fest by Chemists, Superintend- 
ent and at least two Perfumers, are allowed 
‘no enter the Stock Depa tment where we carry 


all products iM VarIOHS Size containers enabl 


ng us to mathe prompt shipment to all parts 
of the United States. 












“tr 
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HG 
G-D SALESMAN: Individual buildings are G-D SALESMAN: Here the various fractions 
used to manutactire the three MUSKS: of the distillations are classified inde pe nde ntly 


kK ETONE, AMBRETTE, AY LOL, as well as by at least fio ¢ r pe it Pe } faeme rs Spe cially 
PHENYL ACETALDEHYDE, PHENYL trained for the purpose, who choose betwee 
ETHYL ALCOHOL, RHODINOL and the the various fractions, retaining only the heart 


GERANIOLS. The foremost consumers, who of the distillation vthich accounts for the ex- 
realize the scope of ow wnde rtaking and its ce ptional purity of odor, so charucteristie of 
bear ing on market prices, give us their whole- all our products. 


hearted support. 





3) 


QZ 





bs — 
G-D SALESMAN: Shipments ave made from G-D SALESMAN: We have a real live wire 
our Plant, vanging from one ounce to carload organization, f of enthusiasm and alwaus 
lots. This work is carried on by a ve) u efhi- aneious to serie jou-. Service s one of the 
erent personnel, thoroughly capable of han- fundamenta principles of ow business. Send 
dling shipme nts to the advantage of our Cus- (s yor) rders and you will admire the “pep” 


tomers. and “click” of our outfit. 
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CAUSTIC SODA 
LIQUID CHLORINE 
BICARBONATE OF SODA 
MODIFIED VIRGINIA SODA 
SODA ASH 
BLEACHING POWDER 
ANHYDROUS AMMONIA 
AQUA AMMONIA 


See our exhibit, 
Booth No. 89 
Chemical Industries 
Exposition 


AMERICAN 


Qin REVIEW 


JNU LAI Led) 


Grant @lua St mraz tl 


Clhemaiicall 


Liquid Caustic Soda 
and the Modern ‘Trend in 
Material Handling 


FFICIENT handling of materials is the subject of intensive study 
today as one important means of cutting production costs. 
Mechanical methods are taking the place of manual labor wherever 
possible—and jobs are being done more easily and quickly and 
at lower cost. 

In the chemical process industries, for instance, a steadily increasing 
tonnage of caustic soda is being shipped in liquid form in tank cars 
instead of in solid form in drums. At the consumer’s plant, the liquid 
is transferred into storage tanks entirely by mechanical means, thus 
eliminating the cost and inconvenience of unloading, handling and 
cutting open many drums, dissolving the solid caustic and disposing 
of the worthless empty drums. With 50% liquid caustic soda, the 
user need only dilute the liquor to the desired concentration for 
his processing operations. . 

This economy in handling is often sufficient in itself to make the 
use of liquid caustic attractive to large consumers. In addition to its 
handling economy, however, liquid caustic offers in many cases a very 
substantial saving in delivered cost over the solid material in drums. 

Our new 8-page pamphlet on liquid caustic soda— Mathieson 
Bulletin No. 270—tells who may profitably use caustic soda in 
liquid form and how it is best unloaded, stored and diluted, together 
with other useful data for the plant executive and purchasing agent. 
A copy of this valuable Bulletin will be sent to interested consumers 
upon request to our nearest office. 


She MATHIESON ALKAL] WORKS Yzc 


250 PARK AVE. NEW YORK CITY 


PHILADELPHIA CHICAGO PROVIDENCE CHARLOTTE CINCINNATI 
Works: Niagara Falls, N. Y.—Saltville, Va.— Newark, N. Y. 
Warehouse Stocks at all Distributing Centers 


Producers of Commonwealth Vanillin, Coumarin, Benzoate of Seda, 
Benzoic Acid and Benzoyl Chloride 


PERFUMER & [SSENTIAI 


~ 


Direct with the Manufacturer 


| 
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New Glove Size Vanities 
1% and 2 Inch Thin Wafer 
or Watch Case Models 


Any Finish. Engine Turned 
Floral Head and Figure Designs 
Warranted Hand Painted 
Attractive Colors 


Cloisonette Enamelled Finish 


Nickel, Gold, Gunmetal. 


Write for Samples and Full Information, 


THE REICH-ASH CORP. 


Largest Manufacturers of Cosmetics and Novelties 


59-61 Reade Street New York 
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Maurice Lévy 
120 West 4lst Street 
| New York 


Factory: 


BETTER POWDER PUFFS | nN 
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Sole agents for the United States and Canada 


Schmoller & Bompard, Grasse, France Dragoco, Holzminden, Germany 
Mario de Pasquale, Messina, Italy D. M. Bakardjief, Karlovo, Bulgaria 


Moderate in Price | 


— OIL ROSE PARIS — 


Wonderful Odor V alue | 
For Use In | 
| 
| 


Creams - Brilliantines 


and Toilet Waters 





wa Cy ‘ee 
Weed: Wie 2a 


tanky Gmabossed Metal 
Sea@s are 
a 7sha —— s 


Pn es, 7 
ie <The STANLEY Na © oo meee o) ~ 





~ 


rou 
= 

= 

a 

g 
g 
= 
= 
ol 
aaa 
= 
S 
= 
a 
= 
a 
= 
= 
5 
= 
S 
A 
= 
o 
na 
= 
3 
a 

= 

5 

— 

n 
= 

a 
= 
A 
= 
= 
= 
5 
4 
= 
= 
5 
= 
5 
= 
a 
= 
a 
= 
3S 

a 

= 

= 

c 


MAAAADENC QUNAUEAUEAAOACUOUAATEAAAA QEUUAAEUU EAC QUEU HAAN AA SUNN EAN HANNA QU NNENU NAA SAUNA AAUEUUC UNL AUUAMOCUUAUNNUNAONAUC QEMUENDENUNAUC QUNUONNUENOUOE QUCUUEOUENUUOCQUUUUUEGUNNOOCQUUONUENUOOUECONNNNNUNNUONNE DbOUnONEONUNN 


ZI 


HNUAESANAUAdENNNNAE DUNNAAEANEREANCIOUNUEAOAUAACIONUENUNLSNLACOOMALENEODAVCUNEUCUNUUNACQUNUEUAUENENC JOUENUGUNNAONCQUONLENONUEGAC 2ONUUUENOAAVCQUUNVOOALEAAC QUAL ANLAU EUAN QUALOUUEUEADC QOUUHAU EU EAUA DENA ENA HH QUEUE 


ET in Touch with Our 
Representative in Your 


Locality now, for Samples 
and Further Information 





New York City Representative - - - S. WOODSON HUNDLEY 
202 W. 92nd Street, Phone Schuyler 9094, NEW YORK CITY, N. Y 


Middle Western Representative - - - CHAS. A. RINDELL, Inc. 
Suite 926 Garrick Bldg., 64 W. Randolph Street, CHICAGO, ILLINOIS 
Phone Dearborn 8097 and Dearborn 8989 


Southern California Representative - - - RICHARD HOFFMAN 
433 Central Building, Phone Vandike 4917 LOS ANGELES, CALIFORNIA 


Central California Representative - - ALAN G. and CHAS. H. CURRY 


2350 California Street, San Francisco, California, Phone Walnut 2734 


Cleveland Representative - - CLEVELAND NOVELTY & SIGN CO. 
820 West Superior Avenue, Phone Main 279, CLEVELAND, OHIO 


Michigan Representative - - - . - - R. M. STEVENSON 
305 Donovan Building, Telephone Randolph 4763, DETROIT, MICH. 


Memphis Representative - - - - - - - L. E. OFFUTT 
24 Byrd Bldg., Phone 6-4278, Memphis, Tenn. 


Denver Representative - - - - : - - McKEE & SLACK 
2104 Broadway, Phone Main 712, Denver, Colorado 
Pittsburgh Representative - - : ATLANTIC AD. NOVELTY CO. 
628 Wabash Bldg., Phone Court 1677, Pittsburgh, Pa. 
Baltimore-Washington, D. C. Representative : H. H. SHELLENBERGER 
751 Munsey Bldg., Phone Adams 3972-W Washington, D. C. 


Buffalo Representative - - - - - - G. H. SCHROEDER 
299 Adams Street, Buffalo, N. Y. 


Columbus _ Representative - - - - - - ROSCOE DIXON 
131 E. Blake Ave., Phone Walnut 2014, Columbus, Ohio 
Florida Representative : - : : - - N. M. MALABEL 


209 Metropolitan Building, Phone 5796, Miami, Florida 


Connecticut Representative - NEW ENGLAND CALENDAR & NOV. CO. 


983 Main St., Hartford, Conn. 


Boston Representative - - - : - - : FRANK R. LORD 
12 Harding Ave., Waltham, Mass. 


Dayton Representative . - : - - . ERVIN B. PALMER 


202 Sunset Avenue, Dayton, Ohio 


©The STANLEY MFG. CO. 


DAYTON, OHIO, U.S. A. 


Members of American Manufacturers of Toilet Goods Association 
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‘Uanity Sats (Puffs 


Com, 


Sole Manufacturers of 
NEAR KID and SILVER LIGHT 
Capping Skins 


Established 1883 


oJULIUS. SCHMID 


INCORPORATED 


423-439 WEST 55th STREET 
NEW YORK. 


ronch Offices: CHICAGO, SAN FRANCISCO, VIENNA 
S740 


Peeerccccees ee ae YD sey eee cseseee?* 


ie... ... eee eee eee. 
*Peccccccccceseee**” Ce im 8 “**eecccceceseeee*** 
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Today —the recognized Standard 





SEE 


of High bottle quality 


men who by experience are in a position to 
know, that Owens bottles, clear, lustrous, 
strong, are of the finest quality known today. 
That this is true is proved by the tremendous 
number of users who prefer Owens over any 
other bottle. Why it is true is shown by the 
scientific precision and extreme care with which 
Owens bottles are produced. From the very be- 
ginning of the process where the ingredients are 
carefully weighed to get theexact proportions— 
through the furnace—the machine—the anneal- 
ing ovens—conditions are carefully controlled. 
Strong, accurate bottles are the result. Before 
packing each bottle it goes through a rigid in- 
spection where the slightest imperfection causes 
the bottle to be thrown out. You receive the 
finest of machine made bottles. The Owens 
Bottle Company—Toledo. 


Owens Bottles 


Owens Machine Made -by Owens 


a. IS generally accepted by large bottle users, 


WHAT YOU BUY — BUY IN 


GLASS 
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METAL GOODS 
of QUALITY 










Vanity Cases 
Rouge Cases 













Paste Rouge 


Containers E manufacture to your 
design, or help you create 
Lipstick special designs. 
Containers Our extensive facilities for 


quantity and quality produc: 





Eyebrow tion are ready to serve you. 
Pencil Send blueprint or drawing 
Hold for estimate, or better, let our 
oiders 


representative call. 






Perfume 
Bottle Caps Sales Office 
BRIDGEPORT, CONN, 
Telephore Barnum 165 
Metal 
Novelties 


to order 







Special beautiful 
designs to order 










~©) 
@ 








THE BRIDGEPORT METAL 
Goops Mere., Co. 


ESTABLISHED -19090 


BRIDGEPORT ~~ CONN. 
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Kolmar’s 


Lipsticks are permanent and adhering; 
apply easily, spread readily, and resist 
summer heat. 





a NWarlys 


Flat-Oval 
Shape 


aw 


Z | 
Lipsticks supplied in any shade or 
perfume. 





Any type lipstick holder furnished. 






Swivel 
Type 
Holder 





Rouge, Face Powder Compacts 
Cream Rouge, Eyebrow Pencils, 


Vanity Puffs 
eS 


Do not hesitate to ask for samples 


KOLMAR LABORATORIES 


647-49-51 Jackson Street 


SUBUBUGUEU 





Western Representative MILWAUKEE Eastern Representative Sy 
CHAS. A. RINDELL, Inc. WM. A. BONYUN 5) 
64 West Randolph St. Room 1101 - 358 5th Ave. 3 
CHICAGO, ILL. NEW YORK, N. Y. 5 








1 
SUBOUBUBUTUTUIIV TOK oC BUSUBUTUIW WET TOO TTQBVUEOTOBOTO 








The “Dollar Business’’ 


| a man who sells to big de- 
partment stores throughout the 
country recently told us: “Buyers are 
not buying merchandise these days— 
they’re in the ‘dollar business.’ The 
| old idea of real value has given way to 
cheap, shoddy merchandise on which 
they can make an easy dollar. Not 
more than half a dozen stores are ex- 
ceptions to this rule.” 


6 NSS a ee ee ee ee ee Eee ee errr —_ —_ _ 


LAS 


We are not in the “dollar business” — 
we are exceptions, and we want to find 
our customers among the exceptions. 


aA 


A. L. van AMERINGEN 


>) 
a’ 
“ 
A 
“ 
“ 


30 IRVING PLACE, NEW YORK 
180 North Wacker Drive, Chicago 


Research Laboratory 
451 South Jefferson Street, Orange, N. J. 
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WHY the Research Laboratory? 


“Well, I see van Ameringen has started a factory. 
That’s a big undertaking.” 

We have not started a factory. 

We have started a RESEARCH LABORATORY. 

There’s a great difference. 

In a factory, with schedules of production, work- 
men’s payrolls, overhead charges of all kinds, going right 
along whether business is good or not, the temptation 
to do a “dollar business” is pretty hard to resist. 

Our Research Laboratory exists only for the purpose 
of securing for our own use, certain products of higher 
standard of purity than others can offer us. We have 
no fixed production program to live up to and dispose 
of. All we do is make products of absolute purity when 
we need them. 

This same service is available to anyone else who 
wants products as fine, as pure and as uniform as we do. 


Correspondence invited. Samples 
and quotations on request. 


From time to time, we expect to announce new and 
interesting perfuming and flavoring materials—the result 
of our research in this field. 


QS 
LINALOOL from Bois de Rose 


A pure extraction from raw 
materials of first grade. 

We make our Research Laboratory compete, right 
in our own office, against the products of others. Our 
linalool has come through every test of this kind. And 
prices are right. 

Make this test yourself and see how our linalool 
proves itself. 

Send for samples. 
































































BETA JASMONE 


An aldehyde base for the manufacture of good 
synthetic jasmins. Used with the known con- 
stituents of natural jasmin oil, this product gives 
excellent results and perfect uniformity. Eco- 
nomical to use. $36.00 per lb. 


Send for sample. 
LY 


JASMIN 338 


Low-priced, flowery, true. 
Does not discolor in pow- 
der. Excellent for toilet 
water and perfume. First 
choice for giving the real 
jasmin note in your comp- 


ositions. $10.00 per lb. 
Send for sample. 


WY 


LILAC ALVA 


Coming to the fore as a leading contender 
among the better grade lilacs. We make no 
extravagant claims for this or any other of our 
oils. The only basis of judgment is to compare 
a sample of it with any other lilac on the 


market. $32.00 per lb. 
Send for sample. 
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The Lily Note 


HE sweetness and softness of the lily and 

lily-of-the-valley flowers is much sought 
after in modern perfumes. As the oil of the 
natural flowers is not to be had, care must be 
taken that only the best synthetic lily oils are 
used, in order that the true lily note may be 
obtained. 


We offer three products of this character: 


ALVA LILY ALVA LILY #2 LILY H 
$38.00 per lb. $24.00 per lb. $34.00 per lb. 


All are very lasting, though of slightly different 
types. They will not cause discoloration in 
creams and powders. 


Send for samples 


Make your own tests 
with our samples, and 
see in what respects 
the van Ameringen 
ingredients have im- 
proved your products. 


We'll abide by the 


results. 
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ARTINA, an instrument maker, perfects by experi- 

mentation Glen Zhe ideas. Our complex is to pro- 
duce tubes at irreducible costs. The machine illustrated, 
a product of our special machine department, has had 
over $12,000 expended on its perfection. If several 
times this amount was required to perfect this idea ... 
Ghana Uke would provide the amount. We formulate the 
idea; if the machine is available, here or in Europe, we 


get it; if it isn’t, we build it. 


Jas Sg Yank 


Thank you for ‘ye s Lm 


; Wt 








QUALITY CANNOT BE COPYRIGHTED 
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Your Investment with yy 


UR income, is your tube investment. Your dollars, 

part of which are always profit, are invested by us 

in Brains, methods and speed. Nothing very concrete for 

the occasional customer, but, over a period of time the 

company which will spend large amounts for investigative 

engineering, will always produce a better quality at a lower 
price than a company which doesn't. 















This rule is so academic we hesitate to advertise it, 
but it is cause for reflection. ZorZZ is growing 
33% per year and we havea limited production 
purchasable. We accept only certain orders 
as to material, size and customer, and in 
return we guarantee lowest package cost 
with quality ; to give customers a com. 
petitive advantage in their respective 
lines. Glen Liber, are bought—not 


sold—and—to quite an extent. 


TIN HAS NO ECONOMIC SUBSTITUTE 
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DEJONGE Papers for Quality 


Boxes and Fancy Wraps 


are manufactured at Clifton, Staten 
Island, in a most modern mill and have 
been sold through our own warehouses 
and ofhces—for 80 years. 


Use DEJONGE papers—and be 


assured of the best. 


LOUIS DEJONGE & CO. 


69-73 Duane Street 
NEW YORK CITY 
PHILADELPHIA . CHICAGO 
Fitchburg, Mass. - MILLS ~- Staten Island, N.Y. 
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1O30 


0 


CORPORATION 


2384 ATLANTIC AVE.~ BROOKLYN, N.Y 


DICKENS 


81 Fulton St. 


AMERICAN PERFUMER & 


ESSENTIAL OIL 





REVIEW 


Latest Practical Information in English 


on Perfumes, Soaps and Cosmetics 


OUCHER’S' “Perfumes, 

Cosmetics and Soaps” is an 
indispensable reference and 
home study set for anyone en- 
gaged in the production or sale 
of extracts, toilet preparations, 
toilet soaps and cosmetics. 

The second edition is in two 
conveniently sized volumes. 
The text is complete, practical, 
fundamental, up to date—and 
the information is given in suc- 
cinct form. 

Volume I containing 24 illus- 
trations and 304 pages, com- 


prises a dictionary of the more 
important raw materials and 
miscellaneous bodies including 
pigments and dyestuffs of inter- 
est to the chemist perfumer. 
Volume II containing 406 
pages and 60 illustrations, deals 
with the preparation of natural 
and synthetic perfumes and the 
manufacture of all forms of cos- 
metics and toilet preparations. 


Many type formulae for per- 
fumes, toilet preparations and 
cosmetics. 


Second Edition Now Ready 


720 Pages 


Price $10.00 Postpaid 


Two Volumes 


PERFUMER PUB. CO. 


BOOK DEPARTMENT 
New York 


84 Illustrations 
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High-hatr Perhaps... 


Why shouldn't the famous little “Captive 
Cap”* high-hat its fellows, just a_ trifle 
Frankly, it thinks itself the better man—on the 
unsolicited sayso of ever so many people. They 
say it stays close on the job, where a cap ought 
to stay. They note that it doesn’t duck off, to 
hide under things. They point out its sanitary 
features, its ability to outlast any tube. All 
these things contribute. 


One thing this clever little device is sure of, 


THE OLD, OLD GAME at any rate: Folks look on its tube with a warm 
No, not the plumber. and friendly eye. ‘They—again on their own 
+ ly as oe sayso—might even be willing to pay a trifle 
= — oe more to get it, :f it were necessary! 
drains smaller, or caps * Device Pat. U. 8. and foreign countries 


larger? We thought 
of that, but found it 
more simple to chain 
the cap to its tube 


Wouldn’t you be interested in 
the prices of this genial 
little sales help ? 


NATIONAL COLLAPSIBLE TUBE CO 


PROVIDENCE - RHODE ISLAND 


FOREIGN CONCESSIONAIRES...BETTS & CO., LTD...LONDON 
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PUSH-TITE 


SPRINKLER TOP 


The sound principle of PUSH- 
TITE is a strong sales feature for 
manufacturers of toilet waters, 
shampoos, lotions, hair tonics, etc. 


When closed it is absolutely 
leak-proof—when open it permits 
a free flow. It is opened or closed 
by a flick of the fingers. Sim- 
plicity itself. 


The plug cannot come out to be 
mislaid or lost. A very clever 
arrangement. 

Send one of your bottles to us. 
We will return it with a PUSH- 
TITE Sprinkler Top attached for 
trial at no cost to you. 





——— 


— 
= 
= 
= 





Bottles equipped with PUSH- 
TITE Sprinkler Tops cannot be 
refilled and are therefore tamper- 
proof. A definite protection for 
your product. 


These tops are highly ornamen- 
tal too, and enhance the beauty 
of your container. They add ma- 
terially to the eye value of the 
bottle bearing your label. 


May we send you further details 
about PUSH-TITE and how it 
will help the sale of your product? 








‘ 





A SCOVILL PRODUCT 


SCOVILL MANUFACTURING COMPANY 





WATERBURY, CONNECTICUT 





Co 
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AMERSEALED : SS 
GLASS CONTAINERS 


Bun O 
ROY ‘ 
J: MATTERS not whether the 


containers you use are of glass, 















opalware or tin. You can enjoy 
the exclusive advantages of the Am- 
erseal Cap. 

Ever since the old-time cork and up 
to the introduction of this convenient 
cap, the poor user has been forced to 
“work” in order to “get at the con- 
tents” of the average container. 

But today it is different. 


The Amerseal Cap, by a mere one- 
fourth turn, allows the user to quickly 
and easily unseal and re-seal as often 
as necessary, and the contents are 
kept under positive seal. 


AMERSEAL 


AEC US A OF 


Take advantage of this great non- 
expensive sales stimulant. 


Send for the “‘Facts”’ 
AMERICAN METAL CAP CO. 
Brooklyn, N. Y. 


Branch Offices : 
Chicago St. Louis Portland 
Cleveland Los Angeles Seattle 
Detroit San Francisco Louisville 





“SRA Ba c ® 


ee Vila 
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Stop! 
Solidified Perfume Containers 


Beautiful High Polished Colors in 
Attractive Models or in accordance 
with your own ideas 





Made from Casein Plastics 


Alladinite Inda Lyrosite 
Erinoid Karolith Neolith 
Galilith Kyloid Zoolite 


Look! 





For Immediate Delivery 
RED, BLUE, YELLOW, GREEN, BLACK, AMBER AND 
VARIEGATED MOTTLES, INCLUDING JADE. 


———— = ——— ———————— 








Choice of Many other Colors for future Delivery 





Your trade mark, name, odor, etc., may be stamped in gold leaf on 
top and bottom of container—also material is excellently adapted 
for design painting in all colors. 
Material is Tasteless, Odorless, Non-Inflammable and Impervious to Alcohol 


Colors Will Not Fade Nor Polish Become Dull 
Samples and Quotations on Lots Gladly Given at Your Request 


National Model & Specialty Co. 


28 South 6th St. 
Newark, N. J. 








\ st, 19 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 95 
Stock Models ‘> 
<> No. 1999 ' 


' 
' 





I 
, 8 
No. 1996 } 





No. 2158 ' No. 1990 
Cc” 16-1-2-3 ozs C* 1-2-3 ozs C* 16-1-2-3 ozs 





French-American Glass Co. 
130 Bleecker Street, New York 


sour scents ore CRISTALLERIES 
NANCY «FRANCE» 





Special for 


High Luxury 
Bottles 


The most important 
production in the 
world 


Study of 
Models 


Moulds 
Enameling 
Decoration 
Patina, etc. 
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VISCO 


FILLING MACHINE 


for filling - -- 
Cold Cream 


Salves 
Pomades, etc. 


used by --- 


Pond’s Extract Co. 
Vivaudou 

Jergens 

Vick 
Mentholatum 
Musterole 

Elmo 

Rigaud 

Hudnut, etc. 





Rapidly fills the jars—measuring an exact 
amount each time — no waste — no mess. 


Built to last a lifetime — ask the users. 


Write for book giving full details. 


We make cooling belts and plan 
and install complete equipments. 


See our exhibit at the 


ssi ties The Karl Kiefer Machine Co. 
Grand Central Palace, New York Cincinnati, O. 
Sept. 26 to Oct. 1 | | 


Space No. 24 
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v7 © PREMIER COLLOID MILL 


Offers the Perfumer 
the Latest Scientific Method for 


Perfume Aging 
Perfume Distribution 
Flavor Distribution 
Intensive Mixing 
Extractions 

il 5 Emulsions 


1a 7 Etc. 


Beto orca 
I TT re 
SUT a 
1 
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Perfect Dispersion 
Increased Production 


Economical 
Write for Booklet ‘‘D” 


The DISPERSION PROCESS CO., INc. 


BURTON T. BUSH, Pres. 
30 EAST 23rd STREET 
NEW YORK CITY 


Telephone: Cable Address: 
Caledonia 2528 Colloid, New York 
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INTRODUCING — 


a new line of 


HIGHLY ACID-RESISTING | 
CHEMICAL EQUIPMENT | 
COMPRISING 44 STAND. | 
ARD MODELS/ 


Watch for complete 
announcement next month 


@ A Standardized line of highly acid-resisting chemical 
equipment comprising 44 Standard Models! 


@ You may now select a base unit which can be econom- 
ically converted later to meet changing conditions. 


@ A new catalog is being printed. Send in your name 


now and we will send you one of the first finished 
copies describing this new series! 


Be sure and see our 


BOOTH NO. 73 


at the Chemical & Allied [ndus- 
tries Exposition, Grand Central 
Palace, New York, Sept. 26-Oct. 1 


equals 


Glass-Lined 
Equipment 


Purer Chemicals 
through ~ 





THE PFAUDLER COMPANY 


Chemical Division, ROCHESTER, N. Y. 


E2002 _JleoC_jJeoCL_jeoL_j¢L,. 








One Machine 





sane 


STOKES FULL AUTOMATIC TUBE FILLER 


Labor Saving Machines 


for the manufacturer of 


TOILET POWDERS 
FACE POWDERS 
BATH SALTS 
COSMETICS 

LIP STICKS 

FACE CREAMS 
JELLIES, ETC. 


Free Consulting Service 
F. J. Stokes Machine Co. 


5812 Tabor Road, Olney P. O. 
Philadelphia 
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Does It All 


Stokes Tube Filler 


Fills 10 gross per hour. 
Closes with 2 neat folds. 
Makes Clips from metal strip. 
Attaches clips to tubes. 


Ejects tubes from machine. 


We also make a complete line of 
separate filling and closing machines 
for either hand or power operation 
which will handle heavy or light 
pastes and creams and liquids of all 
kinds. Power operated machines 
can be furnished with direct motor 
drive if required. 


Pn cot ee! Vee T 
| F. J. Stokes Machine Co. | 
| 5812 Tabor Road, Philadelphia. 
| Please send information and | 
| quotations on the following: | 
y sdeaen Compact Presses | 
© 5 aaa Powder Filling Machines 
oeeneg Tube Filling Machines 
posts .Closing and Clipping | 
potters Lip Stick Molds | 
errr Conveyor Tables | 
S sonene Ointment Mills | 
© -sneenel Bottle Washers | 
D som Water Stills | 
Remarks, Capacities, ete.,...... 
J ccc c cree cere rec ceveeeccnces | 
© Pisiciccicssivsate 
7 Pb ices en coun eceeen | 
BD, -anenhatbesnnducestiaees | 
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To Essential Oil 


Dealers and 
Manufacturers 


UE to the demand for essential oil bottles of 

the imported type we have added a full line 
of moulds as illustrated from % oz. to 90 oz. 
capacity. In addition to this line we also have a 
complete metric line of moulds, tall style, from 3cc. 
to 1000cc. capacity. All these bottles can be sup- 
plied in Flint, Amber, Emerald Green, Light Green, 
Apple Green, Cobalt Blue, Turquoise Blue, Black 
Opal and Topaz, CORK FINISH or GLASS 
STOPPERED. 


T. C. WHEATON CO. 


EXPERT BOTTLE BLOWERS 
MILLVILLE, N. J. 


165 Broadway, New York City—Phone Cort. 4917 

Offices: 300 West Adams Bldg.—Chicago—Phone State 2624 
*)40 Court St.—Boston— Phone Congress 533) 

2350 California St. - San Francisco - Phone Walnut 2734 


SQUAT TYPE 


ROSE ATTARMAN 


R OSE ATTARMAN is an exceptional synthetic otto of the 
Bulgarian type. With it the true rose note may be 
secured at a very moderate cost. Rose Attarman is 
rich, powerful and persistent and is especially recommended 
for use where the true Bulgarian rose character is desired. 


We solicit a trial order for Rose Attarman 


Per Pound $16.00 Sample Ounce $1.25 


UNITED LABORATORIES 


PERFUME BASES 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 
As Consulting Chemists, our many years of actual manufacturing experience are 


at your service. 


15 South William Street New York, N. Y. 


11 Rue Caroline, Paris XVII 










amous Products 


Perfectly Delivered 


The soothing, healing and antiseptic 

properties of Unguentine have won 

the unswerving faith of millions, Un- 

changing high quality and delivery in 

tubes of Alcoa Aluminum safeguard 
this priceless asset. 


JALUMINUM 
Collapsible Tubes 


Where quality is concerned The Alcoa Aluminum Tube as a container 
Norwich Pharmacal Company makes for Unguentine adds another authori- 
no concessions. tative endorsement of the facts present- 

Sustained quality is the keynote of ed on the reverse side of this page. 
their success. Keeping faith with the § Read these facts. They explain 
millions who depend upon their what Alcoa Aluminum Tubes can do 

| for you; their advantages in 
terms of increased quality and 
decreased costs. 





Aluminum Company of America 
2458 Oliver Building, Pittsburgh, Pa. 
Offices in 18 Principal American Cities 


ALUMINUM IN BV ER Y COMMERCIAL FORM 


> 





Things you should know 
about cAlcoa cAluminum Tubes 


HE perfected Alcoa Aluminum Tube is the result of 

! more than six years unceasing effort to effect that 
elusive combination—quality and economy. 

How well this has been accomplished and what it means 

to your business can best be measured by consideration of the 


following facts. 
Qualities 


Alcoa Aluminum Tubes are 
made of the famous safety metal 
that every housewife knows and 
uses in her own kitchen. 

They are bright and attractive, 
non-contaminating and durable. 
Every tubeis thoroughly sterilized. 

Alcoa Tubes are beautifully 
finished, beautifully printed and 
retain their original 
shape and fresh ap- 
pearance through all 
stages of filling and 
delivery. 

They embody a 
perfect balance of 


strength and flexi- 


Economies 

Being made of less expensive 
metal, the price of Alcoa Alumi- 
num Tubes is consistently lower; 
is stable—dependable. 

Being lighter (approximately 
one third the weight of ordinary 
tubes) they cut shipping costs 
both to the manufacturer and dis- 
tributor. 

Furthermore, Al- 
coa Tubes are ordi- 
narily easier and 
cheaper to fill 
and their greater 
strength insures the 
safe and satisfactory 
delivery of the prod- 


Pk a 


Here is a sample of Alcoa Aluminum, representative of the wall of an Alu- 
minum Collapsible Tube. To packers wishing further information we 
offer the technical knowledge of our laboratory force. The services of 
these men are available upon request and entail no cost or obligation. 


bility. ucts they carry. 


Aluminum Company of America 
2458 Oliver Building, Pittsburgh, Pa. 
Offices in 18 Principal American Cities 


> 

o 
ALUMINUM 

o 

> 


ALUMINUM IN EVERY COMMERCIAL 








, 
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GLASS-LINED 
STORAGE TANKS 


Last Longer — Cost Less 


HY-SPEED ¢glass-lined tanks cost no more 
than tinned copper tanks, but are practi- 
cally everlasting. 
Constructed of specially tempered steel, 
they are coated inside and out with a heavy 
glass enamel, which is then baked into 
the steel at white heat. This process, 
twice repeated, insures against chipping, 
cracking, or gery ition of glass and metal. 
Strong acids and alkalis can have no cor 
rosive effect on outer or inner surfaces. 
The square type of tank, of which many 
models are carried in our New York stock 
room, takes up less room per gallon than 
any other form of storage, saving costly 
space. Special sizes manufactured to 
spec ifications. 
The many advantages of HY- 
SPEED  glass-lined tanks com- 
bined with their extreme durability 
and low cost make them the most 
economical means of storing any 
liquid. 

Thousands in Use 


Our New York Display Room, the 
largest of its kind in the world, is 
always open for your inspection of 
HY-SPEED Glass-Lined Tanks, Elec- 
tric Mixers, Pumps, Bottle Fillers, 
Filter Tanks and other Liquid Han- 
dling Equipment of our manufacture. 


Write for -O 


Square Tanks Require 
A ; OP Much Less Space Per 
Gallon, All Shapes and 
Sizes in Stock 
Hy-Sp vod Plachines 
enc pel ED COMPANY 
47 West 63rd St. New York 


WE ALSO MANUFACTURE : 


Portable 
Mivxer 
with 
*Push-Pull” 
Propellers 


a 7 : , Monel Metal Gravity 
Internal Pressure Mixing, Filtering Vacuum Bottle Filler Asbestos Filter, — 


Filter and Mfg. Unit Fastest and lowest priced $12.50 up 


Sizes up to 5 H.P. 


f 
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Eternal Research 
the price of 


SURVIVAL 


HE producer who survives is the 

producer whose technical men 
know what is going on in industry 
and whose executives know how and 
when to apply their knowledge. 
























The company which clings to prec- 
edent is in constant danger of seeing 
its business suddenly wiped out by 
some new development of chemistry. 


The perfumery and soap industry is 
so closely interwoven with chemistry 
that every responsible man in the field 
will want to keep abreast of the daily 
progress. 


That is why perfumery and soap men 
from the four corners of the earth 
regularly visit the Exposition of 
Chemical Industries in New York. 


This year the exposition will be bigger 
and better than ever before. It will 
be international in character. It will 
exhibit the world’s outstanding 
achievements in machinery, materials, 
methods and supplies of vital interest 
to all industries using chemical proc- 
esses or the products of chemistry. 
That includes your industry. Be sure 
to come. 





Eleventh Exposition 


OF 


Chemical Industries 
Grand Central Palace, New York, Sept. 26 to Oct. 1, 1927 


Management International Exposition Co. 


Largest industrial exposition organization in the world. 
© 1957s 





IF YOU NEED 
ANY KIND OF 
MACHINERY 


ASK US 


Perfumer Publishing Company 
81 Fulton St. New York 


Information Department 





An Excellent Book 


on Flavors 


**RLAVOURING Materials, 

Natural and Synthetic,” 
by A. Clarke, F.C.S., contains 
much practical data which the 
author has gathered from years 
of experience in a chemical and 
technical capacity with the 
foodstuff and beverage trades. 


This is the most comprehen- 
sive book on the subject yet 
published. Twelve chapters, 
eleven illustrations, 166 pages, 
bound in cloth. 


Price $2.85 


Perfumer Pub. Co. 


81 Fulton Street New York 








tL 
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Fine Paper Boxes 


(Hand and Machine) 
for 


PERFUMES, POWDERS, SOAPS 


AND ALL OTHER TOILET 
ARTICLES 


SUPERIOR PAPER BOX CO., Inc. 
542 West 35th Street 
CHICAGO 
Albert J. Anderson, Sales Mer. 


(Independent of any 
trade connections) 








Raspberry 


We can supply the ESTERS and 
AMYLS which go into the making 
of this popular 
flavor. 


INCORPORATED 1882 


THE NORTHWESTERN CHEMICAL COMPANY 


‘The Largest Makers of Butyric Ether in the World 


Eo _c TT et 








Z Wa cE Th 
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Color is the big thing in advertising. Color is 
the big thing in display. Why delay investigat- 
ing a material now available for containers that 
offers you all the advantage of brilliant coloring 
in infinite variety ? 


KAROLITH, the new material, is now available in eighty 
different colors and mottles and can be had as well in 
imitation of jade, ivory, amber, shell, horn, onyx or 
marble. Karo.itH has no objectionable features. It is 
odorless, tasteless, impervious to alcohol and cannot in 
any way affect the delicate odors and fine textures of 
creams, powders, solid perfume, etc. 


KAROLITH is practically unbreakable, thus reducing 
breakage claims which are so annoying not only to the 
manufacturer but to the retail trade as well. KAROLITH 
takes a beautiful lustrous polish, which cannot be marred. 
It can be engraved upon or printed upon and is easily 
worked so that even the most delicate, dainty little jar, 
compact or container can be produced from this colorful 
material. 





A representative from the Karolith Corporation 
will be glad to cooperate with you so that you 
may secure continuous supplies of containers no 
matter how large a business you maintain or 
develop. Write tcday asking a representative to 
call to show you samples of this material. 
These samples will stimulate the creative genius 
of your package designer. 


KAROLITH 


Furnished in Rods Sheets and Jubes 


189-207 THIRTEENTH STREET 
LONG ISLAND CITY 


PERFUMER & 


[ESSENTIAL 


A 


OIL 
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PATENTED 


me 


for the 
Thorough 


Emulsification 


of 
CREAMS 
SALVES 


OINTMENTS | 


and other products of | 


similar consistency a 


always use a 
READ 335 MIXER 


Write for a catalog 


Read Machinery Co. 


YORK, PA. ‘ 
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Pure White Sun-bleached Beeswax 


Our T.L. brand Pure White Beeswax, 
Sun Bleached under glass from the highest 
quality crude yellow beeswax obtainable, 
is especially suitable for the manufacture of 





Si ee See 
toilet preparations of quality that will keep La or VY Sia 
and will not turn rancid or yellow. yeas 0 ee 


BBA Vg ee! 


Py iott amet ey) 
Guaranteed under Food and Drug Act 


of June 30, 1906. Serial No. 4068. 





We also supply 
Pure Refined Yellow Beeswax 


Write for samples 


Theodor Leonhard Wax Co., Inc. 


Established 1852 
HALEDON, PATERSON, N. J. Long Distance Telephone: Sherwood 8183 











OPOPIA $30 Ib, 


Yes, its type is related to Opoponax, but the main com- 
ponent, a new chemical body, gives the required “IT” 
to your product. 


(ORY it out in com- 
bination with our 


also new— 


Dianthus Neto ° $36 b. 


of unlimited general usefulness in modern perfumes. 


Express your interest to 


POLAK’S FRUTAL WORKS, INC. i fayette Stee 
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Direct Trading - - - 


Acting as agents for reliable foreign distillers, we offer our 
services as importing brokers or merchants. 


We specialize in the following oils, handling only the original 
PURE qualities in drum lots: 


BERGAMOT LAVENDER, Flowers PENNYROYAL, 90% 
BOIS DE ROSE LAVENDER, Spike ROSEMARY, Spanish 
GERANIUM, African LEMON, Italian VETYVER, Bourbon 
GERANIUM, Bourbon ORIGANUM, 65% YLANG, Bourbon 


160 Pearl Street New York 


ssential 


also COUPEY FILS & DEHAIS, 17 Rue de Constantinople, Paris 


Cables: COUPEDEHAI, Paris and New York 


EP. ; COUPEY FILS 
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AUGUST GIESE & SON 
162 William Street 
New York 


IMPORTERS OF 


FRENCH FILTER PAPERS 
NO. 540 














Order by Number Price per pack of 100 sheets 
13 3 | 3 > oz. $ .43 $ .50 
19 | 8 ‘ * 65 72 
2 2 8=| ~~ (10 12 79 93 
33 13 114 pts 1.00 Lae 
40 56 | 3 “ 1.50 1.65 
45 | 18 | 5 | 1.65 2.10 
50~ClUl«d|ttti2Sti«dS:stC‘H:=s ts. 2.45 2.75 
65 | 26 ‘ * 4.60 5.60 

40 packages lots eae aeons 33 1,3 per cont Gacount 
24 = Lac ta 5G ace, 


100 “ ihe al Sa cal 60 “é sé “é 





Filling and Closing Machine 
For Collapsible Tubes 


\\ Automatically 
—fills 


#7 


—precloses double or single folds 
—clips, dates and ejects 40 to 50 
tubes per minute. 


Requires One Operator. 


Nickel, zinc, plain zinc or aluminum clips 
in all sizes—Prompt deliveries. 


The Weimann Bros Mfg. Co. 
Derby, Conn. 


PATENTED 
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HELPING your dealers to make more sales is just as 


sure a means of increasing profits as adding new ones. 


May we co-operate with you in the creation of a 
beautiful mew vanity case designed especially to enable 
you to offer your compacts in the most saleable way? 


AUGUST GOERTZ & CoO., INC. 


Metal Specialties 
276 Morris Avenue Newark, N. J. 


= ° 
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These Labels are Your Guarantee of Genuine Sandalwood Oil 












pantagnoet MYSORE Government Sandalwood Oil 


EAST INDIAN 





ae HE Mysore Government distills and sells only one grade 

Distilled und: I 

an of Oil, a strictly pure genuine Sandalwood Oil put up 
oo in distinctive cans and cases, labelled and serially num- 

MYSORE STATE 


bered. Oil supplied in other styles of containers may be 
U. S. P. but we can accept no responsibility for its genu- 
Guaranteed . . ‘ 
U. S. P. ineness or its freedom from adulteration. The buyer who 
specifies Mysore Oil should receive it in original containers 
and is then absolutely protected. This oil we offer exclu- 
sively in labelled containers. Further protection is insured 
by the smaller label placed over the cap. This label is 
numbered and a complete record of each case shipped is 
kept by us. 










Stocks Carried by 


W. J. Bush & Co.,Inc., Dodge & Olcott Co., Fritzsche Brothers, Inc., 
Magnus, Mabee & Reynard, Inc., and Ungerer & Co., Inc. 


22 p. 


“Hast rae —— Sole Agent, U.S. A. 
COX, ASPDEN & FLETCHER 


26 Cortlandt St. 
Phone: Rector 4586 New York City Cable address: Coxaspden, N. Y. 








IPOS! 
dh 


// Ina Class 
sv by Itself . 


| v “Delicately tinted ?APES- 
A VISCOSE will put your 


cold cream in a class by 


itself. Ghe high lustre gives 
, ; Vv the jar strong attention | 
: A value and selling appeal. KOMPLEX 
7 Moreover, the package is ‘Miia d 
. i ’ (OKO . ba 
| Av rendered airtight, so that the SG 
cream will not dry out under 


| the most trying conditions. 


v cAsk for folder ‘‘E”’ 







CAPES-VISCOSE are hoods of 
cellulose applied moist over the neck vy 
and stopper of the bottle. They A 


shrink rapidly as they dry, to seal 


the closure and secure the stopper. / Vy 
i Ww) 


CAPES VISCOSE 


CAPES-VISCOSE, INC. 


i} 
: v Sales Office: 130 CMadison cAvenue, New York f 
he eMain Office and Gactory: “Delawanna, NN. J. x] 













HOODS THAT 


SHRINK 
| TO SEAL 
Moist Cap placed on Dries and Shrinks to 
neck by hand THE CLOSURE form 7 a 

Z ea 





APES-VISCOSE are hoods of cellulose shipped moist 
in sealed tin containers ready to put on. While wet, 
they are easily and quickly slipped over the top of the 
corked bottle. They dry rapidly and shrink smoothly, 
forming a tight, tough, sanitary seal that absolutely pre- 
vents loss of contents by leakage or evaporation. No 


machinery required. 


Send us some of your bottles 


for sample capping 





CAPES-VISCOSE, INC. 
Sales Office: 130 Madison Avenue, New York 


(Chicago ‘Distributor: WILLIAM A. SUSANKA, 143 West Kinzie Street, Chicago, III. 
‘Western “Distributor: I. F. SCHNIER CO., 285-287 Vallejo Street, San Francisco, Cal 
(Canadian ‘Distributor: FREYSENG CORK CoO., Ltd., Montreal and Toronto, Canada 


eMain Office and Guctory: Delawanna, N. J. 


CAPES-VISCOS 








Printed by 
Service Department 


he 
American Perfumer 
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Standard for 36 Years 















Boracic Acid Paris White 


Borax Plaster Paris 


To the Manufacturers of 









Colors Prepared Chalk 
TOILET ARTICLES: China Clay Precip. Chalk 
aS ES ee Dalton White Rice Starch 
French White Silica 
Fullers Earth Stearic Acid 
W* WOULD BE PLEASED TO Infusorial — te a 
" rra a 
SUBMIT SAMPLES AND ao Ta Oxide 
QUOTE FOR CONTRACT OR SPOT Magnesia Carbonate = Whiting 
Magnesia Stearate Zinc Oxide 
DELIVERY IN ANY QUANTITY. Orris Root Zinc Stearate 





Whittaker, Clark & Daniels, Inc. 


IMPORTERS - MANUFACTURERS - EXPORTERS 
ESTABLISHED 1890 


245 Front Street New York City 
fesfectesfeciechectestoctesfeciectectoctoctoctectestoctoctectocte ciesionts oloeloctoctoctoctectoctoetestesteste 6 


Randolph 
Round 
Paper 
Boxes 


Harps oporpsaats 


Especially 
Appeal to 
Feminine 
T aste 


THE RANDOLPH PAPER Box CoO., INC. 


Makers of Fine Paper Boxes Since 1877 


Western Representative 

RICHMOND, VA. R. H Lingott 

556 W. Congress St 
Chicago, Ill. 


fe rtesheste fe steste ofestestesteste ste sesh she efecto ste sfeahe ste teegeste 





a poaheahs Porfuafe foafahe peaape poops als 


x~ 


Tae Pe paps pe afeafs Hacfasfscpeaheafs opacpscpopsafsaepscfoofs juoheafe fuafuahe pachochs poops 








110 \MERICAN PEKFUMER & ESSENTIAL Ort REVIEW Avcust, 1927 
PERIRRIB IS Sz)Sz5z (5) 3) (Sz) 32/S)/5z) 3z) 3z) Be)(3e) (5g) Fx) 3z)/9z)/9%) 92) 52) SSRI OE 


Babs Ub abs Me sibs abs abs ab abcd ae abs absdkcalbsdbed beabcdec de abe a abe eae abe a dbase abcde alba bdbsabcdbsabsabcdiecalbdbsabeabsasa basa desde 


Sx 


Smallest and Thinnest Double 
for Compacts or Loose Powder 


+ 





High polished, durable enamel in ten different shades 
Full size mirror § 
Push button catch 

Improved mirror opener 
Diameter 134 inches 


Unusually well made 


) Pallas Mfg. Co. 


463 E.133rd St., New York 





Write for samples 


Sales Representative: L. H. BRODRICK 
175 Fifth Avenue, New York, N. Y. 
Caledonia 4867 
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COLLAPSIBLE TUBES 


A COMPLETE LINE 


FOR EVERY PURPOSE 


We manufacture various styles and openings, including all regularly used tubes 
from one dram to 32 ounce capacity, as well as a full line of stip or nozzle point 


tubes, together with various pipes as recommended by the medical and 
dental professions. 


Our production includes tubes of Pure Tin, our “STANDARD” Tin 
Coated and Lead Alloy. 


In fact, it is our plan to make for you what you want and not what we have. 
Give Us an Opportunity 
STANDARD SPECIALTY & TUBE CoO. 


NEW BRIGHTON, PA., U. S. A. 
Manufacturers of Collapsible Tubes for 20 Years 
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Perfumers & Jewelers Box ©. | 


307-309-311 Sixth Avenue 
New York j 

















For Toilet Powders 


PLYMOUTH STEARATES 


ot 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 
PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Imports 


and 
Plymouth Organic Laboratories 55 Ann Street, New York 




















WANTED— 


Sales Agents for Extra Accounts 


ALES representatives for raw materials, equipment and sup- 
ply houses, who are in a position to add one or more non- 
competing lines which they may sell to the same trade, are invited 
to write us in confidence with a view to establishing satisfactory 
connections. 


If you already represent one or more manufacturers selling to 
manufacturers of toilet preparations, please state lines you would 
like to add. Commission basis. 


Address in confidence 


| PERFUMER PUBLISHING CO. 


81 Fulton Street New York City 








JOIN YOUR ASSOCIATION 


HAT can you accomplish on your own account with regard to legisla- 

Vy tion, official rulings, tariff and the 1001 other matters of transcendent 
importance to every manufacturer? You must either join an asso- 

ciation and pay your share of the expense of promoting the common good, 
or else sit back and enjoy the benefit of the other fellows’ work and outlay. 


Nothing can be accomplished in these days without combined effort! 
Are vou a slacker? Won't you pay for what you are receiving? 


For full information regarding the associations in this field, write us. 


PERFUMER PUBLISHING COMPANY 


81 FULTON ST. NEW YORK 
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ESTABLISHED 1881 


. OTTO OF ROSE 








BAGAROFF FRERES 


sm un 


Distilleries : THE BEST KNOWN BRAND Distributing Depots: 


In the Paris, London. 


Chief SOFIA, BULGARIA Leipzig 


Rose District Moscow 


UUdunnn et SEEM LLt 


NEW YORK OFFICE ORIGINAL PACKAGES 

8, 16, 32, 50 and 100 oz. 

160 PEARL STREET EACH CARRIED IN NEW YORK 
Western Representative: 


NEUMANN-BUSLEE & WOLFE, Inc., 224-230 West Huron St., CHICAGO, ILL. 
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FINE HAND-MADE BOXES 
EXCLUSIVELY 





KARL VOSS CORPORATION 


MANUFACTURERS OF PAPER BOXES 
LIPTON BUILDING 
FIFTEENTH STREET 

OBOKEN NEW JERSEY 











. i neue > 
114 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Aucust, 1927 


Waterbury Paper Boxes 


\Vith our special equipment for round face powder boxes we 
are constructing covers of exceptional strength with the added 


feature of preserving all the beauty of a highly embossed wrap. 


we submit samples for your approval? 


THE WATERBURY PAPER Box Co. 
Main Office and Factory 


Waterbury, Conn. 


New York Office Chicago Office 
F. L. Butz Cnas, A, RINDELL, INC. 
261 Broadway 64 W. Randolph St. 


San Francisco Office 
Atan G. Curry 
350 California St 














wae Send for— 


This New Booklet 


It contains the latest ideas and effects in 
labels for cosmetics and toilet prepara- 
tions. 


Individual designs are not necessarily 
expensive. Many of the simplest labels 
are the most effective. 





e- Our art department is at your service. 


THE FOXON COMPANY 


Please send me without obligation your new Providence. R. I. 


booklet of labels as advertised in American 


Perfumer. 
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INDIA—AUSTRALIA—SOUTH AFRICA 
NOVA SCOTIA—MEX ICO—CUBA—BRAZIL 


/t would be a long trip and a good one to our foreign friends who 
send inquiries and orders for PEERLESS CLEAN TUBES. In 
any language you express it, satisfaction means the same thing. 
There is as much advantage and more economy for you in using 


PEERLESS TUBES as there is for any Mexican or Hindu. 


PEERLESS TUBE COMPANY, 48 Locust Ave., BLOOMFIELD, N. J. 
CHICAGO Agent: Harry Hoittann & Son, 326 W. Madison St. 
SAN FRANCISCO Agent: A. G. & C. H. Curry, 2350 California St. 


The Latest—New Permanent Rouge 


The superior quality of our Permanent rouge and 
compact powders is determined through its 
—Unexcelled smoothness of texture 
—Absolute freedom from “‘pimples” 
—Perfect, delicate, natural coloring 
—Unusual adhesiveness and covering qualities 
—Absolute uniformity throughout 


Samples to responsible perfumers only 


SOLAR LABORATORIES 


INCORPORATED 


435 East 24th St., New York, N. Y. 


Paris, France—Marceau Truchi, 


144 Avenue de Versaliles 
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MERCHANTS-IMPORTERS-MANUFACTURERS | 








~ AZUFLOR — 


Distinctive character and unvarying uniformity have developed 
to great importance our position on Perfume Specialties. 


We incorporate individuality in our products for those interested in 
business builders. An outstanding modern type is AZUFLOR. 


Write for samples and suggestions 


224-230 WEST HURON STREET -- -- CHICAGO, ILLINOIS 








Baxter Boxes stand for the best material and workmanship 
in Paper Box construction 


‘THE : 
BAXTER PAPER BOX Co. 


General Offices:) BRUNSWICK, MAINE 


Boston Office New York Office Philadelphia Office 
131 State Street 475 Fifth Avenue 689 Drexel Building 
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Jeterioration 


Here is a statement from The Herpicide Company 
expressing its reasons for standardizing on Grain Al- 
cohol. You can make sure that the alcohol you use is 
made from grain and only grain by specifying that 
a guarantee of quality accompany every shipment. 
Rossville gives such a guarantee voluntarily. Get 
in touch with the office nearest you. 


(Joe fpssviledfnpany 


LAWRENCEBURG, Inp.,U.S.A. 








OFFICES 
Atlanta 
Baltimore 
Buffalo 
Charlestown, Mass 
Chicago 
Cincinnati 
Cleveland 


Fickle public favor makes it necessary to spend thou- 
sands of dollars in perfecting and safeguarding the 
quality of our products. 


An increasing number of manufacturers are finding 
ethyl alcohol from grain, one of their most valuable 
assets. Unchangeable itself, it guarantees unchange- 
ableness to the products in which it is used. It main- 
tains that sameness of color, odor and reaction which is 
so highly desired in extracts, high-grade perfumes, 
pharmaceutical preparations and other specialties. 


Make sure of such dependability by insisting upon 
Rossville Guaranteed Grain Alcohol. Get in touch 
with the office nearest you. 


Guarantee 
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by, GY 


THE SPIRIT OF T 


OFFICES 
Detroit 
Louisville 
Minneapolis 
New York City 
Philadelphia 
Pittsburg 
St. Louis 





i 
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INCORPORATED 








ESTABLISHED 
1840 





Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 
Kazanlik, Bulgaria 
Model factories: 


In all main centers 
of the Rose District. 


Highest Awards 
Including four Grand 
Prizes. 

















Phones: Richmond Hill 
7100-7101 


Shipkoff’s Pure Otto of Rose 


Nature ordained that Otto of Rose should have 
certain Chemical and Physical Constants. Chemists 
design rose oils having the same Constants; but 
they are not real Otto of Rose. Shipkoff’s Otto of 
Rose is Nature’s Otto. It is the richest and most 
concentrated essential oil in existence and hence 
the most indispensable basic oil for the perfumer. 
It takes thirty roses to make one drop of genuine 
Otto of. Rose, and sixty thousand roses to make 
one ounce of pure Otto of Rose—thus getting 
the perfume of seventy of the most fragrant 
damask roses for one cent only. Never create a 
perfume without using a fair fraction of the richest 
and foremost basic rose odor, which can be ob- 
tained only from Shipkoff’s absolutely pure Otto of 
Rose. The value of Otto of Rose lies mainly in its 
absolute purity. Always use Shipkoff’s Otto of 
Rose. None better. 


American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 





ARTISTIC PAPER BOXES 


Ozone Park, N. Y. 





ON hy iene = ee eee a 
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1922 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 

§ Giltspur St. 

Newgate St. 
E. C. 1 


Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 
each. 









Rockaway Boulevard 
100th-10 Ist Street 
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*CITRONELLOL 
*RHODINOL 
*JASMINOL 
*GERANYL ACE 
*VETIVEROL 


FE LLL LL LL TR ER 
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eee 


Orbis Products Trading Co., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 


Branch Office: 162 N. State St., Chicago 
Works: Newark, N. J 


A few of our Specialties 


OIL BAY DOMINICA *THYMOL CRYSTALS, U.S. P. 
*GERANIOL ROSE *EFUCALYPTOL, U.S. P. 


*LINALOOL 
*LINALYL ACETATE 
*TERPINYL ACETATE 
TATE *AMYL SALICYLATE 
*CARVACROL, C. P. 


*Manufactured at our Newark Works 
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We Manufacture 


Toilet Preparations 


Tooth Pastes 
Shaving Creams 
Cold Creams 
Shampoos 


Our Service is complete; we perfe 


For Many National Advertisers 


Our experience of nearly a century's successful production of famous 
toilet preparations, and our special equipment for their exact manu- 
facture, are at your service. If you already have a toilet article that 
you feel is not just right in formula; costs too much to make; not 
quite satisfactory as to package; sales discouraging—write us freely. 
If you have an idea for a new toilet preparation, our experience may 
save you money or help make you a profit. Our advice costs you 


nothing. 


ct the formula, manufacture, design the package, and if you wish act 


as your warehouse and traffic department. An inquiry entails no obligation. 


Otay Ctr Caepauy- 


PHARMACEUTICAL CHEMISTS SINCE I8353 
18 Central Viaduct 
Cleveland, Ohio 
New York Office, 30 Church Street 
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CY ea rs Afterward 


EARS do not mean much to the New ErMmMotp LABELER. 





It is built to operate year after year in the same sure steady 


way under the severest loads. 


Machines we installed years ago for some of the foremost 
manufacturers are still giving good service—delivering neat, 
clean and uniformly labeled packages and handling many tasks 


not ordinarily considered possible in an automatic labeling 


machine. 


Age does count—and our years of experience in helping man- 





ufacturers reduce production costs and improve the appearance 
of their packages is available to you without obligation. 
ERMOLD'S SPECIAL LABELING GUM 
KEEPS PERFECTLY 


World's Largest Manufacturers of QUALITY Labeling Machines 
PROMPT SHIPMENTS 





EDWARD ERMOLD CO. Mii Tincu’s. NEW YORK, N. Y. 


CANADA FRANCE GREAT BRITAIN 
Freyseng Cork Co., Ltd., Montreal & Toronto R. J. Lecomte, Paris Matthew Wylie & Co., Ltd., London & Glasgow 


YMORE OUTPUT-LESS LABOR! 


The New U. S. 


“LITEDUTY” 
Conveyor Table 


Ulu illite 


Vbblde 


Here is a belt table of the quality any length desired, complete with 
you demand, at a price you will electric motor, gear reduction drive, 
gladly pay. belt, work boards full length both 

sides, adjustable belt take-ups and 

It has been built to meet the shipped ready for operation. 
demand for a practical and more 
economical conveyor table to handle 
light duty work especially. 


The demand for this new “‘Liteduty”’ 
conveyor table is such that we sug- 
gest your placing your order im- 
It is sold in 1o-foot sections or = mediately to assure prompt delivery. 


=| U.S. BorrLars, MACHINERY 


4015 - 403! NORTH ROCKWELL ST. 


ALIN GR NOIPACKAGING 
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PAA AREA 


heltrich 


d name new in advertising 


d name 30 years wise in cosmetics 


laboratories 


29 South Clinton Street, Chicago, Illinois 


cA 30-year knowledge of cosmetics 
speaks eloquently for the character 
of our products 


compact specialists 


BULK PACKING COMPLETE PACKAGES 
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SRY, 
Helfrich 
rouge and powder 
compacts 


lip sticks 
cream rouge 
& 


loose powder 
vanities 


NS” 


PRIVATE LABEL ASSEMBLY 


PRAIA 





AAA A 
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PILAR FRERES 


Grasse (A. M.) 


ESTABLISHED 1820 


NATURAL FLOWER PRODUCTS 


LiguID ESSENCE ABSOLUTE ORANGE 
Liguip EssENCE ABSOLUTE ROSE 


1927 crops now being worked. Highest quality, 
purity and concentration. 


| 

| 

| 

| 

| 

| 

| BAUMODORS LAVENDER 
Completely soluble Distilled at our factory 
| resins at Noyers’ s/Jabron. 
Exclusive Selling Agents for United States and Canada 

| 

! BENJ. FRENCH, Inc. 
New York: 160 Fifth Avenue 

| Chicago: Frank B. Tracy, 1203 Hartford Bldg. 

| 

| 
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“Ghe 
Better-Box 


Hand Made and Machine 


T has been our privilege for 

several years past to supply 
some of the foremost manu- 
facturers with highest-grade 
hand made or machine made 
boxes. 


Uniformly perfect, pleas- 
ingly attractive and individual 
in style, Neumann boxes have 
won for themselves an envi- 
able reputation. Inspect one 
of our samples and you'll see 
why. 


The ROBERT NEUMANN Co 


MAKERS OF QUALITY’ PAPER BOXES J6r JEWELERS. CONFECTIONERS, PERFUMERS and DEPARTMENT STORES 


1638~42 Central Ave. Qincinnati, Ohio 
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MARKS 


ARE VITAL ASSETS 


HE perfume, toilet prepar- 
ations and allied industries 
are more dependent upon 
their individual trade names and 
artistic attractive packages for the 
expansion and preservation of their 
business than most other industries. 


While the basic trademark and 
patent laws are fixed, their appli- 
cation is subject to continual va- 
riations and changes due to the 
constantly progressive ideas of the 
courts. 


Rights under these laws are in- 
volved in an intricate tangle of 
decisions impossible of correct 
understanding by any one other 
than an expert patent and trade- 
mark attorney. 


The business man cannot afford 
to guess in a matter of such vital 
importance to the existence of his 
business,as the matter is too closely 
allied with his profits to be super- 
ficially considered or entirely 
ignored. He must know—and 


know positively—that his property 
is properly protected from invasion 
and that he is not trespassing upon 
the rights of others. 


HE Patent and Trademark 

Department of THE AMER- 
ICAN PERFUMER & ESSEN- 
TIAL OIL REVIEW is organized 
to give proper advice and protec- 
tion to its readers. It is under 
the management of an expert 
patent and trademark attorney of 
many years’ experience and prac- 
tice. Its files and records are 
most complete for a determination 
of any problem that may be pre- 
sented. Itiscapable of furnishing 
information upon all branches of 
these laws and in rendering as 
accurate decisions as may be pos- 
sible under any particular set of 
circumstances. It is a highly or- 
ganized legal department capable 
of advising you and of protecting 
your legal rights in both the Patent 
Office and the Courts. 


Submit your problems to the 


PATENT AND TRADEMARK DEPT. 


Perfumer Publishing Company 
81 Fulton Street, New York 
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Others Say— 


‘Highly satisfactory, not only from the 
standpoint of economy of production, but 
from the fact that it has worked con- 
stantly and without need of repair.” — 
Glo-Co Company, Los Angeles. 


“Very satisfactory and efficient.”—The 
E.. L. Patch Company, Boston. 


“We have used vour World Labeler for 
vears and it has given us very good salis- 
-—Mary T. Goldman Co., St. 


faction.” 
Paul. 


“Your machines have given us entirely 
satisfactory results.’—Lambert Pharma- 


cal Co., St. Louis. 


“We do not believe there is another 
labeler anywhere near the cost of the 
World Labeler, that will give equal 
satisfaction.” —The Adlerika Company, 
St. Paul. 


“We can remember no instance of World 
Labeler causing us any trouble and it is 
doing just as good work today as it ever 


did.”—The Wales Co., Newton Centre, 
Mass. 


“You have solved our problem for us 
very satisfactorily.” —K. A. Hughes Co., 
Boston. 


“We have used World Labeler since 
1913, and have found it satisfactory in 


every way.’’—Williams & Carleton Co., 
Hartford. 


Economic Machinery Co. 
Worcester, Mass., U. S. A. 


World 
Labeler 
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Fragrance and Lasting Qualities 


JASMIN 


Absolutely Dependable 
Notably Economic 
Widely Popular 





No. 1634. Price $50 a lb. 


Used profitably to replace Jasmin absolute, with 
price problem solved and quality maintained. 


. “ 
Jasmin Fleurs 
No. 633. Price $20 a lb. 
A still more economic alternate for the natural 
Produces a convincing flower effect, 
without a hint of its low cost. 


Jasmin Base 
No. 23. Price $12 a Ib. 
A most powerful odor base for developing in- 


dividual Jasmin odors or bouquets. Stronger than 
Jasmin Absolute 


N rrial 


essence. 


n request for a reascnable 


We also carry a full line of essential oils and perfumers’ 
il lr € 


Ask for quotations. 


AROMATIC CHEMICALS 
Imported) 
Linalyl Acetate 
Liquid Aubepine 
Methyl Benzoate 
Phenyl Acetic 


Benzyl Acetate 
Bromstyrol 
Citronellol 
Geraniol 


Geranyl Acetate Aldehyde 
Hydroxycitronellal Phenyl Ethyl 
Isc Eugenol Alcohol 


Linalool Terpinyl Acetate 


ERNST BISCHOFF CO., Inc. 


135 Hudson St., New York, N. Y., U.S. A. 


Telephone Walker 2880-2881 
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VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 


P. & P. DERODE FRERES & DAMMANN, INC. 
71-73 MURRAY ST. “~ NEW YORK 
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SYNTHETIC FLOWER OILS 


The skillful reproduction of the natural floral odors coupled 
with the high concentration and uniformity of our synthetic 
floral specialties combine to make them the choice of exacting 
perfumers. 


NARCISSUS — ROSE— JASMIN—NEROLI 
SOAP COMPOUNDS 


Scap-makers will find our soap compounds of especial value 
and fully up to the standards of strength and uniformity of our 
other well known soap specialties. 


ESSENTIAL OILS AND AROMATIC CHEMICALS 


Our large stocks of essential oils, aromatic chemicals, etc., 
constantly on hand enable us_ to offer perfumers, manufacturers 
of toilet preparations and soap-makers unusual service at most 
attractive prices. 





Manufacturers Importers Exporters 


ESSENTIAL OILS and AROMATIC CHEMICALS 
Chicago Office: 808 North Clark St. 


161-163 Water Street 
NEW YORK, N. Y. Ya 


1927 
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F-N-Burt Company Ltd. 


Small, Fine Set-Up 
PAPER BOXES 


New designs created and executed by experts 
with 35 years of experience in manufacturing 
Quality packages. 


PRICES AND SAMPLES ON REQUEST 


Stock Pill and Powder Boxes through the Wholesale Druggists 


BUFFALO, N. Y. 


NEW YORK OFFICE CHICAGO OFFICE 
15 W. 44th, St. 30 N. La Salle St, 


REPRESENTATIVES 


W. G. HAZEN A. B. HEBELER 
15776 Euclid Avenue, 9339 Florence Avenue, 
CLEVELAND, CHIO PHILADELPHIA, PA. 


FRANK D. JACKSON 
1256 Union Street. 
MEMPHIS, TENN, 
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BEEHIVE BRAND 
Pure Sunbleached 
BEESWAX 


The Best Quality for Over 
Seventy Years 


RBERBSBRBEBSBSSSSESESERE 


BEBE SBSBESBSBSESBEEERBSESBESRE SE 
BEB BBB RBBB BRB BBB BRB RBRBeeeeeee 





SPERMACETI oe 
CERESINE 
GLYCERINE 













Established 1855 


ce mane 
WILL & BAUMER 


| Leg Vi 
CANDLE CO., Ine. 


Syracuse, N. Y. Facsimile of Cake of Beehive Brand White 
’ Beeswax 


















SPECIALISTS IN 


PURE TIN 
Ollapsible Tubes 


WE are making tubes that are 
uniformly good. We make one 


product—Collapsible Tubes, of one 
material—Pure Tin, in sizes from 
3x14 to 14x 5% in quality to sat- 
isfy the most discriminating user. 


 &§ Pane aa ule. 
| BR Nh aT 
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ANY ROUND PAPER BOX 
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We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 


contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY COMPANY 


N. W. Corner Juniper and Federal Sts. 
PHILADELPHIA, PA. 


a S Sobek of Magnes | 
- “Light. Great Adbritvcaess: Pure White. - Tm: ie 


|S“ measurable Fineness. Heavy if desired. Dusts. ; 
a in ok a under oe pall like the finest pollen, 


ee We are ‘manufactiring the: toca, ona teewe ca 


Olea Seceeiec pee 
Water: Resisting. Great seileaiseces SS ta 
bn ese of eave: as. ‘desired. Sega as 


bee! White. eee ee 


‘Deliveries. oe 


in any. quantity from one’ barrel to a carload, “Prompt stent. 
: ? Wine Bled Soe and d Prices. seat 





-“sTOCKS CARRIED” y 
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The No. 14 Machine — 


FILLS 
CLOSES 
CLIPS 
EJECTS— 


All sizes of tubes from 
1,” to 144” diameter 


WITH ONE OPERATOR 
at the rate of THIRTY TUBES 


per minute. Figure out the saving pre- 
sented and write us now. 

Don’t experiment with your produc- 
tion—Buy proven equipment—lInvestigate 
thoroughly and your ultimate choice will 
be “COLTON”—the standard for over 
20 years. 


Arthur Colton Company 


2604 East Jefferson Ave., Detroit, Mich. 


SOCIETA ITALO FRANCESE 


per I'Industria dei Profumire dei Prodotti Chimici 
VALLECROSIA (Bordighera) 


ABSOLUTE FLOWER ESSENCES 


of unsurpassed quality from the ITALIAN RIVIERA: 


ROSE CENTIFOLIA ~— ROSE “ROSSA” — MIMOSA 
ORANGE FLOWERS =~ JASMIN ~— VIOLET 


Featuring: ROSE LIGUSTICA 
the finest Italian OT TO OF ROSES 


Equal to the best Bulgarian Ottos—Lower in Price 


Sole Agents C5EO. V. GROSS Co. 


for the U. S. A. & Canada — 30 Old Slip m— NEW YORK 
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If you are seeking a beautiful line of vanity cases for 
anil the Fall Season try the SAGAMOR LINE. 
Our new rouge box, single and double compact cases, 


which we have recently designed will help you solve 
this problem. 


SAGAMOR PRODUCTS 
a ( Single and double compact cases. 
Rouge cases and lip rouge containers. 
Single and double sifter vanities. 


Many beautiful designs and finishes to choose from. 


We carry a good supply of our standard vanity cases on 
hand at all times, which enables us to give you im- 
mediate delivery. 


Sagamor Metal Goods Corporation 


Manufacturers 






. ) Stamped Metal Goods 
y and Metal Novelties 


Vanity Compact Cases 


wi ct” . ° 
Loose Powder Sifter “Vanities 


318 East 32nd Street, New York City 


Phone Lexington 3028 


Western Representative: L. E. Offutt, 24 Byrd Building, Memphis, Tenn. 


2, 0, 0, 0 .0 .0 0 0 © © © © © © © © © 0 © © © © 0 © © © ©. 9. 9% OO. % %. ©. 9. © O. 4. OO. OO 0. 0. ©. ©. © © © © OO © © © © 0 © 9 0 0 0 © 0 6 6 6 6 6 6 6 66 OO 6 
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An absolute Laevo-Citronellol which makes an Ei 
excellent substitute for Otto of Rose FE 
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: GERANIOL DAMASCENA ' 
5 An absolute Geraniol with the true odor of 


Fresh Rose Petals Pi 


imi Ya. Sanz 
OE 





a A. M. TODD COMPANY e 
3 KALAMAZOO MICHIGAN, U. S. A. ip 
i Established in 1869 4 
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MONARCH NUSBAUM PAPER BOX CO., INC. 
Chine Faper Boxes 


BUFFALO, N. Y 


New York Representative Chicago Representative 
Milton M. Munter, Wm. H. Schutte Co., Inc. 
509 Fifth Ave., 33 W. Illinois St., 


Telephone—Vanderbilt 6644 





Telephone—Superior 2991 








| 

= 

1 

" UALITY PUFFS IN VOLUME 

j —and reasonably priced— B 
BI 
Bl lB 
I An organization that can produce a large quantity of iE 
| well made, full size powder puffs is a RELIABLE source | 
A of supply. i 
[el If this output is efficiently directed and is accomplished ql 
r without a large percentage of bad work rejected, the cost = 
L of which must be absorbed in the selling price, it is an A 
(8 ECONOMICAL source of supply. B 
ee : By 
4 If these puffs are made from the Ideal Powder Puff iF 
{S) Material, “Baronet Finish” Velour, it is a source of a truly @ 

QUALITY supply. I 

i , : = g| 

da, There is only one source combining all of these ad- iB} 

vantages. >) 
‘al 5 

fe = 
18 / ° T r 

ii BARONET MILLS, Inc. -- College Point, N. Y. 

| “The Puff that needs no breaking in” 

| Copyright, 1927 
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Plain or Decorated | i Vials @ 


for SAMPLING \ |) | 
ataPROFIT!/ \| 





Our Tubes are 


GUARANTEED 





NOT TO PEEL AINTY, beautiful 
miniature perfume } \ 
vials may be employed —_-) 
DE LUXE for important sampling — 


4 oz. purse 


bottle with work at a distinct Profit. EEPTCRS 


| l | l ted Furnished 
elongatec , ed 
re rods Our vials are furnished in a with rods in 


“4 li 
- st of new and attractive de- 4 and % 


° signs and models, of various Oz, capacity 
Tin 5 sizes, shapes and capacities 
to meet every need of the 
pre gre sive perfumer. Also 


exclusive designs to order. ze | 


Write for Samples and Prices 


Glass Products Co. 
VINELAND, N. J. 
Western Representative: / | \\ 
E. Marx Co., 140 No. Dearborn “. 6 Y 


St., Chicago 


Lead 





. EROS 
MARS Pacific Coast Representative: With rods 
Furnished Riddell Reid, Inc., attached: 

with rods in 9 Reteaiie . % > cas 1 dram or 

4 o2 21 Spear St., San Francisco Ye oz 
capacity. 316 Commercial St., Los Angeles capacity. 











W anted — 


Old issues of 


THE AMERICAN PERFUMER 
& ESSENTIAL OIL REVIEW 


We wish to obtain copies 
of the following issues : 
March, 1906, to Feb., 1914, inclusive 
(all issues) 
1914—Jan., Feb., May, July, Nov., Dec. 





1915—Sept. 1920—June, July 
1917—Jan. 1921—Jan. 
: oO ' 1918—March, Dec. 1924—May, Oct., Dec. 
Wheeling Stamping Co. | | (3g-¥ ag | 


Wheeling, W. Va. 
; Please state condition and price 
Factory: 
WHEELING, W. VA. 
B. E. Stover, Sales Manager 


Eastern Representatice PERFUMER PUB. CO. 


GEO. K. DILLER 
90 West Broadway, New York 81 Fulton S¢., New York 
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LABELS AND SEALS 


SS Attractive seals help make sales. Ask any manufacturer who 
Consult us uses them. We will be glad to send you booklet with prices. 
about 


LABELS 


Seals and labels of every description. Turn down the corner of this 
page as a reminder to send for a sample booklet of Horn Labels. 


or 
SEALS 


|_wereow | John Horn °7-833 Fenth Ave. 








Quinine and Its Salts | 
FOR DENATURING PURPOSES | 


Pyridin Menthol 


Write for Full Information 


General Offices 


Hosken & Co., Inc. 2s" New York, N.Y. | 


rl St. 








. 
Poetee's oPecten% 


ffs 
act Pu 
Dusting enamel 
Body 


Conny Manufacturing Co. 
54 West 22nd Street New York 














Need Machinery? 


Consult Our Information Department 


Perfumer Publishing Company a 81 Fulton Street, New York 
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VANILLIN 
COUMARIN 


GOMEZ \LOAN: 


244 WATER ST. NEW YORK 





[ jpecm Designs in 

all popular sizes of 

opal jars for oint- 

ments, toilet creams, 
hand lotions, etc. 


Ou” 


Write for our 
catalog 


Hagerty Bros. & Co. 
10 Platt Street New York 
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ESCOETT 
é? COMPANY 


CHARTERED 


ACCOUNTANTS 


SYSTEMS SERVICE 


110 William Street 
NEW YORK, N. Y. 
Beekman 8059 
WASHINGTON, D. C. CHICAGO, ILL. 
MONTREAL, CAN 





a page 
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HENZALDEHYDE 


All grades. Prompt shipments. 
Address inquiries to 


Sotvay Sates Corporation 


Alkalies and Chemical Products Manufactured 
by The Solvay Process Company 


40 Rector Street, New York 9) 


—_ 





The Spirit of Excelling 


without which no work long en- 
dures, is largely responsible for the 
| widespread popularity of Rowe// 
Paper Boxes. No matter how dith- 
| cult the task nor how large the 
order, each box is dependably uni- 
torm to the finest detail with all 
of its mates. 


E.N. Rowell Co., Inc. 


Batavia, N.Y. 


New York Sales Representatives: Brisrou-Smirx, INe. 
41 Park R , Room Sos 1 | 4 tla tis7s 
Chicago Othice: H. G. MacKay, Mer. 
So North Wacker D Veleph Franklin 4941 


Rowell Paper Boxes 

















FOR ROUND 
PERFUME BOTTLE 
(3/3 ACTUAL SIZE) 


Paper Box Hs 
Ba favia, NY 


&. . NV. Fou ell ( 0. Inc. 





Te 
American Perfumes 
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. N. “LIMBERT & CO., Inc. 


LIPSTICKS 


ROUGE PASTE 


EYE BROW 
PENCILS 
















Face Powder, Creams, Cosmetique 
and Other Make-up Specialties. 















Made under your own 
label. Filled in your con- 
tainers. Sold in bulk—or 
in our complete packages. 


=——_— 




















S. W. Cor. Delaware Ave. & South St. MERVEILLE 
PHILADELPHIA COSMETIC CO., Ine. 
iy 204 E. 27th St. New York City 


SA 


Tang CHES 







Telephone: Lexington 6035 








Tae 


ee Galalith Containers —“— 





May we tell you more 
about these containers 
and how they can help 


you increase sales? 





WATERBURY BUTTON Co. WATERBURY. CONN 
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EW 
ST 


EDITION . 


D STATES 
“ENSATORY 


The Indispensable “aa 


Te 
DISPENSATORY [eae 


Completely Revised and Reset— 
A New Book Throughout. 
Equivalent to a five-foot shelf of 
the best scientific literature 
pertaining to the profession. 


Despite the immense amount of information in this book, 
it is easy to find any fact that you want because of the 


systematic arrangement. THE EDITORIAL STAFF 
; ° Dr. H. C. WOOD, Jr. 
The Final Authority EDITOR-IN-CHIEF J 


° Professor, Univ. of Pennsylvania and 
on Drugs and Chemicals Phila. Collegeof Pharmacy 
Prof. C. H. LAWALL 


a thoritative Encyclopediaof Pharmacy, Chemistry ‘ = 
conn helenae rary Seman Sey CHEMICAL PHARMACEULICAL EDITOR 
Materia Medica, and Botany has no equal in its field Dean, Phila. Collane of Pharmac 

as a work of reference, giving both the old and the Ex-President, American Pharmaceutical Association 


new facts regarding drugs and chemicals. Prof. H. W. YC IUNGKEN 











In supplying quickly-needed information on incompati- BOTANICAL EDITOR 

bilities, doses and uses, particularly of the newer remedies, Professor, Massachusetts College of Pharmac 

it will more than pay its initial cost at the prescription All three Editors are members of the Revision 
counter. Committee of the U. S. Pharmacopeeia. 
For less than five cents a day for the first year you can Special Contributors: 

have at your service, daily, nightly, instantly, practically Dr. JOHN F. ANDERSON 

all the pharmaceutical knowledge of the world in one Professor IVOR GRIFFITH 

big volume. Well known in their respective fields. 


THE ONLY BOOK IN THE WORLD WHICH CONTAINS: 
I. ALL THE DRUGS and preparations of the U. S. P. X. considered in detail. Il. The official descrip- 
tions and tests of the U. S. P. X. in full. III. The official formulas for galenicals of the U. S. P. X. 
IV. A summary of the important chemical incompatibilities of the official drugs. V. Every crude drug 
recognized by the National Formulary V described in full, including the tests for purity and identity. 
(The galenical preparations of the National Formulary V given in abstract). VI ALL THE DRUGS and 
preparations of the British Pharmacopceia 1914 described in full. VII. Descriptive articles on practically 
all important substances not included 11 the three legal standards, including the latest information on the 
new synthetic remedies. VIII. Concise, complete, authoritative articles on the Vaccines, Antitoxins, 
Serums, and similar products. IX. Gives in full the Food and Drugs Act of June 30th, 1907, and the 
Harrison Anti-narcotic Act. X. A list of synonyms. X1. Formulas for reagents used in the examination 
of urine, blood, sputum and stomach contents, etc. XII. Many official Tables of Weights, Measures, 
Specific Gravities, etc. XIII. Numerous references for scientific research. 


OCTAVO, BUCKRAM. PRICE, $15.00. With Thumb Index, $15.75 
FOR SALE BY 


PERFUMER PUB. CO. 
81 FULTON ST. BOOK DEPT. NEW YORK. 
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LIQUID SHAMPOO 


Opal-Olive, Orange, Natural, Strawberry, Tar 


\ucusT, 1927 








Produced from the best of cocoanut oil, abso- 
lutely free from alcohol, crystal clear, 
pleasingly perfumed, the ideal shampoo. 


Shampoo Base Soaps 65% 


Natural, Opal-Olive, Green and Tar 
Shampoo Paste Soaps 
Natural, Opal-Olive, Mint and Tar 
U.S. P. [IX and X Green Soap 
U.S. P. Castile Soap 


WRITE FOR SAMPLES AND PRICES 


KRANICH SOAP CO. 


54 Richards Street - Brooklyn, N.Y 


Glascote Mixing and Storage Tanks pro- 
vide perfect protection from corrosion and 
contamination. 
to 5000 gallons. 


Standard capacities from 20 
Write for Bulletins. 


The GLASCOTE Co. 
EUCLID, OHIO (Cleveland District) 


ESSENTIAL O1L REVIEW 


§ 
Fine Brushes 


Clothes Brushes 
Hair Brushes 

Eyelash Brushes 
Shaving Brushes 


(of genuine badger hair ) 


Specialists in small brushes 
and applicators for perfume 
bottles, and vials of all sizes 
and shapes. :-: is: f-: 


THEVENIEAU 
FRERES 


79 Boulevard Voltaire 
Paris, France 


NAARDEN 


CHEMICAL WorKS 


Caraway Oil 
Peppermint Oils 
Iso-Eugenol 


Heliotropin 


NAARDEN (Holland ) 


P. B. 2 Bussum 
Cable Address: Chemische Bussum 
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Immediate Delivery 


Of Filter Cloth 


pp: are prepared to supply you 
from stock a filtering med- 


ium of superior quality at very 
close prices—Chain cloth, Twill 
cloth, Woolen cloth, and other filter 
mediums. 

















\lso filter paper. Let us quote you 
on your requirements either made 
up or in the piece. 


T. SHRIVER & CO. 
890 Hamilton Street Harrison, N. J. 


Vakers of the famous Shriver Filter Presses 


/ 












GOOD USED 
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CLASSIFIED 
ADVERTISEMENTS 





The rate for advertisements in this section is 50c. per line per in- 
sort cn. Pleese send check with copy. Address all communications to 
PERFUMER PUB. CO., 81 Fulton St., New York. 


BUSINESS OPPORTUNITIES 


An established cosmetic and perfume business, on the 
Pacitic Coast, for sale as a whole or part. Address B. O 
No. 1669, care of this journal 

For Sale—Established Toilet Goods business ; manufactur 
ing compacts, rouges, lipsticks and face powders. Up-to 
date machinery such as drying ovens, power presses and 
rapid sifters; about 4,000 square feet; can produce over 
500 gross compacts weekly. Address B. O., No. 1670, cars 
of this journal, 


Mailing list wanted of perfumers, soap houses and buyers 
of flavors covering South America; will pay good price for 
up-to-date list. Write, stating full particulars. Address 
B. O. No. 1671, care of this journal. 


SITUATIONS WANTED 


Position wanted by an expert with over 20 years of ex 
perience in the manufacture of perfume oils, finished per 
fumes and toilet preparations. Can produce quality prod- 
ucts. Formerly with a national known concern. Address 
S. W., No. 1668, care of this journal. 

Services now available—chemist, thorough knowledge of 
flavoring materials, pure fruit flavors, imitations, bottlers 
and confectioners, concentrates, flavors, etc.; for full par 
ticulars address S. W., No 1656, care of this journal. 


(Continued on Page 138) 


Headquarters for 


MACHINERY 


Reliable Equipment From A Reliable Company at Right Prices 


TABLET MACHINES 
4—Colton No. 2B Machines 
I1—Colton No. 3B Single Punch 
1—Colton No. 3B Triple Punch 
I—Stokes DD Rotary Machine 


FILTER PRESSES 
1—18” International 
4—18” Shriver Iron 
15—24” Shriver Iron 
8—30” Shriver Iron 


PEBBLE MILLS 
1—15”x18” Silex Lined 
|1—30”"x23” Porcelain Lined 
SOAP MACHINERY 

Filter Presses 18”, 24”, 30”. 36”, 
42” Kettles, Pots and Tanks. 
Plain, Jacketed or Agitated, 20 2 
gallons to 2,000 gallons. 


600 Ib. 





MISCELLANEOUS 
Emulsifiers, Cream Beaters 
Motor Driven Vacuum Pumps, 
Labellers, Fillers, 


Aluminum Kettles. 


MIXERS AND SIFTERS 

1—Day No. 2 Sifter 

1—Day No. 3 Sifter 

1—Ross Mixer, 24”x24"x84” 

I1—Day Mixer, 38”x17"x18'2” 

1—Day Sifter & Mixer, 
36”x18"x18” 

1—Day Sifter & Mixer, 
66”"x26"x29” 

1—Day Sifter & Mixer, Size D, 


1—Gedge Gray Mixer. 300 |b. 
Gedge Gray Sifter & Mixers, 
Size M. 2000 lb. 


GLASS LINED TANKS 


2— 50 gal. open Tanks 
4—100 gal. closed Tanks 
5—150 gal. closed Tanks 
1—200 gal. open Tanks 


1—250 gal. closed Tanks 
1—375 gal. open Tanks 


COPPER TANKS AND 
STILLS 


1—Dbl. Section Heavy Copper, 
100 gal. each section. 


1—275 gal. copper Tank 
1—52” dia. by 42” copper Still 


YACUUM PANS 


1—40 gallon Copper 
2—75 gallon Copper 





Pebble Mills. 30x30 and 


WANTED: 2—Tube Filling and Closing Machines. 
e larger. YOUR IDLE OR SURPLUS MACHINERY FOR CASH. 





SEND FOR OUR FREE CATALOG. LET US QUOTE ON YOUR MACHINERY NEEDS. 


CONSOLIDATED PRODUCTS CO., Inc. 


15 PARK ROW, NEW YORK CITY 


BARCLAY 0603 


CABLE ADDRESS: EQUIPMENT 
CODE: Bentley and ABC 6th Edition 
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Are You Having Trouble 
With Your Powdered Soap? 


HE value of many toilet articles 

depends entirely on the quality 
of the soap used in their manufac- 
ture. The utmost care should be 
exercised in the selection of the 
powdered soap used in your prepar- 
ation. 


Hopkins’ Brand Powdered Neu- 


tral White Soap yields finished prod- 
ucts uniform in composition and 
appearance. It is especially adapted 
for use in making tooth powders, 
tooth pastes, mouth washes, sham- 
poos, shaving creams, bath powders 
and other toilet articles of superior 
quality. 


Write for our booklet “Some Facts About Toilet Articles.” 


J. L. HOPKINS & CO. New York 


Importers and Exporters 




















m\ GLASS VIALS 7% 


Automatic Machine Made, Are Uniform 


in Capacity, Corkage, Height and Width 
Especially Adapted for the Perfume Trade 


-KIMBLE GLASS COMPANY. 


| VINELAND, N. J. CHICAGO, ILL. NEW YORK, N.Y. 











Fraduce Better Toilet Preparations 
Wyrol White Mineral Oil 


YROL White Mineral Oil is 

especially made for producing 
toilet preparations and cosmetics of the 
utmost purity and the finest texture. Not problems involving the use of mineral oils 
only is it colorless, tasteless and odorless, or jellies. 


but it is absolutely pure and dependably Write for Samples and Full Infor- 
uniform in quality. mation. 


If you are having any difficulties with 
your formulae, our specialists will be glad 
to confer with you in the solution of any 


Address only 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
26 BROADWAY, NEW YORK 





U.S.PAT.OFF. 


Wyro 
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(Continued from Page 136) 
HELP WANTED 


Manufacturers of synthetic aromatics, perfume bases and 
flavors have opening for young man preferably of Spanish 
extraction, to develop their export trade; excellent oppor- 


tunity to make good money for man with ambition and 
initiative. When writing give full particulars. Address 
li. W. No. 1672, care of this journal. 


Salesman—by progressive manufacturer of synthetic 
aromatics, perfume bases and flavors; must have thorough 
knowledge of line; one with following preferred, but will 


train man now working inside whose ambition is selling; 
salary and commission; excellent chance to make good 
money. Address H. W. No. 1673, care of this journal. 


When you want 


any book on per- 


fumes, soaps, etc., 


write us. IF YOU NEED ANY 
KIND OF 
MACHINERY 


Perfumer Pub. Co. ASK US 


Perfumer Publishing Company 
oF Satees Same aaa 81 Fulton Street New York 


Information Department 





AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 




















IVORY BRAND 


TRIPLE PRESSED 


STEARIC ACID 


Hard — White — Odorless 
Packed in Convenient Sizes 


Now made by THE PROCTER & GAMBLE CO. 
Gwynne Bidg. — Cincinnati, O. 


Branches and Stocks in all Large Cities 











? 
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VANILLA 


BEANS 





THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 





Casein 
Containers 


in all colors 





Compact Box 


A AJ.&K.Co.tn 


Manufacturers of 


NOVELTIES 


122 Fifth Ave. 
New York, N. Y. 
Watkins 6564 





Solid Perfume 
or Lip Rouge Box 


Perfume Dropper _Lipstick 
Solid Metal Valve Container 

















companion to famous powders 


‘ 
Leading manufacturers—Piver Melba Luxor 


Cheramy . . Mennen and many others choose the 
Columbia Puff aS fitting companion tor the r high 
grade products ! Remember this: the first thing 
A woman sees—and uses—in your pack 
age is the puff. Columbia Puffs, of finest 
quality velour, woven by us—shipped 
from our looms to you" —is your best 
prestige insurance’! Your choice 
of color and design. Write today 
r samples and quotations! 


>) l y ! DEC 
Columbia Powder Puff Co 
901 AA-K hI f 
221 McKibben Street 


Brooklyn, N. ¥ 








Dealers who Sell to Beauty 
Parlors and Hairdressers 


There are some things you do not have: 


WAVE OIL—A crystalline hair 
dressing to keep the permanent or 
marcel wave. 

HENNA RINSE—gives an auburn 
tint by rinsing. 

FINGER WAVE LOTION— 
for water waving and finger waving 
after permanent wave. Non-oily. 


Will not discolor. 





We Supply Them, Under Your Own Name 
and Brand if Desired. 


Gold Seals Furnished if Desired. 
Write for Samples and Prices. 


Ray Manufacturing Co. 


419 West 42nd St. New York, N. Y. 











\MERICAN PERFUMER & ESSENTIAL OIL REVIEW AuGust, 1927 


PARFAIT Powder Puffs 


WE CLAIM PARFAIT 
to excel in wort min- POWDER PUFF 
ship, material an price. Co. 


IF YOU 
/ 1214-22 W. Madison St. 


will be judge, we will | Re, ; ba 
gladly furnish evidence. RE inn, Chicago, Illin< is 


Makers of Soap 
Nearly Half a Century 


Shampoo Base Liquid Shampoo 
Liquid Toilet Soap Surgical Green Soap 
Toilet Soaps Floating Bath Soap 
Powdered Soaps 
Toilet Soap Base in Bars and Flakes 


HARRAL SOAP COMPANY, Inc 


463 Greenwich Street New York City 


Sales talk won't do! 


This moder: _ dema j ern m the mis. You ca 
in your ee ‘ hool satchel unit t 
-_ re than ta 
Grants “d 

ar 


Knickerbocker Case aoe 
224 ‘No. Clinton St., Scien: U. s. A. 
(3839B) 


Expert Consulting Service for Perfumers and Soapmakers 


When in trouble consult me. I have helped some of the foremost 
manufacturers of toilet preparations solve some of their most difficult prob- 
lems in the creation of formulas and most economical methods of production. 
Charges moderate. 


Cosmetics — Perfumes — Soaps 


HERBERT JOYCE 130 Pearl St., New York, N. Y. 














tI F - 
Lasting Impressions” 


REG.U.S. PAT.OFF 





The attached is a representative number from our line of Stock Perfume and Toilet Preparation Labels. 
We will be pleased to send our complete Sample Line, consisting of approximately 1400 designs and 
SUA aM CM tM Me aM me es 
conveniently mounted in book form. Write for this elaborate and extensive line. 


THE HENDERSON LITHOGRAPHING Co. CINCINNATI, OHIO, U.S.A. 


Your Label and 
Your Product 


THE PURPOSE OF YOUR LABEL IS TO ATTRACT THE GREATEST POSSIBLE ATTENTION 
TO YOUR PRODUCT WHETHER THE WHOLESALE BUYER OR THE CONSUMER IS INSPECTING 
IT AND ESPECIALLY WHEN DISPLAYED ON COUNTER AND SHELF. 


AN ATTRACTIVE LABEL ALWAYS PLEASES. THEREFORE IT IS TO YOUR ADVANTAGE TO USE 
ON YOUR GOODS THE MOST ATTRACTIVE LABEL OF THE HIGHEST QUALITY AT COMPARA- 
TIVELY THE LOWEST PRICE. 


Such are 
(Pi idiamaets LOabels. Why’? 


BECAUSE OF THE TREMENDOUS VARIETY AND VOLUME OF HENDERSON LABEL PRODUC- 
TION—BOTH STOCK AND SPECIAL. 


BECAUSE THE HENDERSON LINE OF “HIGH GRADE EXCLUSIVELY DESIGNED” 
STOCK LABELS FOR TOILET PREPARATIONS IS THE LARGEST IN THE WORLD AND ALWAYS 
ABREAST THE TIMES. 


BECAUSE THE HENDERSON LINE OF LABELS AFFORDS YOU PRECISELY WHAT YOU REQUIRE 
—THE RIGHT SIZE, SHAPE, COLOR, DESIGN AND PRICED LABEL. 


BECAUSE HENDERSON STOCK LABELS—MOST BEAUTIFULLY EMBOSSED, MOST AR- 
TISTIC, COLORFUL AND DISTINCTIVE—APPEAL AND AN APPEALING LABEL MAKES SALES. 


BECAUSE THE GREAT NUMBER OF YEARS THIS COMPANY HAS SPECIALIZED IN AND DE- 
VOTED TO THE PERFECTION OF LABELS OF A SUPERIOR CHARACTER, INSURES EXPERT ATTEN- 
TION BEING GIVEN TO EVERY SPECIAL LABEL ORDER FROM ITS INCEPTION TO COMPLETION. 


ORDERS FOR STOCK LABELS ARE SHIPPED PROMPTLY. 


ESTABLISHED 1858 
THE HENDERSON PLANT, EMBRACING 110,000 SQUARE FEET 


A MODERN PLANT AND ORGANIZATION, EQUIPPED WITH UP-TO-DATE MACHINERY AND 
ADVANCED METHODS, IDEALLY FITTED FOR THE PRODUCTION OF AN UNSURPASSED QUALITY 
OF EXQUISITE LABELS AND PACKAGE DRESSINGS FOR PERFUME, TOILET PREPARATIONS, SOAP 
AND KINDRED LINES. 


OUR SERVICE DEPARTMENT IS AT YOUR DISPOSAL FOR THE SUBMISSION OF QUOTA- 
TIONS AND SUCH OTHER INFORMATION AS YOU MAY DESIRE IN CONNECTION WITH YOUR 
REQUIREMENTS. 


The Henderson Lithographing Company 


MAIN OFFICE & FACTORY 
STATION H, CINCINNATI, OHIO, U. S.A 
NEW YORK DISPLAY ROOM CHICAGO DISPLAY ROOM 


Rooms 655-657 FirrH Ave. BLOG. BOSTON DISPLAY ROOM ROOM 1600 N. AMERICAN BLOG 


200 FiFTH AVE. ROOM 329 PHILLIPS BLOG 36 SouTH STATE STREET 
120 TREMONT ST 
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F LET US FILL YOUR TUBES! a 





Og have a complete up-to-date plant, especially facture your product for you from your own 
eouinped for accurate, rapid filling and packing of formula or ours. Do not tie up capital in idle 
Collapsible tubes. machinery. Our expert technical knowledge and 


Eight tube factories are within easy truck-deliver- advice are at your service in solving your prob- 


: : ; : lems. e 
ing distarce of our doors. We have specialized in 
this line for twelve years and can give you lowest Send us a sample of your preparation, stating size 
- 
E 


prices and quickest deliveries. We can fill tubes of tube and quantity desired and let us quote 
with material furnished by you or we will manu- prices on your requirements. 


Your inquiries are invited 


The Trade Laboratories, Inc. (00°51 314-322 Market St., Newark, N. J. 








«WUC r 








Camel Hair Brushes & Glass Rods 
With Rubber Cork, Cork or Cap Ready to Serve You— 


Mid-West Representative: 
Chas. A. Rindell, Inc. 
64 W. Randolph St. 


Chicago, Ill. 
Michigan Representative: Pacific Coast Representative: 
R. M. Stevenson Allen G. and Charles Curry 
2457 Woodward Ave. 2350 California Street 
Detroit, Mich. San Francisco, Cal. 


Special Representative: 
L. H. Brodrick 
475 Fifth Ave. 
New York, N. Y. 





New Styles in Colors 9 
Applicator Stopper Bottles A Cc A D J A 
Lowest Prices 


BENTON HOLLADAY & CO. | POWDER PUFF CO. 
444 W. 26th St. New York, N. Y. | 485 East 133d St. New York City 











JEWELL AEROX WATER STILLS 


are especially adapted to manufacturing needs. 
There is one for every purpose. 
Capacities range from 1% to 1500 gals. per hour. 


Heavy copper and brass with pure block tin interiors. 
Automatic—simple—dependable. 


Steam—gas—gasoline—or electrically operated. 
We also manufacture special tanks and copper work for labora- 


tories and industrial plants. 
Write for Bulletin or tell us of your requirements and let us make 


recommendations. | oH, : 
JEWELI. CORPORATION a 


11 So. Clinton St., Chicago, Il. 




















7 
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—means Quality 
Value & Service 


PARIS ROUGE and POWDER COM- 
PACTS offer the utmost in these three 


essentials of successful merchandising. 


BRERSSBSERERSESRERBESRR ERE Ree 


PARIS compacts in all popular shades 
will quickly increase your sales for they 
are selling rapidly wherever shown 
Why not feature them under your own 


name and brand ? 


And don’t forget our newly perfected 
lipstick—in all popular shades. 


Write for samples and full information. 


PARIS COSMETICS, INc. 
128 East 16th St. . . . New York 


CVCC CCC 





See eee ee 








eA Notable Book 











PARFUMERIE UND Kosmetic, by Dr. 









the dealer or the layman. 






To quote again from Prof. Wimmer, 
as a book for study and revere nee.” 


Price $16.50 















PERFUMER PUBLISHING COMPANY 








285 Avenue Jean-Jaures 
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LA PARFUMERIE MODERNE 


a true organ of the French perfume 
industry—20 years old. 
GENEROUSLY ILLUSTRATED 


La Parfumerie Moderne 


conducts the following services: 









Technical information 
Recipes 
Formulas 
Technical editions 
Library 


which are all available to you 


A sample copy sent upon request. 


Publications 


Pierre Argence 


Lyon, France 






on PERFUMES and COSMETICS 


ror. Curt P. Wimmer says that the HANDBUCIL DER GESAMTEN 
Frep WINTER, in German, is a 
notable contribution to the literature on perfumes and cosmetics. 

Che book comprises no less than 947 pages and contains 138 illuctra- 
tions. It contains such a wealth of information, much of which is unob- 
tainable in other works, that it is sure to be of interest to the manufacturer, 


Chapter headings include the “Origin and Source of Raw Materials,” 


“Practical Perfumery,” “Toilet Soaps” and “Applied Cosmetics.” 
“It is earnestly recommended 


Handbuch der Gesamten Parfumerie und Kosmetic 
By Dr. Fred. Winter (/n German) 


FULTON STREET, NEW YorRK 








Aucust, 1927 
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ELL LE 


BOTTLES 


By ANDRE JOLLIVET 


BOXE S Paris ( France 


By MARIUS MILOU 


Montelimar (France) 


LABELS 


By SENNET € CIE. 
Paris (France) 


* 





Add the French touch 


to vour packages 


THE MOST 
ARTISTIC 
AND 
BEST 
QUALITY 
ON 
THE 
MARKET 


Exclusive Agent For U.S.A. 


(CHARLES BERGERET 
145 W. 45th St. 
New York City 


SSSR EEE Ee 
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Homeopathic Vials of Every Description 


Manufactured by the 


Rutu GLAss CoMPANY 
Conshohocken, Pa. 
§ QUALITY AND MOST ATTRACTIVE PRICES 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET 
SOAP and SHAMPOO will enable you to in- 
crease your business. 

BUCKEYE BASE SOAP will produce a liquid 
soap or shampoo that will be uniform in every 


LIQUID SHAMPOO 
SHAMPOO BASE SOAP 
SHAMPOO PASTE 
LIQUID TOILET SOAP 
TOILET BASE SOAP 


respect. An exacting chemical analysis insures 
the uniform composition of these soaps. 


SURGICAL GREEN SOAP 
WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


ny 
) 


Yo Casein Containers 
gs 
jor 
Liquid or Solid Perfumes 
Excellent 
for hand painting. Send $2.00 for 


All colors, sizes, designs. 


Charlestowne sample set of 8 distinct designs 


Pyramid 
CASEIN CRAFTSMEN 744 - 28th St., North Bergen, N. J. 


SECURE UE ER SERRE E ee eee 
Oe 
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First Choice 
in Drying 
Machines 

for Chip and 
Bar Soaps 


Ask about this 
new dryer for 
very thin chips. 





PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 


Let Us Quote 


to Your Satisfaction 


on 
All-Milk Rolling Massage Cream, Cold 
Creams, Vanishing and Semi-Vanish- 
ing Creams, Tissue Builder Creams, 
Muscle Builder Creams. 


Under Our Label or Yours 


We have been serving you— 
directly or indirectly — 
for 23 years 


Free Samples Gladly Furnished on Request 


AMERICAN 


PERFUMERY CO. 


194 Grand Street, New York 
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Expert Advice 


o Your Rouge-Compacts hold better 5 
| without paste or glue when IF 
using the i 
I | 
i Kendall Plates i 
| for Compacts I 
Hl Pat. Aug. 8, 1916 of 
Used by the leading perfumers F 
Consulting Service E 
| in the creation of cosmetic prepara- jf 
tions of individuality and distinction. §% 
| lH 
Q P= 
i Joseph L. Stummer | 
5 B. Sc., Ph. G. i 
i Consulting and Manufacturing Chemist IB) 
i 201 Fulton Street NEW YORK 
: 
a eH oe 





‘Do You Need Money? 


When **Please Remit” Fails | 


Send your past due accounts 
to US for collection 


We Remit Promptly 
Ask 


Innis, Speiden & Co., 722 W. Austin Ave., Chicago. 
Allen B. Wrisley Co., 529 So. Franklin St., Chicago. 
The Traffic Service Corporation, 418 So, Market &., 
Chicago. 

Tamms Silica Co., 30 No, La Salle St., Chicago. 















BONDED BY THE NATIONAL SURETY CO. 





‘International Trade 
| Exchange 


| 127 No. Dearborn St., Chicago, Ii. 





The Recognized Collection Organization of 
the Perfume, Toilet Goods and Chemical 
Industries. 


Collections in all parts of the world. 


No Collection—No Charge 
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FROSTING LIQUID 


immersion from 





produces a most beautiful velvety, frosted clear finish—a very simple process 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 

Special prices on contract. 
Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per yal., $6.00 


Packing Charges Extra. 


L. REUSCHE & CO., 34 Union Square East, New York City 


EST 188 
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ate cia tteaci a aacnse a aaes ied aaeciaiceeteried ae eckieaintarieieaiceaciaieaga aaa aaoaa aaa 


‘6 33 
Soap Manufacturers — 


Many years of practical experi 
ence enable us to serve soap makers makes friends of your customers and assures 
' , repeat orders. Put **1T’’ under your own 
in the simplification of operating label and increase your success. 
processes, 1n factory planning and We have been making “IT” for fifty-two 
production; and in the solution of years tothe entire satisfaction of our cus- 
soap making problems, tomers and we can do the same for you. 


Write us about your requirements of soaps of 
all descriptions and let us quote on®*IT"— 


An inspection of your plant | 
and processes will involve no 


obligation. | Geo. A. Schmidt &? Co. 


V/ mufacturers of 


(Quality Products. 


CASED 
HOUCHIN-AIKEN CO., Inc. iT, 
| Engineers and Machinists OUALITY SOAPS 


Hawthorne New Jersey 236-238 West North Avenue 


| CHICAGO, ILLINOIS 


| 


Are Sales of Your Toilet Creams Lagging? 


Are you having difficulty in manufacturing any of your toilet creams? Are 
sales lagging behind what you may reasonably expect them to be? 
If so, we can relieve you of the manufacturing burden of any or all of. them. 
In bulk or in complete packages under your own name and brand. 











Cold Cream Lemon Cream (Greaseless) Bleaching Cream 
Vanishing Cream Almond Cream Cleansing Cream 
Massage Cream (Rolling) Tissue Builder Strawberry Cream 
Massage Cream (Plain) Skin Food Cocoa Butter Cream 
Lemon Cream (Greasy) Mentholated Cream 


Write for Samples and Prices 


THE BORDWIN CORP. 207 East 49th St., New York 
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TIME tests all things... fair and 
impartially . . . with favor toward 
none. It brushes away with a 
casual sweep of the hand that 
which is inferior in material and 
workmanship. 


Time is kind to products sealed 
under Puornix Metal Caps. In the 
“Library of Packed Products” will 
be found packages of food, medic- 
inal and toilet preparations that 
two, five, nine and even fourteen 
years have passed by without the 
unmistakable imprint of age. They 
are still good... still acceptable 
to the consuming public. 





Perhaps you may say extreme. 
We will not deny it. Nevertheless, 
these packages represent the mark 
of master packers and (modestly 
we say it) the mark of master caps. 


PHOENIX-HERMETIC COMPANY 
Metal Caps for Glass Packages 
CHICAGO NEW YORK 


Offices at Chicago, New York, San Francisco, Los Angele ‘ 
. . 


St. Louis and Cleveland; Plants at Chicago and Brooklyn 


PHOENIX 
Metal Caps 
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Chie 
“Just So”’ 


in Compact Cases 


Slight Edge Boxes 


Patent No. 1633255 
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The only slight edge box 
with a Spring catch 


SINGLE and DOUBLE 


(Also with loose powder receptacle) 





We Are Manufacturers of : 





Vanity Compact Cases 
Loose Powder Cases 
Lipstick Containers 


Jar Covers and Caps wt 





Aluminum Bases (all sizes) Ny 

a aS 
ff) All products are made in all standard sizes, JOON, 
cs shapes and finishes ae 

om Ask for samples wr 


y& 2 Majestic Metal Specialties, Inc. 
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a> 


BOTU PAPPAZOGLOU & CO.. Kazanlik. Bulgaria 
UNGERER & COMPANY : New York 











